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1. Access

Accessing the Experience platform

e Use Chrome ou Firefox.

e Sair de todas as instancias da Adobe que possam estar abertas.

e N&o use suas proprias credenciais para acessar a instancia de demonstragao para
este laboratdrio. Em vez disso, vocé usara as credenciais especificas fornecidas
neste documento.

The A URL do Hands-on Lab

https://platform.adobe.com/

Informacao do seu usuario

Todos os usuarios estardo no seguinte formato:

latamfsiu##@pot5.aephandsonlabs.com

(Altere "##" para seu numero de usuario. Portanto, o Usuario 1 serd
latamfsiu01@potS.aephandsonlabs.com, por exemplo.)

Todos os usuarios terdo a mesma senha de login:
Bootcamp2024

@ If asked to send a verification code, please proceed. You should see a screen like this.
Please give a few minutes and we will provide you the verification code via the chat per
your username as assigned on the credentials table above.

Do not enter your mobile number, if prompted.



https://platform.adobe.com/

@ For your protection, please verify your identity.

Verify your identity

Enter the code we've sent to
jmagana@adobe.com

F.\ Adobe

Sign in or create an account

Resend Code

Use another method to receive the code

Sign in to a different account

o Do you usually sign in with Facebook, Google or Apple? Enter your
email below and we'll help you sign in.

. .
Sign in
New user? Create an account

Email address

A\ Experience Cloud

Sign in to access the Experience Cloud for your

organization.

If you're asked to add in any additional data or to add a mobile number as part of your
sign-in, please ignore these prompts and if allowed skip or otherwise ignore or complete
the step with the defaults. If you have problems logging in, alert your presenter
immediately.



After Successfully Login

E Adobe Experience Cloud
Good morning, Juan!

Recents

NAME

Demo System - Event Dataset for Website (Global v1.1)
DG - Scenario 1 - Triggered Offer

DG - Scenario 2 - Cross Channel Journey

DG - Scenario 5 - Caupon Personalization

Web Events Dataset vO

Quick access

e Admin (Beta)

Audience Manager

. Experience Manager Assets

Privacy Ul

Q000

Q, Search Experience Cloud (36+/)

TYPE

S oatoset

2 sourney
G soumey
°{: Journey

S patoset

Admin Console
Customer Journey Analytics
Experience Platform

Software Distribution

STATUS

® Draft
® Droft

® Draft

Analytics

Data Collection

Journey Optimizer

System Status

©006

adobe-demo-americas-275 HH [7]

CREATED BY

33bffae8-cf71-4278-2558-8b738dfb397...

Rishabh Vinod

Rishabh Vinod

Rishabh Vinod

15f4f217-7297-4605-besd-d2cdbaddea3...

©0 006

Target

MODIFIED ON

June 28,2023

June 28,2023

June 28, 2023

June 28,2023

June 27,2023

v Show mere

View all

App Builder Catalog

Experience Manager

Permissions



Lab Resources

Lab Recording, Resources & Survey

A sua pagina pos-laboratdrio para conteudos, gravagodes, ligagdes Uteis para a
documentagao do produto e 0 nosso inquérito.

HOL Presentation:

https://acrobat.adobe.com/id/urn:aaid:sc:US:cfdf652b-b0ff-49f9-84f5-
823253aaddb5

HOL Recordings:

HOL Survey:

https://forms.office.com/r/i4YznajS5G?origin=IprLink



https://acrobat.adobe.com/id/urn:aaid:sc:US:cfdf652b-b0ff-49f9-84f5-823253aaddb5
https://forms.office.com/r/i4YznajS5G?origin=lprLink




Part1- RTCDP



Real-Time Customer Profile

Nesta secdo, vamos executar uma série de passos
para fazer o seguinte:

1. Explorar um fragmento de perfil CRM existente

2. Iniciar sessao utilizando o correio eletronico para, assim, associar um perfil Web
baseado em ECID ao perfil CRM acima apresentado

3. Transmitir um evento de uma oficina de reparacado de automoveis para associar ao

perfil CRM apresentado acima



Profile Lookup and Real-time Stitching

Explorar um perfil existente na Adobe Experience
Platform

1. Navegue até Profiles na barra de navegacao a esquerda.

2. Click na tab Browse.

3. Pesquise por 'Email' em baixo de namespace

4. Digite 'brosenboim@yahoo.svpoc.io' no campo identity value

= . Adobe Experience Platform Q Search Experience Cloud (3§+/) Adobe Americas POT 5 LATAM FSI 2024 (VA7) ﬂ
) Sources Profiles
G Destinations Overview  Browse  Merge Policies ~ Union Schema  Computed attributes

© CUSTOMER Browse profiles by merge policy and filter by an identity value (optional).

Merge policy® * Identity namespace @) Identity value®

L Profiles
Default Timebased X Email X brosenboim@yahoo.svpoc.io Clear

€ Audiences

5. Clique em View

6. Agora, clique no ID do perfil para ver o perfil associado a brosenboim@yahoo.svpoc.io

= B Adobe Experience Platform Q Search Experience Cloud ($6+/) Adobe Americas POT 5 LATAM FS| 2024 (VA7) m I 1
) Sources Profiles © Addc
C" Destinations Overview  Browse  Merge Policies  Union Schema  Computed attributes

 CUSTOMER Browse profiles by merge policy and filter by an identity value (optional).

2 Profiles Merge policy® * Identity namespace® Identity value®
Default Timebased X Email X brosenboim@yahoo.svpoc.io Clear
€ Audiences
%) Identities
~ PROSPECTS
PROFILE ID FIRST NAME LAST NAME PERSONAL EMAIL
A Profiles
BVrqzwVzOme66LHp26lpvsmoakKP7L6aHP4qA Birk Rosenboim brosenboim@yahoo.svpoc.io

>, .
€ Audiences

7. Rever o perfil de Birk para ver os seus

e Basic Attributes
¢ Financial Profile Attributes
e Channel Preferences

Identity Graph



Profiles > Profile BVrqzwVzOmé66LHp261pvsmoaKP7L6aHP4qA

Detail  Attributes  Events  Audience membership

Profile using merge policy Default Timebased Last modified time: 02/20/2024, 2:06 PM

‘ £ Customize profile details

. (
Bll’k Gender ® Country ® B’ Push v
. male Brazil

Rosenboim y
Phone @ Postal Code @ m SMS

profile ID ® 295-944-3593 93300-000

BVrqzwVz0m66LHp26IpvsmoakP7Léa... | [] Phone
street1 @

88536 Summit Point
g Fax
Birth Date @

1987-09-15T00:00:00Z 4 Commercial email

.F. Direct mail

Financial Profile Linked identities
Credit Score @ Customer Tier @ Interests & Crmid
798 Platinum Pers?nal Loans, Real-Estate, Business Loans, CBR6407
Credit Card, Mortgage

Credit Classification @ Account Value @

Email
excellent >$IM

brosenboim@yahoo.svpoc.io
Customer Since Date ® Credit Card Holder @
1970-01-01T00:00:02.005Z y Email_lc_sha2s6

4c64c363b2bfbcde3fecbd26dde74f77df965b132ebs

8. Este painel de controle fornece todas as informacdes que foram integradas no seu
cliente Birk, incluindo

e CRM attributes
e Events and Interactions
e Audience Memberships

Stitching de perfis - Web para CRM através de
autenticacao no local

1. Siga o instrutor enquanto este inicia sessdo no ambiente de demonstragao utilizando
o valor do endereco de correio eletronico acima indicado, o que resulta num ponto de
perfil em tempo real do seu perfil online pseuddnimo e com o perfil CRM conhecido
da Birk.

Stitching de perfis - Kafka para CRM através de um
ponto de extremidade de fluxo HTTP
1. Siga o instrutor enquanto ele transmite um evento em tempo real que representa uma

visita a uma oficina de reparagado automovel, resultando noutro ponto de perfil em
tempo real com o perfil CRM conhecido de Birk.



6. Audiences

Como parte desta secao, criaremos os dois publicos
abaixo na Adobe Experience Platform;

1. Auto Repair Store Visit > $5000:
This is an Event data based segment. It will include customers who;

e Visited an Auto Repair Shop in the last 24 hours
e Spent more than $5000 during their visit

2. High Income, Excellent Credit, Auto Loan Prospects, Auto Repair Store Visit >
$5000:

This segment will expand on our first segment and add additional profile attributes. It
will include customers who;

* Visited an Auto Repair Shop in the last 24 hours
» Spent more than $5000 during their visit

e Have a Credit Classificaion value of "Excellent"
e Have an Income Tier value of "High"



7. Auto Repair Store Visit > $5000

Como parte desta secao, criaremos um publico
baseado em eventos de clientes que:

e Visitou uma oficina de reparacdo automoével nas ultimas 24 horas

e Gastou mais de $5000 durante a sua visita

1. Clique em Audiences no painel de navegagao esquerdo.
2. No canto superior direito, click Create Audience.

£ Home Audiences
I Workflows Overvie w  Browse Compositions  Feeds
€2 Dashboards -
:m] All Audiences
v CONNECTIONS
) Sources Y Q 116 of 16
@ Destinations Filtering by | LIFECYCLE STATUS: PUBLISHED | | LIFECYCLE STATUS: DRAFT X | Clearall
v CUSTOMER O name v PROFILE COUNT v ORIGIN v
& Profiles [J  securFinancial - Interested in consolidat... ~ *== 0 Segmentation Service

‘?}) Identities

[0  Ccustomers with NO Auto Loans w310 Segmentation Service

3. Selecione Build Rule.

4. Cligue em Create.

2] Import audience H + Create audience

‘ 8D Update frequency summary @ scheduleallaudiences @ B

CREATED v LAST UPDATED v TAGS Vv CRE.. v  BREAKDOW!
02/16/2024, 8:04 PM 02/16/2024, 8:04 PM dats...
02/20/2024, 9:16 AM 02/20/2024, 9:17 AM Auto Loan Patric...

Create audience

Select creation method.

Create and manipulate 1+ audiences
within a multi-step workflow

O Compose audience o

Build rule

Use attributes and events to create an

audience

Cancel




5. Explore a tela de segmentacao. Esta tela permite que os profissionais de marketing
criem publicos a partir de TODOS os atributos e eventos existentes disponiveis no perfil do
cliente em tempo real.

6. Nome do seu segmento - Auto Repair Store Visit > $5000 - (your initials)

7. Uma vez que este é um publico baseado em eventos, clique em Eventos no separador
esquerdo da tela. Esta selecdo ira expor todos os pontos de dados baseados em eventos
qgue foram integrados.

Audiences > Create @ Cancel
Fields ® o Audience properties ©®
Attributes Audiences
Has not evaluated O
‘ Q ‘ QUALIFIED PROFILES (i)  ESTIMATED PROFILES (3)
BROWSE CLASSES
¥ XDM ExperienceEvent >
EVENT TYPES 0
’ Ad Break Complete ® O /O
Media adBreakComplete OF TOTAL
(6]
¥ Ad Break Start ®
Media adBreakStart
’ Ad Complete ®
Media adC¢ let
ecle edtompiete o Apply access labels
g AdSkp ® Start building
Media adSki o : 5 .
e sdip Add an attribute, event, or audience to build your audience. Name *
Auto Repair Store Visit > $5000 - RHN| v ]
Description

8. Pesquise o termo Auto para localizar o evento Visita a oficina de reparagao automovel.

9. Arrastar o tipo de evento Storevisit para o canvas.

Audiences > Create @ Cancel

Fields ® o Audience properties ®

Attributes  Events  Audiences

Has not evaluated O

‘[ Q Auto x ]

QUALIFIED PROFILES ()  ESTIMATED PROFILES (3)

BROWSE CLASSES

Il Auto Repair >
0
0%
OF TOTAL
(6]
& Apply access labels
evenr Tvpes Start building
5 Storevisit ® Add an attribute, event, or audience to build your audience. Name %

Auto Repair Shop Visit - .
‘ Auto Repair Store Visit > $5000 - RHN v

10. Clique no evento Storevisit no canvas.



11. Observe que ele expande uma caixa de regra no espaco abaixo. E aqui que podemos
especificar a condicao adicional de que a fatura de reparacao da visita tem de ser superior

a $5000

Audiences > Create @

Fields ® o Attributes - (No attributes)
Attributes Events  Audiences
Events
‘ Q Auto X ‘
BROWSE CLASSES ® Anytime v
Il Auto Repair >
X
Storevisit
Event Rules
EVENT TYPES
e 1
Include v Atleast1 (storevisit" )

’ Storevisit ®

Auto Repair Shop Visit

Add event field

Cancel Save and Close

N Audience properties ®

e Has not evaluated O

QUALIFIED PROFILES (3) ESTIMATED PROFILES (i)

0%

OF TOTAL

> Refresh estimate @

<[> Code view

e Apply access labels

Name *

‘ Auto Repair Store Visit > $5000 - RHN v ‘

Description

12. Procurar o termo "Bill". Certifique-se de que o separador Eventos esta selecionado

13. Arraste o ponto de dados Bill Amount para a caixa de Add event field em Regras de

evento

Audiences > Create (@

Attributes - (No attributes)

Fields ® &
Attributes  Events  Audiences
Events
[ Q_ sill x
BROWSE CLASSES ® Anytime v
_ BillAmount
" ..s> Auto Repair > Visit Details > Bill Amount
X
Storevisit
Event\Rules

EVENT TYPES
indude v Atleast1  (Storevisit')

Add event field

No items available

14. Alterar o operador logico para greater than or equal to.

valor.

Cancel Save and Close @

> Audience properties ®

e Has not evaluated O

QUALIFIED PROFILES ()  ESTIMATED PROFILES (3)

0%

OF TOTAL

> Refresh estimate @

<[> Code view

o Apply access labels

Name *

‘ Auto Repair Store Visit > $5000 - RHN v ‘

Description

Introduzir 5000 no campo de



Audiences > Create @ Cancel Save and Close

Audience properties ©

Fields ® o Attributes - (No attributes) >
Attributes  Events  Audiences
Events )
Has not evaluated O
‘ Q_ Bill x ‘ QUALIFIED PROFILES (3)  ESTIMATED PROFILES (%)

O© Anytime v

BROWSE CLASSES

__ BillAmount @
T ..s> Auto Repair > Visit Details > Bill Amount
X
Storevisit O /O
1Rule OF TOTAL
%> Refresh estimate @
® w profiles
<[> Code view
Event Rules & o Apply access labels
EVENT TYPES

Include v At least 1 @A where: .o Name %

. Auto Repair Store Visit > $5000 - RHN v ]
E{% = Bill Amount (is greaterthanorequalto v {5000 j X
Description

Add event field

No items available

15. Definir a janela de retrocesso para Last 24 hours.

® Inlast v S 24 Hour(s) Vv

X

5

Storevisit
1 Rule

16. Rever a logica do texto para confirmar que esta de acordo com o pretendido.

17. Definir método de avaliagao para Streaming



Q Search Experience Cloud (38+/) Adobe Americas POT 5 LATAM FS| 2024 (VA7) o _P .

= @ Adobe Experience Platform

A Home Audiences > Create @
P workflows i
Fields ® Fo Attributes - (No attributes) >
€9 Dashboards Attributes  Events  Audiences
Events w
~ CONNECTIONS
Q_ sil x ‘
) Sources . o/
BROWSE CLASSES O Anytime v O (o)
inati OF TOTAL
(@ Destinations _ Bill Amount ®
T ..5> Auto Repair > Visit Details > Bill Amount > Refresh estimate @
v CUSTOMER X
Profiles ;
2 <I> Code view
% i Storevisit
A paudicnces T o Apply access labels
%) Identities
Name *
v PROSPECTS ®
Auto Repair Store Visit > $5000 - RHN v
& Profiles ‘
Event Rules o Descripti
t
(S Audiences P o
EVENT TYPES
v PRIVACY include v Atleast1  (Storevisit') where:
2% policies " N
= Bill Amount is greaterthan orequalto v 5000 X Togs ‘
Requests 2 ‘ -
' ) Add event field
Audits No items available
Evaluation method @
S} Data Lifecycle ( )
= v Streaming v ‘ [
' DATA SCIENCE
Events
Include audience who have at least 1 Storevisit event

</> Notebooks
>| Vhere (Bill Amount is greater than or equal to 5000)

<

& Models

18. Clique em Save and Close.



High Value Auto Loan Prospects

Como parte desta secao, criaremos um publico de
elevado valor de clientes que sao potenciais clientes
de crédito automovel devido as seguintes

caracteristicas:

1. Visitou uma oficina de reparagédo automovel last 24 hours

2. Gastou mais de $5000 durante a sua visita

3. Ter um valor de classificacdo de crédito de "Excellent"

4. Ter um valor de escaldo de rendimento "High"

1. Clique em Audiences no painel de navegagao esquerdo.

2. No canto superior direito da tela, cligue em Create Audience.

£ Home Audiences

I Workflows Overvie w  Browse Compositions  Feeds

€A Dashboards
:m| All Audiences

v CONNECTIONS

-») Sources Y Q 116 of 16

(& Destinations Filtering by | LIFECYCLE STATUS: PUBLISHED X | | LIFECYCLE STATUS: DRAFT X |  Clearall

v cusTomER O name v PROFILE COUNT v ORIGIN Vv

Profiles

1 [0  SecurFinancial - Interested in consolidat... oo [ Segmentation Service
[0  Customers with NO Auto Loans e 310 Segmentation Service

"/})7/ Identities

3. Selecione Build Rule.

4. Click Create.

5. Nomeie sua audiéncia -

CREATED V'

02/16/2024, 8:04 PM

02/20/2024, 9:16 AM

2] Import audience ‘ =+ Create audience

| §D Update frequency summary | @D Scheduleallaudiences ® 14

LAST UPDATED Vv TAGS Vv CRE.. ¥ BREAKDOW!
02/16/2024, 8:04 PM dats...

02/20/2024, 9:17 AM Auto Loan | Patric...

High Value Auto Loan Prospects - (your initials)

6. Uma vez que as duas primeiras condi¢gdes sao as mesmas do segmento anterior, vamos
reutilizar o segmento existente para construir o nosso novo segmento.

7. Selecione Audiences no painel esquerdo

8. Expanda Experience Platform para listar todas as audiéncias



9. Pesquise a audiéncia criada no exercicio anterior. (vocé pode usar as suas iniciais)

Audiences > Create @

Fields ® o Attributes - (No attributes)

Attributes  Events  Audiences
Events

O\ Auto Repair

1result
Audiences > Experience Platform

= Segment 1: Auto Repair Store Visit > $... @
O] Any time Vv

Add events to build a timeline

10. Arreste para a area central do canvas

Cancel Save and Close

Has not evaluated O

QUALIFIED PROFILES (i)  ESTIMATED PROFILES ()

0%

OF TOTAL

h e @

o Apply access labels

Name *
‘ High Value Auto Loan Prospects - RHN

Description

11. Note que é arrastado para a secgao Atributos e ndo para a secgao Eventos.

Cancel Save and Close a

Audiences > Create @

Fields @ o Attributes
Attributes  Events  Audiences
Include v
Q_ Auto Repair x
o
® includes the audience v E

_ em
1 result - )Segment 1: Auto Repair Store Visit > $5000

Audiences > Experience Platform Add attribute or audience

= Segment 1: Auto Repair Store Visit > $... (D Events

O© Anytime v

Add events to build a timeline

X

Has not evaluated O

QUALIFIED PROFILES (i)  ESTIMATED PROFILES (3)

0%

OF TOTAL

> Refresh estimate @

<[> Code view

o Apply access labels

Name *

‘ High Value Auto Loan Prospects - RHN

Description

12. Clique em expand icon para converter esta visdo em regras. Click Convert.



Audiences > Create @

Convert audience to rules

2 rule(s) will be added.

Events
(Include audience who have at least 1 Storevisit event where (Bill Amount is greater than
or equal to 5000) ) and occurs in last 24 hour(s)

Origin
Segmentation service

Cancel Save and Close

13. Agora recriamos a légica do segmento anterior sem ter de a reescrever.

14. Agora vamos expandir esta logica, incluindo atributos adicionais.

15. Cligue em Attributes no painel da esquerda
16. Pequise por "Classification".

17. Arraste Credit Classification para a se¢cao Attributes no canvas

Audiences > Create @

Fields ® o Attributes .

Attributes | Events  Audiences
Include v

([ Q Classi X D
= Credit Classification (i) X
BROWSE ATTRIBUTES

Credit Classification equals v | Select or type options ‘ v ]

T ..rofile > Credit Details > Credit Classification

O Case sensitive
Add attribute or audience
Events - Include audience who (have at least 1 Storevisit event where (Bill Amount is greater than or equal to 5000)) >

Event Rules - The current active event is Storevisit' >

Cancel Save and Close

Has not evaluated

0

QUALIFIED PROFILES (3) ESTIMATED PROFILES (i)

0%

OF TOTAL
> Refresh estimate @
View profiles
<[> Code view

o Apply access labels

Name *

[ High Value Auto Loan Prospects - RHN

Description

<]

18. Mude Classification para Excellent usando as opg¢des de dropdown

19.Agora procure por “Income".



20. Arraste Income Tier para abaixo de Credit Classification para formar uma relagcdo AND

21. Mude Income Tier para High usando as opg¢des de dropdown

Audiences > Create @ Cancel Save and Close

i Attributes
v
LA # Has not evaluated O
Attributes  Events  Audiences QUALIFIED PROFILES (i)  ESTIMATED PROFILES (%)
Include v all v of: oo
Q_ Income x
= Credit Classification (i) X
BROWSE ATTRIBUTES - -
Y v v Excellent X
Teore Tier equals Select or type options xcellen
"~ ..cial Profile > Account Details > Income Tier QB Case sensitive
And OF TOTAL
= Income Tier () x %> Refresh estimate  ®
equals V{ Kelect or type options ‘ v [ High x |
g ) <[> Code view

O Casesensitive
o Apply access labels

Add attribute or audience

Name *
Events - Include audience who (have at least 1 Storevisit event where (Bill Amount is greater than or equal to 5000)) > l High Value Auto Loan Prospects - RHN v l
Event Rules - The current active event is Storevisit' > Pemipﬁc"
22. Mude a janela de tempo para Last 24 Hours.
23.Mude Evaluation method para Streaming.
. ;.
24. Revisar a légica
= [ Adobe Experience Platform Q_ Search Experience Cloud (3+/) Adobe Americas POT 5 LATAM Fs1 2024 (VA7) [0 @ P ()
£ Home Audiences > Create @ Cancel Save and Close
P Workflows s © % RS . O%

¢ Dashboards OF TOTAL

Attributes  Events  Audiences

Include v all v of: soe
v CONNECTIONS % Refresh estimate @
Q_ sill x
-5 Sources h ’ = Credit Classification (O X ew profile
BROWSE CLASSES ) ) </> Code view
(> Destinations Bill Amount equals v Select or type options v Excellent X
= 5> Auto Repair > Visit Details > Bill Amount ® O case sensitive o Apply access labels
v CUSTOMER
2 Profiles And Name *
€5 Audiences Events v ‘ High Value Auto Loan Prospects - RHN v
@) Identities ~ D
®© nlst v T 24 Hour(s) v P!

~ PROSPECTS

L Profiles
Tegs
(S Audiences
EVENT TYPES ‘ ‘ s
Storevisit
Vv PRIVACY
1Rule
P Evaluation method ®
2 policies Event Rules ( ™
u v | Streaming ViR
v ilobl include v Atleast1  (Storevisit’) where: Attributes
No items available Include Credit Classification equals excellent
S Data Lifecycle = BillAmount () is greater than orequalto v 5 5000 X AND Income Tier equals high
Event:
v DATA SCIENCE vents
Add event field (Include audience who have at least 1 Storevisit
</> Notebooks | event where (Bill Amount is greater than or equal to
< > ;uoo))and occurs in last 24 hour(s)

A Models

25. Click Save and Close.



Activation

Como parte desta secao, activaremos os nossos
publicos nos seguintes destinos:

1. Facebook Custom Audiences
2. Adobe Target - Demo Only

Ambas sdo conexdes de destino que sao fornecidas out of the box com a Adobe
Experience Platform.



10. Facebook Custom Audience

1. Cliqgue em Destinations no painel de menus a esquerda

2. Selecione o botdo My Destinations. Isto mostra todas as ligagdes de destino que ja
foram configuradas na sua area restrita.

3. Selecione Connections em Types.

£ Home

P Workflows
@ Dashboards
v CONNECTIONS

%) Sources

[ G Destinations

Vv CUSTOMER

Destinations

Overview | Catalog Browse  Accounts System view

Activate your audiences using Adobe's Real-time Customer Data Platform

Dismiss Bl Introduction to destinations

L Profiles
(;',‘ Audiences O All destinations O\ Search
%) Identities © My destinations
Social
v PROSPECTS
TYPES
2L Profiles +
rofi .
Cohpectons Facebook Custom Audience
(S Audiences [J Extensions Connection
Vv PRIVACY
. DATA TYPES Activate audiences oo
7% Policies
Datasets
4. Clique em Activate Audiences
5. Selecione a conexao LATAM FSI Facebook e clique Next
Destinations > Activate destination
Select destination Mapping Audience schedule Review
° o o o
(+] Configure new destination I!,; LATAM FSI Facebook X
T NAME LAST DATAFLOWR... DESTINATION CONNECTION TYPE ACTIVATION DATA CREATED STATUS
®
LATAM FSI Face... 6 Facebook Custom Audier Server-to-server 1audience 02/21/2024,10:3... ® Enabled ‘ 0 Facebook Custom Audience

6. Seleccione os Audience/s que criou na se¢ao anterior para mapear e clique em Next



Destinations > Activate destination

Select destination Select audiences Mapping Audience schedule Review
. L] o o o
Available audiences 1item selected Clear all
Auto x L)
O\ IP# NAME
(-] NAME 1

Auto Loan Customers

Auto Loan Customers

O Customers with Auto Loans

7. Cliqgue em Add New Mapping . Isto é feito para podermos mapear mais de dois campos
para o Facebook. Adicione xdm: _adobeamericaspot5.ldentities.EmailHashSHA256
como o campo de origem e mapeie-o para o campo de destino email_lc_sha256 . Clique
em Next.

Destinations > Activate destination

Select destination Select audiences Mapping Audience schedule Review
——o ] o o
Mapping
Filter fields

@ Add new mapping @ Clearall mappings

SOURCE FIELD TARGET FIELD

xdm: _adobeamericaspotSiden... [ Identity: email_lc_sha256 e (- [ Apply transformation  ®

8. Definir um valor para Origin of audience (Directly from Customers). Clique em Next.

9.Rever a configuragéao e clicar em Finish.



Part2- AJO



12. Campaigns

Este laboratdério apresentara as etapas para criar uma campanha do Adobe Journey
Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do
laboratdrio.

1. Navegue para Campaigns

W JOURNEY MANAGEMENT

e Campaigns

2. Cliqgue em “Create Campaign”

Create campaign

3. Clique em "In-App Message" abaixo de Actions e escolha "DXDemoAppv2" do
dropdown message surface . Clique em Create



Action

Choose the actions to activate for this campaign. Actions may be added or removed later.

Code-based experience (Beta)
— Direct mail
(=] Email

In-app message

App surface % Select v @

DXDemoAppv2

g Push notification

= sws

Web

4. Fornecer um titulo, uma descricdo e uma categoria (Marketing/Transacional)

Properties % Required

Mame #

l Auto Loans - In-App Campaign l

Description

Auto Loans - In-App Campaign ‘

Access management labels (3
Mo labels selected

Campalgn type (D Category (D
Scheduled Marketing

Tags

| v ]

5. Em Actions cligue em " Edit Content"




_ Actions
Properties

Lt Select actions to activate as part of this campaign

Audience

In-app message ] # Edit content
Schedule

App surface * DX Demo App v

6. No Designer de mensagens, seleccione "Modal" como o formato de apresentagao da
mensagem

In-App Message R

Message layout ()  Advanced formatting

Select a desired Layout to Compose & Style

Fullscreen Modal Banner Custom

7. Escolha um estilo de botdo e uma imagem multimidia no Asset Essentials.

In-App Message k2

Content  Settings

Close button

Style

Simple v

Media

Media URL

https://exc-unifiedcontent.experience-stage.adobe.net/solutions/c... PPy

Alternative text

X

8. Forneca a copia do cabecalho e do corpo, adicione personalizagao conforme
necessario.



Content

Header

Title text &
Body

Description text ¥ ‘

|
9. Adicione o Button juntamente com label e o interact event.

Buttons

Button layout

Vertical

Button #1 text (primary)
Button &
Interact event Target

confirm

€@ Add button

10. Rever e confirmar o design da mensagem

(e e e | D
Campaign | ® Drot @ Saved2minutes ago —_—
In-App Message (-]
0% v
L Message layout O Advanced formatting
Select a desired Layout to Compase & Style
Content  Settings
Close button
- Style
‘ B
Media
s UL
SecurFinancial Car Loan dataimage basetd [x] (=)
atemste et
Content
Hesser
Securfinancial Car Loan v (@
Body
With over 30 yeers of experience, Securfinencal has 1. v | (]
Buttons

12. Em Audience, escolha "All users" ou "Select Audience" para utilizar um segmento
previamente definido. Deixe ECID como o Identity Type:



Audience

Campalgn will be activated for Customers with NO Auto Loans Q Replace audience

Identity type @
[ ECID ‘ v

13. Para este exemplo, ndo vamos incluir uma Experiéncia. Clique em Edit Triggers para
definir a frequéncia com que a campanha In-App é apresentada. Como alternativa,
pode deixa-la como default. Clique em DONE para concluir a configuragao do
Trigger.

Content experiment @

Create an experiment to test out which content works better. ﬂ Create experiment

Triggers

# Edittriggers

Show message If

(Application launch event happens)

Frequency

Show message to eligible users Everytime

14.

Show message If [} Connect to device

Application launch event happens x

[ @ Add condition l I @ Make group

Frequency

Show message to eligible users

Everytime A

() Day of week

() Time of day

15. Clgiue em Review to Activate

Review to activate

16. Confirme o desenho da sua mensagem e saia do designer.



a Auto Loans - In-App Campaign

Campaign  ® Droft | @ Saved 2 minutes ago

In-App Message

SecurFinancial Car Loan
With over 30 years of experience,
SecurFinancial has the expertise
and supenior service that make us
an industry leader in automotive
financing

o’

80%

T s ot | ()

Message layout (O Advanced formatting

Select a desired Layout to Compaose & Style

B EE

Fullscreen Modal Banner Custom

Content  Settings

Close button
Style

Simple 4

Media
Media URL

data:image:bosesd x| E|

Altermative text

Content
Header

SecurFinancial Car Loan v ‘ = |

Body

With over 30 years of experience, SecurFinandial has t.. v ‘ m|

Buttons

17. Em seguida, defina a Audience. Selecione o segmento ou a regra adequados.

Escolha ECID para Identity Namespace e seleccione a opgao Trigger da mensagem

pretendida.

Properties Audience
Actions
Campaign will be activated for All app users (Default)
Audience
Identity namespace
Schedule
ECID
Triggers

Select message view options and provide triggers.

© Show every time
O Show once
O show until click through

Mobile app trigger

Application Launch (foreground)

Q Replace audience

© Add

18. Em seguida, configure o Campaign Schedule. Escolha as op¢des desejadas para as

datas de inicio e fim.

Properties Schedule

Actions Campaign start

Audience .
© When activated manually

Schedule (O On a specific date and time

Campaign end

© When stopped manually

(O On a specific date and time

19. Por fim, clique em "Reveiw to Activate".



Review to activate

20. Depois de confirmar todas as defini¢des, clique em "Activate":

21.

Auto Loans - In-App Campaign
Campaign | ® Draft @ Savedjustnow

Properties
Audience
Action

Schedule

Properties

* Required

Name %

[ Auto Loans - In-App Campaign

Desaiption

Auto Loans - In-App Campalgn

Access management labels (D
No labels selected

Campaigntype @
Scheduled

Tags

Category @
Marketing

[

e

22. Fim do laboratorio.




Basic Journey

Neste laboratdrio, veremos as etapas para criar uma Jornada basica no Adobe Journey
Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do
laboratario.

Criar uma Jornada

1. Navegar para Journeys

2. Clique em “Create Journey”

Create Journey

3. Fornega um nome e uma descri¢ao. Retirar o clique “Allow Re-Entrance.” Click Ok.



Cancel o

Journey Properties ®
W @

Name %
Basic Journey - Credit Card

Version

V. 1 (Latest)

Author

Patrick Picklesimer

Croatied
2120/2024, 9:42:22 AM

Description

Add a description

Tags

A A
-|:.F:\.-|||'_.II.-\J:J 2 W

Credit Card x

Definir Audiéncia

1. Em Orchestration, arraste o icone “Read Segment” para o Canvas.



Q Y

> EVENTS(5)

 ORCHESTRATION (1)

= i:I} Read Segment

> ACTIONS (0)

2. Alterar o lable para “High Income ". Clique em Select a Segment.

Orchestration: Read Audience 0]
] L ©

Label ()
High Income

Audience * (5)
High Income Customers X W

Namespace % (i)

Email (Email) v

Reading rate * (&)

3

5,000 per second

£

Edit journey schedule

3. Selecione “High Income Customers”. Clique Save.



Select audience rsceced cancet ()
Q o Newaudience
Name Profile Count 4 Update Time Creation Time

O LowIncome Customers [} 2/20/2024, 9:47 AM 2/20/2024,9:47 AM

[ Medium Income Customers [:] 2/20/2024, 9:47 AM 2/20/2024, 9:47 AM

High Income Customers. [ ] 2/20/2024, 9:46 AM 2/20/2024, 9:46 AM

[J  customers with NO Auto Loans [i ] 2/20/2024, 9:17 AM 2/20/2024, 916 AM

O  Customers with Auto Loans. [i] 2/20/2024, 9:14 AM 2/20/2024, 914 AM

O  Credit Score > 700 [i ] 2/20/2024, 9:05 AM 2/20/2024, 9:05 AM

O  Credtt Score >= 600 and <700 [i] 2/20/2024, 9:04 AM 2/20/2024, 9:04 AM

[0 Credit Score < 600 0 2/20/2024, 9:03 AM 2/20/2024, 9:03 AM

[J  Male Customers 0 2/20/2024, 2:01 AM 2/20/2024, 2:01 AM

O  Female Customers i ] 2/20/2024, 9:00 AM 2/20/2024, 9:00 AM

[J  customers with No Credit Cards [i] 2/20/2024,9:00 AM 2/20/2024, 9:00 AM

[ Auto Repalr Store Visit > $55000 [ Y 2/16/2024, 815 PM. 2/16/2024, 8:15 PM

Criar um Fluxo

1. Em orchestration, arraste o icone “Condition” para depois de Read Audience

Basic Journey - Credit Card
Draft ~ Version1(Latest) @ Saved Justnow

Q Y

w EVENTS 2)
= ) Reactions
= ) Audience Qualification

% ORCHESTRATION (3)

»  ACTIONS (8)

0
s - 6

Read Audience - High

S — Condition

2. Adicione a etiqueta "Credit Card Check" (Verificacdo de cartdo de crédito). Defina o
tipo como "Data Source Condition" (Condigdo da fonte de dados).

3. Click em Path1 e renomeie para "No Credit Card".

4. Clique na Expressao para definir a Expressdo de condicdo. Seleccione "Audiences"
(Publicos) para ser "Customers with No Credit Cards" (Clientes sem cartdes de
crédito) e arraste-o para o canvas. Mova o controle de deslize para que a Audience
Membership apareca como falsa, como na tela abaixo:



6.
7.
8.

Add an expression ©

©

B Male Customers i The Customers with No Credit Cards audience membership Is true o
i Low Income Customers

i High Income Customers

B Female Customers

i Customers with No Credit Cards
B Customers with NO Auto Loans
i Customers with Auto Loans

B Credit Score >= 600 and <700
B Credit Score > 700

I Credit Score < 600 -

N ~
| ] | ]
\ Cancel J L Advanced mode D, o

Cligue OK para finalizar.
Seu no de condigao deve aparecer como a imagem abaixo:

+ No Credit Card T @
Expression * (5)

InSegment(*Customers with No Credit L S
Cards")

9. Adicione um segundo no de condig¢ao apds o primeiro. Atribua-lhe o nome "Preferred

10.

11.

12.

Channel", como na tela abaixo

O ) . -[: ! No Credit Card | > -E: —
Read Audience - High Condition - Credit Card Condition - Preferred
Income Check Channel

Para este N6 de Condigao, vamos ter dois caminhos - um para os clientes que
preferem ser contactados por mensagens de correio eletronico. O segundo caminho
sera para os clientes que preferem ser contactados por mensagens Push. Clique no
botdo "Add a path" para adicionar um segundo caminho na tela. Adicione um nome
para o primeiro caminho como "Email". Adicione um nome ao segundo caminho como
"sms". Configure essa expressdo de né da mesma forma que fez com o primeiro né
de condigdo. Agora, a condi¢cao deve aparecer da seguinte forma:




Orchestration: Condition ®
Label ()

Preferred Channel

Type
Data source condition W
v Emall m o
Expression * (i)
In(the preferred of marketing, L
['emall])
v SMS m @
Expression * (5)

In{the preferred of marketing, L
['sms'T)

& Add a path

13. A sua jornada deve agora aparecer da seguinte forma:

Basic Journey - Credit Card

[# Assoonaspossible () Test Ak
prafe  Version1(Latest) @ Saved just now

Q Y
v EVENTS @)
= ) Reactions

= @ Audience Qualiication

> ORCHESTRATION (3)
> ACTIONS (6)

> i . o o

Read Audience - High Condrtion - Credit Card
Income Check




Adicionar mensagens a sua Jornada:

1. Em Actions, arraste a acdo Email para Canvas para o caminho Email e arraste a acao
Push para o caminho Push.

> <
- Email - Credit Card
Email Email
."/‘J
..--""..’
- -C: —-:’
H\\
Condition - Preferred ~ )
Channel ¥ "
1
— N

Push - Credit Card Push

2. Em seguida, vamos desenhar as mensagens de Email e Push. Navegue até ao Email
Designer no menu de navegagao.



Email Designer

Este laboratdrio apresenta as etapas para criar uma mensagem de email basica no Adobe
Journey Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do
laboratario.

Criar uma nova mensagem de e-mail

1. Na Jornada basica, clique no né de agédo E-mail:



Cancel

Actions: Email

o |

W & @

Label

Credit Card Email
Description
Credit Card Email

D
00230ebd-0795-4dd2-320a-3e2fafo3c5ac

Category

Marketing W

Emall surface #*

MultiChannelMarketing wo| X

Review Frequency rule for the selected
category and channels.

# Edit content

2. Introduza uma etiqueta e uma descrigao para a mensagem.
3. Escolha Marketing para categoria e MultiChannelMarketing para Email Surfaces.



Actions: Email

LABEL Add a label
DESCRIPTION Add a description
CATEGORY Marketing v ®

EMAIL SURFACES MultichannelMarketing v ®

4. Cligue em Edit content. Isto abrira a janela Designer de mensagens:

Actions: Email

=l

W ¢ e

L abel

Credit Card Emall
Description
Basic Journey Email

]
ed7ddEfR-1e2f-4dbd-9caa-a13sbbea7fe

Category

Marketing v

Emall surface %

MultiChannelMarketing v | X

Review Frequency rule for the selected category and
channels.

# Edit content

Defina a linha de assunto

1. Introduza uma linha de assunto.



Header

From name

The Marketing Team

From email

hols.no-reply@maitechvaladobe.com

Subject lne

{{profile.person.namefirstame}} - Check out the SecurFinancial ... | | m |

Body
Use the Emall Designer for visual editing or uploading HTML

| 4 Edit emall body

2. Clique no icone Personalizagao para adicionar dados personalizados disponiveis para
o registro do cliente. Adicionamos "First Name" a mensagem.

3. Para adicionar personalizagao, coloque o cursor no local onde pretende adicionar a
personalizacdo. Procure o First Name procurando "first" e clicando no sinal de mais.
Clique em Save.

Subject line ance | (D

Profile attributes
2 1 {{profile.person.name.firstiams}} - Check out the SecurFinancial Credit Cards!

© I Q, First Namd

First name
» .l aktbutes > Persan > Full name

Desigh Email

1. Clique em Edit e-mail body para abrir a janela Designer de e-mail:



Header

From name

The Marketing Team

From emall

latam.no-reply@pots techvaladobe.com

Subject line

{{profile person.namefirstName}} - Earn great rewards while spen...

) (=]

Body

Use the Emall Designer for visual editing or uploading HTML

# Edit emall body

2. Selecione “Design from Scratch”

3. Cligue na coluna 1:1.

Copy from existing email

Q seorh Sotty.

T30k

——— ot f

= (G
Behance - th March Behance - Template Color

Arraste-a 11 vezes para o Canvas. Clique em Save.

Email Designer

{{profile person.namefirstName}} - Check out ..

Components

q-

11 column

1:2 column Left

13 column Left

24 column Right

232 column

34 column Right

33 column

"% 44 column

§ mm.  nncolumn

Contents @

§ @ Button

i T Text

§ = Dwider

# <f> Himl

i lad Image

§ =g Sodal

§ [%1 Offer decision

[ 1008 v l E 0 ‘T ‘@‘ [m Simulate Content ][

- €

Body

Settings ~ Styles

PREHEADER ®

(| )




00 N OO O

11.
12.
13.
14.
15.
16.

17.

. Selecione Content Components

. Adicione Image Component no primeiro Component
. Adicione um Divider no segundo Component

. Adicione Text no terceiro Component

. Adicione Divider no quarto Component

. Adicione Image no quinto Component

Adicione Divider no sexto Component

Adicione Button no sétimo Component
Adicione Divider no oitavo Component

Adicione Social no nono Component
Adicione Divider no décimo Component

AdicioneText no décimo primeiro Component. Seu layout dever ser como abaixo:

_/' '\_ _/' . '\_
( Browse )( Import media )
S A e &

Please type your text here.

_/' '\_ _/' . '\_
( Browse )( Import media )
S A e &

( Button )

000G

Please type your text here.

18. Seleccione Browse para selecionar uma imagem. Escolha o logétipo da

20.

SecurFinancial disponivel na pasta FSI no Asset Essentials
19. Clique em cada componente e adicione o conteldo que desejar. Uma vez concluido,

0 seu correio eletronico deve ser semelhante a imagem abaixo.

21. Clique Save para guardar a mensagem e, em seguida, sair do Designer.




LRI R - |

w

Email Designer

{{profile.person.name firstName}} - Eam great ...

Components

[a

Structures

100% "‘ED|T

©| |G SmulsteContent | ‘?“ ‘

] €D

A "4
E'ECURFIN/—\NCIAI_

Body
Settings  Styles
Preheader (D

o] Check out the new SecurFinancial Credit Cards!

§ wesm 17column

i e 12 column Left

1:3 column Left

211 column Right

22 column

311 column Right

33 column

4:4 column

n:n column

Apply Today!

Divider

000

§ <> Html

Unsubscribe

i ad Image

i o Social

fht




Push Message Designer

Neste laboratoério, veremos as etapas para criar uma mensagem push no Adobe Journey

Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do

laboratdrio.

Criar uma nova mensagem push

1. Na Jornada Basica, clique no n6 de agao Push e observe o painel que se abre a

direita:
C |
Assoon aspossible (O Test ance o
Actions: Push
Label
Credit Card Push
Description
Credit Card Push
|_— I*"i > ‘ .
Email - Credit Card 389d63b6-a901-45ff-b22d-927b97b6cac2

Email

Push - Credit Card Push

Category

Marketing W
Push surface %

MultiChannelMarketing v | X

Review Frequency rule for the selected
category and channels.

# Edit content

2. Introduza uma etiqueta e uma descrigao para a mensagem.

3. Seleccione Marketing para Categoria e MultiChannelMarketing para a push surface

4. Cligue no botao Edit Content.




Define the Push Message

1. Adicione conteudo para as secbes "Title" and e "Body" da mensagem

i0s Android

Compose Message

(O  Silent Notification (@

Title
| Securkinancial Credit Cards! v | | & |
Body
| {{profile.person.namefirstName}} - Check out the SecurFinancia... | | & |

2. Cligue no dropdown "On Click Behavior" (Comportamento ao clicar). Seleccione "Abrir
aplicagao".

3. Cligue no botdo "Add Media". Escolha a imagem apropriada "Select":

4.

Select Assets Cancel Q

5. O layout da mensagem push deve ser semelhante ao seguinte:
6.



Basic Journey - Credit Card
® Draft  Versionl(Latest) @& Saved 3 minutes ago

B2 Email - Credit Card Email PushiNotificaticallc)

B Push - Credit Card Push

DXDEMOAPP

Anna Doe

#ans  mama waes 3487
&m
New SecurFinancial Credit Cards

Earn great rewards while spending
money!

’

= Collapse view

‘A Alerts (1) ‘ ‘ [3] Simulate content

Android

Compose Message

@  Silent Notification (@

Title

‘ New SecurFinancial Credit Cards v ‘ ‘ 1] |
Body

‘ Eamn great rewards while spending money! v ‘ ‘ 1] |
On click behavior (i)

Body dlick behavior

Open app v

Add media

The iOS version allows you to use an Image, Video or a GIF that will be
displayed within your notification

Add media

medialibi/author-p12005-€11092302d... v || I | | &8 Add media

Buttons

i0S category (D

7. Clique na aba "Android" tab e complete o layout da imagem, se desejar:

8.

105 Android

Compose Message

() Silent Notification @

9. Fim do Laboratoério




16. SMS Designer

Neste laboratodrio, serdo apresentadas as etapas para criar uma mensagem SMS basica no
Adobe Journey Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do
laboratario.

Criar um SMS

1. Numa campanha ou jornada, edite as propriedades basicas da mensagem SMS,
incluindo o nome, a descrigao e as etiquetas:

Properties * Required

Name *

| SMS Campaign |

Description

( SMS Test Campaign

Access management labels (%)
No labels selected

Campaign type (O Category (O
Scheduled Marketing

Tags
| [ ~]
Credit Card X

Audience

Campaign will be activated for High Income Customers | @)‘ Replace audience |

Identity type (D)
| eap | v

2. Cliqgue em "Replace Audience" (Substituir publico) para alterar o publico, conforme
pretendido.

3. Quando estiver pronto, clique em "Editar conteudo" para abrir o Designer de
mensagens SMS:



Audience

Campaign will be activated for High Income Customers

Identity type

| %) Replace audience |

ECID

|v‘

Action

SMs

&

Content experiment @

Create an experiment to test out which content works better.

SMs surface # MultiChannelMarket... ~ @

Edit content | o |

| B Create experiment

Definie a mensagem SMS
1. Compor a mensagem.

= [ Adobe Joumey Optimizer Q_ Search

& Home SMS Campaign

Campaign | ® Droft | @ Saved 8 minutes ago
v JOURNEY MANAGEMENT

o4 Campaigns sMs ©
o3 Joumeys
B Landing pages

B Reports 28

v DECISION MANAGEMENT essoacosTs

B Offers e

R Components {{profile person namefirstNam
e}} - Eamn great rewards while
spending money!!

EXPERIENCE

¥ DECISIONING

[EY ttems

[E% Configuration

v CONTENT MANAGEMENT
g Assets

B Content templates
] Fragments
Vv DATA MANAGEMENT
T3 Schemas

S Datasets P— L
& Queries

ER Monitoring

~ CONNECTIONS

=) Sour hd

Adobe Americas POT 5

LaTam s 2024 (va7) [ e © O

Ermy

Compose message

Message

{iprofile personnamefirstName}} - Eam great rewards whi... v/ ‘ ‘ = ‘

2. Sair do designer depois de compor a mensagem.

3. NOTA: Pode adicionar detalhes de agendamento, se assim

4. Fim do Laboratério

o desejar.




Offer Decisioning



Placements, Collection Qualifiers, and
Collections

Estes sdo os blocos de construcdo da sua oferta. Definem o canal e o tipo de conteudo. A
combinagao de um Qualificador de Colegao e de uma Colegao permite uma organizagao
dinamica das ofertas, que sdo automaticamente catalogadas e colocadas em fila de
espera para decisdo quando ativas.

Criando Placements

1. Navegue para Components em Decision Management.
2. Cligue em Create Placement

3. Nome digite "Email - Image - <suas iniciais>"

4. Selecione o canal email e content type image.

5. Cliqgue em Save.

Placements > Create placement Cancel m

Detalls Detalls

Request settings Name %
Response format Emall - Image - PKP

Channel type %

Email v

Add deseription
Request settings

Allow duplication across placement

Request offer ‘ 1 B”

Collection Qualifiers

1. Cligue na aba Collection Qualifier
2. Clique no botao superior direito: Create collection qualifier
3. Adicione um titulo: "Credit Card+ INITIALS", clique save



New collection qualifier

Name #

[ Credit Cards - PKF]

Collections

. Navegue até Decision Management — Collections

. Clique no botao superior direito "Create collection"

. Dé um nome como "Credit Card Collection - INITIALS"

. Selecine Create Dynamic collection

. Cliqgue Next

. Nos qualificadores de colecdo (no lado esquerdo). Pesquise suas iniciais e selecione-

O O WON -

as
7. Clique Save.

New collection

MName *

[ Credit Card Collection - PKP

© Create dynamic collection

Use filters such as tags to dynamically qualify offers for a collection.

() Create static collection

Manually select and group offers together using criterla such as status, tags, date, and channel

Parabéns, vocé esta pronto para comecar a criar sua primeira oferta personalizada.



Personalized Offers

Neste laboratodrio, veremos as etapas para criar uma oferta no Adobe Journey Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do
laboratario.

Criando uma oferta personalizada

1. Va para Decision Management — Offers — Offer Tab
2.

W DECISION MAMAGEMENT

EE Offers

@R Components

3. Cligue em , "Create Offer"

4. Digite um nome como: "Credit Card Offer - < suas Iniciais" (Iniciais - indica as
iniciais do participante).

. Indicar uma data de inicio e de fim.

. Procure as suas iniciais nos Collections Qualifiers e clique nelas.

. Click Next

0 N o o



B Fragments

' DATA MANAGEMENT
T2 schemas

£ Datasets

W Quertes

ER Monitoring
 CONNECTIONS

=) Sources.

(& Destinations

~ cusToMER

= [) AdobeJoumey Optimizer

Q Search

© Add atiribute

Adobe Americas POT 5

LATAM FS1 2024 (VA7) E

fy Home Offers » Edit offer o" Manageaccess ( Cancel ) m
 JOURNEY MANAGEMENT Detats Add representations Add constraints Review
.
4™ Campaigns
o Journeys Offer details
B Lending pages T
B Reports Credit Card Offer
- DECISION MANAGEMENT start date and tme %
2/20/2024, 12:00 AM v
B Offers —_ =
End date and time %
& Components 3/31/2024, 2:00 AM v
EXPERIENCE
~ EXPERENCE collection qualers
EY ttems n
EZ Configuration [ crea
 CONTENT MANAGEMENT
GF Assets Offer attributes ©
B Content templates
Add label Add value X

Adicionando Representacoes e conteudo

1. Selecione Channel: Email

2. Selecione Placement: Email - Image - Initials

3. Selecione Asset Library va para o FSl folder e selecione a imagem Gold Credit Card .
4. Informe o destino URL: https://dsn.adobe.com/web/securfinancial2/credit-cards
5. Click Next.

= ) Adobe Journey Optimizer Q, seard Adobe Americas POT 5 LATAM FS| 2024 (VA7) m = @ P e
4 Home Offers > Edit offer o Manageaccess ( Cancel ) ( Back
v JOURNEY MANAGEMENT Detalls Add representations Add constraints Review
. .
e Campaigns
{3 Joumeys
Representation 1
B Landing pages
Channel Placement %
B Reports B Email v ad  Email-Image iq
Content %

- DECISION MANAGEMENT
Bk Orfers

& Components

O Assetiibrary

D URL
Name
card-gold-s00png

EXPERIENCE
™ DECISIONING Public location °
B tems mnyyncloudiront 2-dadc-4b34-3566-.. I
£ Configuration Destinaton link

hitps://dsn adabe.com/weblsecurinancial2/credit-card| v ]
' CONTENT MANAGEMENT

Languege

by Assets English (United States) v

2 Content templates
B3 Fragments

~ DATA MANAGEMENT
T2 Schemas

£ Datasets

& Queres

ER® Monitoring

~ CONNECTIONS

) Sources

@ Destinations

~ CUSTOMER

@ Add representation



https://dsn.adobe.com/web/securfinancial2/credit-cards

Configuracao de restricoes de oferta ou
elegibilidade

1. Selecione Visitors who fall into one or multiple audiences

2. Adicione os segmentos: "High Income Customers" e "Medium Income Customers".

3. deixe Capping toggle off e Priority como 100

4. Click Next

A Home

“ JOURNEY MANAGEMENT
a4 Campaigns

° Journeys

B Landing pages

B Reports
 DECISION MANAGEMENT
B offers

@) Components

EXPERIENCE
DECISIONING

BB items

8% Configuration

“ CONTENT MANAGEMENT
g Assets

B Content templates
& Fragments

“ DATA MANAGEMENT
T3 Schemas

£ Datasets

& quenes

ER Monitering
 CONNECTIONS

) sources

(G Destinations

~ cusTOMER

S.

= [[Y Adobe Joumey Optimizer

Q, search Exper)

Offers » Create new personalized offer
Detats Add reprosentations Add constraints Reviow
. . . o
Constraints ©
Audlences % Open audience library
Offer eligibility @
Q search

#) Segment 1: Auto Repair St.

#) Auto Loan Customers

#) Low Income Customers

#) Customerswith NO Auto

O Anwisitors

© Visttors who fall Into one or multiple audiences

® + Add one or more audlences of visitors
© By defined decision rule
Add one decision rule to the offer
® +
Logicbetween audiences O v
® + #) High income Customers.
® + or i} Medium Income Customers

Total profile estimate ©

# Customerswith AtoLoans ®  +

# Creatt seore > 700

#) Creatt Seore >= 500 and

#) Creatt Score < 600

#) Male Customers

Estimated qualiied profles

® +
Priority ©
® + 100
Capping ©
®@ +
O Include capping
@ + .

Adobe Americas POT 5

£ Refresh

LATAM F51 2024 (VA7) E

o Manage aceess ( (an(et)\ (

e £ 0

.

6. Reveja o resumo das informagdes da sua Oferta Personalizada. Quando terminar,
cligue em "Finish" para guardar a sua Oferta:

7.

4 Home

 JOURNEY MANAGEMENT
4™ Campaigns

€ Journeys

B Lending pages

B Reports

- DECISION MANAGEMENT
B Offers

&R Components

o EXPERIENCE

DECISIONING
EY ttems

[E§ Configuration
 CONTENT MANAGEMENT
g Assets

B Content templates
B Fragments

' DATA MANAGEMENT
T2 schemas

£ Datasets

R/ Queries

ER Monitoring
 CONNECTIONS

=) Sources.

(& Destinations

~ cusToMER

= [) AdobeJoumey Optimizer

Offers + Create new personalized offer
Detats Add representations ‘Add constraints Reviow
. . . .
Credit Card Offer
Type Personalized
Starts 02/20/2024 12:00 AM
Ends 03/31/2024 12:00 AM
Access management labels
Collection quallfiers
Offer attributes
Representations
Channet B Email
Placement lad Emall -Image
Name card-gold-500png
Public location Net/eeasce02-dadc-40: S

Destination link

Language

Offer eligibility

hittps://dsn.adobe.com/web/securfinandial2/aedit-cards
English (United States)

® Draft

Adobe Americas POT 5

LATAM FS1 2024 (VA7) E

e £ o

(N o)
o Manage access (Concel ) (_Back ) m

8. Cligue em "Save as Draft" ou "Save and Approve"




Save offer

The offer will be saved to the offer Ubrary.

(Eancel) (-Save as dmll) (-Sm and apprmle)

10. Fim do Laboratodrio



20. Create a Collection

Este laboratdrio explicara as etapas para criar uma colegdo no Adobe Journey Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do

laboratdrio.

Criando uma colecao

1. Va para Decision Management — Offers — Collections Tab

2.

4 Home

~ JOURMEY MAMAGEMENT
e Campaigns

"‘: lourneys

B Landing pages

B Reports
~ DECISION MANAGEMENT
BN Offers

& Components

+ EXPERIENCE
DECISIONING

B items

Offers

Overview  Offers  Collections  Dedisions

Batch dedsioning ~ Simulation

No collections found

Create collection

3. Cligue em "Create Collection".
4. Clique em "Create Static Collection" e atribua um nome a sua colegdo. Click Next.

S.

New collection

Name %

l Credit Card Collection

) Create dynamic collection

O Create static collection

Use filters such as tags to dynamically qualify offers for a collection.

Manually select and group offers together using critena such as status, tags, date, and channel

&

6. No tela seguinte, selecione as ofertas que fazem parte da sua colegao. Clique em

Save.




Credit Card Collection

Y Hide filters

Status

O Dt
[] Approved
[ Archived

Collection qualifiers

' Has any collection qualifiers

O Collection

Date

mm/ddi yyyy

Date

mm/dd] yyyy

Channel

O emait

[ Mobile
O web

[ Social

[ Non-digital

o Monogeaccess  Cancel

‘ q 1selected
Credit Card Offer
Offer name. Status Priority Start date End date Last modified Priotty 100
Credit Card Offer & Approved 100 02/20/2024 03/31/2024 02/20/2024, 2:49 ...
[ 1 | otrpage

Clear all

8. Fim do Laboratério




21. Create a Decision

Neste laboratdrio, serdo apresentadas as etapas para criar uma decisdao no Adobe Journey
Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do
laboratario.

Criando a decisao

1. Va para Decision Management — Offers — Decisions Tab
2.

(3 || B Offers Decisions | AdobeJourn: X |+ ~ - X
<& (¢} QO B hitpsyre adobe.com/#/@adobeamericaspot5,/snameilat ‘platform, 18&is0rtDy 9% V¥ ® 9 =
(D investing [ Adobe Experience Clo... &) Clear Site Cookies [ Contributor Websitef.. [ Adobe StockPhoto W... [ Salesforce EU20 Login [ DSS POC Team ShareP... [ MCE Training Questions [0 AEM 787 [J Lucidchart Website [ RoundCube Inbox »
= [ AdobeJoumey Optimizer Q_ Search Experience Cloud (Ctri+/) Adobe Americas POT 5 LATAM FS| 2024 (VA7) m = e £’

ify Home Offers & Creste decision

 JOURNEY MANAGEMENT Overview  Offers  Collections  Dedsions  Batch decisioning ~ Simulation

Gy

¥ paigns

vy 2 "
% Joumeys
Nome Status Start date End date Channel type: Last modified

B Landing pages

B Reports
 DECISION MANAGEMENT
& Offers

R Components

B2 ttems

5% Configuration

No offer decisions found

~ CONTENT MANAGEMENT

GF Assets

B Content templates
B Fragments

' DATA MANAGEMENT

T2 Schemas

o cusTe

3. Cligue em Create Decision. Na tela seguinte, adicione um Nome da decisdo, Data de
inicio e Data de fim. Cliqgue em "Next" (Seguinte) quando terminar:
4.



3 | B Creote new offer decision | Ade X | +

« ]

[Jinvesting Y Adobe Experience Clo...

@ Clear Site Cookies [ Contributor Website f.

[ Adobe Stock Photo W... [ Salesforce EU20 Login [ DSS POC Team ShareP..

O B httpsi/fexperience. adobe.com/#/@adobeamericaspot5/snamelatamfsi2024 journey-optimizer/platform/v2 offersfofferorkflow/offerdecision

-]

[ MCE Training Questions [ AEM 787 [ Lucidchart Website [ RoundCube Inbox

= I Adabe Journey Optimizer Q_ Search Ex

Adabe Americas POT § LATAM FS| 2024 (VA7) m

% Home Decisions » Create new offer decision o Manogeaccess  ( Cancel

¥ JOURNEY MANAGEMENT Detalls Add dedision scopes Add fallback offer Summary
. o

24 Campaigns

o2 Joumneys Offer decision details

™ Landing pages —

B Reports Credit Card Decision v
~ DECISION MANAGEMENT Start and end date

Start dateand time

i Offers

W} Components

2/20/2024, 12:00 AM v [
End date and e
- EXPERIENCE DECISIONING 3/31/202, 12:00 AM v
B3 tems
2 Configuration
' CONTENT MANAGEMENT
U Ascets
B Content templates
B Fragments
' DATA MANAGEMENT
T2 Schemas
= Datasets
& Queries
EN Monitoring
~ CONNECTIONS
B Sources

(G Destinations

~CUSTOMER

5. Selecione Placement Type para sua Offer Decision:
6.

Decision scope 1

Placement =

Select a placement where offers would be delivered.

Email - Image i’ﬁ

7. Em Evaluation Criteria, clique em "Add" para selecionar a sua colecao de ofertas:
8.

Evaluation criteria =

Bvaluation criteria Includes offer collection, elig

& Add

9. No tela seguinte, realce a sua colecao de ofertas e clique em "Add":
10.



B Create new offer decision | Ade X + v - X

5]
<« (¢] O B nttpsy/erperience.adob - 5/snameilatamsi2024/journey-optimizer/platform/v2/offers/offerWorkflow/offerdecision L @ @ 8 =
O

Investing [y Clow @ Clear Site kies [ Contributor Websitef.. [ Adobe Stock Photo W.., [ Salesforce EU20 Login - [ DSS POC Tearn ShareP...  [J MCE Training Questions (JAEM 787 [ Lucidchart Website [ RoundCube Inbox. »

Add offer collection o D

Offer collections (1) Collection preview 51 Open offer collections

Q Seorch Credit Card Collection (1 matched for Email - Image)

Selected offers
© (Credit Card Collection
Offer name

Credit Card Offer

11. Para este exemplo, ndo modificaremos a decisdo com nenhum método de
elegibilidade ou classificagao adicional. Basta clicar em Next
12.

[a] | B Create new offer decision | Ade X + ~ - X
&« @ O B httpsyfexperience adoby reri 5 el atamisi2024 journey-optimizer/platform/v2/offers/offerWorkflow/offerdecision ] ® 9 =
Oinvesting B3 Clow. @ Clear Site Cookies [ Contributer Websitef.. (] Adobe Stock Photo W... [ Salesforce EU20 Login [ DSS PQC Team ShareP...  [J MCE Training Questions [JAEM787 [ Lucidchart Website [ RoundCube Inbox »

= [[) Adobelourey Optimizer Q, Search Experience Cloud (Ctrt+/) Adobe Americas POT § LATAM FS| 2024 (VA7) m

e £ o
@ e Decions + Creste new ofer dcion o wongpacs (et ) (o) (R

' JOURNEY MANAGEMENT Detalls /Add decision scopes Add fallback offer Summary
P ——— o o

24 Campaigns

o2 Joumeys Decision scopes (1) P | =]

P Landing pages DECISION SCOPET Placement +

B Reports B Email - Image Secta placoment whare fcs would o calvore,

1offer collection

~ oEcision Email- Image: v K’

i Offers

Component I

R Comporents Evaluation criteria x
v EXPERIENCE DECISIONING Evaluation criteria Includes offer collection, eligibility, and ranking method for the offers collection would Is required.
B2 tems

\ .

58 Confguration Offer collection CreditCard Collection (1)~ # [ w
 CONTENT MANAGEMENT Eligibility None v

O Assets Ranking method Offer priority v

2 Content templates

B Fragments

Q Add

' DATA MANAGEMENT
T2 Schemas

S Datasets

& Queries

EX Monitoring.

' CONNECTIONS

) Sources

(> Destinations

v CUSTOMER

13. No ecra seguinte, seleccione o Fallback OFfer para a sua decisao e, em seguida,
cligue em Next (Seguinte):
14.




B Create new offer decision | Ade X | +

O B hitpsfexperience adobe.com, dobeamericaspot5/sname:atam

=]
« c
(]

= [ Adobeloumney Optimizer

A Home Decisions > Create new offer de

' JOURNEY MANAGEMENT Detalls Add dectsion scopes Add fallback offer Summary
. . . o

Campaigns

°G Jouneys Add a fallback offer for selected 1 placement

™ Landing pages
1fallback offer for placements: (2} Email - Image

B Reports.
“ DECISION MANAGEMENT
Q_ Search
i Offers
OFFER NAME

R Componerts

©  Credit Card Offer - Fallback
 EXPERIENCE DECISIONING
B3 tems
3 Configuration
 CONTENT MANAGEMENT
g Assets
B Content templates
B Fragments
 DATA MANAGEMENT
T3 Schemas
= Datasets
B/ Queries
ER Monitoring
~ CONNECTIONS
¥ Sources

(G Destinations

~CUSTOMER

24 journey-optimizer/platformy

Investing B3 Adobe Experience Clo... @ Clear Site Cookies [ Contributor Websitef.. [ Adobe Stock Photo W... [J Salesforce EU20 Login - [ DSS POC Team ShareP..

forkflow,

fferdecision -]

[ MCE Training Questions [ AEM 787 [ Lucidchart Website [ RoundCube Inbox

Adabe Americas POT § LATAM FS| 2024 (VA7) m

o Manage access ‘C(an(el)‘ (

sTaTUS

® Approved

e

] Open offer library

LAST MODIFIED. &

02/20/2024,12:51 PM

15. Reveja o resumo da decisdo e clique em "Finish" (Concluir) para concluir a decis3o:

16.

[ Create new offer decision | Ade X |+

experience.adobe.com

@adobeamericaspot:

(=]
<« c O 8 n
[}

[ Adobe journey Optimizer

A Home Decisions > Create new offer decision
~ JOURNEY MANAGEMENT Detalls /Add dedision scopes Add fallback offer Summary
L - * .
24 Campaigns
o Jouneys

Credit Card Decision
™ Landing pages

B Reports

starts
Ends

Access management labels

02/20/2024 12:00 AM
03/31/202412:00 AM

 DECISION MANAGEMENT
i Offers

W} Components Decision scopes.
' EXPERIENCE DECISIONING © Pocement [54 Emil- Image
B ttems

% Configuration Offer collection Credit Card Collection (1) [

' CONTENT MANAGEMENT Engiitty None
g Assets Ranking method  Offer priority

& Content templates

B Fragments
 DATA MANAGEMENT

Fallback offer

T2 Schemas
Fallback Credit Card Offer - Fallback ’a 'lj
S Datasets

& Queries

ER Monitoring
~ CONNECTIONS
) Sources

(> Destinations

~_CUSTOMER,

Collapse all

fourney-optimizer/platform,

Investing Y Adobe Experience Clo... 3 Clear Site Cookies [ Contributor Website .. [ Adobe Stock Photo W...  [J Salesforce EU20 Login [ DSS POC Tear ShareP...

® Droft

Expand all

offerdecision o Ty

[ MCE Training Questions [ AEM 787 [ Lucidchart Website [ RoundCube Inbox

Adobe Americas POT § LATAM FS| 2024 (VA7) m

- X
® 9 =
»

(o (o)
o Manage access (_cancet ) (_Back ) @

17. Cligue "Save and Activate".
18.




Save offer decision

The offer decision will be saved to the offer decision library.

(Eancel) (hmwdmﬂ) <Snveandacti\mte>

19. Fim do Laboratorio.



22. EXpand your Journey

Neste laboratério, veremos as etapas de algumas expansdes e conteudo adicionado na
jornada do Adobe Journey Optimizer.

NOTA: Alguns passos do exercicio podem diferir do conteudo da apresentagao do
laboratario.

Adiconando Eventos

1. Em Events, arraste o né Reaction para o caminho de email. Clique em Evento e
seleccione "E-mail clicked".

2. Certifique-se de que o e-mail da Oferta de Cupom é escolhido para o action value

3. Definir um caminho de tempo limite de 3 dias. Click ok.

Events: Reaction @

Label ()
Email Clicked?

Action % (i)

Email - Coupon Offer A

Event & (3)

Email clicked e

Timeout

Define the event timeout ®
Wait for # (i)

3 Days W
Set a timeout path

4. No caminho timeout, adicione um nd Mobile Push Notification.



Y

Email clicked - Email
Clicked?

3 d timeout

O
Push - Coupon Offer

5. Fim do lab



Part 3 - CJA



24. Data Views

As Data Views sao uma ferramenta poderosa no CJA que permite criar conexdes virtuais
que podem ser utilizadas em projetos e permitir a utilizagao de varias versdes dos dados,
tais como Data Views com base na geografia, horas de sessédo ou datas, como alguns
exemplos.

Utilizagao de diferentes visualizagdes de dados hum projeto

E possivel selecionar diferentes vistas de dados num projeto no Customer Journey
Analytics.

1. No canto direito do painel, onde diz "LATAM Bootcamp 2024 FSI 30 Day Sessions".
Aparecera um menu dropdown e vocé vera a lista de Data Views que estdo disponiveis.

B customer Journey Analytics Workspace ~ Connections ~ Dataviews ~ Components  Tools  Labs Provide feedback Adobe AmericaspoTs 1 @ MR (]
Brasil Bootcamp FS| Exercises X There are unsaved changes

Project Edit Insert Components Share Help

[0 = LATAM Bootcamp 2024 FSI 30 Day...
KPI Analysis @ S LATAM Bootcamp 2024 FSI30 Day... v | v X
al Q_ search component: Y | =1 |
/ i i Y fear 2023
B = omensions ‘1,,4 . Dropaafiter hre or any other component) | L search data views L0202
LATAM Bootcamp 2024 FSI 30 Day Sessio v/
& Campaign name >
. " X LATAM Bootcamp 2024 FS| ,0
I . @  Credit Cards Opened M/M @ Auto Loans FY2023 @ Accounts Opened FY2023

2. Seleccione "LATAM Bootcamp 2024 FSI". O projeto sera atualizado para utilizar a nova
visualizagdo de dados sem necessidade de efetuar quaisquer alteragdes ao projeto, vera
que os valores utilizados no seu customer journey usam um tempo menor.

KPI Analysis @ S LATAM Bootcamp 2024FSI v | v X
{ H FY Year 2023
‘ Drop a filter here (or any other component) | Oct1,2022 - Sep 30,2023

@ Credit Cards Opened M/M @  Auto Loans FY2023 H v X @  Accounts Opened FY2023 @ Mortgages M/M FY23
Credit Cards Opened : Oct 2022 Auto Loans Completed : Month Account Open : Month Mortgages : Oct 2022

©  KPI Performance FY23

E Credit Cards Opened H Auto Loans Completed H Account Open E Mortgages

Month T 1,053 9,084 18,506 87,219

Alterar uma dimensao para uma métrica



Os passos seguintes servem apenas de referéncia, uma vez que sé um administrador pode
efetuar alteracdes a visualizacao de dados.

1. Crie uma "Freeform table" e arraste a dimensao "Event Type" da barra de navegagao
lateral.

CIA HOL 003

®* Freeform table (4)

Event Type
Page:1/1 Rows: 1-18 of 18

1. No

7. mobileApplogins

2. Ao olhar para a dimensao, podemos ver que existem alguns eventos dentro da dimensao

gue gostariamos de converter numa métrica. Clique em "i" em "Event Type" (Tipo de

evento).



S CJAHOL 003

Q ‘Searr:h components Y

DIMENSIONS

Product Name

Web Page Name

Call Topic

Event Type

| Call Reason

Show all

3. Em seguida, clique no "icone do lapis" (apenas para privilégios de administrador). Isto te
levard para a tela Data Views (Vistas de dados), onde o administrador tera acesso para
fazer alteragdes aos dados na Data View (Vista de dados).




Event Type (eventType)

Details  Settings

Top items

No items available

4. Sera agora encaminhado para a pagina Data View Components. Procure por "Event
Type" (Tipo de evento). Cliqgue em "Event Type" (Tipo de evento) em Dimensions
(Dimensdes). Duplicar a dimensdo "EventType" trés vezes ( 3x) (Apenas privilégios de

administrador)

Data views > FSI Data View 7 Day Sessions

Configure  Components ~ Settings

Included components (161)

Q_ Event Type x Y

Schema fields ~ Standard compone
> METRICS (s3)

Y v omensionsos)

COMPONENT NAME §, DATASET § SCHEMA DATATYPE |

Event Type Call Center Events, In-Person ...~ String
Schema fields (102

— © Addall
i Profile datasets >
W Event datasets >
I Adobe lookups >

Help  Language: English

Event Type (2) = "Add to Cart"
Event Type (3) = "Checkouts"

Event Type (4) = 4 "Orders"

SCHEMA PATH |,

eventType

PERSISTENCE 4

Event Type &
© Remove
@ Duplicat

L]
v comp o]

[

& Componenttype *

Dimension v
x

Schema field name

Event Type

Dataset type

Event

Dataset

Call Center Events, In-Person
Bank Events, ATM Events, Mobile
Events, Web Events

Schema data type

String

©2022 Adobe. All Rights Reserved

5. Agora, temos de alterar cada cdpia do Event Type para "Dimension" > "Metric"



v COMPONENT SETTINGS @®

Component type

Dimension Vv

Dimension

Description

The primary event type for

this time-series record.

6. Em "Include Exclude Values", incluiremos légica para garantir que obtemos a métrica
especifica que precisa ser convertida para medida a partir da dimensao.

Check "Set include/exclude values"
Criteria: "Contain the phrase"

Digite em : Type Here




v INCLUDE EXCLUDE VALUES ®

Set include/exclude values

Case sensitive

Match

If all criteria are met

Criteria

Contains the phrase v

<+ Add rule

"Add to Cart" = commerce.productListAdds




"Checkouts" = commerce.checkouts
"Orders" = commerce.orders

Parabéns! Criou métricas a partir de uma dimensao e guardou a sua Visualizagado de dados
que pode ser utilizada por outras pessoas na sua organizagao.



25. Web to Call Journey

Neste exercicio, criaremos algumas jornadas para visualizar quais sdo as principais

paginas que geram mais chamadas, principais Topicos da Web que geram chamadas da
Web e Principais produtos que geram chamadas. Sera necessario criar uma freeform table

para coletar os dados do evento. A partir dai, sera possivel criar varias visualizacdes.

Este exercicio também exigira a definicdo de atribuicdes diferentes para cada jornada

utilizando o Attribution 1Q.

ya

1. Crie uma "Freeform table" arrastando a visualizacdo da "Freeform table" para o painel. E

possivel criar um novo painel ou arrastar a Freeform table para a parte superior do painel

"Web to Call Journey".

FSIProject Yy  There are unsoved changes
Project Edit Insert Components Share Help
] ] i
] Jon Feb Mer
Q Search visualizations

l
VISUALIZATIONS

=]
l Freeform table gl Panel &

S FSIData View 7 Day Sessions v v X

Line &+

2. Procure por "Webpage name" na
para a tabela Freeform.

Cohort table = Yo | Drop afiler here (or any other component) e e menth
Fallout -

Flow (29 = ©  Freeform table

prea “ | Drop a metric here (or any other component)
Area stacked ¥

Bar -

Bar stacked e

Bullet 4

combo [0 ]

Donut o Drop a dimension here (or any other component) or enable table builder

Horizontal bar r

Horizontal bar stacked r

Key metricsummary ()  ~ [+

navegacgao do lado esquerdo e arraste a dimenséao



[ = FsIData View 7 Day Sessions

all Q_ Webpage Name X Panel @ S FSIData View7DaySessions v | v X
= Webage Name  (webwebP.... > Yo | Dropafiter here (or any other component) | ,zn.,mol“;iiiiﬁ
©  Freeform table
Event:
Webage Name o 2,886
Page:1/1 Rows: 50 1-18 of 18 Jan1 Dec31 outof 8598
1. home 367 127%
2. [cards/credit-cards 315 109%
3. Jaccounts 290 100%
4. /deposits 242 84%
5. Jretirement 209 72%
6. /cards/debit-cards 203 70%
7. Nloans/education 125 43%
8. payments/loan 20 42%
9. finsurance/home 120 42%
10. /insurance/auto 8 41%
11, Jpaymentsfonline o 41%
12. /withdrawal/savings 107 37%

3. Agora, procure a métrica "Call Center Enquires" e arraste-a para a Tabela de forma livre
para substituir "Events".

FSIProject Y  There are unsaved changes
Project Edit Insert Components Share Help

CJ s _FslData View7 Day Sessions

Web Logins Offers Presented Offers Accepted Loan App Starts ©
al Q_ Call Center Enquires X —_ —_ — —

Call Center Enquires (eventTyp...

Panel @ S FSlData View7 DaySessions v v X

‘This year

Yo Drop a filter here (or any other component) Jan1,2022 - Dec 31,2022

®  Freeform table

Call Center Enquires

Webage Name 5 o
0-00f0 Jan1 Dec outof 658

©

4 Verificara que obtém um numero O de eventos da pagina Web para chamadas num
centro de atendimento. Isso ocorre porque precisamos definir um modelo de atribuigao
usando o Attribution IQ. Clique com o botdo direito do mouse em "Call Center Enquires” e
selecione "Modify Attribution Model" (Modificar modelo de atribuigdo) na janela pop-up.

5. No pop-up, seleccione "Linear" para o modelo e "Person" para a janela de retrospetiva.
Em seguida, clique em "Apply".




Column attribution model

Model @

qaaa  Linear ® wv

Lookback window @

Person (Reporting Win... Vv

Cancel Apply

—

6. Vera agora que tem eventos de chamada atribuidos a uma pagina Web. Estas serdo
visualizacdes de paginas na Web para efetuar chamadas.

7. Agora que ja temos parte da tabela concluida, vamos dar-lhe um nome. Clique no canto
direito onde diz "Freeform Table" e mude o0 nome para "Top Pages Driving Calls Table".



© || Top Pages Driving Calls Table o v X

Call Center Enquires

Linear | Person ® & x
Webage Name 388
Page: 1/1 Rows: 50 1-18 of 18 Jan1 Dec31 out of 658
1. home 174 449%
2. /cards/credit-cards 26 6.8%
3. /accounts 25 64%
4. /deposits 19 49%
5. [retirement 18 47%
6. [cards/debit-cards 13 33%
7. linsurance/home 12 32%

8. Repita os passos 3 a 5 arrastando "Call Center Enquires" para a esquerda dos Call

Center Enquires que ja temos. Certifique-se de que define o mesmo modelo de atribuicdo
utilizando o Attribution IQ.

® Top Pages Driving Calls Table & v X

Call Center Enquires Call Center Enquires

Linear | Perso: Linear | Perso: © & x
Webage Name 388 388
Page:1/1 Rows: 50 1-18 of 18 Jan1 Dec31 outof658  jang Dec31 outof 658
1. home 174 449% 174 449%
2. /cards/credit-cards 26 68% 26 68%
3. /accounts 25 64% 25 64%
4. [deposits 19 49% 19 49%
5. [retirement 18 47% 18 47%
6. [cards/debit-cards 13 33% 13 33%
7. linsurance/home 12 32% 12 32%
8. /payments/loan n 29% n 29%
9. /withdrawal/savings n 29% n 29%
10. /loans/education 9 24% 9 24%
M hsith dencnl 164 a Ao a Ao

9. Agora que a duplicagao esta concluida, vamos adicionar um filtro a segunda métrica da
tabela. Procure a dimensao "Call Topic" e arraste-a para debaixo da segunda métrica "Call
Center Enquires" até ver a indicagao "Filter By".

- Yo | Drop afilter here (or any other component) JWMZVDE'(';;;
all Q_ call Topic
® Top Pages Driving Calls Table
[ o
callTopic (_adobedemoam... Cal Center Enquires
Call Center Enquires linear| person
Cookie Support (devicetyp... > Linear | Person i .
Loans Retirement Payments Checking Account Savings Account
Screen Height (devicetypel... >
eht ” Webage Name . 55 65 52 47 49
Page:1/1Rows: 50 1180f18  Jan1 Dec3i outof658  jany Dec3l outofS7  jang Dec3i outof99 jany Dec3 outofST  jany Dec31 outof84  jany Dec31 outof83
JavaVM (devicetypelDglo... >
1. home 174 449% 25 462% 29 446% 25 484% 20 422% 23 469%
Color Depth (devicetypelD.... >
pth (devicetyp 2. /cards/credit-cards 26 68% 4 65% 5 70% 3 52% 3 73% 3 57%
Manufacturer (devicetypel... > 3. /accounts 25 64% 4 73% 4 65% 3 56% 3 53% 3 58%
Information Services (devi.. > 4. [deposits 19 49% 3 63% 4 58% 3 48% 3 57% 2 40%
5. Iretirement 8 47% 2 45% 2 37% 3 62% 3 60% 3 58%
Device Name (devicetypel... >
6. [cards/debit-cards 13 33% 2 29% 2 27% 2 31% 2 34% 2 37%
Video Support (devicetype... > N
7. finsurance/home 2 32% 122% 2 26% 2 29% 2 37% 1 30%
PushToTalk (devicetypelD... > 8. /payments/loan n 29% 2 31% 1 18% 1 18% 1 21% 2 41%

Vamos criar algumas visualizagdes de dados a partir da tabela.

1. Na primeira métrica, realce as primeiras 5 linhas. Clique com o botao direito do rato nos
quadrados destacados. Em seguida, seleccione "Visualizar" e seleccione "Barra".



're ! ITup u el nicre (v ! SE’GrCh

—COPY SETETOIT (U CPUUAara

® Top Pages Driving C Download items as CSV (Webage Nam...) ®

Add time period column >  Centel

. . ar | Pe
Compare time periods

1S

Webage Name Breakdown N

Page:1/1 Rows: 50 1-18 Rl .
Visualize >
1. home

Trend selection

2. /cards/credit-cards

Display only selected rows
3. faccounts piay ony
4. /deposits 19 49%

5. [retirement 18 47%



Search

€ Visualize

Area

Area stacked

Bar stacke

. Bullet

Combo

nﬂ L W l*‘

2. De seguida, vamos fixar os dados da visualizacdo de dados no lugar. Clique no botéo
radial junto ao local onde diz "Barra". Aparecera uma janela onde pode selecionar "Lock
Selection" (Bloquear selecdo) e, no menu pendente, selecionar "Selected Items" (Iltens
seleccionados).



DBar H v X

Call Center Enquires (Linear | Person) @
|
mo .
home Jaccounts Iretirement
[cards/credit-cards Ideposits
Dat; Setti
ata source ettings panel ® S FS| Data View 7 Day Sessions v v X
® Top Pages Driving Calls Tabl v/ i ) i This year
Ye | Drop afilter here (or any other component) | Jan1,2022 - Dec 34,2022
Show data source
Lock selection ©
6 Bar
Selected items v
9]

Call Center Enquires (Linear | Person)

ata tal le wit
e soul ion, click
here: Show table @
I Push To Talk (devicetypelD... >
| MallDecoraton (deviety.. > | I [ [
lome Jaccounts [Iretirement
S Width (de typel... >
I creen Widt (evr(e ypel Icards/credit-cards Ideposits

3. Criaremos uma visualizagao de dados para os topicos de chamada. Selecione as caixas
logo abaixo dos titulos dos tépicos de chamada que contém o numero. Em seguida, clique
com o botao direito do mouse e selecione "Visualizar" e, em seguida, selecione "Donut".

Jan Feb Mar Apr May Jun Jul Aug Sep Oct
Search
< Visualize
Panel ® S FS Barstacked
I + Bullet
Yo Drop a filter here (or any other component) i
Combo
© Top Pages Driving Calls Table
Call Center Enquires Horizontal bar
Call Center Enquires Linear | Person
Linear | Person Horizontal bar stacked
E Loans E Retirement E Payments E Checking Account
Webage Name 388 A '7 ss N w L 65 A {7 52 ) A 'L 87 A i 49
Page:1/1 Rows: 50 1-180f18  Jan1 Dec3i outof658 jani | pec3l outof97  jan1 Dec31 outof99  jany Dec31 outof9l  janq Dec31 outof84  jang ' Dec3t outof83

4. Certifique-se de bloquear(lock) também a visualizagao de donut. Em seguida, pode
atribuir a visualizacao o titulo "Top Pages Driving Calls" e a visualizagado de donut o titulo
"Call Ropics from Web". Também pode redimensionar as visualiza¢gdes e coloca-las lado a
lado.".



& Top Pages Driving Calls & Call Topics From Web

Call Center Enquires (Linear | Person) ] Call Center Enquires Call Center Enquires Call Center Enquires Call Center Enquires Call Center Enquire@

] [callTopic: [callTopic: Loans] [callTopic: Payments]  [callTopic: Savings [callTopic: Checking
Retirement] (Linear|  (Linear | Person) (Linear | Person) Account] (Linear | Account] (Linear |
Person) Person) Person)
W5 W55 W52 W49 W47

200% Webage Name

‘7‘6%’*3%
10.0%

1&3%‘ 268
|| - - I e ~,2045%

home laccounts Iretirement
Ideposits Icards/credit-cards [cards/debit-cards

19.4%

Parabéns! Criou uma tabela Freeform, adicionou métricas e dimensdes, definiu um modelo
de atribuicdo e criou visualizagbes de dados.



26. Flows and Fallouts

Neste exercicio, vamos criar alguns Flows and Fallouts para as paginas Web visitadas
antes e depois de uma chamada para o centro de atendimento e as consequéncias da
campanha automatica. Sera necessario criar uma freeform table para coletar os dados do
evento. A partir dai, sera possivel criar varias visualizagoes.

Este exercicio também exigira a definicao de atribuigdes diferentes para cada viagem
utilizando o Attribution 1Q.

1. Crie um "Flow" arrastando a visualizagao do "Flow" para o painel. Pode criar um novo
painel ou arrastar o flow para a parte superior do painel "flow and fallsouts".

(  Brasil Bootcamp FS| Exercises Y There are unsaved changes
Project Edit Insert Components Share Help
=] Q Search visualizations
I Flows and Fallouts & S LATAM Bootamp 2024 FSI v | v X
all
VISUALIZATIONS .
i ] This month

= | Drap e here(oranyother component) | e 2004 res e

Freeform table 8
&

Cohort table = Fow ®

Fallout 5

Flow (D ] Drop a metric, dimension, or dimension item in one of the fields below:

Area & Starts with Contains Ends with

Area stacked “ Metric, dimension, or it... v CR | Dimension or item v OR Metric, dimension, or ... v

Bar Fl

Show advanced settings

Bar stacked Pl

Bullet =

o~ « T

Donut o

Histogram it °

Hovizantal har -

2. Defina o Fim com para "Call Start" no fluxo. Em seguida, defina a dimensao de percurso
como "Banking Web Page Name". Isto criara um fluxo das paginas Web que uma pessoa
que visitou antes de efetuar uma chamada para o centro de atendimento. Clique em
"Build" (Criar)



Flows and Fallouts

S LATAM Bootcamp 2024 FSI v v

Drop a filter here (or any other component)

Flow @

Ends with: X Call Start | Pathing dimension: & Banking Web Page Name | Flow container: People | Repeats: Off | First/last occurrence limiting: Off

Starts with

Metric, dimension, or item

Drop a metric, dimension, or dimension item in one of the fields below

Contains

OR | Dimension or item

Show advanced settings

Ends with

OR l Call Start X v

Pathing dimension @

| Banking Web Page ... X v

This mon
Feb1,2024 - Feb 29,20

3. Agora, dé ao seu painel de fluxo o nome de "Web Pages Visited Before a Call".

. I Web Pages Visited Before a Call I

Ends with: [F Call Start | Pathing dimension: & Banking Web Page Name | Flow container: People | Repeats: Off | First/last occurrence limiting: Off ~ 4

= BANKING WEB
PAGE NAME

Home
29

Auto Loans
9
Personal Savings
ccount
8
Personal
0 Checking
Account
7
Index Premier
Plan
1

+7 more
7

BANKING WEB
PAGE NAME

Home
105

Mortgages

62 A\wa .

Investments AN AL

50 O ALL
Q

Personal Savings A () X
Account A
X AN
48
Personal VA AN

Checking 44 -
Account 4 #

46

+27 more

= BANKING WEB
PAGE NAME

Personal Savings

251

Personal Loans

Personal

Account
213

Auto Loans

Credit Cards

+27 more

v X

& v X
[)! CALL START
* Call Start

4. Vocé adicionara outra visualizagao de fluxo ao painel. Defina Iniciar com como “Inicio da
chamada" no fluxo. Em seguida, defina a Pathing Dimension (Dimenséo de trajetdria) para
"Banking Web Page Name" (Nome da pagina Web do banco). Isto criard um fluxo das
paginas Web que uma pessoa visitou depois de fazer uma chamada para o centro de
atendimento. Clique em "Build" (Criar)



Flow @

Starts with: D% Call Start | Pathing dimension: & Banking Web Page Name | Flow container: People | Repeats: Off | First/last occurrence limiting: Off

Drop a metric, dimension, or dimension item in one of the fields below:

Starts with

I Call Start X v

Pathing dimension @

I Banking Web Page ... X v

Contains

OR | Dimension or item

Show advanced settings

©

Ends with

OR Metric, dimension, or item

5. Agora, dé ao seu painel de fluxo o nome de "Web Pages visited after a call".

o I Web Page Visits After A Call I

Starts with: [ Call Start | Pathing dimension: & Banking Web Page Name | Flow container: People | Repeats: Off | First/last occurrence limiting: Off 4

[)! CALL START

* Call Start

= BANKING WEB
PAGE NAME

Home

Index Premier

230

Index Premier

|

207

Index Plus

199

Personal Savings

173

+27 more

BANKING WEB.
PAGE NAME

Personal

Account
195

Personal Savings

194

Auto Loans

Mortgages

Index Premier

79

+27 more

L

BANKING WEB.
PAGE NAME

Personal Savings
Account

35
Personal

Checking
Account

33

Mortgages
30

Search Index
7
Fixed Income
Premier Fund
5

+22 more
52

6. Crie uma "Fallout" arrastando a visualizagdo "Fallout" para o painel. Pode criar um novo
painel ou arrastar a Fallout para a parte superior do painel "Flows and Fallouts".

Brasil Bootcamp FSI Exercises

Y There are unsaved changes

Project Edit Insert Components Share Help

Q Search visualizations

VISUALIZATIONS
Freeform table
Cohort table
Fallout

Flow
Area

Area stacked
Bar

Bar stacked
Bullet

Combo

B

Flows and Fallouts @

S LATAM Bootcamp 2024 FSI v | v X

| Drop o fltr here (or any other component) |

Fallout

All people
9974

All People
9974 people x

Add touchpoint v

FY Year 2023
Oct1,2022 - Sep 30,2023




7. Agora que ja iniciou a visualizagao do Fallout, tera de selecionar os pontos de contacto
necessarios para construir o Fallout.

Os pontos de contacto que ird adicionar por ordem:

e Campaign Offer Clicks
e Offer Sign-up Complete
e Auto Loans Started

e Auto Loans Completed

Agora da ao teu Fallout o nome "Auto Loan Campaign Fallout"

OI Auto Loan Campaign Fallout I H v X

All People
100.0%
58.2%
4,165 people x - -
EVENTUAL PATH v
Offer Sign-up Complete exists
18.6%
1,853 people x - m
EVENTUAL PATH v
Auto Loans Started exists
77% v58.6%
767 people x . -
EVENTUAL PATH v

Auto Loans Completed exists 15% v80.7%
148 people x

All people
W 9974

Add touchpoint v

Parabéns! Criou Fluxos e visualizagcdes de precipitacao.



27. Campaign Analysis (cloned)

Neste exercicio, vamos criar algumas jornadas para analisar as jornadas da campanha

AJO. Sera necessario criar uma freeform table para coletar os dados do evento. A partir
dai, sera possivel criar varias visualizagdes.

Este exercicio também exigira a definicao de atribuicdes diferentes para cada viagem
utilizando o Attribution 1Q.

1. Crie uma "Tabela de forma livre" arrastando a visualizagédo "Tabela de forma livre" para o
painel. E possivel criar um novo painel ou arrastar a tabela de forma livre para a parte

superior do painel "Campaign Performance".

FSI Project Y

Project Edit Insert Components Share

]

Q Search visualizations

l
VISUALIZATIONS

There are unsaved changes

=]

l Freeform table ] |
Cohort table i=
Fallout L]
Flow (29
Area &
Area stacked ¥
Bar F
Bar stacked -
Bullet =
combo ([ED P
Donut O
Histogram
Horizontal bar r
Horizontal bar stacked r
Key metric summary (B8~
Line -

Help

Panel @

Yo Drop a filter here (or any other component)

S FSIData View 7 Day Sessions v v X

This month
Dec1,2022 - Dec 31,2022

®  Freeform table

Drop a metric here (or any other component)

Drop a dimension here (or any other component) or enable table builder

Enable table builder

2. Pesquise "Banking AJO Campign" na navegacao do lado esquerdo e arraste a dimensao
para a freeform table.

® Freeform table

Campaign Offer Deliver
Campaign Offer Sent Campaign Offer Opens Campaign Offer Clicks Campaign Offer Bounce 5 IP_ g v Campaign Offer Errors
xclusions
Time Decay (4 Weeks) | Time Decay (4 Weeks) | Time Decay (4 Weeks) | Time Decay (4 Weeks) | ) Time Decay (4 Weeks) |
Time Decay (4 Weeks) |
Person Person Person Person Person
Person
Banking AJO Offer Yax . 1,460 606 552 165 143 159
Page: 1/1 Rows: 50 17 of 7 Octl  Sep30 outof19933  g¢q Sep30 outof8468  octq Sep 30 outof 6451  gctq Sep 30 outof2328 g Sep30 outof2460  octq Sep 30 out of 2,844
1 ersonalize redit C... 221 151% 90 14.8% 78 142% 27 16.6% 27 18.8% 24 151%
2. (AJO Personalized) Auto L... 217 149% 95 15.6% 81 147% 29 174% 20 142% 19 122%
3. (AJO Personalized) Mortga... 210 14.4% 81 134% 88 159% 21 129% 23 16.2% 22 135%
4. (AJO Fallback) Auto Loan ... 208 14.3% 83 13.8% 68 123% 19 M7% 19 13.4% 24 148%
5. (AJO Fallback) Credit Card ... 204 14.0% 87 144% 81 147% 25 151% 19 13.3% 27 167%
6. (AJO Personalized) Auto L. 203 139% 84 139% 79 142% 25 151% 17 M7% 22 13.8%
7. (AJO Personalized) Credit ... 196 134% 85 141% 78 141% 18 1.2% 18 12.4% 22 13.8%




3. Agora vocé vai filtrar as informacdes da campanha AJO para este exercicio para ver um
subconjunto dos dados da campanha. Clique no icone de filtro, introduza AJO e clique em
Aplicar.

Search Show advanced

() Include "No value"

Search word or phrase

[QAJO| x

Cancel Clear Apply

ow all | Banking AJO Offer YAJO . 1,460
Page:1/1 Rows: 50 1§ of 7 Dct1  Sep 30 outof19,933 (ot

+ 1. (AJO Personalized) Credit C... 221 151%

= 2. (AJO Personalized) Auto L... 217 149%

3. (AJO Personalized) Mortga... 210 14.4%

4. (AJO Fallback) Auto Loan ... 208 14.3%

= 5. (AJO Fallback) Credit Card ... 204 14.0%

6. (AJO Personalized) Auto L... 203 13.9%

7. (AJO Personalized) Credit ... 196 13.4%

4. Como ja fez isto em exercicios anteriores, agora vai arrastar varios eventos lado a lado,
por esta ordem:

e Campaign Offer Sent

e Campaign Offer Opens

e Campaign Offer Clicks

e Campaign Offer Bounce

e Campaign Offer Delivery Exclusions
e Campaign Offer Errors



Verificara que obtém 0 numero de eventos de todos os eventos introduzidos. Isso ocorre
porque precisamos definir um modelo de atribuigdo usando o Attribution IQ. Clique com o
botdo direito do mouse em cada evento e selecione "Modify Attribution Model" (Modificar
modelo de atribuigdo) na janela pop-up.

5.Na janela de contexto, seleccione "Time Decay" (Decaimento no tempo) para o modelo,
4 Weeks (Semanas) para a Half-life (Meia-vida) e "Person" (Pessoa) para a janela de
lookback. Em seguida, clique em "Aplicar".



Column attribution model

Model @

[ gl Time Decay ® v ]

Half-life

C 4 Week(s) Vv

L ookback window @

[ Person (Reporting Win... Vv ]

6. Vera agora que tem eventos de chamada atribuidos a uma pagina Web. Estas serao
visualizagdes de paginas na Web que originam chamadas.

7. Agora que temos parte da tabela concluida, vamos criar algumas visualizagdes.
Seleccione todas as linhas nas primeiras 3 colunas. Clique com o botao direito do rato e



seleccione Visualize. Em seguida, seleccione Bar Stacked

® Freeform table

Campaign Offer Sent Campaign Offer Opens Search paigt
Time Decay (4 Weeks) | Time Decay (4 Weeks) | o 2 Dec
< Visualize
Person Person on
Banking AJO Offer YAJO 1,460 Area
Page: 1/1 Rows: 50 1-7of 7 Oct1  Sep30 outof19,933 o1 sep30 out of
Area stacked I
1. (AJO Personalized) Credit C... 221 151% 90 1
Bar
2. (AJO Personalized) Auto L... 217 149% 95 °
3. (AJO Personalized) Mortga... 210 14.4% 81 Barstacked
4. (AJO Fallback) Auto Loan ... 208 14.3% 83 ' Bullet
5. (AJO Fallback) Credit Card ... 204 14.0% 87 1 Combo
6. (AJO Personalized) Auto L... 203 139% 84 '+
7. (AJO Personalized) Credit ... 196 13.4% 85 141% 78 141%

8. Agora que temos parte da tabela concluida, vamos criar algumas visualizagdes.

Selecione todas as linhas nas ultimas 3 colunas. Clique com o botao direito do rato e
seleccione Visualize. Em seguida, seleccione Horizontal Bar Stacked

>earcn
Campaign Offer Deliver
Campaign Offer Bounce P, £ Y < Visualize
_ (4 Weeks)| Exclusions
Time Decay ee
Time Decay (4 Weeks
Person v )| Donut
Person
52 165 Horizontal bar
151 Oct1 Sep 30 out of 2,328 Oct1 Sep 30 out of
Horizontal bar stacked
‘% 27 16.6% 27 1
% 29 17.4% 20 1 Hne
1% 21 129% 23 1 Scatter
% 19 1.7% 19 7 Summary change
"% 25 151% 19 1 -
% 25 151% 17 1M.7% 22 13.8%
% 18 11.2% 18 12.4% 22 13.8%




a8 AJO Campaign Performance H v X

Campaign Offer Sent (Time Decay (4 Weeks) | Person) Campaign Offer Opens (Time Decay (4 Weeks) | Person) Campaign Offer Clicks (Time Decay (4 Weeks) | Person) 9}
| u |
400
200 . . . . . .
(AJO Personalized) Credit Card In-App Offer (AJO Personalized) Mortgage Offer (AJO Fallback) Credit Card Offer (AJO Personalized) Credit Card Email Offer
(AJO Personalized) Auto Loan Email Offer (AJO Fallback) Auto Loan Offer (AJO Personalized) Auto Loan In-App Offer

6 Negative Campaign KPls

Campaign Offer Bounce (Time Decay (4 Weeks) | Person) Campaign Offer Delivery Exclusions (Time Decay (4 Weeks) | Person) Campaign Offer Errors (Time Decay (4 Weeks) | Person) €]
u | u

(AJO Personalized) Credit Card In-App Offer

(AJO Personalized) Auto Loan Email Offer

(AJO Personalized) Mortgage Offer

(AJO Fallback) Auto Loan Offer

(AJO Fallback) Credit Card Offer
(A10 Personslized) Auto Loan In-app ofter |
(AJO Personalized) Creit Card email ot S ——

Parabéns! Criou uma tabela Freeform, adicionou métricas e dimensdes, definiu um modelo
de atribuigcdo e criou visualizagbes de dados.



28. Creating an Audience

No CJA, é possivel criar um Publico a partir das jornadas criadas. Esta € uma excelente
funcionalidade porque permite utilizar a Iégica que foi utilizada para criar uma jornada e,
em seguida, criar um publico que pode ser partilhado com RT-CDP e AJO para ser utilizado

num segmento.

Para este exercicio, vamos criar um publico de pessoas que visitaram uma pagina de
produto que tem associados os volumes mais elevados de chamadas no call center, uma

vez que esta é a Ultima pagina visitada antes de uma chamada.

1. Va para "Products that led to calls table" e selecione os dez principais produtos da

tabela.

©  Products That Led to Calls Table

Call Center Dial-ins
Time Decay (15 Minutes) | Person

Products
Page: 1/1 Rows: 50 1-17 of 17 Jan1

1. Securfinancial Periodic Savings

2. Securfinancial Gold Credit Card
3. Securfinancial Kids Account

4. Securfinancial Debit Card

5. Securfinancial Long-Term Savings
6. Securfinancial Pension Plan

7. Securfinancial Home Insurance

8. Securfinancial Plus Account

9. Securfinancial Savings Account

10. Account Withdrawal Iy

517

out of 1130

4

39

37

36

34

34

34

30

29

28

8.0%

75%

71%

70%

6.7%

6.7%

6.7%

59%

57%

55%

2. Clique com o botdo direito do mouse nas linhas seleccionadas. Em seguida, seleccione

"Create Audience from Selection".

o kearch 20
©  Products That Led to Calls 7 Breakdown 4
Visualize > Call Center Dial-ins

Time Decay (15 Minutes) | Person
Trend selection
Products

Page: 1/1 Rows: 50 1-17 of 17 Display only selected rows Jan1

1. Securfinancial Periodic Savings . .
Create annotation from selection

2. Securfinancial Gold Credit Card
Create filter from selection

3. Securfinancial Kids Account
Create audience from selection
% SeammilEEH PE _

5. Securfinancial Long-Term Savings B
6. Securfinancial Pension Plan

7. Securfinancial Home Insurance

8. Securfinancial Plus Account

9. Securfinancial Savings Account

10. Account Withdrawal

Dec31

40

517
out of 1130

41 8.0%

39 75%

37 1%

36 70%

34 67%

34 67%

34 67%

30 59%

29 57%

28 55%



3. Sera direcionado para a pdagina "Create Audience" (Criar publico). Vocé precisa nomear
0 publico como "Visited Top Product Page Calls". Todo o resto esta bem. Clique em
"Publish".

Create audience [0 View Sample 1Ds

o = i ew:
(5] Q Search fltrs S FSIData View 7 Days... v Data Preview: (i ]
Jan 2,2022 - Dec 31,2022

Name % Tags
Calls Within 10 Minutes ... @
Visited Top Product Page Calls Type tags here ‘ v ] 485 TOTAL PEOPLE
Call Center Session @
Description Audience size limit @ 485/ 20M

Visited Top Product Page Calls

Estimated audience return

Next7 days v

This audience will be published one time as a collection of person IDs from Jan 2, 2022 - Dec 31, 2022 that match the criteria of select filters below. 0 ESTIMATED TO

RETURN

Refresh fr *
efresh frequency * @ Preview metrics

il v
Oneime) Events v

One time date range * EVENTS

1/ 2/2022 - 12/ 31/ 2022
OF TOTAL EVENTS

Filter (1 0f 20) %

Preview metrics

Products equals any of Securfinancial Periodic Savings, Securfinancial Gold Credit Card, Securfinancial Kids Account, Se... ® x St
essions v

729 SESSIONS

ZooL ETOTAI SESSIONS

Criou agora um publico em CJA que pode ser utilizado em RT-CDP ou AJO ao criar um
segmento.



