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1. Content Supply Chain Overview

Supercharge your content supply chain with the power of generative Al. Accelerate and
simplify your content supply chain with generative Al and intelligent automation. Integrate

high-velocity creative expression with sophisticated activation to deliver beautiful content

to every channel.

Unlock enterprise content creation and delivery with Adobe.




A content supply chain is the end-to-end process companies use to deliver content for
their marketing campaigns and personalized customer experiences. All organizations have
one, but most are inefficient and disconnected, making it difficult to keep up with the

demand — demand that is expected to grow by 5X in the next year alone.

With Adobe, you can manage all five aspects of the content supply chain seamlessly —
from strategy, creation, and approvals to delivery and analytics. All powered by generative
Al.

Simplify collaboration, accelerate content reviews and approvals, and give

visibility into entire projects.
Give contributors and stakeholders visibility and access to one cohesive content
workstream — including agency, studio, marketing, legal, and management teams.

Understand the full scope and status of work across your organization and align

resources and timelines to top business goals.

Accelerate the review and approval process with auditable proofing tools that update

across applications.

Automate manual processes such as content brief generation, quality control,

metadata tagging, and resourcing.

Creatives and marketers can use generative Al to accelerate creative ideation and

production.

Kickstart the creative process using simple text prompts to ideate and create content.

Automate content variations using generative Al to create, update, and remix images

and copy.

Enable marketers to edit and tailor on-brand content for every channel, market, and

audience.

Eliminate time-consuming manual tasks, like changing backgrounds or resizing assets.




Easily find, edit, govern, and deliver assets using a digital asset management

engine (DAM) powered by generative Al.

Search for assets through a centralized location or directly within the applications

teams use daily.

Get extensive governance and digital rights management tools to ensure assets are

brand and legally approved.

Map metadata from creative brief through delivery with Al-based smart tagging

capabilities.

Integrate your DAM across your entire content supply chain.

Easily deliver new content to all channels through integrated applications.

Surface and activate assets faster in downstream applications with Al-powered

metadata tagging.

Auto-generate and publish assets with unlimited renditions — including size, format,

resolution, crop, and effect — across all screen sizes, devices, and channels.
Optimize every experience through Al-powered testing.

Evolve content strategies, optimize experiences, and improve ROl based on content

performance.




. Bootcamp Materials

Presentation Decks

D Adobe CSC Bootcamp - SEPT (SJ).pdf

Lab Assets
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3. Additional Resources

Adobe provides the following links as additional, supplemental information based on goals,
use case needs, and discussions within lab sessions. This information is intended to

augment the experience gained from Hands-On Lab curriculum.

AEM System:



https://experienceleague.adobe.com/docs/experience-manager-cloud-service.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-cloud-service.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-cloud-service.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/overview.html
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/overview.html
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/overview.html
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/overview.html
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/overview.html
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/overview.html
https://experienceleague.adobe.com/docs/experience-manager-65/administering/security/security.html?lang=en#security
https://experienceleague.adobe.com/docs/experience-manager-65/administering/security/security-checklist.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-65/administering/security/security-checklist.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-65/administering/security/security-checklist.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-65/administering/security/production-ready.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-65/administering/security/production-ready.html?lang=en
https://experienceleague.adobe.com/docs/experience-manager-65/administering/security/production-ready.html?lang=en
https://experienceleague.adobe.com/docs/workfront/using/administration-and-setup/configure-integrations/configure-aacs-integration.html?lang=en
https://experienceleague.adobe.com/docs/workfront/using/administration-and-setup/configure-integrations/configure-aacs-integration.html?lang=en
https://experienceleague.adobe.com/docs/workfront/using/administration-and-setup/configure-integrations/configure-aacs-integration.html?lang=en
https://experienceleague.adobe.com/docs/workfront-learn/tutorials-workfront/integrations/adobe-creative-cloud/use-adobe-workfront-extensions-for-creative-cloud.html?lang=en
https://experienceleague.adobe.com/docs/workfront/using/review-and-approve-work/work-approvals/approval-process-in-workfront.html?lang=en
https://experienceleague.adobe.com/docs/workfront/using/workfront-proof/work-with-proofs-in-wf-proof/automated-workflow-in-wf-proof/manage-proof-configured-auto-workflow.html?lang=en



https://experienceleague.adobe.com/docs/workfront-learn/tutorials-workfront/reporting/basic-reporting/reporting-elements.html?lang=en
https://experienceleague.adobe.com/docs/workfront-learn/tutorials-workfront/reporting/basic-reporting/create-dashboards.html?lang=en
https://blog.frame.io/2024/03/26/workfront-and-frame-io-integration-powers-unified-content-review-and-approval/
https://experienceleague.adobe.com/en/docs/workfront/using/adobe-workfront-integrations/review-approval-integrations/wf-proof-and-express
https://experienceleague.adobe.com/en/docs/workfront/using/documents/wf-aem-integrations/wf-aem-essentials/aem-asset-integrations
https://experienceleague.adobe.com/en/docs/experience-manager-cloud-service/content/assets/assets-view/assets-view-introduction#my-workspace-for-streamlined-experience
https://experienceleague.adobe.com/en/docs/experience-manager-cloud-service/content/assets/assets-view/supported-file-formats-assets-view
https://experienceleague.adobe.com/en/docs/experience-manager-cloud-service/content/assets/assets-view/manage-organize-assets-view
https://experienceleague.adobe.com/en/docs/experience-manager-cloud-service/content/assets/assets-view/metadata-assets-view
https://experienceleague.adobe.com/en/docs/experience-manager-cloud-service/content/assets/assets-view/manage-reports-assets-view
https://forrester2022.scene7.com/s7viewers/html5/VideoViewer.html?asset=forrester2022/Content%20Hub%20demo-AVS&config=forrester2022/Video&serverUrl=https://forrester2022.scene7.com/is/image/&contenturl=https://forrester2022.scene7.com/is/content/&posterimage=forrester2022/Content%20Hub%20demo-AVS&videoserverurl=https://forrester2022.scene7.com/is/content
https://s7g10.scene7.com/s7viewers/html5/VideoViewer.html?asset=AssetsInternalNew/CH_Provisioning_1-AVS&config=AssetsInternalNew/Video&serverUrl=https://s7g10.scene7.com/is/image/&contenturl=https://s7g10.scene7.com/is/content/&posterimage=AssetsInternalNew/CH_Provisioning_1-AVS&videoserverurl=https://s7g10.scene7.com/is/content
https://experienceleague.adobe.com/en/docs/experience-manager-cloud-service/content/assets/content-hub/product-overview
https://business.adobe.com/products/genstudio-for-performance-marketing.html
https://experienceleague.adobe.com/en/docs/genstudio/user-guide/home
https://experienceleague.adobe.com/en/browse/genstudio-for-performance-marketing
https://experienceleague.adobe.com/en/docs/genstudio-for-performance-marketing/user-guide/intro/effective-prompts
https://experienceleague.adobe.com/en/docs/genstudio-for-performance-marketing-learn/tutorials/creating-experiences/creating-on-brand-emails



https://experienceleague.adobe.com/en/docs/genstudio-for-performance-marketing-learn/tutorials/creating-experiences/creating-on-meta-ads
https://experienceleague.adobe.com/en/docs/workfront/using/adobe-workfront-integrations/review-approval-integrations/wf-proof-and-genstudio
https://landing.adobe.com/acs/content-supply-chain-optimization/index.html
https://video.tv.adobe.com/v/340776
https://app.frame.io/presentations/9ccdad0b-fb1a-48e6-bc50-08b8a82d52a4
https://business.adobe.com/summit/2023/sessions/adobes-secret-to-transforming-content-creation-s618.html
https://expleague.azureedge.net/pdf/DAMCreativeGuide-Photoshop-v10.pdf
https://expleague.azureedge.net/pdf/DAMCreativeGuide-Photoshop-v10.pdf
https://expleague.azureedge.net/pdf/DAMCreativeGuide-Photoshop-v10.pdf
https://expleague.azureedge.net/pdf/DAMCreativeGuide-Indesign_final.pdf
https://expleague.azureedge.net/pdf/DAMCreativeGuide-Indesign_final.pdf
https://expleague.azureedge.net/pdf/DAMCreativeGuide-Indesign_final.pdf
https://experienceleague.adobe.com/docs/experience-manager-desktop-app/using/using.html?lang=en#adv-workflow-place-assets-indesign
https://experienceleague.adobe.com/docs/experience-manager-desktop-app/using/using.html?lang=en#adv-workflow-place-assets-indesign
https://experienceleague.adobe.com/docs/experience-manager-desktop-app/using/using.html?lang=en#adv-workflow-place-assets-indesign
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/adobe-asset-link/panel-overview.html?lang=en
https://helpx.adobe.com/enterprise/using/manage-assets-using-adobe-asset-link.html
https://experienceleague.adobe.com/docs/experience-manager-learn/assets/creative-workflows/adobe-asset-link.html?lang=en
https://helpx.adobe.com/express/web/manage-brands-libraries-and-projects/manage-collaboration/template-control.html

». Program Operations

41. Objectives

Key Takeaways
e Al-Enhanced Record Generation:

o Summary: Integrating the Al Assistant into Workfront Planning automates record
creation, ensuring efficiency and accuracy in defining and managing your
marketing lifecycle. This integration enhances operational control, allowing you to

create records that fit your specific business needs seamlessly.

Example: Let's say your business needs to track leads, manage campaigns, and
analyze performance. With Workfront Planning, you can design records that fit
these specific needs. For instance, you can create a lead tracking record that
includes fields for contact information, lead source, and follow-up actions. This
flexibility allows you to efficiently manage your marketing activities and adapt to

changes as needed.
e Combine Your Marketing Efforts:

o Summary: Workfront allows you to unify all your marketing activities into a single
operational graph, leveraging your marketing data for maximum efficiency and
insight.

Example: Imagine you have separate campaigns for email marketing, social
media, and content marketing. By integrating these activities into Workfront, you

can see how they interact and support each other. For instance, you might find




that social media posts drive traffic to your blog, which in turn leads to email

sign-ups. This holistic view helps you optimize your strategy and resources.
e Improve Team Insights:

o Summary: Workfront Planning enables you to create and share custom views
tailored to different team members and stakeholders, providing clear, actionable

information.

Example: Suppose your marketing manager needs a high-level overview of
campaign performance, while your content creator needs detailed analytics on
engagement metrics. By creating custom views in Workfront Planning, you can
provide each team member with the specific information they need. This ensures

everyone is aligned and can make informed decisions based on relevant data.

Adobe Solutions

e Workfront Planning
e Al Assistant

e Workfront Workflow

Terminology

Custom workspaces - Create workspaces for each team or business unit and define

the records that are important for each group’s success.
Custom records - Deploy custom record types that reflect your marketing lifecycle.

Automated record creation - Create records with the help of Al through brief

ingestion or add them manually.

Campaign calendars - Create calendars for your campaigns, events, deliverables, and

more.

Shareable views - Build, customize, and save views specifically for you, your team, or

stakeholders.

Custom filtering - Display, filter, and group by any available data the




Linked records - Combine planning and execution records to connect projects to the

strategic priorities they support.

Formula fields - Use lookup and formula fields to facilitate the aggregation of data

across linked records.

Status - an indicator used to signal a workflow position of a work item or of a strategic

goal

Project - a large amount of work that must be completed within a specific timeframe

and must use a specific budget and number of resources
Template - project templates are generic outlines of your most repeatable projects

Report - a chart or table containing information about one given Workfront object and

its related attributes

Dashboard - you can add this field in a report or a view of the Report object, to

display the dashboards on which the report is listed in a list

Task - an activity that must be performed as a step toward achieving a final goal

(completing the Project)
Document - any file that is attached to an object within Workfront

Custom Field - for custom data that allow the user to select from several options,

these are the values from which a user can select




4.2. Accessing Workfront

Description

To begin with, let's examine the Work Management Platform, Adobe Workfront. As the
program operations manager, Claire is responsible for planning and orchestrating work
across the WKND team. Workfront ensures that Claire's objectives are transparent
throughout the entire organization, allowing everyone to strategically prioritize tasks,
monitor progress, and evaluate outcomes. As Claire's objectives evolve, Workfront
disseminates relevant information to the teams responsible for executing tasks. This results
in improved alignment, enhanced focus, and accelerated progress toward achieving

success.

Please log into Workfront using the Lab Login provided by the Adobe team on the

Environment Access page.

First Login

Upon your initial login, you will be presented with the personalized home screen of
Workfront. As a program operations manager, Claire will find this screen particularly useful
for managing and orchestrating work efficiently. This screen is designed to provide quick

access to her most important tasks and projects.
* On this page, you will see two home screen widgets:
o Team Requests: View requests routed to a team that your user profile is part of.

o My Projects: View projects that you either own or are part of.




My Projects © Team Requests ©

q
* WEND Adventure Requests
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 WKND Magazine Requests (2}
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e At the top left, click on the Main Menu button to reveal the options for navigating the

different areas of Workfront.
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* Pins are located next to the main menu button. Pinning a page to the top is a way to

bookmark that page for quick navigation.

e Click the Magnifying Glass at the top right of the screen to show the global search,

which can be filtered to specific areas such as projects.




e Click on Recents and Favorites to see lists that will dynamically update as you
navigate to projects, documents, reports, etc. The star option allows you to mark a

page as a favorite for quickly navigating back to elements.

* Finally, click on Notifications, which is the area where notifications are displayed for
actions like assigned tasks and approvals. These same notifications are also delivered

via email with options for instant and daily digests.

Project View

In Adobe Workfront, a project is a large work item that can be broken down into smaller
tasks. These tasks can be assigned to users or teams who are responsible for their
completion. As each user completes their assigned tasks, the overall project progresses

towards completion.

As the program operations manager, Claire plays a crucial role in orchestrating and
managing these projects. She ensures that tasks are properly assigned, tracked, and
completed on time, facilitating smooth collaboration among team members and driving the

project to successful completion.

* From the Workfront home page, navigate to the My Projects widget and click on the

Visiting Sonoma project.




My Projects ®

Owner: Photo Status

6 @ Current

¢ Navigation within the project is split into three main areas:

o The top Breadcrumb navigation, where projects are organized into their

respective programs and portfolios. (1)
o The Left Sidebar for navigating the views within the project. (2)

o The Task Area in the middle of the screen, where tasks are created, assigned,

and planned in preparation for assigning work to the team. (3)

e Finally, click on the Workfront logo at the top left of the screen to exit back to the

home page. (4)
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4.3. Campaign Planning

Description

Once in Workfront Planning, Claire examines the status of each campaign, ensuring that all
tasks are on track and deadlines are being met. She also reviews the creative references
linked from Adobe Experience Manager Assets, which provide valuable insights into the
content being produced for the campaigns. By examining these records, Claire can make
informed decisions about resources and timelines, ensuring that the WKND team's

marketing efforts are well-coordinated and effective.

Navigating the Workspace

Claire uses the WKND Workfront Planning workspace to manage and review upcoming
marketing campaigns. This workspace provides comprehensive visibility into operational
details, allowing Claire to create custom views and calendars for campaigns, events, and

deliverables.

e Begin by clicking on the main menu button and selecting the Planning module.




) Adobe Workfront

,' Pin current page
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* In the Planning module, you can have shared Workspaces for different teams. Click

on the WKND workspace to enter it.

Q Adebe Workfront adobeliveex2! - Production

A Bin current page

Good afternoon, Ashley!

Learn about Planning from the following resources

Planning overview . Get started tutorial

Create fully-customizable workspaces to define workflows that Continue the tutorial about working in Planning,
meet the needs of each organizational unit in your enterprise.

[2 view article

¢ Planning release activity

Learn about the newest features released to Flanning as soon a5 they become
available.

[A view article




e |Inthe WKND workspace, click on Campaigns under the Operational Record Types

section.

@ Adobe Workfront

< * w
' OPERATIONAL RECORD TYPES

Campaigns

W  TAXONOMIES

Personas Brands a Products

* The main two areas you will focus on are the View options at the top and the Records

in the middle for each Campaign.

The view you'll begin with is called Table View and lists all the records

that currently exist in the WKND workspace.

e Begin by clicking on the “Explore Beyond Limits” campaign name to view its Details.




WKND

Campaigns v

kg Table vView [l Calendar View 3 Timeline View

T Campaign name @ 3, Created By

Explore Beyond Limits @ Ben Snyder

Trailblaze the Frontier Ben Snyder

Pedal to New Peaks Ben Snyder

Carve Your Path iJ Ben Snyder

Roman - Freedom to Roam Roman Kuebler

e Scroll through to read details about this campaign along with the ability to see

comments and history on the right-side panel.

Explore Beyond Limits -

= Detalls "% Connections History

9 Ben Snyder updated Project

e

9 Ben Snyder updated Project

ting Sumama

Explore Beyond Limits

.

Campalgn summary © Unleash your adventurous spint amd explone beyond lirits with WKND's premium cutdoor gear.
Cur products are engineered to provide unmatched durabisty, comnfort, and style, ensuring you're
prepared for any adwenture

asiair AM
[oRCTFE RO

1 Increase Brand Awaremess
Goal: e swarcness of WKND a5 3 top cholce for outdoor clothing smang target 9 Ban Snyder updated Status
sudiences.

Metric: Achirve o 20% increase in social madia ollowers and engagement within the
first three months

st Product Sales: e
Gosl: Drive sales of the Canyon Explorer Vest and other festured products in the
campaign

e s e by v ompared e prvs e &

3 Enhance Customer Engagement
Goal: Foster a strang community of cutdonr enthusiasts who attively engage with the
brand
Metric: Generate 500 user-generated content posts using the campaign hashtag. -
vty 9 Ben Snyder updated Regions

4 Expand Markiet Reach:

Goal: Reach new customer segments and geographic markets =

Metric increase website traffic from new users by 28% and achieve 215% growthin
new CUSIDAIEr 3CCounts

[ T
=




e Click on Connections at the top left to see how this campaign record is linked to other

Planning records in this workspace: Personas, Brands, and Products.

e Click on the X button at the top right to close the details window for this campaign

record.

Explore Beyond Limits -

B Froduas

E Whigkers in the Wild: Campi

~  Waorkfront abject types

Planning Views

Claire can create custom views tailored to her team's needs. For example, she can set up
views that display specific fields relevant to campaign performance, such as budget,
timelines, and target audiences. This customization helps her focus on the most critical

information without being overwhelmed by unnecessary data.

* Underneath the Campaigns header, you will see options for changing the view of the

campaign records. Currently, you are viewing it in Table View.

e Click through to try out the Calendar View and Timeline View to see the other types

of views that are available.

These views can be customized and shared with your team. All current views in

the WKND workspace are configured to be accessible to anyone with workspace

access.

* Click the + icon to create a new view, and enter a name of FirstName View. (1 & 2)




» Select the Timeline view type, and click the Next button. (3 & 4)

WKND

Campaigns v

T

Eg Table View  [Eil Calendar View  £3 Timeline View

T Campaign name

New view

Explore Beyond |
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Ch iew t
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Pedal to New Pe;
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Carve Your Path

Roman - Freedor
Calendar

Ben - Freedom t¢

4

+ New record

e Set the start date field to Launch Date, and the End date field to End Date.

e Click the Create button to finalize your view.




Ej_ Table View  [igl Calendar View &3 Timeline View

T' Campaign name
Choose a date field

Explore Beyond | Records need start and end date fields to be placed on the
timeline.

Trailblaze the Fr¢

Pedal to New Pei

Start date field * End date field *

Carve Your Path Launch Date End Date

]
e
Roman - Freedor

e
adventurers

* Hover over your newly created view and click the three ellipses button that appears,
then select Share in the menu options.

e Confirm your view is setup to only allow invited people to access, and click the Save
button.

I+ View

Share Ashley View
1
[} Share

Internal sharing  Public sharing

Duplicate 23 2025

Grant access to this view @

Jun Aug

Who has access
M Delete

Pedal to New Peaks

Ashley Robinson-hernandez Manage v

aze the Frontier

& Copylink Cancel




By default your view will only be accessible by you the creator, but you can

add additional people from this Share screen.

e Click on the Grouping button.

* Click on the Choose a different field link.

i éampaign: .

» Search for Status and choose this as the field grouping option. (1)

» Click on the Settings button at the top right of the View. (2)

Q Y Filters - Grouping

2

Group records by

Q_ statug

@® status

 Click on the Bar style tab (1), and then on the Add field button (2).




e Click on the Status field to add it to the timeline. (3)

Settings

Bar style

Date and time

Bar style 1 Choose up to 5 fields to show on the
timeline

Color e Il fields

Thumbnail

# T campaignname

@ Addfield 2

Q. Search for a field

9| Campaign summary
w75 Objective

') Launch Date

End Date

=2 Budget

arget Audience

Click on the Color tab, and select Field values for the grouping color. (1)
Select the Field values option for record color. (2)

Select Status in the "Match the record color to *" dropdown. (3)

Click the Save button to update the settings of your view. (4)
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Table View.
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a.4. Al Assistant

Description

Claire can utilize the Al Assistant in Workfront Planning to enhance her campaign planning
process for the WKND team. This tool is designed to extract key information from ingested
documents, quickly summarize it, and integrate those details into new Planning campaign
records. Furthermore, it can link existing pre-defined Planning records to newly created
campaign records, ensuring a seamless and efficient workflow for WKND's upcoming pet-

friendly outdoor adventures campaign.

For best results, when creating a brief outside of Planning with the
intention of connecting records upon ingestion, make sure that the document

headers match the fields and record types in the workspace.

Creative Brief
* Open the creative_brief.pdf downloaded from the lab_assets hosted on the

engagement site, in the Workshop Materials area.

This example creative brief is in a presentation format that is commonly used

when developing marketing campaigns.

e While in the Table View of the WKND Campaigns, click on the Al Assistant button at

the top right to open it in a side panel.




- m Al Assistant

ouping  ['8 Fields | Row height

4] KeyMessagin  +

r

Click on the paper clip icon, and attach the pdf file called creative_brief. You will start

to see the Al Assistant generating a response.

You will be prompted for what would you like to do with the file, and then click on

Create a Record in Workfront Planning.

Reconfirm that you want to create a new campaign record based on the attached pdf

file by clicking Yes.

creative_brief.pdf has been added to the chat. What would
you like to do with it?

OB

Related actions

> Summarize the File(s)

‘> Create a record in Workfront Planning




Here's what I'll do next:

e (reate a record in Campaigns, based on provided
document

Should | go ahead?
(L

Creating a record from document... 0 of 1 completed
successfully

e

Generating a response...

You will receive a confirmation that the campaign record has been created as

well as see the record populate in the table with the others.

* View the campaign’s Details and Connections by clicking on the direct link to that
record in the Al Assistant chat window.

e Click the X to close the Al Assistant side panel.




Al Assistant
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would you like to do with it?

0 B

Create a new record, based on file that is provided.

Here's what I'll do next:

¢ Create a record in Campaigns, based on provided
document

Should | go ahead?
O R

1task(s) have been completed successfully.

¢ | Freedom to Roam|created from file.

(RN

A new campaign record titled "Freedom to Roam" has
been created.

O 5

You can verify that the information ingested matches that of the creative_brief, as

well as view how Al Assistant linked record types to the campaign.

Click on the campaign title field, and add your firstname to the beginning to identify

your campaign.

Click the left arrow to exit your campaign record back to the Table View.




B- first name here - Freedom to Roam

= " e .
= Details 2 Connections

first name here - Freedom to Roam

Campaign summary @ Increase brand awareness and drive sales during 'National Pet Month' by prometing the bond
between adventurers and their pets in outdoor sports and activities.

engagement during the campaign period.
expedition-themed products. Metric: Increase sales by 20%

Foster a community of outdoor enthu

erated content posts using campaign has

: Our travel bundles are designed with the adventurous spirit in
mind, offering everything you need for a memorable outdoor experience.

Objective @

Launch Date ()

Additional Uses

I:-:* Export

* At the top right of the screen, click on the Al Assistant button to reopen it in a side

panel.

The AI Assistant can be used to ask questions about your campaigns, as well

as how to perform tasks inside of Workfront.

* You can click into the prompt field, enter Tell me which products are being marketed

in upcoming campaigns, and click the submit button.

Review the response and note the verification of which campaigns are in

upcoming status and then a list of the products linked in those campaign

records.

* You can also ask things like How do | create a product record to get step by step

information based on product documentation.

e Click on the X button to close the Al Assistant.







45. Project Automation

Description

To efficiently manage the delivery of creative assets, Claire uses Workfront Planning
automations to create a campaign project from a standardized template. This automation
ensures that all tasks are pre-defined, assigned to the right team members, and scheduled
with appropriate deadlines and approval steps. By streamlining project creation, Claire
reduces setup time, maintains consistency across deliverables, and enables real-time

visibility into progress.

Planning Automations

e Click on the three ellipsis next to the Campaigns header, then select the Manage

Automations in the menu.

WKND
Campaigns - @

& Edit

g Table View [l Calendar View g ¥ Manage automations | =Y View

= Create request form
T Campaign name ®

M Delete
[ Trailblaze the P Bensnyader

“ Frontier

K Pedal to New @) Ben Snyder

‘,_ Peaks

This is where a manager of the Planning workspace can create and store

automations. These automations are indicated by the thunderbolt icon.




* In the list of automations, click on the three ellipses next to Project Creation, and
choose the Edit option in the menu.

Automations

Name Description Status Created By Last Updated
Project Creation @ No description ®  Active Ben Snyder 5/1/2025, 4:22 PM

@ Disable

@ Delete

Review the Trigger which kicks off the automation, and then the action, which

in this case creates a project using the WKND Creative project template.

e Click the Cancel button to exit this configuration screen.

e Click on the left arrow next to Automations to exit back to the previous screen.




& Adobe Workfront

— ;( Pin current page

CAMPAIGNS

Automations

Name Description

Project Creation No description

Project Creation

* Hover over and click on the selection box next to your firstname - Freedom to Roam

campaign record.

* A blue pop-up menu will appear at the bottom of your screen. Click on Project

Creation.

Roman = Freedom 0 Roman Kuebler
to Roam

Ben - Freedom ta 9 Ben Snyder
Roam

first name here -
Freedom to Roam
¥ Project Creation |~ @ View  ¢° Copylink &5 Editthumbnail Y Duplicate W Delete

You will receive a notification in a green pop-up at the bottom of the screen

notifying you that the project has been created with this campaign record.




e Click on your firsthame - Freedom to Roam campaign, and navigate to the

Connections tab at the top to view the newly created Project record.

e Click directly on firstname - Freedom to Roam Project connection to leave the

Planning interface and view the project in Workfront.

. first name here - Freedom to Roam -

Connections () Show all connections
v WKND
Personas + Connect

easonal Outdoor Enth...
dience

+ Connect

+ Connect

rs in the Wild: C... ppy Paddle Adventur...
ucts cts

~  Workfront object types

n Project

first name here - Freedo...

"%:_ oject

* Now you will see the firstname - Freedom to Roam project created with the WKND

Creative template.

e Along the top of the screen click the Pin current page button.




first name here - Freedom to Roam %< % C " ® Planning

Pl H

40 Hours

15 Days

In the left sidebar of the project, click on Planning to view your linked campaign

record.

first name here - Fre... ,* *in current page

XTFOLIO  Har Labs | PROGRAM erLab |

Updates Connections

= Project Details ~  WKND
] Documents

) Campaigns
Metrics

Warkload Balancer . first name here - Freedom ...
'8 Pre

Approvals
Business Case
Issues (0}
Risks

| Baselines




46. Resource Management

Description

For Claire, the Workload Balancer is a crucial tool for managing campaign planning and
tracking project delivery. It allows her to visualize resource allocation, ensuring efficient
distribution of tasks based on team members' availability and skill sets. By highlighting
over-allocated tasks, Claire can make adjustments to prevent burnout and maintain a
sustainable pace for the team. This proactive approach helps in identifying potential
bottlenecks and addressing them before they become issues, ensuring smooth workflow

and successful project execution.

Single Task Assignment
* Navigate to the Tasks area of your firstname - Freedom to Roam project.
e On the task for Content at Scale, click on the Assignments box.

e Click on the X next to Photographer to remove the job role automatically assigned by

the template.

first name here - Fre... & Unpin current page

OLIO Hands-On Labs | PROGRAM Customerlab | PROJECT first

| first name here - Freedom to Roam

~ Lifestyle Photography N abs 02 - CSCLABS20 rs
N

e Select your user account to assign yourself to this task, and then tap the return key

on your keyboard to save the change.

e Adjust the Start On date to some point in the future to see the project timeline adjust

automatically.




e here - Freedom to Roam &7 (_Share

This is one way to update task assignments within each project, but in the
next section you will see how this can be done with visual indicators of the

resources availability to complete the task.

Bulk Assignment

» Navigate to Workload Balancer from the project sidebar. (1)

From this view, you can see unassigned work and assigned work within this
project, as well as visual indicators for overallocation and availability of

resources.

 Click on the Bulk Assignments button at the top of the view. (2)
* In this panel that expands choose the following info:

o Select Action - Assign User.

o Role Assignment - Photographer. (3)

o Use to Assign - Pick yourself as your account has the photographer job role.(4)
Job Roles can be created by a system administrator and be assigned to each

Workfront user. Each user profile has a primary job role, as well as

additional job roles that they may fulfill as well.

» Click on the Assign button to assign the three tasks to this user. (5)




 Click on the X to close this panel. (6)

I| first name here - Free...

wissionce: O (D)

UNASSIGNED WORK

SSIGNED WORK

* Click on the disclosure triangles to reveal the tasks that have been assigned.

Under each day you can see visual indicators for things like holidays from

the user schedule, and pto that has been populated under the user profile.

Next to the Content at Scale task, click on the ellipses to review options that are

available to a program manager to make adjustments.

Click on Assign this to to change who this task is assigned to.
Enter hands-on to bring up a list of users.

Select a new user, and remove the current assignment.

Click on the Save button.




v ASSIGNED WORK \Y4

Photographer * hands-on
v Hc Hands-On Labs 01-...ABS2024
Photographer

Users and teams
N\ first name here - Freedo...

Hands-On Labs 01 - CSCLABS20...
Content at Scale o Photographer - csclabuoi@liveex21.am...
Process Photography [I Hands-On Labs 02 - CSCLABS20...

Photographer - csclabu02@liveex21.am...
Shoot Photography Edit allocat

Hands-On Labs 03 - CSCLABS2...
Photographer - csclabu03@liveex21.am...

Retouch Photography Open summary

Hands-On Labs 04 - CSCLABS2...
Photographer - csclabu04@liveex21.am...

e d_ At _L_Ar o, AReA

m Cancel Advanced

Click on Status for the project and change the status to Current.

| firstname here - ...

 Wordsodsaancer () (D)

] ™ UNASSIGNED WORK

ad Balancer

2 ASSIGNED WORK




47. Reporting Metrics

Description

Claire uses project metrics and custom dashboards in Workfront to track the progress of
WKND's marketing campaigns in real time. By monitoring key indicators like task
completion, timelines, and approval bottlenecks, she ensures work stays on schedule and
resources are used effectively. These insights help her make quick decisions, keep teams

aligned, and deliver high-quality campaigns on time.

Project Metrics
* In the project sidebar, click on Metrics.
This view shows on each project as a default way for monitoring metrics on a

project giving you the ability to monitor tasks through the lifecycle of the

project.

e Click on Complete tasks by assignee and change to Incomplete to show tasks that

have been assigned but not completed.

name here-... ¢ (s

Tasks ™ by status v All tasks ¥ by




Incomplete v tasks by assignee

Hands-On L
Hands-On L...

P
o) Unassigned

Custom Dashboard

¢ Click on the main menu and select the Dashboard module.

¢ Adobe Workfront

Reports

LJ

Documents

3

Setup

&/ KISKS

=1
&, Baselines

first name here - Fre...

= 7l

Portfolios Programs

=

Dashboards Calendars

B

Requests

Templates

=
=]

Priorities

M pin current page

B

o]

Projects

Resourcing

=k

ey

Timesheets

Planning

* In the sidebar, click on Shared Dashboards.

MECT first name here - ...

Percent Complete
e :| soo
0%

18

Incomplete Tas

e Click on the WKND Dashboard that appears in this list.

Dashboards

¢ Shared Dashboards
I My Dashboards
9 Shared Dashboards
| Dashboards

(8 Canvas Dashboards

(+) Mew Dashboard

Na

Interface

Workfront Home

Shared System-wide

False




Dashboards in Workfront are collections of reports that enable users to

organize and display related data in one place.

e Scroll through these three reports to review the customized reporting specific to

WKND.

* Click on the title for the WKND Projects report.

DASHEOARD

2} WKND Dashboard

¥ Project: Name: RK - Freedom to Roam (1)
> Project: Name: Visiting Sonoma (1)

» Project: Name: Ben - Freedom to Roam (13)

e (Count)

]
=}
-
g1

* Click on Report Actions at the top of the report view, and select the Edit option from
the menu.

PINS first name here - Fre...

+ss Report Actions

W.K.ND Projects




The report editor is split into four main tabs at the top named Columns

(View), Groupings, Filters, and Chart.

WEKND Projects Report Settings

Columns (View)

Show in this column:

Select or add 2 new Column

Column Preview  Hide Preview Apply an Existing View ( Add column }

NAME OWNER ACTIVITY PLANNED START DATE PLANNED COMPLETION DATE % COMPLETE

CRM Integration - John Smith Apr 15,201 Jun 8, 2025 m

Tampa

e~
( save + close ) Cancel

Click on the Groupings tab.

Review the options that have been set to group the data by Planned Completion Date.

Click on the Filters tab.

Review the options for only pulling in projects that are contained in the Customer Lab

program.

Click on the Chart tab.

Review the options where it creates a Column chart based on the record count for the

grouping that was set for Planned Completion Date.




@ Adobe Workfront e - Production

= FINS first name here - Fre...
WEND Projects Report Settings

Filters Chart

_ xample Chart Repc
& Line | | (D Gaug *& Bubble e

WKND Projects

21
l? l I

Planned Completion Date

Record Count

Showin3p &

Combination chart @

Cancel

e Click on the Cancel button to exit the report editor.

e Click the Adobe Workfront logo to exit to Home.




5. Creative Teams

51. Objectives

Key Takeaways
e Saves Time with Creative Workflow Automation:

o Summary: Adobe Workfront Workflow streamlines content creation and approval
processes, reducing the time spent on repetitive tasks and allowing creative

teams to focus on more strategic activities.

Example: Suppose your team needs to create multiple versions of web banners

with different copy and aspect ratio variations. With Workfront Workflow you can
automate the editing and approval process, ensuring that each version meets the
required standards without manual intervention. This efficiency allows your team

to concentrate on developing innovative ideas and strategies.
e Delivery of Optimized Assets with Rich Metadata:

o Summary: Adobe Experience Manager Assets and Dynamic Media enable
creative teams to deliver optimized assets with comprehensive metadata and

taxonomy, ensuring easy retrieval and consistent usage across digital channels.

Example: Let's say your team has created a series of images for a campaign. By
using Workfront natively integrated with AEM Assets, your assets are synced with
relevant metadata and smart tagged, making it easy to find and use the right

asset when needed. Additionally, Dynamic Media's Smart Crop and Smart




Imaging features automatically adjust images to fit various aspect ratios and

optimize them for different platforms.

Adobe Solutions
Workfront Workflow
Workfront AEM Native Integration
AEM Assets
Dynamic Media

Express

Terminology

Scenario - a user-created series of automated steps, each represented and

performed by a module

Trigger - a module that allows you to grab bundles that were added or updated since

the last run of a scenario

Module - a single step within a scenario that performs a function, such as creating a

record, within the associated app or service

Proof - tools give stakeholders, creative teams, and project managers one easy place

to review and approve work

Custom Field - Data that is unique to an organization. Organizations can customize

the Workfront application by creating custom forms and custom fields

Linked Folder - Process of referencing assets or folders from AEM Assets within a

Workfront project

Metadata Mapping - Process that allows you to automatically assign information from
Workfront to AEM Assets

Dynamic Rendition - use one primary file to auto-generate and publish unlimited

versions of images to take advantage of intelligent media transformation and delivery




* Image Preset - like a macro, an image preset is a predefined collection of sizing and

formatting commands saved under a name

e Smart Crop - uses the power of artificial intelligence in Adobe Sensei to quickly

automate the cropping of images based on focal point

e Smart Tag - content intelligence that is used to apply relevant tags on different set of

assets




5.2. Asset Lifecycle

Description

Jamie has finished creating campaign assets for WKND's latest product launch. Before her
designs can reach customers, they must pass through brand, creative, and legal reviews.
Instead of juggling email threads and ad-hoc approvals that often cause delays and
confusion, Jamie uses WKND's Creative approval workflow template in Workfront. This
structured, automated process moves her designs through each required review stage,
ensuring design quality is validated, brand guidelines are upheld, and compliance

requirements are met for every market.

At the same time, Jamie streamlines asset management by filling out custom metadata
fields during submission in Workfront. She captures details such as usage rights, campaign
name, and image subject, ensuring the metadata is accurate and consistent across
systems. Once the asset is approved, the metadata travels with it into Adobe Experience
Manager Assets, enabling faster publication across WKND's global channels without re-

entering data or chasing missing details.

Asset Upload

* Click on your firstname - Freedom to Roam project in your My Projects widget on

your Workfront homepage.

My Projects @

firstname - Fi n to Roam

Visiting Sonoma

e Click on Documents in the sidebar of your project.

e Click on the Add new button and select Document.




| ) PROJECT

firstname - Freedom to Roam %<

=« Documents

C| Tasks @ Add new v

= ) ) Document B
B Project Details «  PROJECT FOLDERS (0)

Proof

| Google File

Request a Document

Folder
I— HABKICS From Hands-On Labs

e Select the image assets and click Open to upload them to your Workfront project.

m ~ ] ™ image_assets )

B creative_brief.pdf 3 lifestyle_image_cat.jpg

 image_assets BT lifestyle_image_dog.jpg

B license.txt 3@ lifestyle_image_horse.jpg

B social_template wknd_social_...eMeta 4x5.jpg
] wknd_social_...Meta 9x16.jpg

5 items
5 documents - 4.2 MB

Upload from mobile

Hide Options Cancel Open

e Drag and drop one of the lifestyle images into the Documents area over the original

and look for the Drop here to upload a new version indicator.

* With that image selected in the Documents area click the Open Summary button to

see multiple versions now exist.




Approval Workflows

e Hover your cursor over one of your social images to display options including the

option for Create Proof.

* Click on Create Proof and choose Advanced proof.

VR Added 08/12/2025, 05:24 PM by Ben Snyder - Comment

wknd_social_templateMeta 9x16.jpg

Added 08/12/2025, 05:25 PM by Ben Snyder - Comment

Document Detail- Create Proof -..,

Simple proof

Advanced proof

wknd_social_teltrpre

Added 08/12/2025, 05:24 PM by Ben Snyder - Comment

e Inthe Workflow area of the Proof Upload window, click "Automated.”

» Select the workflow template called WKND Creative from the dropdown menu.

(templates are created by system administrators)




Workflow

Automated

template

WKND Creative

Creative Compliance Legal

e Review template settings to ensure they match your campaign requirements.
Workflow templates include predefined recipients with appropriate proof roles

(Reviewer, Approver, Reviewer & Approver, Author, Moderator). Templates also

specify email alert preferences and stage activation triggers for each

approval level.

e Click the Create Proof button at the bottom left of the screen.

From the Document list you will now see a proof being generated for you with

the image that was selected.

e With the proof generated hover over your image and click on Open Proof.

" whknd_social_templateMeta 9x16.jpg
@ Added 0

Proof Status

Document Details- Proofi

e Click the Add comment button.
e Click the Arrow button to draw to a section in the image.

e Type a comment into the box on the right and click the Post button.




() Make decision

e Click the Make decision button.

e Click Approved and then Make decision.

‘wiknd_soclal_templateMeta Sx16 jpg' v.1

Send me an email confirmation

* Close this browser tab to navigate back to Workfront.

Linked Folder

e Click on the Add new button.

e Select the From Hands-on Lab option in the dropdown menu.




Add new v
Document

PROJECT FOLDERS (5)
Proof

Google File lifestyle_image_horse.jpg

Request a Document " Added 08/12/2025, 05:24 PM by Bf

Folder

From Hands-On Labs
From Dropbox , , ,
: | lifestyle_image_cat.jpg

From Google Drive m Added 08/12/2025, 05:24 PM by B
. OneDri

e Click on Lab Demo folder in the sidebar. (1)
* Click the selection box for your Lab Login folder. (2)

e Click the Select button. (3)

: Select Assets

[ Hide folders Al lab-demo
- Al Assats

B aem-demo-ass..

B ashiey-rob..

]
B demo-assets

W exidavids

The native integration has provided the ability to link to a folder within
AEM Assets, and as assets are added they are sent to AEM along with metadata
that has been mapped between the systems by an administrator. Assets are then

stored in AEM, and a link referenced back into Workfront.

e Check that your linked folder from AEM is now listed in your Workfront project with an

Adobe logo inline.




\'i—-—:) Add new
Folders

¥ PROJECT FOLDERS

Es Ben Snyder

Metadata Updates

Percent Complete

0%

PROJECT FOLDERS (5)
Ben Snyder (0) B

lifestyle_image_horse.jpg

Added 08/12/2025, 05:24 PM by Ben Snyder - Comment

Click to select your image in your project, and click the Open Summary button.

Click on the disclosure triangle next to the Asset Management v2 custom form.

Review the fields on this form to see many of them have been auto populated by an

automation to pull in Planning and Execution records to add to the document

metadata.

lifestyle_image_dog.jpg X

> Overview

~ Asset management v2

> Execution Record

~ Planning Record

e Drag your image to your linked folder and send it to AEM.




Folders

¥ PROJECT FOLDERS

lifestyle_image_horse.jpg

Added 08/12/2: 5:24 PM by Ben Snyder - Comment

These assets will go through processing automation in AEM and may take a

moment to show image previews inside of Workfront.




53. Asset Management

Description

For Jamie the native integration between Workfront and AEM Assets accelerates content
production by seamlessly connecting project management and asset delivery. With
automated folder creation, synchronized metadata, and real-time updates across both
systems, Jamie and her team can focus on creating high-impact content while reducing

manual work and delays.

Jamie leverages AEM Assets to automatically generate channel-ready asset variations,
saving hours of manual work. With Express Quick Actions, she quickly crops, resizes, and
removes backgrounds right inside AEM. These tools empower Jamie to deliver high-quality
visuals faster, stay agile with last-minute changes, and spend more time on creative

storytelling.

AEM Asset View

e In Workfront click on the Apps button at the top right and select Experience Manager

Assets from the options in the menu.

e Click the Select button under your cohorts repository:
o Adobe LiveEx 21 Program 1dev

o Adobe LiveEx 22 Program 1dev




* Review the options on the My Workspace section in AEM Assets.

¢ On the left-hand sidebar click on Assets.

My Workspace ©

‘:_‘ Create something with Adobe Express

Quick secess

Content

* Click the disclosure triangle next to the _Lab Demo folder.

* Locate your user folder here and select it to display the assets it contains.

B Adobe Experience Manager Assets
rkspace -]

~ wl Al Assets LAB DEMO > Ben Snyder

Assets
G
~ W _LAB DEMO |
= J ] =0 Sortby Name W
M Libraries > I _Ashley RH

all Insights > M _CAT SAMPLE ASSETS

Assets Management > I Ashley Robinson-Hemandez -
~ o W Ben Snyder R Yy '-g
ons ]
ssets e |

> i carol Tsang

MW Trash » I Dan Wahlin

Settings > I Demo Assets
B Metadata Forms with dog near lake and can... ***
> H Jennifer Salazar

> I Kendall Burt

» Scroll through the assets in that folder and select your image.

* You can review the options available in the menubar, and then click on Details.




i FindSimilarImage  [z7 Publish [ Details 4, Download  Hg AddtoCollection  # PintoQuickAccess  # Open in Adobe Express

~ W All Assets Assets LAB DEMO > Ben Snyder
s EEA2EEND 21 Sortby Name v

> B _Ashley RH
> @l _CAT SAMPLE ASSETS
> @ Ashley Robinson-Hernandez

M Ben Snyder
> il Carol Tsang
> @ Dan Wahlin
> @ Demo Assets

Woman with dog near lake and can... ***

> I Jennifer Salazar lifestyle_image_dog jpg

> Il Kendall Burt

Metadata & Tags

* Review some of the Metadata that has been applied to this asset in the Information

Panel.
e Click on the Execution Records tab to see the synced project metadata.

e Click on the Planning Records tab to see the synced campaign metadata.

Information

Planning Recol

n to Roam

86f004abf8401

* Click on the Tags tab to see the smart tags that have been applied with Al powered by

Adobe Sensei.
e Click on the Tags field and enter the animal related to your group activity:
o Horse

o Cat




o Dog
e Select the tag and click the Save button.

(3 Feedback
lfestyle_image_dogjpg
JPEG

Assign Tasks

Information

Click on the Al-generated tab to see the additional metadata added by analyzing the
image.

Information

ated Title
Waoman with dog near lake and canoe
Generated Description

A person wearing a hat and outdoor gear holds a
dog near a scenic lake surrounded by trees and
mountains. A red canoe is visible on the shore,
suggesting a recreational or adventure setting. The
lighting is warm and natural, evoking a serene and
outdoorsy mood.

Generated Keywords
woman * cange X
mountains

outdoor

adventure warm light :

recreation

AI automatically generates descriptive tags for digital assets,
search, categorization,

improving
and recommendations. This eliminates manual tagging
while ensuring consistency across large content volumes. For images, AI can

identify objects, scenes, emotions, and logos to create tags like "sunset,"

"beach," or "vacation." The system enhances asset discovery through semantic
and lexical search capabilities.




Dynamic Renditions

* In the Details area of your image click on the Dynamic Media button on the right
sidebar.

* Under Rendition click on flip-image.

lifestyle_image_dog jpg cciom Tasks
JPEG Assign Tasks

Dynamic Media

Rendition

The options in this list are called Image Presets that a recipes to

dynamically alter the image, with this example showing flipping the selected

image horizontally.

e With this Image Preset selected click the Copy URL button at the bottom of the screen.

* Open a new browser tab and copy the url into it to see this image is accessible for use
in digital channels served by the Dynamic Media service.




[ N N A Assets | Adobe Experience Ma: X | D) lifestyle_image_dog (500x500) X | +

&« O @ | nttps://s7d1.scene?.com/is/image/BenSnyderNAODYlifestyle_image_dog?$flip-image$

e Click out of this browser tab to go back to the tab with AEM Assets.

e Scroll the list down to the Smart Crops section.

* Review the different Smart Crops that use Adobe Sensei powered by Al to analyze for

the focal point of the image and produce crops based on configurations that are

Adobe LiveEx 22

Dynamic Media

e Close that new browser tab.




Express Quick Actions

* Inthe right sidebar click the Edit with Adobe Express button.

* In the left sidebar click the Resize image tool.

@) Adobe Express o

(a

e Change the Aspect ratio dropdown to Standard.
e Click on the Presentation Slide option.

e Click on the Apply button.

E Powered by Adobe Express

Resize image

Click on the Save as button and then select Version in the menu.




Adobe LiveEx 22 f__c‘, Feedback ® CP

Assign Tasks

Version

New Asset

* Click on Versions in the right sidebar of the asset detail page.
e Select Original in that list.

e Drag the slider on the image preview to compare versions.

image_dog.jpE

* Click the Left Arrow at the top of the screen to exit the asset detail page.




5.4. Content Hub

Description

Always working against tight deadlines and shifting campaign priorities, Jamie needs to
provide fast access to brand-approved content that can be quickly customized for different
platforms. Through Content Hub Jamie empowers her marketing teammates with direct
access to a centralized repository of approved assets, eliminating bottlenecks and
enabling autonomous content creation. With attribute-based access controls ensuring only
appropriate team members can access specific brand assets, Jamie's teammates can
independently search, preview, and download the latest approved materials from creative
and brand teams. The integrated Adobe Express functionality within Content Hub allows
her team to remix these approved assets into channel-optimized content variations
leveraging generative Al capabilities through Adobe Firefly without requiring design team
intervention for every iteration. This self-service approach helps Jamie's entire team stay

on-brand while launching high-performing campaigns at speed.

Asset Status Metadata

e Select your image and then click on Details in the menubar.

* Click on the Status dropdown to change it to Approved and the Approved for

dropdown to Content Hub.

e Click on the Save button.

==

Properties £ Reset

Status
® Approved

Approved for

Changing the Status asset metadata to Approved will make this image available




on Content Hub.

Content Hub

e Click on the Apps button at the top right of the screen and select Experience

Manager Assets Content Hub.

Adobe LiveEx 21 (o Feedback Q) Ci'. &

cess L Bulk Metadata Edit Home
App Builder Catalog

Lab Demo > User 02 Experience Manager

v Experience Manager Assets

Sortby Name W
Experience Manager Assets Content Hub

T | ek

* Click on your profile picture at the top right of the screen and select the Select

Repository option in the menu to choose your repository:
o Adobe LiveEx 21 Program 1

o Adobe LiveEx 22 Program 1

Adobe LiveEx 21 [_?;, Feedback @ O

Ben Snyder

bsnyder@adobecom

@) Dparktheme @
ellar marketing campaigns.

Account Settings
Organization: Adobe LiveEx 21
Preferences

Legal notices

Product Settings

#i Insights
|
- & Select Repository

* Review the All Assets tab and the assets that have been approved for access.

e Open the Campaign filter and find your campaign to filter to those assets.




N
Bra eécoment_atjynur fingertips

INoUr one-stop shop fof the assets you use to craft stellafm

@ All assets

» Last modified
3 Colors
» File format

» Togs

These campaign names have come as part of the metadata synced with assets

from Workfront.

e Click on one of your assets to enter the Asset Detail page.

* Review the metadata for your image, including custom metadata fields that can be

configured for use cases like displaying Campaign information from Workfront.

£ lifestyle_image_dog.jpg @ ux q £

10of 1 assets

Asset details

e Click on the Download option in the right sidebar.

e Select a Smart Crop and click the Download button.




B3 lifestyle_image_dogjpg @ s4% Q@ 1of1 assets
Download

Renditions

» Static Renditions
» Dynamic Renditions

+ Smart Crop

* Click the X button to close the asset detail page.

Create Collection

* In the search box, enter a related search term to your assets such as Canoe,

Camping, or Hiking.
* Click the checkboxes for multiple assets from this result.

¢ Click on the Add to collection button.
N t:. 'tﬁntent,a;;yourﬁngenips ;
s . 4 rmmhhmmu;mm:m“ umpaﬁl\\f,

B Al assets

6 Assels

* File farmat

3 Tags age_dog.ipg irefly Emmily - Freedom to Rosm Lifestyledpg

e Click on the Create new collection button.




Add 3 assets to collection
T Name
i&; Emily - Freedom to Roam Lifestyle jpg

- . . Hg Create new collection
Wi Firefly_Paddling with Your Pup-_You are a photograp...

=l lifestyle_image_dog,jpg O

e Enter firsthame - My Images in the title field and update the access so Anyone can

view.

e Click the Create button.

Add 3 assets to collection

T Name
ﬁ Emily - Freedom to Roam Lifestyle.jpg

P_;ﬁ! Firefly_Paddling with Your Pup-_You are a photograp... Title *

firstname - My Images.
=& lifestyle_image_dog jpg Y Image:

Description

‘Who has access

The collection will appear in the list for you to select and then click the Add to

collection button.
Click on the Collections tab.

Locate your collection and click the Share button to copy to your clipboard for sharing

out via email or other communication channels.




(& Feedback

27 Collections

e Click on the All assets tab.




55. Express Templates

Description

Jamie creates campaign assets for product launches, but the challenge is getting these
designs to regional marketing teams who need to adapt them for local markets, languages,
and cultural preferences. Rather than recreating designs from scratch or sending static
files that can't be modified, Jamie uses Adobe Express Templates to transform her
polished designs into flexible, brand-compliant templates. This allows regional marketers
to quickly customize content while ensuring WKND's brand standards remain intact across

all markets.

Templates are powerful tools that help maintain brand consistency while enabling teams to
create content efficiently. This workflow transforms your existing designs into reusable

templates with the right balance of flexibility and control.

Import Your PSD File

e Open a new browser tab and navigate to the and click on the Start

from your content button.

© Fremium member 800 M

» Select the wknd_social_template.psd file from lab_assets and click the Open button.



https://express.adobe.com/

i lab_assets

Name Kind Date Added

~ M social_template Folder Yesterday at 1:
[0 wknd_social_template.psd Adobe...cument  Yesterday at 1:

> [ image_assets Folder Yesterday at 1:
B creative_brief.pdf PDF Document Yesterday at 1.

B

Format: Custom files £ Upload from mobile

Hide Options Cancel Open

e Select the Convert PSD to an Adobe Express file option.

Start from PSD

Choase haw you want to start fram this do.

* Click the Convert button and wait for the process to complete.

Make note that all your layers are editable in Express in the right panel and
both artboards are represented as pages.

Lock Key Elements

* Review the layers that converted from your original file.

* Select the layer for the WKND logo and click the three elipses in the menu.




i [
+0

g L. -
Paddleboarding

with your pup

* Click the option for Lock.

l;] Comment

» Select the text layers and choose the Lock: Allow text replace option.




e Select the second page and follow the same steps.

£\ Fle | wknd social template £ W Premium , Q? O B £k  Download

Locked Text

Lack settings

Replace text

Convert to Template

e Click on the Share button in the top navigation.

o, @ D0 A £b Download @




e Select Convert to Template for the options in the menu.

Who has access

S,Q Only invited people can access v |j
Copy link

Recommended (7))

& A @ @ c

Present Convert to View-only Google

template link Drive

* Update your Template name to firstname_wknd_social.
e Confirm that your location is set to the WKND Design project.

e Add a Template note.

= B 0
Convert to template @ % % %

Info Locks Style

Page1of2 |

* Configure template restrictions:

o Click on Locks to review options that are available.

o Click on Style and set restrictions for color and font choices.




e Select the WKND Design brand.

Q Convert to template X
Search

Info Locks Style Review anc

B8

Your stuff

Brands

Color and font

o Restrict color choices to selected
brand colors

o Restrict font choices to selected
brand fonts

Select brand

WKND Design

Upload 3 colors - 2 fonts

e Click on Review and approve and choose Advanced review.

e Choose the WKND Creative approval workflow from Workfront.

* Click on the Convert to template button to save to the WKND Design project.

I\ AdobeExpress Fie | whnd social template (1) £3 W Premium 2 G? 0 B €&  Download share @

< Advanced review

Express templates can integrate with approval workflows from Workfront where
designated reviewers check for brand compliance and quality.




e Click on the Go to location button to see your saved template that is now available for

teams to use.

Page1- Meta 4x5

Converted to template

ben_social_template
Savedto w WKND Design

Pagelof2 |

@ Invite

Go to location

Copy link

e Click the Adobe Express logo to exit back to the homepage.

A\ Adobe Express Q, Search projects Q Framium member 2 @ L@

Brands & Libraries (

WK <)
Ag Ag

WEND Design

Custom templates




6. Performance Marketers

6.1. Objectives

Key Takeaways
e Scale Content Creation with Brand-Controlled Self-Service:

o Summary: Marketing and field teams often need to act quickly to meet campaign
deadlines—but waiting on design resources or approvals can slow them down.
With Adobe Express and GenStudio for Performance Marketing, teams can create
content on their own using pre-approved templates and generative Al tools like
Adobe Firefly. This self-service approach empowers marketers to produce high-
impact content for digital channels (like social, email, and ads) while maintaining
consistency with brand standards. Assets stored and governed in AEM Asset

Content Hub ensure that every piece of content starts from the right source.

Example: A regional marketer in EMEA needs a localized social graphic for a
product launch next week. Instead of submitting a request to the creative team,
they log into GenStudio, select an approved campaign template, use Adobe
Express to quickly update product messaging and imagery using Firefly, and

publish the content—all without breaking brand guidelines or workflows.
e Deliver and Manage Assets Seamlessly Across Channels:

o Summary: AEM Asset Content Hub acts as a centralized, enterprise-grade
content portal that makes it easy for distributed teams—whether internal or
external—to find and reuse approved assets. The interface can be tailored to

match business needs, including branding, metadata models, and search filters.




Assets are enriched with smart tagging and version control, ensuring that what's
available is always up to date and optimized for use across web, social, email,
and paid media. This helps marketing organizations scale their operations

globally while ensuring governance and content integrity.

Example: A partner agency launching a retail campaign needs hero images, logo
variations, and brand fonts. They access the AEM Asset Content Hub, where they
find all assets in one place, tagged by region, product line, and usage rights.

Because everything is up to date and automatically versioned, there's no need for

back-and-forth with the brand team.
e Accelerate Campaign Variations with Al-Powered Automation:

o Summary: When campaigns span multiple regions, personas, and product lines,
the volume of content needed can become overwhelming. Whether it's resizing
creative for different ad platforms or swapping messaging to reflect local
languages or segments, automation ensures content is personalized and
performance-ready without requiring repetitive design work. This reduces
production timelines and enables faster testing, learning, and optimization across

all customer touch points.

Example: For a back-to-school campaign, the global marketing team defines four
personas and six key channels. GenStudio automatically generates base creative
and pushes variations to Adobe Express, where regional teams use Firefly to
tailor copy and imagery. The result are dozens of localized ad variants delivered

in days instead of weeks, all aligned to a single creative brief.

Adobe Solutions
e AEM Assets
e EXxpress

e GenStudio for Performance Marketing

Terminology

* Filters - Used to refine and narrow down search results based on specific criteria




Collections - Provide a way to gather assets from different locations into a single,
centralized view. This makes it easier to manage and access related assets without

altering their original storage locations

Adobe Express - a versatile, cloud-based content creation tool designed to help users

create stunning visuals quickly and easily

Firefly - A generative Al tool designed to enhance creativity and streamline content

creation

Renditions - Refers to different versions of a digital asset that are optimized for

various use cases and platforms

Repository - a central location where data, files, or digital assets are stored, managed,

and maintained

Template - Adapt your HTML templates for GenStudio for Performance Marketing by

using the Handlebars templating language

Personas - provide an authentic portrayal of your customer segments, encompassing

their information, interests, pain points, preferences, and behavioral traits

Product - leverage a deep understanding of product specifications, advantages, and

differentiating factors to generate impactful content

Brand Guidelines - inform the content creation process, along with user-defined

prompts and Adobe generative Al technology, to craft impactful assets

Brand Manager - responsible for developing and maintaining a brand's image,
identity, and market position with access to manage brand guidelines in GenStudio for

Performance Marketing

Impressions - A count of each time content loads within the channel, regardless of

interaction or viewing

Clicks - Number of times users interact with a clickable element, such as a link or a

call-to-action button, within the ad campaign

Click-Thru Rate (CTR) - Percentage (%) of impressions that resulted in campaign

clicks within a channel







6.2. Regional Creation

Description

Alex faces a common challenge creating localized social media content quickly while
maintaining brand consistency. Previously, Alex's workflow required extensive
collaboration with central creative teams, lengthy approval cycles, and often resulted in
delays that impacted campaign performance and market responsiveness. When urgent
localization needs required adapting global campaigns for local holidays, translating
content for different markets, or creating culturally relevant variations Alex struggled with
limited access to approved brand assets and lacked the technical design skills needed to

create professional-quality content independently.

Alex now leverages Adobe Express brand-controlled templates to transform his content
creation process from days to minutes. Using pre-approved templates with locked brand
elements created by the WKND creative team, Alex can independently produce on-brand
social media assets while maintaining strict brand compliance across different regions. The
workflow integrates Al-powered tools through Adobe Firefly for enhanced creativity, and
includes streamlined approval processes enabling Alex to reduce content creation time
while improving quality, brand consistency, and campaign responsiveness across all his

regional markets.

Open Template

Adobe Express templates support diverse content types including email banners, display
advertisements, social media posts, e-books, presentations, event collateral, and employee
communications. This versatility allows organizations to create comprehensive marketing

Kits with templates spanning their entire content spectrum.
e Navigate to

e Click on Your stuff in the left sidebar.



https://express.adobe.com/

£\ Adobe Express Q Search for content or generate your own

Social media and ads Video Photo Document Webpage

Create anything

Your stuff l

Brands

* Click on Projects under Your stuff.

£\ Adobe Express Q search files

Your stuff

Files Projects Libraries Favorites

Folders ®

Your stuff

e Click on the WKND Design project.

[\ Adobe Express Q Search projects

Your stuff

Files Projects Libraries Favorites

Your stuff

W DRy -

Brands

WKND Design
Ea Created by Ben Snyder 2 days ago

Templates




e Click on the firstname_wknd_social template to open a new project with it.

W WKND Design

Brands & Libraries &

WK &)
Ag Ag

WEND Design

m Custom templates
Lea "_T—E_"'-.

* Review the description for the template and then click the Use template button.

Note that this template indicates right away that it requires approval.

Click on the Template info button to review the restrictions that have been applied to
this newly created file.

Click on the two pages to see the different sized layouts.

ip

Page10f2

5 &

al posts with a template that includes brand contrals

1ie e s ir}

Update Copy




Adobe Express provides comprehensive text editing capabilities designed for both creative

flexibility and brand compliance. Users can easily update copy within templates and

designs, enabling quick personalization of campaign content for different target personas,

products, and market segments. The platform supports automated translations for global
content localization, allowing teams to efficiently create region-specific variations while

maintaining brand consistency.
e Click on the first text layer to make changes to the copy.
e Click on the pencil icon to then copy in the updated text.
o Kayaking with your dog
o Fireside with your cat

o Hiking with your horse

* Follow these steps for the text layers in both pages.




Kayaking Wit
Seltifefeyes

Note that you are unable to move or adjust the text layers other than
replacing the text.

Image Placement

The AEM Assets integration with Adobe Express provides direct access to brand-approved
imagery and content through a seamless workflow, enabling marketers to discover,
activate, and remix trusted assets without downloads or uploads while maintaining brand

governance and accelerating content creation workflows.
* Click on Assets in the left sidebar of Express.

* In the Assets side panel search for dog to locate your image from AEM Assets.

KayaKIng Wit
yourdog

e Drag the image onto your first page.

e Find the image layer and place it below the text layers on your page.




Use the adjustment handles to size the image to fit onto your page.

Leave room with your image placement for doing some editing of the image
later with Firefly.

e Change to the second page and do the same steps.

e Change back to the first page.

M\ Adobe Express e Ben_wknd_social - Aupeit 13,2025 31164938 £% W Premium

Firefly Editing

Adobe Express enables seamless object insertion into images through embedded Firefly

generative Al capabilities, including generative fill and object composite features that allow




users to add, modify, or harmonize products and objects into generated scenes while
maintaining brand safety and commercial viability.

e With your image selected click on the Insert object option in the left side panel.

e Enter a text description using one of the examples below.

Example Text Prompts:

"distant kayaker in the water"
"black bear walking through the forest"
"group of hikers on the trail"

e Change the Brush size to 140.
e Paintin an area you would like to add the object via Firefly.

e Click the Insert button to process the generation.




Insert object

YOur rIo' *

e Select one of the three variations that have been created.

e Click the Keep button.

< Results

e Click the Close button to exit the Insert object panel.

Proof Approval

The Express to Workfront Proof integration streamlines design approvals by enabling users

to send assets directly from Adobe Express to Workfront Proof for real-time stakeholder




review, supporting configurable single-stage to multi-stage approval workflows while

maintaining brand governance and compliance without leaving the Express environment.

e Click the Request approval button to begin the proofing process.

3% v 9 QP < & Request approval e

The Express template has the correct Workfront approval workflow already
assigned that you can now review.

e Click the Send button.

M\ AdobeExpress File | ben_whnd social - August 13,2025 51164938 &3 W Premium

Once completed you can now see directly in Express what the approval status
is.

e Click the Review comments in Workfront button.




P ¢ | @ checkstatus 9

@ Workfront

Approval ® Pending

(£ Review comments in Workfront

Creative

o~ ® Pending >
i~ -

* Click on the Make decision button for the proof in Workfront.

[* ben_wknd_social - August 13, 2...ess -Sm v:I amn ke dhecish [0:«-- E’B"l‘-:] (“:
{4

£\ ben_whnd_social - August 13, 2025 at 16.49.36

* Click on the Approved button and then the Make decision button.
e Close the Workfront browser tab.

* Refresh the Express browser tab and review the updated Approved status for the
Creative stage of the workflow.




Flie | ben wknd_sochal- August13,20253t16.4938 £% W Premium @ reset a6 v (3 <F | 6 Checkstatus e

(T e Workfront

Approval

(2 Review comments

hitps:fuxpress.adobe.com

* Close the Express browser tab to exit.




6.3. Data Driven Optimization

Description

Alex leverages GenStudio's Al-powered content analytics to dive deep into creative
performance data, examining granular attributes like color, tone, emotion, and style to
understand exactly which content elements drive the highest engagement for WKND's
campaigns. By analyzing click-through rates, impressions, and revenue metrics at the
asset attribute level, Alex identifies patterns in audience preferences and discovers that
specific visual themes and emotional tones consistently outperform others. This
comprehensive view of creative performance enables him to create unique audience
segments based on creative preferences and behaviors, providing a solid foundation for

his next campaign strategy.

Armed with these data-driven insights, Alex collaborates with creative teams to optimized
content variations that incorporate the highest-performing attributes from previous
campaigns. He uses the performance intelligence to inform everything from color palette
choices to emotional messaging, ensuring that new creative assets are built on proven
success factors rather than assumptions. This systematic approach to campaign creation
allows Alex to continuously refine WKND's paid social strategy, delivering content that not
only maintains brand consistency but also maximizes ROI by leveraging the specific

creative elements that resonate most with their target audiences.

Asset Insights

GenStudio for Performance Marketing provides Al-powered content analytics that deliver
granular performance insights at the asset attribute level, enabling marketers to
understand which content elements drive the highest engagement, democratize data
across teams, and optimize campaigns through detailed metrics like CTR, impressions, and

revenue to maximize content ROI.

e Click on the Apps button and select GenStudio in the menu.




Adobe LiveEx 21 (& Feedback @ O . E)

Home
App Builder Catalog

Experience Manager
[ Engagement Site
Experience Manager Assets

v Experience Manager Assets Content Hub

GenStudio

People

Software Distribution

Begin by navigating to the Insights area in the left sidebar.
Click the dropdown for filtering to data ranges, and select Last 3 months.
Click on the Media tab along the top.

Click on the Table view button to see more details.

[ o T adbeveixz @ P 3 @

Campaign Placements Media

& Soit, Lightweight, and Re... Ultimate C

Experience Ultimate Co... Ultimate ...

* Click on the Clicks column title to change the sort to descending.

{4 Impressions CTR

281,563 27,622 9.81%

Sort Ascending

Sort Descending

Resize column
S - 8.70%

* Click on one of the top most asset that has received a high number of click throughs.




T 1 | Q. 340f34

Filterby  Channels: Meta Accounts: All Meta Clear all

MediaID ® Impressions 4 Clicks

Summary 281,563 27,622

e Scroll through the Media detail page for this asset to see performance trends and the

tags that have been assigned via Al analysis.

Along with AI-tagged attributes being tagged to experiences, the same process

occurs with assets.

e Click the left arrow to exit the Media detail page.

hdsbe Geniucio

Total media performance

Chck-through rate @

10.24%

€1,725.00

Ads using this media

Asset Attributes

GenStudio's Al-derived attributes automatically analyze and categorize content elements
including color, tone, scene, emotion, orientation, style, and people, enabling marketers to
validate content success by grouping assets with common themes and push creative
attributes data to optimize campaigns based on engagement patterns like clicks,

impressions, and ROI.




Click on the Attributes tab of Insights.

Sort this list again by clicking on Clicks and choosing Sort Descending.
Click on the Filter button to show the options.

Click on the Attribute category and search for the option for Scenes to select.

Insights

Campaigns
Content
Create
Activate

ts: All Meta
Insights Filter
Atribute (@ Category # of images Impressions

» Channels

Photograph Image style 33 277816
> Accounts il s

5 " Normal mode
» Campaigns

> Ads Eye level

Altribule category Neutral

Landscape

Mid shot

* Review the list of Scenes attributes.
From this list, you can see that attributes such as lake, mountain, cliff,

and park are driving engagement that you can use for identifying assets to

use for your email campaign.

* Click on Create in the left sidebar to exit Insights.




6.4. Experience Generation

Description

With built-in access to brand-approved assets and templates, Alex can instantly create
personalized Meta ads that resonate with specific audiences. GenStudio for Performance
Marketing empowers him to scale content production without relying on design teams,
localize creative for global markets, and launch ads directly to Meta platforms all from one
unified workspace. With real-time performance insights and rapid iteration tools, Alex
continuously optimizes campaigns for higher engagement, lower cost-per-click, and faster

time to market.

To create an effective experience, the Adobe team has played the role of
Brand Manager and added the recommended brand guidelines and templates for

WKND, and will provide guidance on the basics of crafting a prompt.

Choose atemplate

To create a new Meta ad experience, you will use a template to provide the framework for
assembling your content. After you select which channel you want to produce, you can
access brand-approved templates for use in content generation. Use templates to jump-

start the content creation process and stay aligned with a defined brand identity.

* In Create you will begin by clicking on Meta under the Paid media section.

= a Adaobe GenStudio

Create

Campaigns
Content Owned media

i create
Emails Banners
\D) Activate g Compose optimized, on-brand messages Create appealing on-brand content for your
using templates

Gl Insights

Paid media

Meta
m Craft brand cohesive Meta ads on-demand, Col broad engagement
in every size.

* Use the Brands filter to select WKND to filter to those templates.




* Use the Aspect Ratio filter to select 1:1.

e Click to select the wkndMeta_1-1template and then click the Use button.

Select template

Filter

» Channels

» Created by
~ Aspect Ratio

& am

whkndMeta_1-1

Add parameters

You have now created a new draft experience, and are presented with options for entering

prompt information for generating the experience.
* Click on the Show/Hide parameters section button.

* Click on one of the Example Prompts and see how it populates as a starting point for

input.

Create ads to engage ers Create ads to release a new product Create ads to announce a promotion

es may be inaccurate or misleading. Be sure to double-check responses and sources. Lea

* Click on the Show/Hide parameters section button again to re-show the parameters.

In the prompt area, you can add Parameters such as Brands, Products, Personas




(guidelines), and Content (assets) to shape the generated experience.

Parameters inject guidelines and assets into the generation process, ensuring that the
content is customized to align with a brand’s comprehensive identity. It is recommended to
add guidelines to GenStudio for Performance Marketing first and then use them during the

content generation process as an integral preparatory step for generating an experience.

* In the Parameters section, select the Brand, Persona, Language, and Product from

the drop-down:
WKND
Adventurer
English (US)
The group activity you selected previously:
= Puppy Paddle Adventures: SUP with Your Pup
= Trailblazing Together: Hiking with Your Horse

= Whiskers in the Wild: Camping with Your Cat

> Parameters

Biaird WKND This content is integrated into the experience and influences the text that's generated.

Drag and drop
Persona Adventurer “-J‘I)J Third Select from content

Language  English (US)

WKND X £ Adventurer X A2 Puppy Paddle Adve... X English (US) X

Al responses may be inaccurate or misleading. Be sure to double-check responses and sources. Learn more

* Click the Select from Content button to add images to be used in the generated

experience.




* Click on the Location dropdown to choose your AEM Assets repository:
o Adobe LiveEx 21 Program 1
o Adobe LiveEx 22 Program 2
 |n the Filters area expand Campaigns or Brands and choose up to four images.

e Click the Use button at the bottom right.

Select content

AT O

Branc

Filter

» Campaigns
~ Brands Y

WD T lifestyle_image_dog.pg Firefly_Paddling with Your... Firefly_candid photo of a 5...

PEG  960KB IPEG  LIMB  25B8x 1536
> Last modified

* Colors

* Keywords

» File format

> Taps

P T I U ROV W U (e T A1 T AT W T DR R B S AR A S

Enter a prompt

Crafting effective prompts is an important part of the generation process in Create. After
guidelines are selected, craft a prompt using natural language to start generating content
for your new email experience. Detailed prompts yield higher quality output than vague or

in descriptive prompts.

to learn more about writing prompts.

e Begin by deleting the pre-created text description.



https://experienceleague.adobe.com/en/docs/genstudio-for-performance-marketing/user-guide/intro/effective-prompts

= Parameters

This content is integrated into the experience and influences the text that's generated

Adventurer

Language English {US)

Product Puppy Paddle Advent...

Create a high-performing Meta ad promoting "Puppy Paddle Adventures’, a unique WKND group activity where participants
enjoy guided paddle-boarding experiences alongside playful, water-loving dogs. Highlight the joy, connection with nature, and
lighthearted fun of paddling with pups. Use a friendly, adventurous tone that appeals to outdoor enthusiasts, pet lovers, and

WKND X £ Adventurer s Puppy Paddle Adve... X English (US) X

Al responses may be inaccurate or misleading, Be sure to double-check responses and sources. Learn more

e Enter one of the text descriptions below, and then click the Generate button.

o Create a high-performing Meta ad promoting Puppy Paddle Adventures, a
unique WKND group activity where participants enjoy guided paddle-boarding
experiences alongside playful, water-loving dogs. Highlight the joy, connection
with nature, and lighthearted fun of paddling with pups. Use a friendly,
adventurous tone that appeals to outdoor enthusiasts, pet lovers, and families
looking for unforgettable bonding experiences. Emphasize safety, beginner-
friendliness, and the shared joy of being on the water. Include a clear call-to-

action such as Book your paddle now or Join the adventure.

Create an engaging Meta ad promoting Trailblazing Together: Hiking with Your
Horse, a WKND group experience where riders and their horses explore scenic
backcountry trails in guided, community-driven hikes. Emphasize the bond
between rider and horse, the serenity of nature, and the camaraderie of like-
minded adventurers. The activity is designed for equestrians who want to deepen
their connection with their horse while discovering stunning trails in a supportive
group setting. Use an inspiring, earthy tone that appeals to horse lovers, outdoor
enthusiasts, and adventure seekers. Mention safety, experienced guides, and
accessibility for both novice and seasoned riders. Include a compelling call-to-

action like Saddle up and join us or Start your trail adventure today.

Create a compelling Meta ad promoting Whiskers in the Wild: Camping with
Your Cat, a WKND group camping experience designed for adventurous cat

owners who want to safely explore the outdoors with their feline companions.




Highlight the uniqueness of camping with a cat, the peacefulness of nature, and
the support of a like-minded community. Emphasize safety features like leash
training tips, pet-friendly campsites, and expert guides. Use a warm, quirky, and
slightly whimsical tone that appeals to cat lovers, nature seekers, and people who
enjoy alternative outdoor adventures. Include a clear call-to-action like Reserve

your tent spot now or Unleash your cat's wild side.

Variation Output

By default, four variations—all fueled by the prompt, guidelines, and content
you added—are generated and shown in the Canvas. Generated content loads
progressively—as each section of the email experiences are generated they

appear in the Canvas.

* Note that each variation is given a Brand Validation score.

e Click your draft title to name it something memorable like firsthname - Freedom to

Roam.

B Adobe GenStudio

firstname - Freedom to Roam

1:1Square AD 1/4 «*+  1:1Square AD 2/4

Your Brand Your Brand

* Click on one of the images to see the layers that are available to edit.

e Click on the View Layers button and choose Image.




1:1 Square AD 2/4 11 Square AD 3/4 1:1 Square AD 4/4

. Your Brand . Wour Brand . Your Brand
D B 8 2 La E;

Join us for a dog paddle quest

Select one

On Image Te:

e With Image selected, click the Edit Image option.

SEOl > View Layers

jone

Edit image

&n  OnlImage Text
Enjoy outdoor dog adventures

Image

e Adjust the image crop that has been automatically created, and click the Apply button.

Edit Image




Click the icon for Instagram to see that this template has multiple Meta properties

configured for generation.

= [ rbecensmudio

« firstname - Freedom to Roam




6.5. Validation and Approval

Description

After Alex generates personalized social content variations, he can quickly assess brand
compliance for each variant through the integrated brand validation tools. A summary of
brand validation information for each of Alex's generated social content variants is
accessible through the brand guidelines check icon located next to each variant in the
draft. The brand guidelines check displays the percentage of compliance with WKND's
brand standards, calculated as the number of guidelines that passed validation versus the
number of guidelines tested, giving Alex immediate visibility into which content variations

meet brand requirements.

Once Alex reviews the brand validation results, he can submit compliant content variants to
Workfront for formal approval through the integrated workflow. This streamlined validation
and approval process ensures that Alex's personalized social content maintains brand
consistency while moving efficiently through the WKND marketing team's review process,
enabling him to create brand-compliant, personalized campaign content at scale while

maintaining the quality standards required for WKND's marketing initiatives.

Brand Validation

Brand Validation in GenStudio for Performance Marketing uses Al-powered checks to
automatically ensure all generated campaign content adheres to brand guidelines before
publication. The brand score streamlines compliance by flagging potential brand issues,
reducing manual reviews and accelerating approval workflows while maintaining brand

integrity at scale.

Each variation will have unique edits to make and you can see the details in the right
sidebar. See the below example of how to use GenAl to do field-level edits to the

variations produced.

* Pick a variation and click the brand score to display the Content check overlay, and

then click the "View and fix issues" button.




1:1Square AD 1/4 -" 1:1Square AD 2/4

Content check
Score will update as you make edits.

Brand 00 Meta @) Accessibility

@)
(89> il =

Try again

* Review Content check in the right sidebar. This is where you can validate the content

against your brand guidelines.

= firstname - Freedom to Roam

1:1 Square AD 1/4 L 1:1 Square AD 2/4

As per the WKND brand guidelines, there are items in the Headline and Brand Voice

that need reviewing.

Field Edit Examples

Field-Level editing empowers marketers to directly modify and customize Al-generated
content variations by editing specific text fields, headlines, and copy elements within the
platform. This capability allows performance marketers to quickly refine generated

campaign assets, and test different messaging approaches.

e For one of the Need Review items, click the Edit button.




Need Review (3) v

v Headline

BRAND

Make it clear what action the reader should take
The content lacks a clear call-to-action, as it does not
specify what the reader should do beyond the vague
phrase 'Paddle with puppies.’ Additionally, the
absence of punctuation and actionable language
contributes to the lack of clarity.

Rephrase

e The field of your variation is now highlighted and you can click on the Rephrase

button.

\ ] R ’
Explore nature with furry companions g

RCET - 33 characters

Paddle with puppies at Lake
Tahoe

G2

* You are presented with three variations to choose from that can be selected and

applied by clicking the Replace button.




Headline

Embark on a Pup-Powered
Journey

Rephrase

Set Sail with Your Four-Legged Friend

37 characters

Join the Pup Paddle Adventure

29 characters

Discover Lake Tahoe with Your Pup

33 characters
Replace

Manual Edit

e Click onto another field in one of the variations where you can manually make edits
inline as well.

1:1Square AD 2/4
102 characters
Discover Puppy Paddle Adventures at Lake

Tahoe. Connect with nature, and enjoy
canoeing with your pup.

In this example the variation image is showing a canoe instead of a
paddleboard, so the body copy was edited to match to the image.

e Close the Content check panel with the X button.




Export Request approval
Content check ©®

a < \Variant2/4 >
(

Brand @ Accessibility

©
] @\ )yF @ Pass

Approvals

Accelerate the content creation lifecycle by seamlessly connecting Al-generated campaign
content with established approval workflows and multi-stage review processes. Draft
content created in GenStudio for Performance Marekting automatically flows into
Workfront's proofing system for annotation and review decisions, enabling teams to
maintain quality control while scaling content production. This integration synchronizes
review decisions back for final approval and publishing, ensuring compliant, on-brand
content reaches market faster through streamlined collaboration between creative and

marketing teams.

e Click the Request approval button.

Adobe LiveEx 22

Request approval

1:1Square AD 4/4

. Your Brand

e In the Workfront project dropdown click on your project name to select it.
* You have two options available for approval paths:
o Invite people - meant for manually picking approvers

o Use template - meant for using a preconfigured Workfront approval workflow




quare AD 274

Request approval
Version 1

Title %

firstname - Freedom to Roam

Workfront project *

firstname - Freedom to Roam

Invite people  Use template

Add names or emails *

L

> Settings

e Click on the Use template tab and choose WKND Creative in the Select template

dropdown.

e Click the Send button.

Request approval
Version 1

Title *

firstname - Freedom to Roam

Workfront project *

firstname - Freedom to Roam

Invite people | Use template

3

Select template *

[ WKND Creative]

Creative
Participants: 2 Due date: +3 workdays at 11:30 AM

Compliance
Participants: 2 Due date: +3 workdays at 11:30 AM

Legal
Participants: 2 Due date: +3 workdays at 11:30 AM

i




e Click on the View comments in Workfront button.

= Adebe GeeStud

- firstname - Freedom to Roam

Compliance
Lo ]

Legal

¢ Click on the Make decision button.

O Adobe Werkleom

[ firstname - Freedom to Roam (w1 -]

s a adobelaxdu my wordront adobe com

firstname - Free-dom to Roam

11 Square AD 1/ &

firstname - Freedom to Roam' w.1

Send me an email confirmation

Close the Workfront browser tab.




» Refresh the GenStudio for Performance Marketing browser tab and review the

updated Approved status for the Creative stage of the workflow.

= [ Mobecenstudo

- firstname - Freedam to Rearmn
Approval

] View co

Congratulations you have successfully completed the hands-on exercises!




