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Hands-on Lab Resources

Data Foundations

Data Ingestion : in-Platform Walkthrough

Source Connections : in-Platform Walkthrough

Schemas : in-Platform Walkthrough

Datasets : in-Platform Walkthrough

Real-Time Customer Profile : Hands-on Lab

ECID Profile Lookup : Hands-on Lab
Email Profile Lookup : Hands-on Lab
Profile Stitching : in-Platform Walkthrough

Audiences - Money Transfer Abandoners: Hands-on Lab

AJO
Offers
Creating a Collection

Creating an Offer

Creating a Decision

Simulating Results

Journeys in AJO

Message Designers in AJO

Email Designer
SMS Designer
Push Message Designer

Campaigns and Experiments
AJO Advanced Concepts
Overview

Configure Experience Events

Configure Event based Journeys

Configure Custom Actions




Configure Custom Action Journey

Validating Journeys in Test Mode

Trigger a Journey via API

Trigger a Campaign via API
CJA Reporting
Introduction

Abandoned Transaction Journey

Low Balance Notification for Digital Banking Customers

Al Assistant Challenge

Adobe Journey Optimizer Al Assistant and GenAl




Hands-on Lab Resources

Western
Union

CRM Platform Checklist - Adobe Answered

[3 Updated CRM Platform Checklist - Adobe ...

Lab Presentation & Resources

Your post-lab page for content and helpful links to product documentation.

Manage Templates and Fragments using APIs:

[3 createTemplatesAndFragmentsAPIs.json

In App Templates (HTML):

[3 inappSampleAbsoluteimgRef.html

[3 inappSampleToBeReplacedByAssets.html

Adobe Experience Platform Documentation:

Experience League Documentation

Lab Presentation:

[ WU_Orientation_Lab.pdf

[«

[«

(¢

(¢


https://experienceleague.adobe.com/




Data Foundations

Data Ingestion : in-Platform Walkthrough

In Adobe Experience Platform, data ingestion is the transportation of data from assorted
sources to a storage medium where it can be accessed, used, and analyzed by an
organization. Data ingestion in Experience Platform can be grouped into two main

categories: streaming ingestion and batch ingestion.

Under streaming and batch ingestion are a number of different methods that you can use
to ingest your data into Experience Platform. These methods include the use of a variety of

sources and connecting to these sources to then bring data into Experience Platform.



21

Source Connections : in-Platform

" Walkthrough

Adobe Experience Platform allows data to be ingested from external sources while

providing you with the ability to structure, label, and enhance incoming data using

Experience Platform services. You can ingest data from a variety of sources such as

Adobe applications, cloud-based storages, databases, and many others.

Review existing Source Catalog

1. Navigate to Sources under Connections in Adobe Experience Platform Ul

2. Review different categories of source connectors within the Catalog tab
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Schemas : in-Platform Walkthrough

Note: This portion will be a demo. Follow the instructor as they proceed to review an

existing Schema

A schema is a set of rules that represent and validate the structure and format of data. At a
high level, schemas provide an abstract definition of a real-world object (such as a person)
and outline what data should be included in each instance of that object (such as first

name, last name, birthday, and so on).

In addition to describing the structure of data, schemas apply constraints and expectations
to data so it can be validated as it moves between systems. These standard definitions
allow data to be interpreted consistently, regardless of origin, and remove the need for

translation across applications.

Review an existing Individual Profile Based Schema

Navigate to Schemas under Data Management in Adobe Experience Platform Ul

~ DATA SCIENCE
Schemas

(& Services
Overview Browse  Classes Field groups Data types

% DATA MANAGEMENT
Getting started with schemas

Ta Schemas

o Places
2 Datasets
{-o; Queries

EH Monitoring

2. Click on the Browse tab. Search for CRM Profile. Click on the schema name to explore

this schema



5 Audiences
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(g Services O show adhoc schemas

Data Management

St
Schemas

3. Review the following components within the schema

* Class

*  XDM (Experience Data Model) structure of the schema
* Field Groups

* Identitites

* Profile button
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Datasets : in-Platform Walkthrough

Note: This portion will be a demo. Follow the instructor as they proceed to reviewe an

existing dataset

A dataset is a storage and management construct for a collection of data, typically a table,
that contains a schema (columns) and fields (rows). Datasets also contain metadata that

describes various aspects of the data they store.

Review an existing Dataset

Navigate to Datasets under Data Management in Adobe Experience Platform Ul

Click on the Browse tab. Search for and Click on the datset called CRM Profile

= [ #sobe Brperience Platiorm 0, Search Experience Cloud (X sdottie-demo-americas- 275 B} worchotamn & @ fa I
52 pudences
Datasets & Creaic dataset
v iy Dot
& Policies
[ m] All Datasets
G mequests
B Awits T Hide lters C1, CRM Profite ® [
& omsiitecyce Show Datasety O s CREAT_. soumct prene LAST B, LAST R T
w  Duta Scienoe O Al O CRM Profile Dwtacet v wes nane = S R Profley * Swo 08
LE . 0 System
) Cusiomer
D MioaaEan
2 s Shew Profiles
@ Flaces O
O Enabled
@ Datadets

) Diabled

3. Review the following on the Datsets page

Schema for the dataset
Profile button

Preview Dataset
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Real-Time Customer Profile : Hands-on

o Lab

Adobe Experience Platform enables you to drive coordinated, consistent, and relevant

experiences for your customers no matter where or when they interact with your brand.

With Real-Time Customer Profile, you can see a holistic view of each individual customer

by combining data from multiple channels, including online, offline, CRM, and third party.

Profile allows you to consolidate your customer data into a unified view offering an

actionable, timestamped account of every customer interaction. This overview will help

you understand the role and use of Real-Time Customer Profile in Experience Platform.

Profile in Experience Platform

The relationship between Real-Time Customer Profile and other services within Experience Platform is highlighted in the following diagram:
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ECID Profile Lookup : Hands-on Lab

Exploring a Web Visitor profile in Adobe Experience Platform

Navigate to Profiles from the left-hand navigation bar.
Click on the Browse tab.
Search for 'ECID' under namespaces.

Enter the below string as the Identity Value.
56385312490897606582942595126704000026

Profiles

Overview Browse Merge Policies Union Schema Computed attributes

Browse profiles by merge policy and filter by an identity value (optional),

Merge mlu'\l@ * Idenitity rarnrsp-uc!@ Identity wa .u-\-@
Default Timebased X ECID * 13161647 5T45020459832210... View Clear
FROFILE ID FIRST NAME LAST NAME PERSONAL EMAIL

A2_GTLWh3_RDEpMIXA_zz7Ms

5. Click View
6. Now click on the Profile Id to explore the following tabs

Details

Attributes

Events

Audience Membership

ldentity Graph

This is what a pseudonomous visitor profile looks like



2.2.2. Email Profile Lookup : Hands-on Lab

Exploring an existing CRM profile in Adobe Experience Platform

1. Navigate to Profiles from the left-hand navigation bar.
2. Click on the Browse tab.
3. Search for 'Email' under namespaces.

4. Enter the below string as the Identity Value.

samuel.hernandez.4eb40c80abb@sbcglobal.svpoc.io

Profiles

Owerview Browse Merge Policies Unign Schema Computed attributes

Browse profiles by merge policy and filter by an identity value (optional).

Mesge policy (T} * Identity namespace(T) Idenity walue ()
Default Timebased b 4 Ernail b mia_lee_27584@yahoosv... View Clear
PROFILE IO FIRST MAME

BUFSbWLhX 2 IZ-B ) GreAeWFob2Buc 3Zwh2 MuaWa

6. Now click on the Profile Id to explore the following tabs

* Details - All Widgets

* Attributes

* Events

* Audience Membership

e ldentity Graph

This is what a known customer profile with some CRM data would potentially look like



Profile Stitching : in-Platform
Walkthrough

Profile Stitching - Web to CRM via onsite authentication

Follow the instructor as they log-in to a demo site using the email address value resulting

in a real-time profile stitch of their pseudonymous online profile and with the known CRM

profile.

The real-time data ingestion in this example is powered by the AEP Web SDK and the
Adobe Edge Network.

Notice how the two profile fragments have merged by observing the following:

The updated identity graph

The updated Attributes and Events tabs


https://dsn.adobe.com/web/gesmith-1311

2.3

Audiences - Money Transfer

- Abandoners: Hands-on Lab

As part of this section, we will create an audience of customers who:

Abandoned the shopping the cart while logged in to the site (Event Based)

Belong to the Platinum loyalty tier (Attribute Based)

1. Click on Audiences in the left navigation panel.

N

~ Audiences
L Poofies

& Audiences

L ot

3. Select Build Rule.

4. Click Create.

. In the top right corner of the screen, click Create Audience.

AT v LAST UROATIE: & ™S W
CX20IB04, 5 P ORI, 52 PM Patric

Create audience

Select creation method.

Create and manipulate 1+ audiences
within a multi-step workflow

O Compose audience o

Build rule

Use attributes and events to create an
audience

Cancel




5. Explore the segmentation canvas. This canvas allows marketers to build audiences from

ALL existing attributes and events available on the real-time customer profile.
6. Name your audience - Money Transfer Abandoners - (your initials)

Before we begin, click the gear icon above the Fields Navigator and select "Show full XDM
schema". In doing so, the audience builder will show all available data fields regardless of

data availability.

Audiences > Luma Platinum Cart Abandoners > I

Settings o 3

Available fields
O Show only fields with data

© Show full XDM schema

Merge policy * (&)

Default Timebased (Default) v

7. Click on Events in the Fields navigator. This selection will expose all event based data

points that have been onboarded.

L o Audiences = Create (D) Cangel
L rrofies
Felds (D o Budience properties (D)
Aidanes
& Mifributes  Evends  Audenoes
& deritives e net evauated 0
Y| CEMIED FPs () edTearod medinid ()
w l
BROWEE CLASSES
L Profies
¥ oM Bxperiencefvent »
B Auderries
 RVEY
IVINT TYRIL - - -
A Policis [ A Break Compleie ~ D%
T —— o ! OF TOTAL
B Requets 02 .| — @
- [ #ed Break Stari 1
B Audn Mo aceoa St
B Duta Ldecyde 5 Macompiste L ) 1
. Wik aciompleie o™ Apply sooess Libels
¥ DATA SCILHCE .
§ s Start building
o Moteboois b
Add an ariribute, event, or audience to build your audience P
O Modets Cant Abaeufoners « RHN “|
J
g services

8. Search for the term "Any", then locate the "Any" Event node. Then, Drag it to the center

canvas



9. Click on the Any Event node you just dropped one more time. Now, you will see the

Event Rules sections display. Now, clear your search from the search bar, and type: "Event

Typell
9. Drag the Event Type node inside the Add event field section in the canvas event rules.

10. Finally, type "form.start," then hit enter.

Audiences » Create (T Cancel Save s drakt
Fields (@ o Attributes - (hio atenbwtes) 5 Audience properties (0
Aftributes Events AudsEnces g <
ven
o Has not cvoluated 0
G\ EveL T u CAIALIFIED PROFILES (1) ESTIMATED PROFILES (1)
BROWSE CLASSES
—  Ewent Type @
KOM Experiencebverty Event Type O sra v
0%
OF TOTAL

7> Refresh estimate (@D

< Code view

o Apply access labels

Mame &

Money Transfer Abandaners - your inflials)

Event Rules w
Brescription
EVENT TYPES
inclode ~  Atleast! (A’ where
= Event Type (0] x Tags
o
. | equals
WO tems avallable
- forrnstan (1) x Evalaustion method (T}
O Cose sensitive Batch v ||’
Eventi
Add event freld Include audience who have at leadt 1 Any event

where (Event Type equals forrstart)

10. Now, clear your search bar and type "Any" again. This time try to drag it and drop it to

the right, next to the "Any" node in the canvas.
11. Repeat steps 9 thru 10, and this time type "form.complete"

12. Once you do, then click on the "include" dropdown from the form.complete rule and

select exclude.



Audiences > Create (D Cancel Save as draft Publish

{i Tirube ence properties
Felds © 5 Aftribubes - (Mo stinbutes) » Audi pi [0]
Abtribubes Evenis  Audiences et
13
= Has not evaloated 0
0\ event H GUALIFIED PROFELES (1) ESTIMATED PROFILLS (1)

BROWLE CLASSES

- Event 1D @

traion for cread ¢ hourmey,  Event 1D
iraitic for creating used poamey. ¥ Event 10 ':.[} Any time

—  Ewent Type @

XDM ExperienceEveniy Event Type 0
¥ 5 0%
B Event observation > * L] * AL

— W Refresh estirnate o
Lo
Ay Ay ‘ .
W Proposition Evert » 1 ke ke
<> Code view
= ExperienceEvent menge I o)
periencebvent Experiencetyvent merge I0 o Apply access labels
o EuD Decision Event ldentifier @
T Dewiosng > ExD Cechion Event ientifer 0] Wi

i P 7
—  The entity in whose contest this even @ Money Transfer Abandoners - (your initists)

iy by Wi COnOER hs et b publithed

Event Rules

'
Caseription
EVENT TYPES
g #ddTa Oppostunity - - ‘ Exelude v  Any  (Amy?) where:
Opportunity Event Add To Opportunity
£ Opportunity Updated o " Event Type (0 * Tags
Oppertunity Even Opporunity Updated ~
equals
[ Remowe From Opporiunity (D
portanity Event Remove From Opportunity elect or type aptians w Evalustion methad (T}
o compienn (1) % 4 = = Bateh i =
O Casesavsitive Events
Include audieroe who have at least | Any event
whaere (Event Type equals formostart) THEN do nat
Add event fiekd have any Any event whene (Event Type equals

formucomplete)

11. In the Fields navigator, click Attributes. Search for Loyalty.
12. Click into the Loyalty fields folder. Drag and drop the Program Name field.

13. From the drop-down in the attributes container, select the operand exists. In essence,
we need users that drop from a money transfer form and must be part of our rewards

program.



Audiences > Create ()
Felds (D ﬂ Attributes o
Altribubes  Events  Audiendes
Include v sas
Q Tier =
= Loyalty Tier x 0%
BROWSE ATTRIBUTES OF THTAL
Loyulty Thee equals v Select ov hype oplions e Platiegpm X e B stimae @
O Case sensitive & Visw trafis
4f* Code view

=
t 5 3 Lowalty Frogram Detass » Lovaley Ther
" Apply acoris Lbels

Add atiribude or oudienoe

Ewands - Includse sudwnce who [have at beast | Product List Adds event] then (hawe at leant 1 Page Views event where 5,
Hame *

[Mame does not conbin crder-confirmation )
Event Rules "
Include ~  Atheastl | Page Views' | where: " Description
= Name (1) does not contain ¥ [+] %
order-oonfumabon X Tagi
O Case senditive
Ak evert field Evabation meshod (D)

15. Click Publish.
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31. Offers

Decision management makes personalization easy with a central library of marketing offers
and a decision engine that applies rules and constraints to rich, real-time profiles created

by Adobe Experience Platform to help you send your customers the right offer at the right

time.

Review Offer Components

1. Placements

2. Collection Qualifiers
3. Rules

4. Ranking

Note: Try the AI Assistant feature to explore the above.
Try prompts such as "What are Placements within Offers?"



311. Creating a Collection

Create a Collection Qualifier

1. Navigate to the Components sub section under the Decision Management section on
the left menu.

2. Click on Collection Qualifier.

3. Enter the Name: Summer Collection - {your initials}

New collection qualifier

Hame &
-

o €

Create a Collection

1. Navigate to Offers on the left menu under Decision Management.

2. Select Collections.

Offers

Overview  Offers  Collections Decisions Simulation




3. Click Create Collection.

&» Create collection

Define the Collection

1. Create a Name for the Collection: Example - "Summer Campaign Coupon Codes -

{your initials}'. Select "Create Dynamic Collection”. Click Next.

New collection

Name %

Add name

© Create dynamic collection

Use filters such as tags to dynamically qualify offers for a collection.

(O Create static collection

Manually select and group offers together using ariteria such as
status, tags, date, and channel.

2. Search for your initials and select the Collection Qualifier you created in the previous

step.

Luma

v Tags

v Has any tags

1, Cou X

Coupon “



3. Click Save.
Luma ([ s ]

v Tegs Dynamic collection preview
- Has anytags
oFreR A sarus PRIORITY  STARTDATE  ENDDATE LAST MODIFIED 4
Q Tags
Luma Coupon Offer ® Approved 100 127312021 1273012022 1/5/2022, 918 AM

(‘coupon )



31.2. Creating an Offer

Create a Personalized Offer

Create an Offer

1. Click on Offers under Decision Management on the left menu.

2. Click on Create Offer.
&» Create offer
3. Select Personalized Offer.

New offer

Select an offer type

© Personalized offer

A personalized offer is a customizable message based on eligibility

rules and constraints.

O Fallback offer

A fallback offer is the default offer displayed when an end-user is
not eligible for any of the personalized offers.

= €

Define Offer Details



1. For name of Offer, type "Summer Coupon Code - {your initials}".

Offers > Create new personalized offer

Details Add representations Add constraints Review
[ ] o o o

Offer details

Name *

Offer name

Start date and time %

MM/DD/YYYY h:mm A

End date and time »*

MM/DD/YYYY h:mm A

Tags

Q, Tags

Offer attributes ©

Add label Add value b4

@ Add attribute

2. Populate the date ranges for Start and End Dates.

Offers > Create new personalized offer

Details Add representations Add constraints Review
L4 o
Offer details < February 2022 >

su Mo Tu WE ™ m SA

Name %
1 2 3 5
Offer name

Start date and time % 6 7 8 9 10 1 12

MM/DD/YYYY hmm A B 14 15 16 W 1B W9
End date and time # 20 @ 2 13 24 35 2%
MM/DD/YYYY hzmm A

7 28
Tags
Q, Tags

hh . mm AM/PM v

Offer attributes @

Add label Add value b4

@ Add attribute

3. Add your collection qualifier by search by your initials.



Offers » Create new personalized offer o Manage access m

Details Add represeriations Add consiraints Roview
L] -] o =]

Offer details

Name &

Lumma Coupon Offer - IMMA o
Start date and time %

6/18/2024, 12:00 AM v [H]

End date and e *

ni30/2004, 12:00 AM v [H

Coliection quadiiers

O Collection qualifiers

Luma Discount - JMBMA

Offer attributes @
@ Add attribute
Add Constraints
1. Set Offer Eligibility. Leave for All Visitors.
2. Set Capping.
3. Capping Event: Impression.
4. Select "In Total"
5. Capping Event Count: 1,000,000
6. Reset Capping Daily
7. Every 1day
8. Apply capping accross all placements and click save.
9. Set Priority: 100. Do not Set Capping. Click Next.



Detads ddd coretraints Add representations Rewiew
L2 - o o
Constraints ©
Offer eligibility @
© Allvisitors

O wisitors wha fall into one or multiple audiences
Add one or mare audiences of visitors

O By defined decision rule
Add one decision rule to the offer

Priority (@
Prigariny

]

Capping @

" Capping1 ! e

Event Capping event sounl Type Reset chpping frequency Seape of CAPRInG seape
Impression 1,000,000 Apply capping to all users Every day Apply capping across all placerments

+ Create capping

Add Representations

1. Select Email as your channel.

Offers » Create new personalized offer

Details Addrepresentations  Add constraints Review
. . o o

Representation 1
Channel % Placement %
Select an option ~ [
B Email
@ Add repr I Mobite
O Web
B Social
Non-digital

2 Instant messaging.

2. Select the "Email Coupon Ticket" as your placement.

Offers > Create new personalized offer

Details Add representations  Add constraints Review
. . ° o

Representation 1

Channel % Placement %

B4 Email v Enter or select a placement [ ol

{} Email-JsoN
@ Add representation [ Email - Image
T Email - Text
<[> Email - HTML

[ Email Image - AA

3.
4. Select Custom. Then Add.

5. Copy and paste the following code and then click next:



html Qj

<table class="structure__table" align="center" cellpadding="0" cellspacing="0

Review your Offer Details. Click Finish and Save and Approve.

Your offer should look like this:



Offers > Edit offer

Dietails Add constraints Add representations Review
L - 8- .
Summer Coupon Offer ® Agiiraosd
Type PEI'SDM[IZEd
Offer ID dps:personalized-offer1afe77e0fa26faaa
Starts 07/15/202512:00 AM
Ends 09/30/2025 12:00 AM

Access management labels *

Collection qualifiers

[ Summer Campaign |

Offer attributes

Representations

Channel
Placement

Content

Language

B Email
</> Email Coupon Ticket

<table class="structure__table” align="center" cellpadding="0" cellspacing="0" border="0"
width="750"> <tbody=> <tr role="presentation"> <th class="colspan1"> <div class="acr-fragment
acr-component” data-component-id="html" data-source-uuid="1ce7fafc-1fc4-42a7-aaac-
2293549c9b67" contenteditable="true"> <div class="acr-structure” data-structure-id="n-n-column"
data-structure-name="richtext structure_n_n_column" data-source-uuid="1fb1fdb5-49e1-4f39-9125-
30eafadel07d" data-fragmentbuilder-label="Selected"> <table class="structure__table"
align="center” cellpadding="0" cellspacing="0" border="0" width="660"> <tbody> <tr
role="presentation"> <th class="colspan-n is-empty" data-source-uuid="f477e202-ead1-495d-9cec-
bb73ea0a0d57" style="height:auto;width:17%;border-radius:0px;border:none;” data-name="Drag a
new compoenent here"></th> <th class="colspan-n" style="height.auto;width.71%;background-
colorrgh(255, 255, 255);border:none;border-radius:20px; padding:30px 0px;"> <div class="acr-
fragment acr-component” data-component-id="text" style="padding:10px Opx 20px;" data-has-int-
mso-hack="true" contenteditable="false"> <!--[if mso]><table cellpadding="0" cellspacing="0"
border="0" width="100%"><tr><td style="padding: 10px Opx 20px;" ><![endif ]-> <div class="text-
container” contenteditable="true"> <p style="text-align:center,"><span style="font-size:32px;font-

English (United States)

Offer eligibility

All visitors

Priority and frequency capping

Priority

Capping 1



Type Scope or capping scope
Event Capping event count Reset capping frequency

Apply capping to all Apply capping across all
Impression 1,000,000 PPYY COPPING Every day i

users placements

Navigate to the Collections tab and confirm the offer has been brought in due to the

collection qualifier being added.



Creating a Decision

Create a Decision

Navigate to Offers in the Left Menu.

K Offers

Select Decisions.

Offers

Overview Offers Collections Decisions Simulation

Click Create Decision.

&» Create decision

Define Name and Dates

Provide a Decision Name — Example: "Summer Discount Decision - {your initials}".



Decisions > Create new offer decision

Details Add dedision scopes Add fallback offer Summary
L ] o o o

Offer decision details

MName *

Decision name

Start and end date
Start date and time

MM/DD/YYYY hzmm A

End date and time

MM/DD/YYYY h:mm A
2. Provide Start and End Dates. Click "Next”

Decisions » Create new offer decision

Details Add dedision scopes Add fallback offer Summary
L] o o o

Offer decision details
< February 2022 >

MName *
sU MO TU WE ™ 213 SA

Decision name
1 2 3 @ 5

Start and end date

Start date and time

MM/DD/YYYY hemm A B 14 15 6 W 1B 19
End date and time 20 2N 2 23 24 25 26
MM/DD/YYYY h:mm A

7 28

hh . mm AM/PM v

Add Decision Scope

1. Select placement of "Email Coupon Ticket"

Details Add decision scopes  Add fallback offer Summary
. . o o

Decision scope 1

Decision scopes (1)

Placement x

Select placement where offers would be delivered.

Enter or select a placement |~ ‘ i

{} Email-JSON

ad Email- Image
T Email-Text
<> Email - HTML

lad Email Image - AA

2. Click "Add" to add Evaluation criteria



Deails Add decision scopes  Add allack ofer Summary
. . o ;
Decision scopes (1) Decision scope 1

Placement x

Select placement where offers would be delivered.

Email - Image v I

Evaluation criteria x

it , elighilty, offers to be shown in the placement. The sequence
of evaluation st

3. Select your collection and Select Add

Add offer collection

Offer collections (1) Collection preview 5] Open offer collections
Q Search Luma Coupon Collection (1 matched for Email - Image)

Includes tog [ Coupon |
© Luma Coupon Collection o
OFFER NAME STATUS PRIORITY  STARTDATE  END DATE LAST MODIFIED

Luma Coupon Offer @ Approved 100 W00 1230202 V5/2022,918AM

4. Confirm Eligibility is set to "None" and Ranking method “Offer Priority.” Click “Next"

Dedons » et e decin o

Detas Adddecsionscopes  Add fllock fer summary
. . o o

Decision scope
Decision scopes (1) +
DECISION SCOPE1 - Placement +

Selecta plcement where ofes wovid e delvered
1

Email - Image v |

Evaluation criteria

1§ Ofercollction Luma Copon Collecion (1)~ # [ @
gty None =
Ronking method Offe prorty v
© Add

Add Fallback Offer

1. Click on the Coupon Fallback Offer. Click “Next"

Decons » Crest ewofrdecion o

Detats Add decsionscopes  Add fllbackoffer Summary
P — . °

Add a fallback offer for selected 1 placement
F10pen offe ibrary

fallbackofferfor lacements: @ Email - Image

sTATUS LAST MODIFIED &

@ ® Approved 1/512022,919 AM

2. Review Offer Decision. Click Finish



Decisions > Create new offer decision

Detats Add decsion scopes  Add allback offer
. PYSEAE—

Offer decision - Jessica

Starts  02/11/202212:00 AM
Ends 0201820221200 AM

Decision scopes
v Placement [ Email - Image
Offer collection Luma Coupon Collection (1)

Elghbiity None

Rankingmethod  Offer priority

Fallback offer

Fallback  Luma Fallback Offer [R5

e

Summary

® Droft

Collapseall  Expandaall




31.4. Simulating Results

1. Click the Simulate content button anytime during the process to simulate for specific
profiles.

‘ A Alerts (5) ’ ‘ E‘D Simulate content ’

l:'/ Content template ‘

2. Click on Manage profiles.Use the below two profiles for simulations.

Identity namespace: Email
Identity value:
a. william.lee.b815a935896@gmail.svpoc.io

3. Click on Add decision scope.
4. Select the Email Coupon Ticket.
5. Select the decision you created in the previous exercise.

6. Click Add.

Add decision scope

Placements
| Email - Image v ‘ l Q_ Search offer decisions
Name Start date
Luma Discount Decision - Rahul 7/30/2024

[J  Luma+ Loyalty Program Campaign 7/24/2024



7. Click on View results and review the offer returned.



Journeys in AJO

This lab will walk through the steps to create a Basic Email and SMS Journey in Adobe

Journey Optimizer.

NOTE: Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a Journey

Navigate to Journeys within Journey management on the left menu.

Click on “Create Journey".

Create Journey

Provide a Name and Description: Transfer Form Abandoner - {your initials}

e ® - 3
Droft  Version 1(Latest)

Q A 4 Journey Properties

eeeeeee

et a-d

© © @ © o ©

Uncheck “Allow Re-Entrance.”

Click Save.



Define the Audience

1. Under Orchestration Node, drag the “Read Segment” or a "Segment Qualification"

node onto the Canvas.

2. Change the label to “Transfer Form Abandoners”. Click on Select a Segment.

3. Select "Transfer Form Abandon - {your initials}" segment created earlier. Click Save.

W  EVENTS (4]
» 3 Reaction

= D Audience qualication

Setup Branching

Choose a segment

Q

oooooooooooo

vvvvvvvvvv

81212022, 8:05 AM

812/2022,8:04 AM 81112022, 457 PM

| @ Platinum Cart
- Abandoners
Audieroe qualification

8/212022,8:01 AM 8/1/2022,5:06 PM

8/112022,5:04 PM 801/2022,5:04 PM

Event: Audience qualification (0]

@ e D
Label (@

Flatinum Cart Abandoners

Audience & ()

Platinum Cart Abandoner - Rahul X e
Behaviour * (1)
2 Enter

- 0 e

Mamespace & (D)

1. Under Orchestration Node, drag the “Condition” after the Read Segment.



10% Off Coupon Email - Jessica
® Droft  Version 1(Latest) - Saved

Q Y

> EVENTS(s)

v ORCHESTRATION (3)

= -[: Condition

"= 0 tnd

= (O Wait

> ACTIONS (2) —o --------------- @ ‘:
Read Segment

Add the label “Preferred Channel”. Set Type to “Data Source Condition”. Click on “Add

a Path” 3 times

10% Off Coupon Email - Jessica g c P 000 e
¢ Uin ot ] L >
Q v Orchestration: Condition
©
©
Lo}
9 wat
o
o]

Click Path1 and rename as "Email". Click Path2 and rename as "SMS". Click Path3

and rename Push

Orchestration: Condition ®
LLLLL Preferred Channel ®

Data Source Condition v

—
4’6 = [emsn_] ©
Condition - Preferred .
el ONC eeression In(the preferred of marketing, o
[femail'])

ssssssssss In(the preferred of marketing, ['sms']) ®

Add a path

Expand the Email path, and click on the Expression Field. Search for preferred

channel, and drag and drop it into the canvas.



Add an expression @

Opre X l

vE ExperienceFatform

B Preferred Channel (preferred) is equal to .

v £ ProfileFieldGroup
v E profile
~ [ Consents and Preferences (co
~ [ Marketing Preferences (r

B Preferred Channel (¢

O email

O sms

O inviehicle

O social

O unknawn

O push
O phone
O inHame

O ather

5. Select the email channel, click ok and then ok.

0O inApp
O phyMail
O ot

O nene

Cancel

Cancel

Advanced mode

6. Repeat step 4 and 5 but for SMS, Push and InApp. Use the appropriate value in the

Preferred channel field.

Add Messages

1. Under Actions, drag the Email Action onto the Canvas on Email path, drag SMS

Action onto the SMS path, drag the Push action onto the Push path and drag the

InApp action to the InApp path.

Basic Journey - High Wealth Customers
Draft  Version 1 (Latest) - Saved

Q

> EVENTS(2)
> ORCHESTRATION (2)

' ACTIONS (4)

= BN Email

= §@ sms

= & push

= §& Update Profile

2. Next, we will design the Email, SMS messages, and Push designers.

D]

Zaad

Email

SMS

,,,,,,,,



Message Designers in AJO



3.21. Email Designer

This lab will walk through the steps to create an Email in Adobe Journey Optimizer.

NOTE: Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a New Message

1. Within the Basic Journey, click on Email action node

Actions: Email

LLLLL Add a label

\\\\\\\\\\\ Add a description

4,@ (B > CATEGORY Marketing v [0}

MultichannelMarketing v ®

# Edit content

2. Enter a Label and Description for the message.

3. Choose Marketing for Category and select Email-Marketing:

Actions: Email

LABEL Add a label

DESCRIPTION Add a description

CATEGORY Marketing v ®
EMAIL SURFACES MultichannelMarketing v ®

4. Click on Edit Content

Actions: Email

LABEL High Wealth Customers - Email

DESCRIPTION Add a description

CATEGORY Marketing v ®
EMAIL SURFACES MultichannelMarketing v ®

4 Edit content




Using Content Templates

For an accelerated and improved design process, you can create standalone templates to

easily reuse custom content across Journey Optimizer campaigns and journeys.

This functionality enables content-oriented users to work on templates outside campaigns
or journeys. Marketing users can then reuse and adapt these standalone content templates

inside their own journeys or campaigns.

1. Click on Content Template.

2. Select Apply Content Template.

Tarrytown Hands-on Lab (VA7) m O W .p \.

‘ A Alerts (6) ‘ ‘ (3] Simulate content ‘

‘ G Content template ]

Apply content template
Header

Save as content template
From name
The Marketing Team

3. Select the pre-saved Email Template called: (UC2 - Abandon Transaction - Email)

4. This will give you a starting point to design your email.

Update Content Design

1. Click on Edit Email Body



[DO NOT DELETE] Transfer Form Abandoner

g A Alens (5) & Add languages
® Draft  Version1(Latest) &) Saved afew seconds ago
B Email Email
= sMms
K Push
The Marketing Team
Froen:demoTi@mal ted om
100% off your
next transfer

fee.

Hi {{profile.person.name.firstName}},

We noticed you started your
transfer but were unable to finish.
We hope your experience was
good, and we would like to offer
vou another try. this time on us.

Update text content with Personalization

/% Add Business Rule & create experiment [E Simulate content

Jy view canfiguration details L# Content template

Header

[From name

The Marketing Team

From email

demoi@maltechvaladobe.com

Subject bne
Na email subject line defined O

Body
Use the Email Designer for visual editing or uploading HTML

& Edit email body

1. Click on the text content block that says "Hi [[First Namel]],"

2. Delete [[First Name]] from the text, then click on the personalization icon.

3. Search for the term "first" in the Profile attributes box. Add the first name attribute to

1 {{profile.person.name.firstName}}

the canvas
Profile attributes
Q_ first x
firstLaunches + >
First name

+

Profile attributes > Person > Full name

5. Click Save.

6. Format the test string appropriately with a comma and spacing between the fist name

attribute and the rest of the string.

Use Al to generate Image Content

1. Click on the Image content block right below the Offer block.



Click on Generate and select an image button on the right panel.

UC2 - Abandon Transaction

Content iemplabe  Emaal HTML

Compenents

8 [a B
s =
a § ommew 33column
. E mmm 30 columa Right
om § m=® 3:3glumn
L]
F wess 44 .colemn
f mm- nncolumn
Contents @
B D7 Comainer
B Button
E T Text
E #F Divider
B < Hml
B &2 image
E oo socl
(-3 E =] OMer decidion

wos v E: ®
A\ A

100% off your next
transfer fee.

Hi {{profile.person.name.firstName}},

We noticed you started your transfer but were
unable 1o finish. We hope your experience was
good, and we would like 1o offer you another try,
this time on us.

Use the promo code' below, and you'll save
100% on your next gualifying transfer fee? when
sending via the Western Union app, via
westernunion.com or at a US agent location.

|

tamulate Content b= ] ws= lore

Bady ¥ Generate Image -
- <
Settings ©

Reference style O

Generate variations based on this reference

wonkent.

Ad conent by coating & brand
@ coate s brard

Promps &
L
Duricribag what yond ol B gerierate
Image settings 3
Agpect rolio
E Brand asseti »
None

GEEITNED

3. Type a prompt to generate an image that meets the shopping cart use case story.

Example: "Making a money Transfer"

4. Click on Generate

5. Select the variation that you like best and click on Use this content on the top right.

import the image into the HOL4 directory of the Asset repo.

U2 = Abandon Transaction

Cosvient bemnplaie  Emmail HTMIL

Components

B [a i
s =
B wmew 23 cadumn
*
i wm= 3 column Right
&

i mem 33columa

§ wEEs 2.4 column

3 =E- nonocoolumn

Conterts (]
§ i Contairer

I @ Bution

¥ T Tem

i B Diider

B Himl

il image

i e socal

= 1 [#] ffer decision

lmvEEtD

Western Union® app.

Send monay anylirmae, from anywhons,

Simwilate Content 2 | #ee More

Variation 4 O 6 F




Clickable Link

1. Click on the Button content block.
2. Edit the label in the right panel to "Return to Money Transfer".
3. Choose button type: External Link. Add a value of choice.

Note: Similar button could be used to display an Unsubscribe. Type would be
set to One-click Opt-out

Offers

An offer is a very targeted piece of content. It contains rules when, where, and who to
show the content. You control their priority either manually or dynamically using a ranking
formula. This feature allows to also retrieve offers from those systems that can't connect to
a web browser. This following steps allow you to consume a final piece of content that has

been configured for Marketer to use in their email campaigns.
1. Click on the Add button right under the star icon.
2. Select the placement Email Coupon Ticket.
3. Select Summer Campaign Decision.

4. Click Add.

5. Flip between the fallback and the personalized offers.

U2 - Abandon Transaction - Email
R v E [] L5 Semulate Contend 1‘3‘ #es INHONE m

Content temgpdate  Emnadl HTML

LIS LR PTUTILE LAUE T LR, 2l YU T e

Components 10!]’“.-? on your next qualifying Ilanslar_l&a“ when Body » Offer Declsion B
o = sending via the Western Union app, via
a i westemunion.com or at a US agent location. Tl -
Seftiegs  Styles  Ofer dectuion =

i === 37 columa

I === 30 column Right

= Surrmaer Carnpaigry Decition .’
i mE= 33 olumen

S A -

I wess dd columnn )
& Email Coupon Ticket

I mm- ancoluma

paign Decigion: Susmes Coupon Dffer

Coments o % Smmer Campakgn
I i Contniner Valid until 7/31/2025
i - Buttcn i
T Test
x12Fd
i Divider
0 th Heml Offer preview (2)
i Image - FoMES-DuwnloedAgp
i =S Sedal = Summer Coupon Cfer

i [&] efer decision
= body * dw > g > fable b gbody > B b th



Fragments

A fragment is a reusable component that can be referenced in one or more emails across

Journey Optimizer campaigns, journeys or content template.

1. Click on the Fragments icon on the left panel.

2. Drag the Find Locations into the empty content holder below the western union

download app fragment.

WEC2 - Abandon Transaction

Content iemiplate  Email HTML

Fragments

Q T

- P
- - -

-
- -

-

- a5

Download the
Western Uni

- P

580 Find atocation ¢ wh

Ii%ﬁi.ln+

& Dvoft
| Socisl Block
® Deaft
i B promo code ticket
& Dvaft
§ Deowniload App
® Deaft
! eader vl Mirror Link

® Deaft

e 100% ranaler b diacount on you R Mooy Fanaler seat iom
Wastamn Union® agant locations Io any destination. Exciudes all 0Tar sersions.
Limit ona {1) promo code per iransier. No cash redespiion vals. Cannot be
comisnasd with any oiher oflee. Gonsurmar must pay &7y dppscabie Liees 00
undiscounied ransfar lees. Voud were prohiblied. Vioid # iransfemed, sold, allered,
photccopsd of birtenid. Promo code [ vakd utl 3972005

This is an adweriisement from 'Wesiem Linon.

= Westom Uinkon also malkes money fom cumency sxchangs. Whan choosing &
rorry anamimer, canilully comgans ol ranaler e snd sechangs rales. Foed,
foroign exchangs rales and Wi may vary By brand, channsl, and location Eased
on & number ol laciors. Fees and rres subject o charge withoud noSos.

Wipasern Linion Financial Sendces, inc. PO Box 8038 Englewced, 0O 801N,

o R P——r— WSLM L
HokSiega, Inc. AN FigRes rssonvbd, AN Iped, BRIHMMANGL, S6TVice marks, &nd e
naEmas refaranced in this mansrial ane the propecty of thasr nespecive ownens.

Using Al to define a Subject Line

1. Click on the back arrow to land on the Subject Line Screen

2. Click on the Al Assistance icon.

Body > Structure

Lmulate Content = s

Setings  Stybes

BACKGRTIRD

O # Background color

Backgrousd image

e

Berder s

w

MARGIN

Whargin bor all sce

a

O Gilevent masgin for each side

>

ADVANCED

H

5]
_‘
=
O
o]



[DO NOT DELETE] Transfer Form Abandoner
® Dvaft  ‘ersion 1 (Latest) ﬂl Saved a few seconds ago

£ A& Aerts (8) @ Add languages A% Add Business Rule E Create experiment (3] Simulate content

2 Email Email 2o View configuration details [# content template
W s Header
E Push From namse

The Marketing Team The Marketing Team

FramodemaT@maltechvalidabedom

From email

{1~ [acr-start-fragment] - JH{ fragment

id="ajo:eB2871d8-1e8a-4c54-0e1c- CEROREE NI o

20ed19171b0e™ name="Haadear w/ Mirrar

Link" made="inling" ¥{{%-- [acr-end-fragment] - Subject line

# diar ermail subject line defined === @
100% off your Bedy
next transfer Use the Emaill Designer for visual editing or uploading HTML
fee # Edit email body

-

Hi {{profile.person.name.firstName}},
We noticed you started vour

o

3. Provide a relevant prompt to meet the purpose of the emai. Example: Email subject

line for return to website and complete a money transfer

4. Select a suitable variation and click Save.

Simulating for sample profiles

1. Click the Simulate content button and select Simulate Content option anytime during
the process to simulate for specific profiles

‘ A Alerts (5) ’ ‘ L?') Simulate content ’

L__'/ Content template ‘

2. Click on Manage profiles

3. Use the below profile for simulation

Identity namespace: Email
Identity value:



a. william.lee.b815a935896@gmail.svpoc.io

Note: if you recieve a warning, simply check what it is on the button View Configuration
Details. The error means we have no data on specific fields on the channel configuration,
but this is fine. This is expected and part of the lab to showcase the level of protection

accross the workflows.


mailto:william.lee.b815a935896@gmail.svpoc.io

3.3.2. SMS Designer

This lab will walk through the steps to create an SMS Message in Adobe Journey

Optimizer.

NOTE: Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a New Message

1. Within your Journey, click on the SMS action node
2. Enter a Label and Description for the message.
3. Select Marketing for Category and MarketingSMS

4. Click on Edit Content

Define the SMS Message

1. Use the Al assistant to generate the text for the SMS.
2. Add personalizaation (use First Name to address the customer).

3. Add a URL to click through. Example:https://dsn.adobe.com/web/jmagana-
04GY/send-money

4. Simulate using test profiles added in the email designer exercise.

5. Exit the designer after composing the message.


https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/jmagana-O4GY/send-money
https://dsn.adobe.com/web/jmagana-O4GY/send-money

9:41 Wil T =

< o

18338061054

Today at 9.41

Hi Michael, we noticed you left
something in your cart.
Complete your purchase now:
http://www.luma.com/cart.
Don't miss out! | -,

Using Content Templates

For an accelerated and improved design process, you can create standalone templates to

easily reuse custom content across Journey Optimizer campaigns and journeys.

This functionality enables content-oriented users to work on templates outside campaigns
or journeys. Marketing users can then reuse and adapt these standalone content templates

inside their own journeys or campaigns.

1. Click on Content Template.

2. Select Apply Content Template.



Tarrytown Hands-on Lab (VA7) ﬂ 0 ﬁ ,p .

[ A Alerts (6) ‘ ‘ LTID Simulate content ‘

‘ '—7 Content template ’

Apply content template

Header

Save as content template
From name
The Marketing Team

3. Select the pre-saved Email Template called: (UC2 - Abandon Transaction - SMS)

4. This will give you a starting point to design your sms.



3.3.3. Push Message Designer

This lab will walk through the steps to create a Push Message in Adobe Journey Optimizer.

NOTE: Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a New Message

1. Within your Journey, click on the Push action node you added to the canvas.
2. Enter a Label and Description for the message.
3. Select Marketing for Category and PushNotifications for Push Surfaces

4. Click on Edit Content.

Design Push Message

1. Work within the iOS tab.

2. Use the Al Assistant to generate a suitable Title and Body for the Push message.
Try playing with the "Tone" feature within the AI Assistant module
3. Choose image to be displayed along with the message by clicking on the "Add Media".

5. Simulate using test profiles added in the email designer exercise.

6. Your Push message simulation should look somethig like this.



Hey Michael, Forget something?
Need a reason to smile today? How about

15% off on that cart you left hanging?

.JH: Collapse view

Using Content Templates

For an accelerated and improved design process, you can create standalone templates to

easily reuse custom content across Journey Optimizer campaigns and journeys.

This functionality enables content-oriented users to work on templates outside campaigns
or journeys. Marketing users can then reuse and adapt these standalone content templates
inside their own journeys or campaigns.

1. Click on Content Template.

2. Select Apply Content Template.



Tarrytown Hands-on Lab (VA7) ﬂ 0 ﬁ ,p .

[ A Alerts (6) ‘ ‘ LTID Simulate content ‘

‘ '—7 Content template ’

Apply content template

Header

Save as content template
From name
The Marketing Team

3. Select the pre-saved Email Template called: (UC2 - Abandon Transaction - Push)

4. This will give you a starting point to design your push.



3.4. Campaigns and Experiments

This lab will walk through the steps to create a Campaign in Adobe Journey Optimizer.

NOTE: Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.
1. Navigate to Campaigns

“ JOURMNEY MANAGEMENT

4 Campaigns

2. Click on “Create Campaign”

Create campaign

3. Under Properties, leave: Scheduled and click create
4. Provide a name: Loyalty Customers Campaign - {your initials}
5. Select Actions tab and click the button: "Add Action" and select "In-App"

6. Select In-App Message Configuration: "InAppMessaging"

Add Experiment (A/B Test)

In the same Actions Tab, scroll down...

1. Click the button "Create Experiment".
2. Add A Treatment

3. Click Auto Scale and click Create



Experiment settings - Loyalty Customers Campaign

Audience
MiA

Distribution
B Treatment 4 - 503
I Trestment i - 50%

100%

Distribution

O Holdout (D

O Distribute evenly (D)

W Treatmsent A o ™ S000%

W Treatrent B o w 50.00%

Add Content

Scroll up the actions tab...

e Click on Edit Content

* Let's create our first in-App version by clicking on Content Template
e Click on Apply Content Template

» Select Content Template A (InApp)

¢ Click Confirm.

) D



« Loyalty Customers Campaign
Cornpaign @ Draft @ Seved just now

Review to activate

&® Manage acesss | OF] Simulate content

Properties  Actions  Content  Audience  Schedule

] Hide panel

Treatments +

~ Wl Treatment A
B in-2pp message
w [l Treatrment B

B in-2pp message [0 Content Template B {InApp)

Bl Content Template A (InApp)

Repeat the above steps but select your Treatment B > In-App Message and select
Content Template B (InApp). The idea is to give 2 versions for our experiment. Once

done, click on Audience Tab to select our target population.

Select your Audience

= Loyalty Customers Campaign
Compaign @ Droft | @ Saved just now

Review to activate

& Manage access

Properties  Actions  Content  Audience  Schedule

Audience

Campaign will be activated for Not Jelned Rewards Program Q& Replace audience

identity type (D
ECID w

The options are sored by kKlentity fype pricrity, with highest priority 3t the top. Select the first option to-ensure Business Rules and Capping work comectly
for autbound communications

Create Schedule



Loyalty Customers Campaign
Campaign = ® Draft Savied just now

o™ Manage access Review to activate

Properties  Actions  Content  Audience  Schedule

Schedule @

Campaign start

Choose when 1o start the campaign

© When activated manually
O On aspecific date and time
Campaign end

Choose when o end the campaign
© When stopped manually

) Onaspecific date and time

Click Review to activate once you reach this point. This concludes the lab.



AJO Advanced
Concepts

Overview

These set of labs are built to allow advanced users to understand how to build more

complex journeys. It will require some technical role to do most of this work.

Journeys can be triggered by Experience Events, those events can serve as Webhooks.
You can start a journey with an event or you can listen to an event to occur in the middle of

your journey.

Journeys can use custom actions to get information or post information from/to external
systems. These nodes are very good when calling REST APIs in realtime to enrich even

further our journeys.

This set of labs also use an additional technology that is outside of the scope of this lab.
We are using this technology to facilitate your validation. It is a set of enterprise tools we

built using Adobe App Builder. It will allow to trigger campaigns and journeys that have

been published for your validation.


https://developer.adobe.com/app-builder/

35.2. Configure Experience Events

Events allow you to trigger your journeys unitarily to send messages, in real-time, to the

individual flowing into the journey.

= ﬂ Adobe Journey Optimizer Q_ Search Experience Cloud (36+/) CJM Prod NLD2 Prod (NLD2) W& B (7] ﬂ A
Summer journey
Journey Draft ~ Version1(Latesty & Saved an hour ago ©
Q Y W # 4+ @ Q@ @ Events: LobbyBeacon ®
s D
> EVENTS (49) L © ance:
> ORCHESTRATION (3) Label ®
Add a label
v ACTIONS (23) LobbyBeacon Condition
D S Unitary event < Condition - Author
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Creating a Journey Experience Event

e From the Navigation, click on Configurations under Administrator.

* Click Manage under Events.

e Create Event.

* Name: GeoStoreEnter_INITIALS

e Select: Unitary

e Eventid type: Rule Based

e Schema: Mobile App Events v.1

* Click on the 4 fields selected, and search for Event Type. Select and Add.
e Click on the field Event id Condition.

* Drag and Drop Event Type into the canvas. Check the event type called:
"location.entry". Click Save.






353. Configure Event based Journeys

We will be creating a journey that leverages the experience event we just created. This
journey has been worked on before, but its not complete since we were missing our Admin

to create the event itself, so we won't start from scratch.

Duplicating an existing Journey

1. On your navigation, click on Journeys under Journey Management.

2. Find the journey called [DO NOT DELETE] Event Based Journey and click on the 3
horizontal dots next to its name. Click duplicate.

3. Give a new name with your initials.

4. Find your event on the pallete. Drag and drop it in between the start and end
sections.

5. Then connect the condition node by dragging into the "End" of the line (next to the
event node). See the next figure.
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35.4. Configure Custom Actions

Custom actions enable you to configure connection of a third-party system to send
messages or API calls. An action can be configured with any service from any provider that
can be called through a REST API with a JSON-formatted payload. This is also for technical

users, but it will be leveraged by our marketers in operations.

We will be configuring a custom action that allows us to connect to our coupon system to
retrieve (in-real-time) unique coupons to display inside of our Communications (Email,
Push, SMS, etc). The coupon system is in-charge of the redeemption and tracking of the

coupon code itself, but AJO allows to communicate and retrieve the unique code.

Create a Custom Action

* From the main navigation, under Administration, click Configurations
e Click on "Manage" under Actions.

* Click on Create Action.

* Provide a Name: GetUniqueCouponCode_lnitials.

e Action Type: Custom

¢ Channel: Other

* Marketing Actions: None

Define Endpoint Configuration

Our end point configuration is typically retrieved by our IT department or Marketing
Technology teams. The information is typically authorization information, request/response
headers, request/response body, query-string parameters, etc. Simply we will input this

information which is standard to communicate to any API into the Endpoint Configurations.

* URL: https://440115-

191salmonscallop.adobeioruntime.net/api/vi/web/default/promocodelookup

e Method: GET

* No custom headers or querystrings.



* No authentication.
* Click on the pencil next to the Response field.

¢ Copy and Paste the following payload into the Field Configuration screen. Click Save.

JSON r

"payload": 87226

Testing your Custom Action

e Click "Send Test Request".
e Click Send.

* Check the payload. You should see a random number in the Preview response. That
number value is our promo code that needs to be displayed into our messages. This
just validates our connection to the coupon code system.
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355 Configure Custom Action Journey

This lab will demonstrate how to use the custom action we just created. Keep in mind that

this excercise relies on Event Based Journeys to be completed before tackling this part.

Add your Custom Action
1. Open your journey canvas.
2. Disconnect the push node from the condition node by click-grabbing the point of the
connecting line between them and simply move it out to disconnect. (Figure 3)
3. On the condition node Push path, drag and drop your custom action node.
4. Add an alternative path in case of a timeout or error in our action.
5. Click Save.
6. Connect the Push back after the custom action.
7. Select the Category Marketing and PushNotifications as the configuration.
8. Edit Content.
9. Click on Content Template and Apply Content Template
10. Select UC2 - Abandonment Cart - Push Template.
11. Click on properties. In the body field, click on the personalization icon.
12. Attributes: Contextual Attributes
13. Click on the Folder: Journey Orchestration > Actions > Your Action.
14. Click on the Plus sign next to the payload attribute name.
15. Fix the way the token got introduced so it reads at the bottom of the message.
16. Click Save. Then X on the properties.
17. Only those who have our app will now recieve a unique promo code.



LA | LYSLE DE) EVEITE ALY A Alens (7) @ Add languages A% Add Business Rule L creste experiment [F] simulate content
® Droft  Versionl(Latest) @ Saved 4 minutes ago ) d :

<

Push Nofification © Js View configuration details | | [# Content template

B Fush
= sms

B Email

& push

Sendirg Money? Don't miss out! Use pr...
G iy 1 send ey Sbrosd for bes!
Uik thits exclusive promo code snd join
others who ane saving big. Don't miss out
on the chance to make your transactions
cheaper and eagier!

{fcontext jpumeyactions Hda4c6-ech-
4531.9850-4901baal27a5 paylcad}}

«
Prooerties I Al Assistant
Figure 1
And your journey should look like this:
[DO NOT DELETE] Event Based loumey o
C jumey | Dt | Versendilewst) | @ Sevedjustnow o Manage access || Testmode p ©
= g aa a -
> EVENTS(S OF 5) &
Reset  BO%
Jr  OROMESTRATION ())
e ACTIONS (10OF 0]
v [0 Card
Rl - e e B e T ) -
= EE§ Email
= B in-app message
Figure 2

Congratulations. You have completed this lab.
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356. Validating Journeys in Test Mode

Test Mode allows the marketer to run thru a journey using a test profile and using the

identity namespace setup by you entry node or simply put the node that starts a journey.

Enable Test Mode

* Inthe journey we created the event and the custom action. Enable the Test Mode
toggle in the right top corner of your screen.

* Once you enter in test mode. Click on Trigger an Event.
* Event Type: location.entry

« ECID:
o  No Push Preference: 05746671694268535700000916107091849684

o Push Preference: 65185324277654680062258772179107834368

¢ Click Send.

Event configuration @

Q

AVENT TYPE

ECID




A Green Light will Appear As Soon As the Event is Fired

Click Close Test Mode on the top right corner to exit.



Trigger a Journey via API

It is recommended to go thru the following labs:

Experience Events
Event based Journeys
Custom Actions
Custom action Journey

Test Mode

Lab Objective

During this lab we will in-personate a user that goes thru a Published journey. It will tie
everything you learned so far together. We will trigger the journey using an API call

mimicking our "Payment Transfer System" and a transfer completed event.

L .
S e
Journey Details:

A Journey has been created and has been published. [DO NOT DELETE] AJO Experience

Event v2


https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/journeys/journey/ae82e7ff-6d87-4081-b294-190fb707040a
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/journeys/journey/ae82e7ff-6d87-4081-b294-190fb707040a
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Journey Composition
Experience Event

This journey is being triggered by an Experience Event that is being streamed by our
fictious "Money Transfer System". This system is in-charged of pushing specific
transactions such as Transfer Started, Completed, Declined, etc... AJO is recieving these

as experience events. This lab is focus on a transfer.completed event.
Email Action

The email template is going to use payload or context data that comes from the event to

personalize the message. Ask your consultant if you want to see the emails you triggered.

Logger Custom Action

This custom action is a simple webhook that will log what we sent on the Experience event
after the user recieves the email. Please check with your consultant if you want to see the

emails you triggered as part of this excercise.

Demo Tooling

The Technical Validation team has created an Adobe App Builder project that helps us put
together demos and help our customers perform validations. For example, today, we will
be using a Postman like tool and a Webhook Tester feature. No worries. If you used

postman before this is cake. Here is more information about Adobe App Builder .



https://developer.adobe.com/app-builder/

Lab Instructions:

Tool Environment setup
Let's get prep to trigger the journey:

» Go to the journey canvas

» Click on the nine dot picker (top right of your screen) and RIGHT Click where it says
App Builder Catalog and select open in a new tab.

* On the App Builder Catalog tab, click the name 440115-508CoralSquirrel to go
into the app.

¢ Onthe Nav menu, click Utilities > APl Monitor

* On the session ID field copy this and paste it there
dac63e33-c8ea-4021-a4b0-190a4d623d3f

* Then click the Connect button.

Trigger the Journey

On the API Monitor tool in the Outbound API Calls tab set this configurations (We are
making an HTTP request to AJO):

Method: Post

URL: https://dcs.adobedc.net/collection/d48e98a7e68ab0eel19137012d20675ffe3e8b3f1

64444e84d921c375cfd65e5d?syncValidation=false


https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/journeys/journey/ae82e7ff-6d87-4081-b294-190fb707040a

This is a Source (HTTP API) which allows us to receive Profile and Event data into
AJO using an HTTP API end point created in Experience Platform:

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-

0725/journey-optimizer/platform/source/accounts?

initialLoad=false&limit=20&page=1&sortDescending=1&sortField=created

This source has also a dataflow which are the instructions that tell platform in which
dataset to store the data in order to apply XDM:
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-
0725/journey-optimizer/platform/source/dataflows/1138df63-71€9-4731-9d51-
76f9d619903c/activity?
initialLoad=true&limit=20&page=1&sortDescending=1&sortField=metrics.duration
Summary.startedAtUTC

This is the XDM Schema or the rules our event needs to abide in terms of structure
and strong typed data:

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-

0725/journey-

optimizer/platform/schema/browse/https % 3A%2F %2Fns.adobe.com%2Fadobed
emoamericas275%2Fschemas%2F5256ce9982cbcfebbaac1a51cf36166ffd4d7e6
746599d94

Copy and Paste the following into the Headers (JSON) field (clean the box first).

json )

"Content-Type": "application/json",

"sandbox-name": "holl11-0725",

"x-adobe-flow-id": "1138df63-71e9-4731-9d51-76f9d619903c",
"Content-Length": "1196"

Copy and Paste the following into the Body (JSON) field (clean the box first.) Feel free to

change the transaction details values before sending. Do not change EventType.
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JSON



"header": {

"schemaRef": {
"id": "https://ns.adobe.com/adobedemoamericas275/schemas/5256ce99
"contentType": "application/vnd.adobe.xed-full+json;version=1.0"

3

"imsOrgId": "59C7440F5DE147EAOA495EB3@AdobeOrg",

"datasetId": "687a61427564712aef6284a3",

"source": {

"name": "Transfer Payment System"
}
3
"body": {
"xdmMeta": {
"schemaRef": {
"id": "https://ns.adobe.com/adobedemoamericas275/schemas/5256
"contentType": "application/vnd.adobe.xed-full+json;version=1
}
3

"xdmEntity": {
"_adobedemoamericas275": {
"identification": {

"core": {
"crmid": "©0a63087-300Cc-452b-818a-4485faddadg89"
}
3
"transactionDetails": {
"receiverCountry": "USA",
"receiverName": "Juan",
"senderCountry": "Mex",
"senderName": "Phil",

"transactionAmountDetails": {
"amountSent": 32532.28,
"amountToReceive": 22843.33,
"payoutMethod": "pickup_cash"

3

"_id": "b323cOec-ca4d-40a7-b547-642a4b692bda",
"eventType": "transfer.completed",
"timestamp": "2025-07-18T16:17:39.180Z2"
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Custom Action Validation

The above steps just trigger an event to AJO, so our journey should have then trigger a call

to our logger.

Click on Inbound Webhooks tab, and hit refresh button. These are the records our logger

custom action is recieving from AJO as users traverse the journey.


https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/admin/actions
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If you refresh your journey canvas, you will see that the count of users that passed in the

journey has incremented.
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Trigger a Campaign via API

During this lab we will be able to create our own unique API triggered campaign. We will
use the email channel on a transactional channel configuration. This is to guarantee the

email is sent to the email address you desire.

Duplicate a Campaign
Go to campaigns using the navigation menu on the left rall
Click on API Triggered tab.
Click the campaign name API Triggered Email w/ Context Data
Review the details of the campaign.
Copy the campaignld to your clipboard.

Notice the cURL request section. This is the information our developers will need to
call the API to be triggered.

Notice the context property. This is where we pass the sender name.
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https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/campaigns

Trigger the Campaign

Campaigns are secured by default. You must have proper authorization to call a campaign
API. However, we have facilitated a Ul that was built by the Technical Validation team. The

Ul was built using Adobe App Builder and is an standalone app. It uses Experience Cloud

APIs to communicate. It has enough access to allow the trigger of a campaign.
* From the review campaign page in AJO, click on the nine dot picker icon (top right
corner).
* RIGHT click on App Builder Catalog and select open in a new tab.
e Click on the 440115-508CoralSquirrel app.
e Click AJO Actions from the menu.
* Place your email address that you would like the campaign to send the email.

e Copy the campaign ID from the campaign details on AJO and paste it in the
Campaign ID field on the form. (You might still have it in your clip board)

* Click Add Key-Value Pair
* Add senderName on the "Key" field.
e Add your name on the "value" field.

e Click Submit, and wait for the email to arrive. Check your junk folder. Also remember
to refresh the page of the campaign in AJO so you can see the count increment as
you test it.


https://developer.adobe.com/app-builder/
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CJA Reporting

Introduction

Welcome to Customer Journey Analytics

Customer Journey Analytics (CJA) is a person-based, non-technical analytics tool which
may be joined with Adobe Journey Optimizer (AJO) data. The integration between CJA and
AJO automatically generates dimensions and metrics such as Journey, Message, Sends,
Clicks, Opens, Bounces etc. CJA person-event stitching can then join these fields with
downstream value events such as Money Sends, Account Funding Events, or any other
essential customer behavior. CJA also adds behavioral dimensions to the mix including

web, CRM, and call-center components.
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Figure 1: CJA Workspace Left-Rail Navigation

Panels are groups of tables and visualizations that share a date range and Data View

(collection of components with specific settings)

Guided Analysis are pre-built analysis that are common across sophisticated client

settings.
Visualizations quickly enable visualizations such as flow and funnel analysis.

Components include the dimensions and metrics specific to a client business situation

such as page type, device type, sessions, people, conversions, etc.



4.2. Abandoned Transaction Journey

Holdout Experiment Panel Setup
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Figure 2: Experimentation Panel setup with Experiment and Experimentation Variant

components

e Drag an Experiment Panel onto the provided Workspace Project

* Select Experimentation Experiment and Variant dimension inputs from the
components sidebar at left

e Press "Build"

A full view of the experiment findings will appear

Full-Funnel Report

1. Navigate to Guided Analysis menu
2. Add AJO Sent, AJO Open, AJO Click and Money Send as funnel steps
3. Compare funnel performance to past date range at top

4. Compare Desktop to Mobile users with Segments at bottom
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Figure 3: Funnel Guided Analysis




., Low Balance Notification for Digital
- Banking Customers

Create Low Balance Journey analysis

* Add a Freeform Table to Workspace panel from the Visualizations menu

I e g

*  Freeform table A
e

Figure 4: Adding a new Freeform Table to a Workspace Panel

* Drag AJO Targeted, AJO Sends, Opens, Clicks, and Account Funds to the table
e Create an Account Funds/Clicks Ratio using Calculated Metrics
* Create an Account Funds/Targeted Metric using Calculated Metrics

* Visualize total Account Funds by AJO Journey with a Donut Report

--------- w
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Figure 5: Adding AJO Journey dimension to a freeform table



Al Assistant Challenge

Adobe Journey Optimizer Al Assistant
and GenAl

Al Assistant and GenAl in AJO

Al Assistant is a conversational experience that allows practitioners to perform tasks at a
fast pace. Whether the task is to understand concepts, troubleshoot problems, or search
through information. Al Assistant also allows non-experts to perform expert tasks and

increases the overall quality of work.

The Al Assistant in Adobe Journey Optimizer is trained on its Adobe Experience League
documentation. When asked a question, Al Assistant responds with a helpful answer that

enables quick learning.

Navigate to Journey Optimizer

Click on the 9-dot picker and select Journey Optimizer.
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Create Email Campaign Using Al Assistant and GenAl

The goal of this exercise is to have fun with using the Al features in Adobe Journey

Optimizer. Have fun with creating funny subject lines and images in the email.

Start by using Al Assistant to get started with creating a campaign in AJO. There will
more details about AJO later in the bootcamp, but in short we are creating a one-time

blast email campaign.

e To get started with Al Assistant you need to click on the chat box with a star icon in
the top righ corner. This will launch Al Assistant in AJO for you.

* Now you can ask the Al Assistant:

Good aftemoon, Jamar!
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How do | create a campaign?
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. How do | create a campaign?

To create a campaign, follow these steps:

1. Access the Campaigns Section: On the left side navigation, click on
"Campaigns.” This will take you to the repository of campaigns that
have already been created,

2. Create a New Campaign: Click on the "Create Campaign” button
located at the top right of the page.

3. Select Campaign Type: Choose the type of campaign you want to
execute. You can select either a scheduled campaign for marketing
messages or an API-triggered campaign for marketing or
transactional messages.

4. Choose the Message Channel: Depending on your campaign type,
select the applicable message channel. For example, if you are
creating a scheduled campaign, you might choose in-app messaging
or another channel.

5. Define Campaign Properties: On the properties page, provide a
custom title and, if desired, a description for your campaign.

6. Configure Audience and Schedule: Specify the audience you want to
target and set the start and end dates for your campaign. If you are
creating an API-triggered campaign, ensure that the targeted profiles
are defined in the API call,

7. Edit Content: Click the "Edit content” button to customize the
message you want to send. You can also pass additional data into the
API payload for personalization if applicable.

8. Finalize and Activate: Once you have configured all necessary
settings, review your campaign and click the appropriate button to

metin b ib

Ask about Journey Optimizer

{ i | @D Suggest ideas

Al-generated responses may be inaccurate or misleading, Be sure to double-check

e Follow steps 1and 2 from the Al Assistant. When prompted you will be creating a
Scheduled - Marking Campaign.

Now let's start to put together the campaign:

» Name: Upsell Customers Who Spent $100 or More + Initals +User Number



Upsell Customers Who Spent $100 or More JS00

o Manage access Review to activate

* Required

e
Campaign @ Droft & Saved just now
PEpaGe Properties
Actions
MNarme %
Audience Upsell Customers Who Spent 5100 or More JS'Ud
Content experiment
Dezcription
Schedule
Add description.

Access management labels ()
Mo labels selected

Campaign type
Scheduled

Tags

* Click on Add action and select Email.

Actions

Categary
Marketing

Select an action to activate for this Campaign

Audience

]

Code-based experience

Direct mail

Select recipients of this campaign

|dentity type (3

[~ ]
IEmall

In-app message
| Content Card

Push notification

ECID

Schedule @

SMS

Web

WhatsApp

¢ Click on Email configuration and select EmailMarketing.



Actions

Email (Edit content) | i1/} |

Action name

Email -1

Email configuration *

EmailMarketing

Action tracking
Track email opens

Track clicks on links and buttons in email

* Now that we have our email channel setup for our campaign let's add our audience
before we create our email content. Click on Select audience.

Audience

Select recipients of this campaign

[ Select audience | |

Identity type (@)
ECID . |

* The select Luma - Recent Purchases over $100 audience then click Save.



Select Audience selected | Close
Q
Name Profile count Origin 4 Update time

O  Platinum Loyalty Cart Abandoners in _.. Segmentation Service 041392025, 0924 AM
O  Luma- interested in Equipment's Cat... Segmentation Service 04/0812025, 09:54 AM
O Luma - Summer purchases with 3 rec.,. Segmentation Service 04/08/2025, 09:54 AM
O  Luma-in-store abandoners Segmentation Service 0410812025, 09:54 AM
O Luma - Gold Luma+ Members 1% Segmentation Service 04/0812025, 09:54 AM
I:] Luma - Platinum Luma+ Members 2 Segmentation Service 040812025, 09:54 AM
O Luma- Mabile App Users Segmentation Service 04/08/2025, 09:53 AM
O Luma- Silver Luma+ Members 25 Segmentation Service Q4/082025, 09:53 AM
O Luma - Registered users 100 Segmentation Service Q410872025 09:53 AM
a Lurma - Men's Category Interest Segmentation Service 040812025, 09:53 AM
O Luma - Net Luma+ Members 4 Segmentation Service 0470812025, 09:53 AM
| Luma - Blue Lumas Members 18 Segmentation Service 041082025, 09:53 AM
O  Luma - Recent Purchase ower 5100 Segmentation Service 0410812025, 09:53 AM
(] Lurma - Interested in Yoga Segmentation Service O4/08/2025, 09:53 AM
O Lurme - Wormen's Category Interest Segmentation Service 041082025, 09:53 AM

Now click on Edit Content under Actions. This is where we will start to use GenAl
features to create a subject line and images in our email.
o Your campaign should offer a free item on their next purchase or a special
discount. In this example we will be offering a free pare of sunglasses on their
next purhcase.



Actions

|:| Email ||: Edit content JI i} |

Action name

Email -1

Email configuration #*

EmailMarketing l v ‘ @

Select or create new configuration

Action tracking

Track email opens

Track clicks on links and buttons in email

* For the subject line click on the wand next to the box.



Upsell Customers Who Spent $100 or More JS00

< A Alert,., @ Addlang... % Add Business Rule & Create experiment | | (3] Simulate
Campaign @ Droft @ Saved afew seconds aga ) - '
Email .'!g View configuration details L# Content template

Header
From name

The Marketing Team The Marketing Team

Fram:hald no-replyi@mal techvaladobe com
Froms email

hold.no-reply@maltechvaladobe.com

Subject line

No email subject line defined ol Y

Body
Use the Email Designer for visual editing or uploading HTML

.E __I Edit email body
I

No email preview available

e Create a prompt. Have as much fun here and create a silly subject line. Once you
completed your prompt, click on Generate. Select the variation you like best then
click Select.

o Example: Make a humorous take on getting a free pair of sunglasses for being
a great customer.

o Test multiple prompts and/or refine.



Upsell Customers Who Spent $100 or More JS00 | A
Campaign ® Draft @ Saved afew seconds ago

i ] simulate

Alert... | I@ Add lang,.. ] [& Add Business Rule | | L create experiment

Generate Subject Line O Enable experimentation Cancel

Settings © Original Content

Use reference content

Generate variations based on this

reference content. Variation 1 Q) Refine

Grab Your Free Sunnies, You Cool Cat =

Prompt #

Make a humorous take on getting
a free pair of sunglasses for being a O variation 2 %) Refine
great customer. I

Shade Alert! Claim Your Free Sunglasses =

Drescribee what you'd like to generate.

O Include pre-header
O variation 3
Shade Alert: Your Free Sunglasses Await!

Text settings
T

[ Variation 4 | Refine
Shade Alert! Free Sunnies for Our Coolest Customer ==

- Generate

Al generated responses may be inaccurate. Please

evaluate outputs for accuracy and appropristencss to
wnair o evem Sam the Bdnhe Gandl e Guidskinee

* Once you have generated your subject line, select Edit email body.



Upsell Customers Who Spent $100 or More JS00
Campaign ~ ® Draft | @) Saved 11 minutes ago

fg Wiew configuration details ] | [# content template

Email
Header
From name
The Marketing Team The Marketing Team
Fromchold no-reply@mal techvaladobe.com
Grab Your Free Sunnies, You Cool Cat = Frem email
heldne-reply@maltechvaladobe.com
Subject line
Grab Your Free Sunnies, You Cool Cat = v |2 @
Body
Use the Email Designer for visual editing or uploading HTML
F | A Edit email body
E Sl
—
— —
No email preview available
Goog
» Select Saved templates and click on Luma - Blank Email Template.
Create your email o
Grugn feom nenatch Coda yor com it HTML
Tona csge Freedom G e bl aciess 16 thee Wiiead editor Capubdioe. T, iy eguared Vil edinoe bawTorudtes willl e e o the saode Gt your e quicidy neady 'virual edior hanctonalitsy sl be limeoed n the mode
Select design template @
O Sort by Lmtmodied v
Saegle e glates
Marme e Date cresned Last mimfitand
aa ATMTOES, MAXAS P ACMOSIOGS, FALAS P
R il Termplate an AFEACHO, 4200 PR APMOIOGE, BRI PR

* Then click on Use this template.



Select design template

{i Button )

* Click on the blank email hero then select Generate and select an image under Firefly.
Have fun with this and be ridiculous in your prompt. Click on Generate then Select
once you have an image you want to use.

o Example: Create a cool cat wearing sun glasses while being a DJ.

o Test multiple prompts and/or refine.

Generate Image

Settings O

Reterenoe Wk (o]

Generate vanations bated on thivreference content

==
Crete & e b weodrifg von ghinse mhile m
beinga D

ook bt pouid - w0 ppnaiun

Image settings 5
dAapect rotio
Beand pasany

' Lond

* You will then be instructed to save this Firefly generated image into your Asset
Essentials folder. Click Next.



Upload image

Your image will be directly uploaded to Asset Essentials

[~

variation-1746546333438.jpg

¢ Select the HOL4 folder then click Import.



Choose destination

Folders
hkbu.jpg HOL HOL1 HOL10 HOL12
JPEG FOLDER FOLDER FOLDER FOLDER
HOL13 HOL15 HOL3 HOL4
FOLDER FOLDER FOLDER FOLDER
N N N N

HOL7? image-172235...  image-172772... image-1741186... image-1741189...
FOLDER JPEG JPEG JPEG JPEG

\ |

The image will then be inserted into your email. Below the image is a text box where
you can add any simple message you would like or use Al Assistant to create a short

message for you. Have fun with this and try to make yourself laugh

o Example: Be the coolest cat with your free Sunglasses with your next purr-
chase.

o Style the text any why you would like to.

Then click Save.
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¢ Click the back button then click Save & close.
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e Then click Review & Activate.



Upsell Customert Who Spent $100 or More 1500
Campaign  ® Draft & Saved 18 hounsage

L4 Ak mees(l) | Addlanguages | | B AddBusinessRule | | L Create esperiment | | [ Smulate content

Errsail &y vhew conliguration detais L Comnent template

Header
From name

The Marketing Team: The Macketing Team

Frorm hoblna rplySmat iedrestihbe com

‘Grab Yosw Free Sunnles, You Cool Cat & Froam grrad
St e
Grab Your Free Sunnies, You Cool Cal o o 2 E
Body

Use the Email Debgrer ko wiiual editing of uioading HTML

| o 2 email body

« Congratulations you have created an email campaign using Al Assistant and GenAl
with Firefly. There is no need to Activate the campaign. Hopefully you had fun and
made yourself laugh with a funny campaign.



