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Agenda

Agenda — Hands on Lab & Deep Dive

m Kick-off & Environment Orientation
m Lab: Journey Build & Message Design
m Lab: Campaigns & Experiments

m Lab: Experience Decisioning & Campaigns

m Lab: Reporting, Testing, and & Close



Access

Accessing the Experience platform

Use Chrome or Firefox.
Sign-out from all Adobe instances that might be open.

Do NOT use your own credentials to access the demo instance for this lab. Instead,

you'll use specific credentials provided in this document.

We recommend to start a fresh incognito window before following the below steps.
Hands-on Lab URLs

https://experience.adobe.com/ Experience Cloud Home Page

https://platform.adobe.com/ Opens Experience Platform Directly

Your user information
Password:

Password: HOL2026adobe!

All user names below share the same password highlighted in red.

User Names:


https://experience.adobe.com/
https://platform.adobe.com/

User
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After Successfully Login

Name

Sarah Pannacciulli
Jaeyanthi Padmanab
Prithwiraj Deb
Sonja Mindrebo
Susana Noria
Steve Petersen
Kristin Bozios
User 08

User 09

User 10

User 11

User 12

User 13

User 14

User 15

User 16

User 17

User 18

User 19

User 20

User Login

wyndhamuOl1@mal.aephandsonlabs.com
wyndhamuO2@mal.aephandsonlabs.com
wyndhamuO3@mal.aephandsonlabs.com
wyndhamuO4@mal.aephandsonlabs.com
wyndhamuO5S@mal.aephandsonlabs.com
wyndhamuO6@mal.aephandsonlabs.com
wyndhamuO7@mal.aephandsonlabs.com
wyndhamuO8@mal.aephandsonlabs.com
wyndhamuO9@mal.aephandsonlabs.com
wyndhamulO@mal.aephandsonlabs.com
wyndhamull@mal.aephandsonlabs.com
wyndhamul2@mal.aephandsonlabs.com
wyndhamul3@mal.aephandsonlabs.com
wyndhamul4@mal.aephandsonlabs.com
wyndhamul5@mal.aephandsonlabs.com
wyndhamul6@mal.aephandsonlabs.com
wyndhamul/@mal.aephandsonlabs.com
wyndhamul8@mal.aephandsonlabs.com
wyndhamul9@mal.aephandsonlabs.com

wyndhamu20@mal.aephandsonlabs.com

You'll gain more access on the day of the lab. For now, you are logged in in

Experience Cloud successfully.






Lab Resources

Lab Recording, Resources & Survey

Your post-lab page for content, recording, helpful links to product documentation, and our

survey.

Adobe Experience Platform Documentation

Experience League Documentation

Integrate AEM Assets with Figma. | Adobe Experience Manager

Create dynamic content | Adobe Journey Optimizer

Create conditions | Adobe Journey Optimizer

Orientation Presentation

[ AJO_Wyndham_LAB.pdf

(¢

Orientation Recording

Part 1:


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/campaigns/orchestrated-campaigns/orchestrated-campaigns-landing-page
https://experienceleague.adobe.com/en/docs/experience-manager-cloud-service/content/assets/integration-figma/integrating-aem-assets-with-figma
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/content-management/dynamic/dynamic-content
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/content-management/dynamic/create-conditions

1:59:26

Part 2:

1:49:17



Lab Exercises

AJO Configurations

All journey optimizer instances will need to be configured to support all the Journey
Actions. For example, not all experience events captured by platform equate to a Journey
Event; Only a few hand-raising activities will need to be configured as a Journey Event.
There are other situations where you need to connect to APl end points to retrieve data
mid-journey. Also, all actions (i.e email, sms, inApp) require configurations and each have

their own setup.

This section will cover what has been configured in our platform to support the Lab.

Channel Configurations

Email Marketing:

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-

0626/journey-optimizer/configui/message-preset/edit/2a82b220-88ce-4f81-8e1f-
abee838e0dd3

Official Doc
Push Messaging:

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-
0626/journey-optimizer/configui/message-preset/edit/d7ec496a-5bcbh-4bd3-bd43-
7cad44f2c¢833

Official Doc


https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/2a82b220-88ce-4f81-8e1f-abee838e0dd3
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/2a82b220-88ce-4f81-8e1f-abee838e0dd3
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/2a82b220-88ce-4f81-8e1f-abee838e0dd3
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/channels/email/configure-email/get-started-email-config
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/d7ec496a-5bcb-4bd3-bd43-7cad44f2c833
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/d7ec496a-5bcb-4bd3-bd43-7cad44f2c833
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/d7ec496a-5bcb-4bd3-bd43-7cad44f2c833
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/channels/push/push-config/push-configuration

Mobile Marketing:

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-

0626/journey-optimizer/configui/message-preset/edit/41daZcee-708b-42d1-9ac1-
707aa486ac74

Official Doc

Journey Experience Events

Cart Abandon:

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-

0626/journey-optimizer/admin/events

Official Doc

Custom Actions

Property Look-up Information

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-

0626/journey-optimizer/admin/actions

Official Doc

Integrations

Property Look-up Information

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-

0626/journey-optimizer/admin/integrations

Official Doc


https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/41da7cee-708b-42d1-9ac1-707aa486ac74
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/41da7cee-708b-42d1-9ac1-707aa486ac74
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/configui/message-preset/edit/41da7cee-708b-42d1-9ac1-707aa486ac74
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/channels/mobile/configure-mobile/mobile-configuration
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/admin/events
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/admin/events
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/orchestrate-journeys/about-journey-building/general-events
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/admin/actions
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/admin/actions
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/orchestrate-journeys/about-journey-building/using-custom-actions
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/admin/integrations
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol02-0626/journey-optimizer/admin/integrations
https://experienceleague.adobe.com/en/docs/journey-optimizer/using/content-management/combine/integrations/integrations

Journeys

This lab will build an abandoned booking / abandoned cart journey both using the Ul and

Agent Orchestration with the Journey Agent.

v Use Case Brief

Setup a Journey that has the ability to orchestrate personalized, multi-step journeys
for different lead types across multiple Wyndham brands and behavioral data to drive

engagement and conversion.

Journey Steps Concept

Trigger Journey with a Cart Abandon Event
Wait for 1 Day for a Purchase
Check for Channel Preferences
Deliver Messages Based on Channels
Push
Email
SMS
The Journey Should Have the Following Global Rule Sets Configured:
Journey Rule Set (Maximum of concurrent Journeys)
Channel Rule Set (Maximum of Total Messages by Month)

This Journey should have the highest priority

Create and Configure a Journey

Navigate to Journeys




* Click on “Create Journey”

Create Journey

* Provide a Name and Description
o Abandon Cart - {Your Initials}

« Scroll Down to section Conflict management
o Select Rule Set: Wyndham Journey Rules

¢ Then click Save

Journey Properties ®

Name *

‘ Abandon Cart - JS ‘

Current journey payload size

1.1 KB (out of 4.0 MB)

Description

Tags

Journey metrics

Build The Journey Steps

* Under Events, find, drag and drop the CartAbandon Event node onto the Canvas.
* From the Orchestration, find, drag and drop the Wait node next to the event.
o Add 1Day Wait to label

o Leave the duration at 1 Day



Click Save
Label the Path with email
Click on the pencil
Search for Preferred Channel

From the Context Folder Under Experience Platform > ProfileFieldGroup >
profile > Consents and Preferences > Marketing Preferences > Preferred
Channel is equal to "email

Click Ok.
Click Save.

Click Add a Path
Follow the step above for the Preferred Channel for SMS and Push

From Actions, find, drag and drop the Action onto the Email path and chose email
Label the email node with Email

From Actions, find, drag and drop the Action onto the SMS path and chose SMS
Label the email node with SMS

From Actions, find, drag and drop the Action onto the Push path and chose Push

Label the email node with Push
Your Journey should look like (With a few warnings on the Actions):
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Congratulations, you have configured your journey.



Create and Configure a Journey Using Agent Orchestrator

When you create a journey select with

Copy the Prompt below to copy into the prompt box

Create an event-triggered journey for cart abandonment: after a customer
abandons their cart, wait 1day, then check their preferred marketing channel. If
they prefer email, send an email; if they prefer push notifications, send a push; if
they prefer SMS, send an SMS.

Now save the image below to add as a reference image
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Now we will flow through a series of questions and validations that will allow us to

select the configurations that will be needed for the journey.

At the end of the journey flow you should be asked if you want to generate the content

for this journey. Type yes to continue.

If you don't get this prompt, then add this prompt below:
Create content for the journey created.

Next, we need to configure the actions. Let's Move to the Message Designer Labs.



Message Designer

Email Designer

Testing
The Marketing Team

hol02.no

rep

To

Staying longer? Earn 15,000 bonus points at
extended-stay hotels.
View on web

WYNDHAM REWARDS

Active | Member # WR-813339 | 44709 pts

You have earned up to 59
Discounted Nights with

You Have
44 709 You have eamned up to 5

Points + Cash’

Free Night'

Points

View My Account

eNews Template
Action Configurations:
Click on the eNews email hode

Click Configure Action

Select Email Configuration: Email-Marketing



Click Track Email Opens and Track Clicks
Rule Set: Wyndham Message Rules

Click On Edit Content
Using Al Assistant to craft an in brand Subject Line

In the subject line field, click the Al assistant button.
Use the following URL in the Al assistant as a reference.

https://adbecdn.blob.core.windows.net/labs/Wyndham/reference2.png

Wait for it to set up.

Use this prompt, then hit generate:

We advertising our 2 free night offer for our summer getaway campaign targetin

Select your favorite.
Templates and Re-usable Fragments:

Click on Content Template button

Select Apply Content Template

Select: Imported Wyndham Template - enews
Click Edit Email Body

From the left Rail, click on Fragments

Drag and Drop Pre-header, Header, and Loyalty Balance Tracker onto their

respective Drop Content Here blocks.

Break the inheritance of the Loyalty Balance Tracker fragment

This is a good time to use brand guidelines to make sure we are in brand. Click

the Brand Alignment Icon.

Breaking Inheritance from a Fragment

This fragment is conditional. Let's edit the variant


https://adbecdn.blob.core.windows.net/labs/Wyndham/reference2.png

¢ Click the Branch icon
* Create a new condition

¢ The condition must be member ID exists.
Personalizing an Email

* Click on the content itself, and click the code icon

* Add the Loyalty Points Balance in the profile and replace the placeholder with it
Using Re-usable Expression Fragments

* Click on Fragments
* Click the 3 dots under Points Tracker Expression

* Click View Fragment
Expression Fragments via Al Assistant

¢ Click the Al Assistant button

e Use this prompt:

Using the profile field profile._adobedemoamericas275.loyaltyPointsBalance, create
1. sets the points balance to 0 if the field is null,

2. calculates discounted nights as loyaltyPointsBalance divided by 750 and rounded
3. calculates free nights as loyaltyPointsBalance divided by 7500 and rounded down
4. outputs:

"You have earned up to {discountedNights} Discounted Nights with Points + Cash1"
and

"You have earned up to {freeNights} Free Night1"

* Insert the generated Fragment into the canvas

* Click Ok or Save.

* Click Content Templates

* Click Save Template and use you name or initials

* Click Save and go back to the journey.
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{1 begin: {Id" "bdafs7d5-9768.4971.0a20.2099d7 afeadd”,
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WYNDHAM
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You Have
{{prome'—aqObe {[Tragment ic="sig;T 00163 Bt 481
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Balance}} Points

Stay Longer,
Earn Bonus Points

at Extended-Stay Hotels

For a Imited fime, sixy five or more conseculve nights at Waser/¥alk Exiended
‘Stay by Wyndham or Hawihom Extended Stay by Wyncham hotels and eam
15,000 Wynsham Rewants borus points® to use toward future free and

dscounted rights,! git cards. experiences, or mare.

atre

Featured Hotels

Mobile RCS Designer

¢ Click on SMS Node.

* Click on Configure Action

* Select RCS marketing Configuration

* Select Rule: Wyndham Message Rules

* Click Edit Content

e Select the Card - Rich Card with Media option
¢ Add a Title: "Family Fun Destinations"

* Add a description: "Plan a trip geared for the whole family with hotels close to

amusement and water parks, fairgrounds, and zoos."



Add a media URL: https://www.wyndhamhotels.com/content/dam/creative-

images/en-us/wr/text/3x2/whr_1x1_family_fun_collections_may25.jpg?

downsize=420:*

Media Height: "Medium"

Suggested Actions' label: "Explore Hotels Near By"
Open URL: "https://demo.wyndham.com"

Use your Title and your description as the fallback text.
WebView mode leave empty.

Click Save.

Go back to your Journey.

12:23 PM

Messages

N
y b

o

To: 3051110033
From: 020202

Family Fun Destinations

Plan a trip geared for the whole family with
hotels close to amusement and water
parks, fairgrounds, and zoos.

Explore Hotels Neay By



https://www.wyndhamhotels.com/content/dam/creative-images/en-us/wr/text/3x2/whr_1x1_family_fun_collections_may25.jpg?downsize=420:*
https://www.wyndhamhotels.com/content/dam/creative-images/en-us/wr/text/3x2/whr_1x1_family_fun_collections_may25.jpg?downsize=420:*
https://www.wyndhamhotels.com/content/dam/creative-images/en-us/wr/text/3x2/whr_1x1_family_fun_collections_may25.jpg?downsize=420:*

Push Message

Click on the Push Node

Click Configure Action

Select Push as the Channel Configuration
Select the Rule Set: Wyndham Message Rules
Click on Send Time Optimization

Send within the next 6 hours

Click Edit Content

Click Content Template

Click Apply Content Template

Select the Push Template



4:04 PM

i ) Stay Longer, Earn Bonus

(% Points

Stay five or more consecutive nights at
WaterWalk Extended Stay by Wyndham or
Hawthorn Extended Stay by Wyndham hotels
and earn 15,000 bonus points.

Book Now

Unlock




Campaigns & Experiments

Let's now create an Experiment using a Campaign to launch it.

Creating a Campaign
Under Action, click Campaign
Click create campaign
Select Scheduled - Marketing

Provide a Name: Newsletter - Experiment - Initials

Configure Experiment

Click on the Actions Tab.

Click Add Action

Select Email

Select Email-Marketing

Rule Set: Wyndham Message Rules

Check Track Email Opens and track clicks on Links and buttons in email
Click Create Experiment

Name Your Experiment: Cardholders Test - Initials
Select a Success Metric

Select a hold out group

Click Add Treatment

Click Save

Add Treatments

Navigate to the Content Tab
For Variant A, click Content template

Select Imported Wyndham Template - enews



* For Variant B, click Content Template

o Select Imported Wyndham Template - Broadscale

Select Audience

* Navigate to the Audience Tab
* Select the Identity Type as Email
* Click Select Audience

* Select Wyndham HOL - Cardholder Members

Define a Schedule

* Navigate to the Schedule Tab
* Make changes as you desired.

¢ Click Review to Activate

Treatment A
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Congratulations, you have completed working with campaigns and experiments.
However, in order to complete this campaign, you must now complete Experience

Decision Labs.



Experience Decision

Foundational Components

Experience Decision

Every visual component on the web, emails, or even loTs can be driven by Experience
Decision in their entirety. This is because you can fully customize your Experience Catalog
to serve multiple channels at once or just pieces of content inside those channels using

placements.

Catalog
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Create Offer Iltem

Create Your Item

On the navigation menu, click Catalogs under Decisioning.
Click Create Item.
Provide standard attributes.
Offer Name: "Insider Offer - Initials"
Set a Start and End dates.
Create a Tag with Your initials
Provide Custom Attributes:
Expand offerContent under Custom attributes:

Select Add from URL or Add asset from library. This is a sample image you

can use:

https://www.emailimagecdnr8z1.com/7tjf2p3g48/en_us/images/69c
ec48c9198b-1775158412.5964.jpg

Under Text Fields:
ctalLabel: Register

Description: Earn one 7,500 bonus for Eligible Insider Members could earn
additional bonus when using Wyndham Rewards Visa Card for the qualifying

booking.
Title: Hey Insider, Earn a Max 7,500 Points!

Click Next

Eligibility
Select By Rule

Select Insider Member Not A Card Holder Member

Click Next, Review, Save, and Approve.


https://www.emailimagecdnr8z1.com/7tjf2p3g48/en_us/images/69cec48c9198b-1775158412.5964.jpg
https://www.emailimagecdnr8z1.com/7tjf2p3g48/en_us/images/69cec48c9198b-1775158412.5964.jpg

Q) Search CX Enterprise (38+/) adobe-demo-americas-275 m \

Standard attributes V4

MName
Insider Offer

Start date End date

dps:72a0a76d06964d023d67eedf665d40d541bb1beBec2bbbcaca7518319279fb0

Tags

Custom attributes V4

offerContent

textFields
title

Hey Insider, Earn a Max 7,500 Points!

description

Earn one 7,500 bonus for Eligible Insider Members could earn additional bonus when using Wyndham Rewards Visa Card for the
qualifying booking.

ctalLabel

Register

mediafssets
https:/iwwwemailimagecdnr8zl.com/7tjf2p3gds/en us/images/69cec4BcIBb-1775158412.5964.pg

Profile constraints V4

Eligibility rule

MName id

Insider Member Not A Card Holder Member  dps:eligibility-rule:1ca75303bacles51



Congratulations, you have created your first offer item!



253. Create a Collection

Now that you have created your own Offer Item. It is time to group them into collections.
These collections will be later used by the decision engine as the pool of offers available

for an specific strategy setup.

= A Adobe Joumey Optimizer ), Search Experience Cloud {3t+/) adohesdema-amenicas27s R 50 HOL 7 (VA7) o ) Q HH .
(@ Home -
Etspe Collections [Rl Create collaction
s joumey management
Catalogs
P Campasgna Q, 10t
Offers
[ Joumeys Mame Catalog Madified
B Reporss CiiSignal - Plan Cifers s Cffers CRIO30IS
Collections
e D Manag)
E,; Dlers
LE Componerits
wr Ui Case Playbooks
B Playbooks
w  DecHisning
@ Catalogs
@ strategy setup
Create a Collection

¢ Click Create Collection

* Give it a descriptive name: "Broadscale Offers - Initials"

* Click on where it says"click to create a decision item"

* Click on select attribute and select Tags and hit Save

* Select Contains.

* On the empty field, start typing the Label with your initials. Then select it.

¢ Click Create.



Create collection o Manage access Cancel

Details

Hame &

Plan Offer Collection - Initiats

Deederigtion

Catalog,

Oiffers

Collection rules @ * Required
Items that meet below rules will be included in this collection.
WUMBER OF ITEMS !

Tags Contains JIMMA

© Add rule

Congratulations! You completed this lab!



45.4. Create a Strategy

Now that we have our offer items inside of collections, and we know how to rank them. It is

time to develop our selection strategy.

A\ Adobe joumey Optimizer

(@ Home O vide panei
~  Joumney management
Eligibility
F Campaigra
Decition rules

o Joumeys
B Pepons Hanking methads
w Dedisdon Management Ranking formictas
E'; Ddfers Al models
d3  Compenents
w e Cate Playbooks Salection siegies
G Playbooks

Placomesits
w aning

Al
B cCatalogs

Cide
b Strategy setup
= Email
w Conbent Management n-app

il

(- Rg— Push matificatice

M5
Content bemplates

Wil
B Bands

Q) Seasch Experience Cloud (%+/) adobe-demo-americas-275 AJO HOL 7 (A7) (-G !9' i .
Decision rules @
Q,
Hame Description Modified

D
No objects available
Create decinion rules to define who & eligble to receive items

Creating a Selection Strategy

* Click on Selection Strategies

Click Create Selection Strategy

Name your Selection Strategy: "Broad Scale Offers - Marketable Profiles (US) +

Initials"

Click Select Collection and select your collection

For eligibility lets select an audience: Wyndham HOL - Broadscale Offer Eligible

Click Save

For the Ranking Method. Leave Offer priority.

Click Create.



Edit selection strategy o Manage access Cancel m

* Required
Details

Selection strategy name &

Offer Plan Summer Campaign + Initials

Catalog
Offers

Cﬂ-'].ﬂ‘hm‘@

Plan Cffer Collection - Initials
# Edit
Eligibility @

Eligibslity

Audiences b4
Citisignal - Registered Users

& Edit

Ranking method ©

Rarkireg method

Formula -

Prigritize based on External Audience Name

# Edit

Congratulations, you are ready to create an Email Placement



Create an Email Placement

Create placement ane | ()

s P

Click on Email, under Placements.

Click Create a Placement button.

Give it a name: Extra-BonusCard-INITIALS

Select the Channel Configuration: Email-Marketing
Click Create

Congratulations, you are now ready to add your Offer into your email. Go to Adding ExD

to Campaigns Lab next.



Adding ExD to Campaigns

Experience Decision is supported on both Journey Optimizer Campaigns and Journeys.

Both of them are capable of running Code-Base-Experiences and Email Channel.

Getting started with campaigns

O{% :%‘: <y

Orchestrated campaign Action campaign API triggered
SN A
Split, combine, enrich and manipulate relational datasets to define your - -

audience

Leverage multi-entity data

Learn how Orchestrated campaigns can take advantage of relational /” "\

datasets to enrich data for segmentation & personalization \

Ad-hoc segmentation & exact counts

Build your segment step by step with exact counts °

Available channels

Email, SMS, Push notifications, Direct mail

Updating our Campaign for Decisioning
On the Nav, click Campaigns, under Journey Management
Search for the campaign you had already created
Click on your campaign Name
Click the pencil button under the Content Section
Click on Broadscale Template Variant
Enable the Toggle Enable Decisioning and click continue
Click on Content Template and Select Apply Content (Broadscale Template)
Click Confirm
Click Edit Email Body
Drag and Drop a 1:1 column Structure and place it above the Awards Section

Click on Fragments, drag and drop April Offers into the above structure



Break the inheritance so we can edit

Click the fragment inside the email body in order to select it

Click the Decisioning Icon (next to the left side of the code icon)

Select Add New Policy

Creating a Decision Policy

Decision policies are containers for your offers that leverage the Decisioning engine
to dynamically return the best content to deliver for each audience member. Their
goal is to select the best offers for each profile, while the campaign/journey
authoring allows you to indicate how the selected decision items should be

presented, including which item attributes to be included in the message.

Give it a name: Broadscale Offer - Initials

* Number of items: 1

* Click Next.

» Select a your strategy sequence by click the Add button
* Select your strategy.

¢ Click Next. Click Create

Create decision policy D“:"“ 5"5‘:5'“ R Cancel Back m

Strategy sequence * Required

This sequence will determine the order in which selection strategies and decision iterns are evaluated.
Strategies within groups will be evaluated together.

u £ » offer Plan Summer Campaign + Initials mews @D @

+

Q Add

Fallback items (optional) @
i [#] citiSignal - Registered Offer L] Viewitem @

Select fallback



Select Your Email Placement

Click on Assign Placement
Select your email placement

Click Assign

Select Decision Policy Mapping

Click the code icon

Select Decision Policies

Select your policy

Click Insert Syntax

CUT the HTML and PASTE inside the code that was printed.
Replace the content with our Item Catalog attributes, for example:

Replace the title with Click on _adobedemoamericas275 > Offer Content > Text
Fields > Title

Feel free to do all the attributes if you want.

Click Save



F Opbrizebor Alnbox | | 100% O|T o & Sirndate Comtent | | "D | == Mom

¥IPC | osioning
Decision policy 0

Deciion policy
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Offer

Unlock up to 2 Free Nights b e s

There's no befier ime o book your summer vacation. Eam up o 15 000
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mans Than & Sousand Hotol by Wyndham anaund B workd

The Summer of Rewards

# Edtdecmonpalicy | | W

Placement
K
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Edhi asgnment

Comrplete Seciskaing seup by using the
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aribute

{{#each decisionPolicy. ad2e0137-ITbc-4055-b124-
d73dcaT 20287 placernent Exira-BonusCand-JMMA Rems as liemi}}

WYHDHAM
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Learn More

{{feach})

Congratulations, this concludes the Experience Decision Labs, Next Offer Decision



46. AJO Reporting

Journey Optimizer offers Journey or Campaign level reporting. These can be found on the

Journey Management > Reports

Global Channel Reports:

https://experience.adobe.com/#/@adobedemoamericas275/snhame:hol02-

0626/journey-optimizer/channel/report/#/workspace/template/ajo-channel
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