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1. Getting Started

Accessing the Experience platform

¢ Use Chrome or Firefox

» Sign-out of your Adobe Experience Cloud, or use a private browser window

» Do not use your own credentials to access the demo instance for this lab. Instead, you'll use the credentials provided here

Adobe Experience Platform URL https://platform.adobe.com/

Username assigned below

Password for all:

AEP Username
hol24u01@pot5.aephandsonlabs.com
hol24u02@potS.aephandsonlabs.com
hol24u03@potS.aephandsonlabs.com
hol24u04@pot5.aephandsonlabs.com
hol24u05@pot5.aephandsonlabs.com
hol24u06@potS.aephandsonlabs.com
hol24u07@pot5.aephandsonlabs.com
hol24u08@potS.aephandsonlabs.com
hol24u09@potS.aephandsonlabs.com
hol24u10@pot5.aephandsonlabs.com
hol24uT@pot5.aephandsonlabs.com
hol24u12@pot5.aephandsonlabs.com
hol24u13@pot5.aephandsonlabs.com
hol24u14@potS.aephandsonlabs.com
hol24u15@pot5.aephandsonlabs.com
hol24u16@pot5.aephandsonlabs.com
hol24u17@pot5.aephandsonlabs.com
hol24u18@pot5.aephandsonlabs.com
hol24u19@pot5.aephandsonlabs.com

hol24u20@potS.aephandsonlabs.com
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o Do you usually sign in with Facebook, Google or Apple? Enter your
email below and we'll help you sign in.

. o
Sign in
New user? Create an account

Email address

A Experience Cloud

Sign in to access the Experience Cloud for your
organization.
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2. Welcome

We're excited to have you join us today as we dive into Federated Audience Composition. This session is designed to be interactive,
giving you the opportunity to explore these capabilities firsthand. In this hands-on lab, you will learn how you can minimize data
copy by capitalizing on your existing tech stack to build and enrich audiences using Federated Audience Composition. Discover
how to combine first-, second-, and third-party data in a seamless manner while maintaining privacy and compliance. Perfect for

marketers, data analysts, and anyone looking to strengthen audience segmentation and targeting through federated data solutions.

Agenda

Data warehouse Connection Connect to Snowflake [demo]
Federated audience build How to query an audience rule to access federate attributes [exercise]

Audience Enrichment Learn how to use a streaming (or any) audience in AEP to enrich a Federated Audience Composition,
and learn how to use a federated audience to enrich your AEP audience rule [exercise]

Field Enrichment Learn to how to enrich existing AEP profiles with attributes federated from the enterprise data warehouse
[demo]

Map Federated Audience to a Destination Map a federated audience to an S3 and use federated audience fields to send
enrichment attributes downstream [exercise]

Build a Journey with Federated Audience Data Use federated audience to start your journey and federated attributes to
personalize your email content [demo]
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3. Data warehouse Connection Demo

SecurFinancial is a leading financial services firm that leverages its wealth of customer data across disparate sources to
personalize offers and campaigns for a large number of segments.

Use Case

SecurFinancial would like to launch an email campaign to retarget its customers who are prequalified for a loan based on good

credit and do not have an active loan in their SecurFinancial portfolio. While they are ingesting online behavioral data in real time,
they face challenges in identifying customer prequalification, as they are restricted from ingesting credit information into AEP. To
qualify prequalified customers without moving restricted data, they will use Federated Audience Composition to enrich their AEP

behavioral audience.

[Hands off keyboard!]

This demo will guide you through the process of using Experience Platform Federated Audience Composition to connect to
Snowflake and query an audience.

Prerequisites:

* Adobe Experience Platform account with appropriate permissions.

« Data warehouse account with the necessary database and credentials.

To setup a connection with your database, follow these steps:

= . Adobe Experience Platform on Platform LI - INT Prod (VA7) D (7] ‘ -

[ I L]

& Queries Federated databases ©

ER monitaring \.
Y Qo x | 1of1 _/ 2
w FEDERATED DATA

%o Models Name ~ Type ~ Enabled v + Last modified v
“# Auadit trail TIO_Snowilake I Snowflake Yes 62712024 3:33:55 PM

=+] Federated Databases

1. Browse to FEDERATED DATA section on the left rail.
2. In the Federated Databases link, click on Add federated database button.
3. Add a name and select Snowflake

4. Fill in the details, click on Test connection button, and on Deploy functions button.

For this lab, we will connect to a Snowflake account. Federated Audience Composition has a growing list of cloud warehouse

connections. See link below for an updated list of integrations

https://experienceleague.adobe.com/en/docs/federated-audience-composition/using/start/access-prerequisites
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Federated database » Add federated database

Properties @

Label % Type %

Select an option... ~

Snowflake

Google BigQuery

Azure Synapse Analytics
Vertica Analytics
Amazon Redshift
Databricks

Microsoft Fabric
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Federated Database > Add federated database m

Properties ©®

Name # Type *

I TIO_Snowflake Snowflake A

Details ©

Server *

User & Password *

| | l

Patabaﬂ . Working schema
| I |
Private key

l @ tach key l
Only pem files are accepted

Options

Options are in ‘parameter=value’ farmat, separated by a semicolon (opti=1;0pt2="value",opt3=value3).

@D Enable connection | Test connection
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Details ©

User * Password %

I v ‘ Im.....+........m....u.".u.....u.“.“ v ‘

Database Working schema

[ FAC_TIO J [ ‘

Private key

[ @ Attach key ‘
Only .pem files are accepted

Options

Cptions arniin ‘parmmetarankue’ fo & Functions installed successfully

@) Enable connection | Test connection Deploy functions

= .
-
// & Connection test successful. //
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Federated Databases * TJO_Snowflake
Snowflake  Last modified a month ago

Properties

Mame

TIO_Snowflake

Server

User

Database

FAC_TIO

Options

Create aschema

Type
Snowflake

Password

Working schema

Connections

Enabled

Yes

To create schemas in Federated Audience Composition, follow the steps below:

1. In the FEDERATED DATA section, click Models.

2. Browse the Schema tab and click on the Create schema button.

3. Select your source database in the list, and click on the Add tables tab.

Select the following tables

* FSI_CRM

* FSI_CRM_CONSENT_PRFERENCE

=+ More

10/35
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Select federated database

Databases *

Snowflake (EXT12)

Select Table o # Select Table > © Create Schemas Iselected  Cancel m
[ o wot2s
Hame Schema
B FsLCRM public
B FSI_CAM_COMSENT_PREFERENCE public

After selecting your tables, you can review the columns of each table then find and select your primary key. For this exercise, we

will select EMAIL as primary key in both tables
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Create Schemas

Selected tables

Each selected table will create a schema
containing sebected columns. Configurne each
sehema snd its eolumng.

 Select Table * @ Create Schemas

FSI_CRM x
1 of 11 columeg selegted

FEI_CRM _CONSENT_PREFEREMNCE

& o § codunng selesled =

2 tables, 27 columns selected Back Dane

Schema Properties

Schermalabel © Descrption
o al

e e
S4L Calumn Type Label Key* ©
TESTPROFILE boclesn | TestpRoRLE | O prmaryrey ®
cmo suing | camo | © primrykey ®
FIRSTNAME string | PRSTNAME | O primary ey ®
LASTHAME st | LasThame | O primryxey ®
EnAL sting | eman | © primeryKey ®
PHONE string | prone | O primarykey
GenDER s | cenoer | © prmaryrey
counTry st | country | O primary ey ®
ary strng | arv | O primary ey ®
STREET sting | stReeT | O primarykey ®
POSTALCODE st [posmicooe v | O prmerykey ®
BIRTHDATE date | BiRrHpaTe | O primary ey ®
CREDITSCORE sting | cReoscoRe | O primary key ®
CUSTOMERSINCEDATE  date | CUSTOMERSINCEDATE v | O Primary Ky ®
CUSTOMERTIER st | customerTER | O primary ey ®
EMPLOYENTSTATUS  string | EMPLOYMENTSTATUS | O primaryxey ®

-

2]
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Create Schemas © SeleetTable > ® Create Schemas

Selected tables Schema Properties

Each selected table will create a schema Schema label (D) Descrigtion
l F5I_CRM_CONSENT_PREFERENCE 7 ] |

containing sebected columns. Configune each
schierma and its colurmns.

FSI_CRM Column Selection
21 of 21 columns sebected Select columns which you want as fields into your schema

FSI_CRM_CONSENT_PREFERENCE

Colu La
4 of & columnng sebeted s bt sl i =

camio [ CRMID

EMAIL i | EMAIL

CONSENTSMARKETIN... [ COMSENTSMARKETINGE...

[ COMSENTSMARKETINGS. ..

| consenTSMARKETING®...

I COMSENTSMARKETINGP...

Preview data in a schema
To preview the data in the table represented by your schema, browse to the Data tab as shown below.

Click on the Calculate link to preview the total number of records.
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Schemes  Lama_Orders

+ Mode
Schema  Last modified a few seocnds ago
Orerview  Data =
o o -
Q, 200 of many (calculate) re oz
Todal ~ Order Priority ~ Order sisfus ~ mmlmv Ovder daie ~ Crder I ~ Profile IDFK ~
B3 ] 3 [-] SN T-05:08 PM DEOOOB00-O300-D000 000, OOSO0000-0000-0000-000. ..
05 3 3 F AWML 60506 PM DGO -0 GO0 -D0C0- 000000
3 (-] H F 1I|‘|ﬂ.l?ﬂh1ﬂ1'l'.;ﬂim OOO00000-0000-0000-000 BOCO00S0-0000-0000-000.
e 3 L] [-] MO0 £05:08 PM DOOOOS00-D00 D00 D00 OOSO0000-D000-0000-000. ..
(7. 1 1 1 NSIHAT 6 0506 PM DOOOOCO-0000-DC 00000 DOCOO000-0000-0000-000. .
m r a 1 BN 0508 PA D0000000-0000-0000-000 DOCO0000-0000-0000-000.
K [-] 5 i SMTR0I3 70508 P D00 D00 L0 D0 RO DA OO RO (D).
3 3 o L NG T 0506 PM DO - - RSO DH A - (- (D
AT k] L] i M 0504 PR DO006000-H300-0000-000 OS00600-0000-0000-000.
] [] L] | 20T 60506 PM DOOOO00-0000 D000 000 OO0 00000000000,
Create a data model

Data models allow you to create a link between tables. The link can be created between tables in the same database such as tables
in Snowflake. You can also create a link between tables in different databases such as a link between a table in Snowflake and a
table in Amazon Redshift.

To create a data model in Federated Audience Composition, follow the steps below:

1. In FEDERATED DATA section, click Models then click Data Model. Click the Create data model button.
2. Provide a name for your data model, Example is FSI Data Model + add your initials

3. Click on Add schemas and select FSI_CRM and FSI_CRM_CONSENT_PREFERENCE schemas.

4. This will now allow you to create a link between these tables, click on Create links.

5. When creating a link, choose the applicable cardinality

1.1-N: one occurrence of the source table can have several corresponding occurrences of the target table, but one

occurrence of the target table can have at most one corresponding occurrence of the source table.

2. N-1: one occurrence of the target table can have several corresponding occurrences of the source table, but one

occurrence of the source table can have at most one corresponding occurrence of the target table.

3.1-1: one occurrence of the source table can have at most one corresponding occurrence of the target table.

Below is a preview of the link created for the lab exercises. The link enables a join between the CRM and consent tables, using the

primary key of EMAIL to perform a join.

1435 Created at Sep 11, 2026



Sep 2026 Federated Audience Composition HOL

15/35 Created at Sep 11, 2026



Sep 2026 Federated Audience Composition HOL

4. Build Federated Audience

[Hands on keyboard!]

Create a Federated Audience Composition

SecurFinancial wants to increase adoption of higher-value digital products (high-yield savings, credit cards, home and personal

loans) among existing customers without copying sensitive financial data out of their data warehouse.

In this exercise, you will build an audience to qualify banking customers who have a credit score of 650 or above, have a high

account balance, and do not currently have a loan in their SecurFinancial portfolio.
High-Value Savers Audience
In the Customer > Audiences portal, click the Federated compositions tab.

Click Create composition.

o gl rearifamn

- o Cman T & o v

Label your composition High-Value Savers Composition + add your initials. Click Create.
Click the + button in the canvas and select Build audience. The right-hand rail should appear.

Click the schema folder to find and select the FSI_CRM schema then click Confirm.

Audience

Use an existing audience or make your own
with the query modeler

© Create audience

(O Read audience

Schema * @)

E

2] it assdenoe + Croww scdence

PO Y EALIDEA Y

16 /35
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Select a schema

‘_' Q 20f 2

Schema Vv

FSI_CRM_CONSENT_PREFERENCE (daco)

FSI_CRM (daco)

Click Create audience. The query builder window should load. Now, click the + button and then Custom Condition.
Create the following condition:

CURRENTPRODUCTS does not contain loan

AND

CREDITSCORE greater than or equal to 650

ACCOUNTVALUE contains >$1M

Your query should now look as follows

171735 Created at Sep 11, 2026
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Condition
CURRENTPRODUCTS
does not contain loan

Condition
CREDITSCORE greater
than or equal to 650

Condition
ACCOUNTVALUE
contains >$1M

Click the next + button then click Save audience.

Label this step High-Value Savers Audience + your initials. We will use the same value as the audience label, however, any name

can be used.

Add the following audience mappings:

Source Audience Field: EMAIL

Source Audience Field: FIRST NAME

Select the primary identity and namespace to use for profiles:

Primary identity field: Email

Identity namespace: Email

Click Save and then click Start, to run the query of the composition you just built.

Note: We used the ACCOUNTVALUE, PRODUCT, and CREDIT information to build our audience, without moving sensitive data into
AEP's profile store.

18/35 Created at Sep 11, 2026
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v EMAIL

Source Audience Field *

’ EMAIL (@EMAIL)

Target Audience Field *

[ EMAIL

Vv FIRSTNAME

Source Audience Field %

| FIRSTNAME (target/@FIRSTNA...

Target Audience Field %

| FIRSTNAME

Select the primary identity and namespace to

use for profiles

Primary identity field * @)

’ EMAIL

V ‘

Identity namespace * @)

’ Email

3

Exp League: https://experienceleague.adobe.com/en/docs/federated-audience-composition/using/compositions/create-

composition/create-composition

19/35
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5. Enrich Audience

Federated Audience Composition enables you to enrich federated audiences with attributes and
experience events in AEP's profile store. The federated attributes will not persist in Adobe Experience
Platform unified profiles.

Enriching Experience Platform audience rule with a federated audience

1. Save and Start your federated audience composition. Once the composition has run, your federated audience will appear in
the audience portal

2. Build an audience rule using profile attributes and experience events from Profile Service and using your federated audience
High-Value Savers Showing Loan Intent in Last 24hrs

In this example, we'll enrich the federated audience queried with credit score, account value, and loan activity with real-time

behavioral activity online. Our new audience should include

Fields & Settings Expression

Federated audience High-Value Savers Showing Loan Intent
Experience Event Site Section = Loan Rates

Recency In last 24 hours

We can apply recency to our audience rule, by defining the following timeframe
In last 24 hours

The recency set allows us to apply Edge evaluation. By evaluating this audience on the Edge, we can instantaneously retarget the
pre-approved audience with personalized offers on the web (via Adobe Target), while targeting the audience across marketing
channels, like email.

Finally, name your audience:

High-Value Savers Showing Loan Intent in Last 24hrs + add your initials

20/ 35 Created at Sep 11, 2026
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Attributes 5
Include e

e
= §)) [DoNotDelete] High-Value Savers (& includes the audience v x
Add attribute or audience

Events 5

Inlast i 24 Hour(s)
o

Any
1 Rule
6]
Event Rules w
Include ~  Atleast] iv‘j where: aes
= yrL (@ contains v (+] X

loan application X

O Case sensitive

Add event field

More Options (This is not part of the lab)
Reading an AEP audience within a federated composition

Alternatively, we can use audiences in AEP, built off XDM profile attributes and experience events, to start a federated composition.

Here's how

1. Map AEP audience to the Federated Audience Composition destination

2. Build your composition with your the mapped audience as a Read audience
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3. Reconcile the identities in your read audience, to join with federated data

Adobe applications

P 3

Federated Audience Composit...

Connection

(Activate audiences) see

Audience

Use an existing audience or make your own
with the query modeler

(O Create audience

© Read audience

Continue

E— — - —

22135 Created at Sep 11, 2026
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6. Field Enrichment Demo

[Hands off keyboard!]

The Save Fields activity allows you to enrich Adobe Experience Platform profiles with data federated from external warehouses.

This activity is typically used to enhance customer profiles by bringing in additional attributes and insights through audience

federation.

SecurFinancial would like to enrich its Adobe Experience Platform (AEP) customer profiles with key financial attributes— current

products held, account value, and products of interest—stored in their external data warehouse (e.g., Snowflake). This enables

richer, consent-based personalization across marketing channels without copying data. By enriching profiles, SecurFinancial gains

up-to-date insight into customers—e.g., credit score changes, average account balances—triggering campaigns like "Offer loan

upgrade to customers with credit score >700 and balance >$50k". All without duplicating sensitive warehouse data.

Build Profile Enrichment via Save Fields Activity

1. Prerequisites

» A live federated database connection
* An XDM schema and dataset in AEP to receive attributes
» Warehouse table with fields

* The customer ID corresponds to a known identity namespace in AEP

2. Define AEP Schema and Identity [demo]

* In AEP - Schemas, choose or create a schema:
o Primary identity: email

o Add fields: creditScore, accountValue, currentProducts, productsOfinterest

3. Create a Federated Composition

* Go to Experience Platform — Federated Audience Composition - Compositions.

* Create new composition

4. Add and Configure Save Profiles Activity

1. Drag the Save Fields activity onto the canvas.
2. Label it uniquely (e.g., SF-Enrich-Profiles).
3. Select the target schema
4. Set the primary identity field
5. == Add attributes for mapping:
o Source = warehouse field; Destination = schema field:
= credit_score — creditScore
= account_value - accountValue

= current_products — currentProducts

23/35
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= product_interest = productsOfinterest
6. Enable incremental updates to fetch only changed/new rows since the last run.

7. Click Start to run and test enrichment.

5. Validate Outputs in AEP

* Navigate to Schemas & Datasets and open the profile-enabled dataset.

* Check that sample profiles include the new attribute values.

6. Leverage Enriched Profiles

* Enriched profiles available in Real-Time CDP and Journey Optimizer.
* Example campaign:
o Segment rule: creditScore >= 650 and accountValue >= 50000 and productsOfinterest includes 'home loan'

o Activation: push audience to email or ad platforms for targeted campaign.
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7. Map Federated Audience to a Destination

[Hands on keyboard!]

For this exercise, you'll learn how to leverage audience attributes in your data warehouse to enrich your audience's experience in
downstream activation workflows using RTCDP destinations. For SecurFinancial, these federated attributes can be used to enrich
the customer audience's personalization experience offline. For this example, we will map the federated audience to a pre-

configured S3 destination

If you did not finish building your federated audience, no problem! Continue reading to map enrichment attributes using an existing

federated audience.

Map the Federated Audience to the Amazon S3 Destination
Navigate to the Destinations portal

Click the 3 dot menu button next to the pre-configured Amazon S3 destination then click Activate Audiences

Destinations

Catalog  Browse

(o B
) Al destinations b

O My deatinat <
Adabe applications

TYIES 1
O i a Federabed Audbence Compeait..

O Extensions

Aativabe sudieroes il
DATA TYPES

B Accounts
B Datesets Cloud storage
Prospects
i 4 [ 1
B sudiences
_ Wi Amazon 53 = Data Landing Zene L FTP
i I~ ) r
53 it L, =
CATEGORIES
Adobe applications |: Activate | vee { g..;u;..g.m-\
Cloud moeage
Sochl
o Sacial
1
0 Facebook Custom Audience
Carnastio

Activabe puditrded sem

Select S3 destination then click Next
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Destinabons - Adtivate destination :_ L J
Sen] Bl Skl pderirt Gyl Ahbeiereg e U e T Riview
- o a@ (=] o o
Detates () Datasets O Accoentt () Prospects @ Audiences @ Conbpre new destieation |1 Eo) *
AN v BATA TV LARTDAE.. W LATTIONT.. CASTIMATION COARICTL.. ¥ UklkhAME v ACTRATIO.. W 4 CRIAT. ¥ furg v
Dwritimation
= = Ciptomaen. ® Sucoen RS0, o Amazon 53 Server4o-5.. ARIAISEN.., 1 sudience RN ® Enabled o Aemazma 53
Dot
Destination 10
Vi Mbe-S30c-42p0-badad B TateTaThi
Actvetios data
1auditne
Arrourt
arnanee-id
LHermame
AKIABESAKIYBACPET
Craded
CRIIR004, H5F PM
Saatusi
# Enabied
Select the SecureFinancial Customers - No Loans Good Credit + /ab user ID audience
Destinations » Activate destination m
Seloo! sudienons Scbpdling Mapgary Select encichreat attribuies R
] -] o -] o
Available audiences 1item selected Chear ol
Q, Seanch (]
HAME
mAME eI IN PROFELE COUNT kqw . Ml'ms' cr‘dn._ )C
Securfinancial - iInfenested in boans Segmentation Service ]
O  Securfinandial » Looking for 2 house Segmentation Serdce o
O SecurFinandal Custorner - Loan Application Page Visitar Segmentation Service L]
B SecureFinancial Custorners - No Loans, Good Credit 55 Federated Audience Compasition 08

In the Scheduling section, leave all default settings and click Next

In the Mapping step, the following should be included and selected as Deduplication Key. Then click Next

xdm: personalEmail.address
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Destinations © Activate destination

SIS -

Sebtn destration Sabe suderaes Shwduleng, St enichimond sitrbesies Farvierm
- - - L4 e

Mapping

Fidter fleids

© Addrewmepping @ (Bets) Add caboulated field | @ & Chear all mappgs
TOUMCE fIELD TARGAT PG D MANGATORY K1Y m DUSRIPLCATION KET ¢'

cmi: pedson name firstName Y AMFBULE: PeSOn AT firtName (m] m]

wdm: personalErnail address I Altribute: personalEmail address o ]

adin; segmentbermberihip e fm [ Attribute: degmantMesdenihip ity O O

wdm: segmentMembenhipseg ram...  [a Attribute: segmentMemibership_Lss. (] (]

In the following mapping step, you can select enrichment attributes based on audience field mappings in the federated audience

composition.

click the pencil (edit) icon to view the pre-selected attributes

we Plationm Q Search Experience Clowd (3 +0]

Destinations o Activate destination

Sadpet gudameny Skduling Wsppng

Select the enrichment attributes to export for each external audience,

O Exghude ereichenent sttributes @

AUDIENCE MAME

SegureFrgadial Custemerns - Ne Loans, Good Credil .

Select grnichment atfribeto. Rervirwr
L]

FROFILE COUNT

308

Adobe Americas POT §
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Select enrichment attributes for SecureFinancial Customers - No Loans,
Good Credit SS

Filter enrichment attributes

€@ Add enrichment attribute @ Clear all attributes

SCHEMA FIELD

EMAIL

SM10510_CURRENTPRODUCTS

Review your audience mapping and hit Finish

Exp League: https://experienceleague.adobe.com/en/docs/federated-audience-composition/using/compositions/create-

composition/create-composition
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8. Build a Journey with Federated Audience
[Hands off keyboard!]

Build a journey in Adobe Journey Optimizer with a Federated Audience

In this next section, you'll learn how a federated audience can be used in journeys within AJO. This includes using queried

attributes from Federated Audience Composition to personalize messaging.
For the next lab exercise, you will

» Build a journey using a federated audience

« Personalize email using federated enrichment attributes

To continue on the SecurFinancial customer story and solve for the customer retargeting and personalization use case, we will
orchestrate a journey for prequalified customers. The goal is to send a personalized email based on attributes federated from
SecurFinancial's data warehouse.

If you did not finish building your federated audience, no problem! Continue reading to build your journey using an existing

federated audience.

Build a Journey with a Read Audience

Navigate to Journeys portal, click the Create Journey button

E B ot soumey Optimioe +} Aol Armavican POT 5 POTS FAL HEL 5 [WAT) u o9 w P (%]
f Home
Journeys sobmipumen D I
T Comgaigm T (2 Tol?
Floktly (Tmminm =) O
B rpon
Mamg v Fates v T v 4 Omationd.. v Crestedby v Last updane Lt upiate., v Publihed v Publiahad by v
- FAL A Ky * Dot HRMAIPM jamar Smih WSHG N0 PM e S
B omes
Filber (er Earitg Stepamung Cutlavmres . Orot WAOM A e agass WAL P Hasehi O Lib
[
Ragerting W o * Oraft WOMTAHPM e Simgeon WOEIMITIPM ke Smpon
igriaell Pt = Draft AT 130 P e Sarvgrsoen W A7 P Wk Sarmprion
B Playboois
Prw e Sudriribery * ok W AT P e Srgian WNIRIAIM 1AL P s Mingana
Pt Sabadriar fury . ® Dot RTRTIO0 THO AN Srals Sancher MMM FAR R Wiy g
B2 Cotslogs
Frvey Sugbie Peosgrects - Rl - = Dot BAM0M 1 19 P el bt A0 MO5 AM Iheyis Sarachez
B2 Semngy et o E

Update the Journey Properties with a new name SecurFinancial - Home Loan Offer - and add your lab user ID
Click on Orchestration then drag and drop the Read audience tile to the canvas

Then click on the pencil icon next to Audience box on the right side of the screen

In the search bar, search for High-Value Savers Showing Loan Intent

then click Save
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Select audience

PNarng
O  Seosfinaisl Cusomer - Loss Agpicston Page v )
O SeosFssisl - Istresed iniars o
o

B Secunefinuncid Cusioren - Holosm, Good Cred.

Leave all the settings as default in the right side menu and then click Save

FAC Fiber Eligible Email - J5
Soumey o Deoft Versionl(loes) @ Saved ot now

| [+ T Orchestration: Read Audience o =

' RCHISTRATION (1) utel @
= =} Condiion .
]
[ racam-rber pgblewiemia | @ 2
Condent
a (O walr |
Fameigpce Lo]
b AChons () 1 ACCTID (ACCTI) o
Reading st % (D)
[EdA journey schedule:
Personalize Email

Click on Actions and then click and drag the Email tile to the canvas

On the right side menu, click on Email configuration and select EmailMarketing. Then click on Edit content
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In the subject line add Learn more about SecurFinancial Loan. Then click on Edit email body

Click the Content template button in top right corner. Find and select SecureFinancial Template then click Confirm
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Review the template and click Use Template
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* You will now be in the Email Designer. Hover over the {{profile.person.name.firstName}} macro and click the personalization
avatar

* In the personalization window, drill down to the following folder path
_adobeamericaspot5 > Enriched Attributes

* Click into the read audience folder

* The enrichment attributes from your federated audience can be found here

» Select the First Name attribute to the expression builder

* The email will dynamically express the first name value of the customer to personalize the email

» Click Save

Now that the first name personalization has been added, add Hi, in front of the personalization variable. Then click Save

1= Financial

L'/ Learn more

Click on the Back button twice and this will take you back to the journey canvas. Then in Action: Email menu to the right, click Save
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Congratulations, you have created a journey in AJO using a federated audience and federated enrichment attributes. We will not

publish this journey, but it has been saved.
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9. Key Takeaways

Lab Content

Presentation

[ sep_2026_FAC_Lab.pdf

[«

Lab Recording

Follow up: Journeys Activities

There was a follow up question about using FAC Audience enriched attributes in other activity types (beyond email action). The
attributes can be used in the other activity nodes. Below is the demo of how to do that.
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https://player.vimeo.com/video/1225386970

Experience League Resources

https://experienceleague.adobe.com/en/docs/federated-audience-composition/using/home

Getting Started

https://experienceleague.adobe.com/en/docs/federated-audience-composition/using/compositions/gs-compositions

Working with Activities

https://experienceleague.adobe.com/en/docs/federated-audience-composition/using/compositions/activities/about-activities

FAQs

https://experienceleague.adobe.com/en/docs/federated-audience-composition/using/faq
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