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Welcome to The Coca-Cola Real Magic
Adobe Summit Experience!

Play the role of a Modern Marketer for The Coca-Cola Company. Ready to plan, create,
engage, and measure exceptional brand experiences? Leverage innovations in Adobe

enterprise technology to tackle these tasks in record time.

Plan

Estimated duration: 3~5 minutes

You're the marketing manager tasked with creating the Coca-Cola Real Magic campaign
project plan. Using Workfront, upload a PDF to generate branded Workfront projects, along

with a list of Adobe Experience Platform audiences to target. See how quickly and easily

you get from presentation to project plan.

Read more

Create
Estimated duration: 3 mins

You're the performance marketer tasked with launching a social media campaign for Coca-
Cola Real Magic. Use Adobe GenStudio for Performance Marketing, to create social
content from pre-approved assets in Adobe Express and Adobe Content Hub. Review for

brand compliance in a matter of seconds and publish in record time.

Read more

Engage



Estimated duration: 3 ~ 4 mins

You're the demand marketer tasked with targeting relevant content to target audiences for
the Coca-Cola Real Magic campaign. Use Al Assistant in Adobe Journey Optimizer to
assemble an email targeting Coca-Cola consumers. Discover how easy and fast it is to

deliver on-brand content to targeted audiences across channels.

Read more

Measure

Estimated duration: 3 mins

You're an analyst tasked with identifying key insights for the Coca-Cola Real Magic
campaign. Use Customer Journey Analytics to generate key performance metrics on-the-

fly with simple prompts. Get actionable insights in record time with Al Assistant.

Read more



Demo Guide

Plan

Experience Overview

You're the marketing manager tasked with creating the Coca-Cola Real Magic campaign
project plan. Using Workfront, upload a PDF document to generate branded Workfront
campaigns and projects, along with a list of Adobe Experience Platform audiences to

target. See how quickly and easily you get from presentation to project plan.

The Booth Experience

Step 1: Open the Al Assistant

Get ready to elevate your campaign planning! On the Campaign List page, kick things off
by selecting the Al Assistant icon in the top right corner of the screen—it's your gateway to

smarter, streamlined workflows in Workfront Planning.
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Step 2: Upload the 'Campaign Brief' document

Click the attachment icon:

Select the 'Real Magic 2025 Campaign Brief.pdf' document

Right Click and select 'Quick Look"
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Step 3: Create a campaign record with Al

Select 'Create a record in Workfront Planning'
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Step 4: Create Filter for Campaigns View

Click 'Filters'
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Select 'Demo Campaign' is 'True’

Select 'Created By' is 'Summit25 B2C Workstation##'
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Step 5: Access 'Real Magic 2025' campaign Details

Click 'Real Magic 2025' campaigh hame
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Complete Task

Step 6: Initiate Project Creation

* Click on the 'Next Steps' option

» Select 'Create Projects'
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Step 7: Explore & Experience Workfront Planning

/video

Step 8: Exit Planning Pillar
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Create

Experience Overview

You're the performance marketer tasked with launching a social media campaign for Coca-
Cola Real Magic. Use Adobe GenStudio for Performance Marketing, to create social
content from pre-approved assets in Adobe Express and Adobe Content Hub. Review for

brand compliance in a matter of seconds and publish in record time.

The Booth Experience

GenStudio for Performance Marketing harnesses the power of generative Al to accelerate

the content creation process and ensure high-quality content generation.

Step 1: Create

Click Create in GenStudio PeM.

Create

Step 2: Select Meta Ad

Select Meta. GenStudio PeM also allows you to create email and display ads with other

platforms coming later this year.

Meta
Craft brand cohesive Meta ads
m on-demand, in every size



Step 3: Select Template

Select any template. Templates are imported as HTML, in a future release templates can be
created in Adobe Express.

Select template

Q  30f3

Your Brand “Your Brand Your Brand
Bponsaied Sporscred Eponsoned

SXAMpe COm

Headline CTA
Sxamgle,com CTA Mm lﬂ
. Meta ads
Meta 4:5
Meta ads

example.com

Meta 9:16
Meta ads

Click Use.

Step 4: Select Brand, Persona and Product

Select a Brand, Persona and Product. These parameters inject guidelines into the

generation process ensuring that the content is customized to align with a brand's
comprehensive identity.



> Parameters

Select content to add to the experience and influence the text that's generated.

Brand Coca-Cola Real Magic w
Persona  The Cultural Tastemaker v EFS Oveg and dvop Select from Content
Supparted file types: jpeg, png, gif
Product [ Coca-Cola® Original vJ
Step 5: Selectimages

Click Select from Content and select up to three images. Images with an Fi icon have
backgrounds created with Firefly Services. Images will be displayed in the meta ad and will

also inform the LLM when creating the copy.

cfny2042_coca_cola_10843_...
JPEG 200KB 1280 x 854 (Fi

Step 6: Enter Prompt

Enter a prompt, ex: summer celebration with friends, and click Generate.



2> Parameters

Brand Coca-Cola Real Magic e Select content to add to the experience and influence the text that's generated.

Persona  The Cultural Tastemaker b4 +

Product  Coca-Cola" Original w

summer celebration with friends

W cocacolaReal... X f’“ The Cultural Tast... > i Coca-Cola® Original X

Al responses may be inaccurate or misleading. Be sure to double-check responses and sources. Learn more

Step 7: Review Brand Validation Score

GenStudio for Performance Marketing conducts brand validation on various aspects of a
brand's identity. A brand validation score is available at the top of each Meta ad. This score
indicates its compliance with brand guidelines and coherence between text and images. In

this example the generated content has a score of 100/100.

1:1Square AD 1/4 cee
. Your Brand

Summer vibes? Celebrate with the crisp,

classic taste of Coca-Cola. Best enjoyed with
friends!

Step 8: Optional: Modify Body Copy

After the Meta ad has been generated select any body copy to view the regenerate

options: rephrase, shorten, lengthen or generate new text.



Y -~

LIV 94 characters

Summer vibes? Celebrate with the crisp,
classic taste of Coca-Cola. Best enjoyed with
friends!

example.com

Cheers to summer fun!

Learn more

Step 9: Complete Task

Click Complete Task in the lower left to go to the next task.



23. Engage

Experience Overview

You're the demand marketer tasked with targeting relevant content to target audiences for
the Coca-Cola Real Magic campaign. Use Al Assistant in Adobe Journey Optimizer to
assemble an email targeting Coca-Cola consumers. Discover how easy and fast it is to

deliver on-brand content to targeted audiences across channels.

The Booth Experience

Step 1: Explore Canvas

Adobe Journey Optimizer includes an omnichannel orchestration canvas which allows
marketers to harmonize marketing outreach with one-to-one customer engagement. The
user interface allows you to easily drag and drop activities from the palette into the canvas

to build your journey.

In this journey we are starting with an audience and then sending content to the preferred

channel.

. = ) vzt @ B P o @

Bl Magic- Coca Coks

Murnry o CoaB(Tresl)  Venin b(Useil] D Seved 4 miin age @

Test mode Onchaisation - Cendonn @
Thi v BB i 1 1Y 5 11 B g &

ol it ety el aftrly bt L Carmiel ﬂ F
[EES -

L
Conliges nad irigges evesds Ax 3

: 2@e < B 0

amines, ooy etk prchle. can
B meereejoumey

Trigges an rerd ———
g e e o
e i e s o s and e ﬂ—l Q Cosultes §—q ¢ oo —_— e L
i@ puach cl e ol i e oy “»\.\_;\-___ ¢ Puth | Pl g e i C
Pk 4 persnsEmad|

Dieteat sino potemsal oron

o ot il C

o«

%

g sl of Ut e o el
i s = e 5o a1 i s =
pronpect], the path above in the caman wil
sbvay b pricetaed

e 0



Step 2: Edit the Email channel

Use Al Assistant in Journey Optimizer to generate engaging text content that resonates
with your audience. Whether you need to enhance email copy, create compelling web
content, craft persuasive landing page text, write push notification messages, or compose

SMS messages, Al Assistant helps you deliver impactful text.

1. Click the Email channel in the canvas and then click Edit content.
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2. Click Edit email body.
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Click Generate to create the variations.

Review the variations created with Al Assistant.
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8. Select a variation and then click Select.

9. Review the variation in the email.

Email Designer =
. oo v T & @ Simudate Conterd | | ¥ | | ==+ Mose

{{prafile.persernamefirstNames |} Combine the taste of Cota-Cola with the great game

E
]

Seftings  Styles  Himl qoewerter

B ASEISTANT

Garinaratic ard Sebict 8 e

LIHK

Trpe
External link

Label

Betvween chicken wings and Laughter Cota-.

el
Discover the latest from CocaCola—where real moments of 2

connection come allve. Jain us in celebrating togetherness
and warmth, as we bring you new ways to share joy every Targei
day. | None

Uriderline link

ol

Terms of Service | Privacy Poll

10. Click the back arrow in the upper left.

@‘im



Email Designer —
00% v E T | | @

{{profile persorunameefirithame i} Combine the taste of Coca-Cols with the grest game.

L]
&
L
L1}
Discover the latest from Coca-Cola—where real moments of
connection come alive. Join us in celebrating togetherness
and warmth, as we bring you new ways to share joy every
day,
Find out more
= ContactUs | Terma of Service | Privacy Policy | Undubacribe
=

Click Close without saving in the dialog.

Step 3: Edit the Push channel

In this step you will generate new push content with Al Assistant.

Click the Push channel and then Edit content.
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5. Enter a prompt or click the prompt library icon to select from a premade prompt.
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6. Click Generate to create the variations.
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7. Review the variations created with Al Assistant.
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Measure

Experience Overview

You're an analyst tasked with identifying key insights for the Coca-Cola Real Magic
campaign. Use Customer Journey Analytics to generate key performance metrics on-the-

fly with simple prompts. Get actionable insights in record time with Al Assistant.

The Booth Experience

Data Analysis Al Assistant in Adobe Customer Journey Analytics is currently a beta

feature that will launch as Data Insights Agent with expected release in June 2025.

Due to the nature of generative Al, you may experience different results from the

output listed in this demo guide.

If you experience any unexpected results, you can move on to the next step to

complete the task.

Step 1: Launch Al Assistant

To launch Al Assistant, select the Al Assistant icon from the top header of the page in the

Customer Journey Analytics Ul.


https://experienceleague.adobe.com/en/docs/analytics-platform/using/cja-overview/data-analysis-ai

@ ® = Q

Al Assistant o -

N oo ’

@ Total Registrations for San Antonio in January?

Updated with new visualization

RN =

What questions do you have today?

The Al Assistant in CJA is designed to help you quickly
analyze and explore your data, answer product requests,
and much more. Here's what you can expect from the Al
Assistant in CJA:

> The Al Assistant can support:

> The Al Assistant cannot support:
Example requests

Y Trend events last month?

J How do | bring my AA projects to CJA?

2 What is a data view?

4 -

Ask about Customer Journey Analytics

Al-generated responses may be inaccurate or misleading. Be sure to
double-check responses and sources.

Step 2: Ask a question

In the text box provided, ask a specific natural-language question to the Al Assistant in

order to find out how many Email Opens there were in the month of January.

What were opens for January by day?



What were opens for January by day?

=]

Al-generated responses may be inaccurate or misleading. Be sure to double-check
responses and sources.

Click the icon on the bottom right of the Al Assistant text box and observe the rendered

Line chart that appears in a new panel within Analysis Workspace.

Step 3: Ask a follow up question to add a metric

In the text box provided, ask a follow up natural-language question to add Email Clicks to

the rendered Line chart from the previous question.

Add clicks

Add clicks

| 7|

Al-generated responses may be inaccurate or misleading. Be sure to double-check
responses and sources.

Click the icon on the bottom right of the Al Assistant text box and observe the Email Clicks

metric was added to the rendered Line chart.

Step 4: Use Intelligent Captions to identify a spike

Click the Intelligent Captions icon in the upper right of the Line cart to get summary

insights from the rendered visualization.

Click the right > icon to scroll to identify the Highest Spike
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Step 5: Ask a question to find top performing cites

Now we want to know which cities had the greatest open and click percentages. In the Al
Assistant text box enter another question.

What were % Clicks and % Opens for January by City?

What were % Clicks and % Opens for January by City?

kad

Al-generated responses may be inaccurate or misleading. Be sure to double-check
responses and sources.

Observe the new rendered Bar chart in a new panel, and launch Intelligent Captions to find
any skewness.
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Step 6: Ask a question to find Registrations in a specific
city
Now we want to know how many registrations there were in a specific city.

In the Al Assistant text box enter another question.

Total Registrations for San Antonio in January?

Total Registrations for San Antonio in January?

kd

Al-generated responses may be inaccurate or misleading.
Be sure to double-check responses and sources.

Observe the new rendered Summary number in a new panel with Registrations for San

Antonio.

Step 7: Task Complete

You successfully completed the Measure task by using the Data Analysis Al Assistant in
Adobe Customer Journey Analytics to generate key performance metrics on-the-fly with

simple prompts!







