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1. Hands-on Lab Resources

CRM Platform Checklist - Adobe Answered

Updated CRM Platform Checklist - Adobe …

Lab Presentation & Resources
Your post-lab page for content and helpful links to product documentation.

Manage Templates and Fragments using APIs:

createTemplatesAndFragmentsAPIs.json

In App Templates (HTML):

inappSampleAbsoluteImgRef.html

inappSampleToBeReplacedByAssets.html

Adobe Experience Platform Documentation:

Lab Presentation:

WU_Orientation_Lab.pdf

Experience League Documentation

https://experienceleague.adobe.com/




2.Data Foundations

2.1. Data Ingestion : in-Platform Walkthrough

In Adobe Experience Platform, data ingestion is the transportation of data from assorted

sources to a storage medium where it can be accessed, used, and analyzed by an

organization. Data ingestion in Experience Platform can be grouped into two main

categories: streaming ingestion and batch ingestion.

Under streaming and batch ingestion are a number of different methods that you can use

to ingest your data into Experience Platform. These methods include the use of a variety of

sources and connecting to these sources to then bring data into Experience Platform.



2.1.1.
Source Connections : in-Platform
Walkthrough

Adobe Experience Platform allows data to be ingested from external sources while

providing you with the ability to structure, label, and enhance incoming data using

Experience Platform services. You can ingest data from a variety of sources such as

Adobe applications, cloud-based storages, databases, and many others.

Review existing Source Catalog

1. Navigate to Sources under Connections in Adobe Experience Platform UI

2. Review different categories of source connectors within the Catalog tab



2.1.2. Schemas : in-Platform Walkthrough

Note: This portion will be a demo. Follow the instructor as they proceed to review an

existing Schema

A schema is a set of rules that represent and validate the structure and format of data. At a

high level, schemas provide an abstract definition of a real-world object (such as a person)

and outline what data should be included in each instance of that object (such as first

name, last name, birthday, and so on).

In addition to describing the structure of data, schemas apply constraints and expectations

to data so it can be validated as it moves between systems. These standard definitions

allow data to be interpreted consistently, regardless of origin, and remove the need for

translation across applications.

Review an existing Individual Profile Based Schema

2. Click on the Browse tab. Search for CRM Profile. Click on the schema name to explore

this schema

1. Navigate to Schemas under Data Management in Adobe Experience Platform UI



3. Review the following components within the schema

Class

XDM (Experience Data Model) structure of the schema

Field Groups

Identitites

Profile button



2.1.3. Datasets : in-Platform Walkthrough

Note: This portion will be a demo. Follow the instructor as they proceed to reviewe an

existing dataset

A dataset is a storage and management construct for a collection of data, typically a table,

that contains a schema (columns) and fields (rows). Datasets also contain metadata that

describes various aspects of the data they store.

Review an existing Dataset

3. Review the following on the Datsets page

1. Navigate to Datasets under Data Management in Adobe Experience Platform UI

2. Click on the Browse tab. Search for and Click on the datset called CRM Profile

Dataset v0

Schema for the dataset

Profile button

Preview Dataset





2.2.
Real-Time Customer Profile : Hands-on
Lab

Adobe Experience Platform enables you to drive coordinated, consistent, and relevant

experiences for your customers no matter where or when they interact with your brand.

With Real-Time Customer Profile, you can see a holistic view of each individual customer

by combining data from multiple channels, including online, offline, CRM, and third party.

Profile allows you to consolidate your customer data into a unified view offering an

actionable, timestamped account of every customer interaction. This overview will help

you understand the role and use of Real-Time Customer Profile in Experience Platform.



2.2.1. ECID Profile Lookup : Hands-on Lab

Exploring a Web Visitor profile in Adobe Experience Platform

56385312490897606582942595126704000026

5. Click View

6. Now click on the Profile Id to explore the following tabs

This is what a pseudonomous visitor profile looks like

1. Navigate to Profiles from the left-hand navigation bar.

2. Click on the Browse tab.

3. Search for 'ECID' under namespaces.

4. Enter the below string as the Identity Value.

Details

Attributes

Events

Audience Membership

Identity Graph



2.2.2. Email Profile Lookup : Hands-on Lab

Exploring an existing CRM profile in Adobe Experience Platform

samuel.hernandez.4eb40c80abb@sbcglobal.svpoc.io

6. Now click on the Profile Id to explore the following tabs

This is what a known customer profile with some CRM data would potentially look like

1. Navigate to Profiles from the left-hand navigation bar.

2. Click on the Browse tab.

3. Search for 'Email' under namespaces.

4. Enter the below string as the Identity Value.

Details - All Widgets

Attributes

Events

Audience Membership

Identity Graph



2.2.3.
Profile Stitching : in-Platform
Walkthrough

Profile Stitching - Web to CRM via onsite authentication

Follow the instructor as they log-in to a  site using the email address value  resulting

in a real-time profile stitch of their pseudonymous online profile and with the known CRM

profile.

The real-time data ingestion in this example is powered by the AEP Web SDK and the

Adobe Edge Network.

Notice how the two profile fragments have merged by observing the following:

demo

1. The updated identity graph

2. The updated Attributes and Events tabs

https://dsn.adobe.com/web/gesmith-1311


2.3.
Audiences - Money Transfer
Abandoners: Hands-on Lab

As part of this section, we will create an audience of customers who:

3. Select Build Rule.

4. Click Create.

Abandoned the shopping the cart while logged in to the site (Event Based)

Belong to the Platinum loyalty tier (Attribute Based)

1. Click on Audiences in the left navigation panel.

2. In the top right corner of the screen, click Create Audience.



5. Explore the segmentation canvas. This canvas allows marketers to build audiences from

ALL existing attributes and events available on the real-time customer profile.

6. Name your audience - Money Transfer Abandoners - (your initials)

Before we begin, click the gear icon above the Fields Navigator and select "Show full XDM

schema". In doing so, the audience builder will show all available data fields regardless of

data availability.

7. Click on Events in the Fields navigator. This selection will expose all event based data

points that have been onboarded.

8. Search for the term "Any", then locate the "Any" Event node. Then, Drag it to the center

canvas



9. Click on the Any Event node you just dropped one more time. Now, you will see the

Event Rules sections display. Now, clear your search from the search bar, and type: "Event

Type"

9. Drag the Event Type node inside the Add event field section in the canvas event rules. 

10. Finally, type  "form.start," then hit enter.

10. Now, clear your search bar and type "Any" again. This time try to drag it and drop it to

the right, next to the "Any" node in the canvas.

11. Repeat steps 9 thru 10, and this time type "form.complete"

12. Once you do, then click on the "include" dropdown from the form.complete rule and

select exclude.



11. In the Fields navigator, click Attributes. Search for Loyalty.

12. Click into the Loyalty fields folder. Drag and drop the Program Name field.

13. From the drop-down in the attributes container, select the operand exists. In essence,

we need users that drop from a money transfer form and must be part of our rewards

program. 



15. Click Publish.



3.AJO

3.1. Offers

Decision management makes personalization easy with a central library of marketing offers

and a decision engine that applies rules and constraints to rich, real-time profiles created

by Adobe Experience Platform to help you send your customers the right offer at the right

time.

Review Offer Components

Note: Try the AI Assistant feature to explore the above. 

Try prompts such as "What are Placements within Offers?"

1. Placements

2. Collection Qualifiers

3. Rules

4. Ranking



3.1.1. Creating a Collection

Create a Collection Qualifier

Create a Collection

1. Navigate to the Components sub section under the Decision Management section on

the left menu.

2. Click on Collection Qualifier. 

3. Enter the Name:   Summer Collection - {your initials}

1. Navigate to Offers on the left menu under Decision Management. 

2. Select Collections.



Define the Collection

3. Click Create Collection.

1. Create a Name for the Collection: Example – “Summer Campaign Coupon Codes -

{your initials}”.  Select “Create Dynamic Collection”. Click Next.

2. Search for your initials and select the Collection Qualifier you created in the previous

step.



3. Click Save.



3.1.2. Creating an Offer

Create a Personalized Offer

Create an Offer

Define Offer Details

1. Click on Offers under Decision Management on the left menu.

2. Click on Create Offer.

3. Select Personalized Offer.



1. For name of Offer, type “Summer Coupon Code - {your initials}”. 

2. Populate the date ranges for Start and End Dates.

3. Add your collection qualifier by search by your initials.



Add Constraints 

1. Set Offer Eligibility. Leave for All Visitors. 

2. Set Capping. 

3. Capping Event: Impression.

4. Select "In Total"

5. Capping Event Count: 1,000,000

6. Reset Capping Daily

7. Every 1 day

8. Apply capping accross all placements and click save.

9. Set Priority: 100.  Do not Set Capping. Click Next.



Add Representations

1. Select Email as your channel.

2. Select the "Email Coupon Ticket" as your placement.

3. 

4. Select Custom. Then Add. 

5. Copy and paste the following code and then click next:



Review your Offer Details. Click Finish and Save and Approve.

Your offer should look like this:

html

<table class="structure__table" align="center" cellpadding="0" cellspacing="0





Navigate to the Collections tab and confirm the offer has been brought in due to the

collection qualifier being added.



3.1.3. Creating a Decision

Create a Decision

Define Name and Dates

1. Navigate to Offers in the Left Menu.

2. Select Decisions.

3. Click Create Decision.

1. Provide a Decision Name – Example: "Summer Discount Decision - {your initials}".



Add Decision Scope 

2. Provide Start and End Dates. Click “Next”

1. Select placement of "Email Coupon Ticket"

2. Click "Add" to add Evaluation criteria



Add Fallback Offer

3. Select your collection and Select Add

4. Confirm Eligibility is set to "None" and Ranking method “Offer Priority.” Click “Next”

1. Click on the Coupon Fallback Offer. Click “Next”

2. Review Offer Decision. Click Finish





3.1.4. Simulating Results

2. Click on Manage profiles.Use the below two profiles for simulations.

       Identity namespace: Email

       Identity value: 

          a. william.lee.b815a935896@gmail.svpoc.io

3. Click on Add decision scope.

4. Select the Email Coupon Ticket.

5. Select the decision you created in the previous exercise.

6. Click Add.

1. Click the Simulate content button anytime during the process to simulate for specific

profiles.



7. Click on View results and review the offer returned.



3.2. Journeys in AJO

This lab will walk through the steps to create a Basic Email and SMS Journey in Adobe

Journey Optimizer.

NOTE:  Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a Journey

1. Navigate to Journeys within Journey management on the left menu.

2. Click on “Create Journey”.

3. Provide a Name and Description: Transfer Form Abandoner - {your initials}

4. Uncheck “Allow Re-Entrance.” 

5. Click Save.



Define the Audience

Setup Branching

1. Under Orchestration Node, drag the “Read Segment” or a "Segment Qualification"

node onto the Canvas.

2. Change the label to “Transfer Form Abandoners”. Click on Select a Segment.

3. Select “Transfer Form Abandon - {your initials}” segment created earlier. Click Save.

1. Under Orchestration Node, drag the “Condition” after the Read Segment. 



2. Add the label “Preferred Channel”. Set Type to “Data Source Condition”. Click on “Add

a Path” 3 times

3. Click Path1 and rename as "Email". Click Path2 and rename as "SMS". Click Path3

and rename Push

4. Expand the Email path, and click on the Expression Field. Search for preferred

channel, and drag and drop it into the canvas.  



Add Messages

5. Select the email channel, click ok and then ok. 

6. Repeat step 4 and 5 but for SMS, Push and InApp. Use the appropriate value in the

Preferred channel field. 

1. Under Actions, drag the Email Action onto the Canvas on Email path, drag SMS

Action onto the SMS path, drag the Push action onto the Push path and drag the

InApp action to the InApp path.

2. Next, we will design the Email, SMS messages, and Push designers. 



3.3. Message Designers in AJO



3.3.1. Email Designer

This lab will walk through the steps to create an Email in Adobe Journey Optimizer.

NOTE:  Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a New Message

1. Within the Basic Journey, click on Email action node 

2. Enter a Label and Description for the message.

3. Choose Marketing for Category and select Email-Marketing:

4. Click on Edit Content



Using Content Templates

For an accelerated and improved design process, you can create standalone templates to

easily reuse custom content across Journey Optimizer campaigns and journeys.

This functionality enables content-oriented users to work on templates outside campaigns

or journeys. Marketing users can then reuse and adapt these standalone content templates

inside their own journeys or campaigns.

3. Select the pre-saved Email Template called: (UC2 - Abandon Transaction - Email)

4. This will give you a starting point to design your email. 

Update Content Design

1. Click on Content Template.

2. Select Apply Content Template.

1. Click on Edit Email Body



Update text content with Personalization

5. Click Save.

6. Format the test string appropriately with a comma and spacing between the fist name

attribute and the rest of the string.

Use AI to generate Image Content

1. Click on the text content block that says "Hi [[First Name]],"

2. Delete [[First Name]] from the text, then click on the personalization icon.

3. Search for the term "first" in the Profile attributes box. Add the first name attribute to

the canvas

1. Click on the Image content block right below the Offer block.



3. Type a prompt to generate an image that meets the shopping cart use case story.

Example: "Making a money Transfer"

4. Click on Generate

5. Select the variation that you like best and click on Use this content on the top right.

import the image into the HOL4 directory of the Asset repo.

2. Click on Generate and select an image button on the right panel.



Clickable Link

Note: Similar button could be used to display an Unsubscribe. Type would be 

set to One-click Opt-out

Offers

An offer is a very targeted piece of content. It contains rules when, where, and who to

show the content. You control their priority either manually or dynamically using a ranking

formula. This feature allows to also retrieve offers from those systems that can't connect to

a web browser. This following steps allow you to consume a final piece of content that has

been configured for Marketer to use in their email campaigns. 

1. Click on the Button content block.

2. Edit the label in the right panel to "Return to Money Transfer".

3. Choose button type: External Link. Add a value of choice.

1. Click on the Add button right under the star icon.

2. Select the placement Email Coupon Ticket.

3. Select Summer Campaign Decision.

4. Click Add.

5. Flip between the fallback and the personalized offers.



Fragments

A fragment is a reusable component that can be referenced in one or more emails across

Journey Optimizer campaigns, journeys or content template.

Using AI to define a Subject Line

1. Click on the Fragments icon on the left panel.

2. Drag the Find Locations into the empty content holder below the western union

download app fragment.

1. Click on the back arrow to land on the Subject Line Screen

2. Click on the AI Assistance icon.



3. Provide a relevant prompt to meet the purpose of the emai. Example: Email subject 

line for return to website and complete a money transfer

4. Select a suitable variation and click Save.

Simulating for sample profiles

2. Click on Manage profiles

3. Use the below profile for simulation

       Identity namespace: Email

       Identity value: 

1. Click the Simulate content button and select Simulate Content option anytime during

the process to simulate for specific profiles



          a. ﻿

Note: if you recieve a warning, simply check what it is on the button View Configuration

Details. The error means we have no data on specific fields on the channel configuration,

but this is fine. This is expected and part of the lab to showcase the level of protection

accross the workflows. 

william.lee.b815a935896@gmail.svpoc.io

mailto:william.lee.b815a935896@gmail.svpoc.io


3.3.2. SMS Designer

This lab will walk through the steps to create an SMS Message in Adobe Journey

Optimizer.

NOTE:  Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a New Message

Define the SMS Message

1. Within your Journey, click on the SMS action node 

2. Enter a Label and Description for the message.

3. Select Marketing for Category and MarketingSMS

4. Click on Edit Content

1. Use the AI assistant to generate the text for the SMS. 

2. Add personalizaation (use First Name to address the customer).

3. Add a URL to click through. Example:https://dsn.adobe.com/web/jmagana-

O4GY/send-money

4. Simulate using test profiles added in the email designer exercise.

5. Exit the designer after composing the message. 

https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/luma-plus
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/gesmith-1311/cart
https://dsn.adobe.com/web/jmagana-O4GY/send-money
https://dsn.adobe.com/web/jmagana-O4GY/send-money


Using Content Templates

For an accelerated and improved design process, you can create standalone templates to

easily reuse custom content across Journey Optimizer campaigns and journeys.

This functionality enables content-oriented users to work on templates outside campaigns

or journeys. Marketing users can then reuse and adapt these standalone content templates

inside their own journeys or campaigns.

1. Click on Content Template.

2. Select Apply Content Template.



3. Select the pre-saved Email Template called: (UC2 - Abandon Transaction - SMS)

4. This will give you a starting point to design your sms.



3.3.3. Push Message Designer

This lab will walk through the steps to create a Push Message in Adobe Journey Optimizer.

NOTE:  Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Create a New Message

Design Push Message

Try playing with the "Tone" feature within the AI Assistant module

3. Choose image to be displayed along with the message by clicking on the "Add Media".

5. Simulate using test profiles added in the email designer exercise.

6. Your Push message simulation should look somethig like this.

1. Within your Journey, click on the Push action node you added to the canvas. 

2. Enter a Label and Description for the message. 

3. Select Marketing for Category and PushNotifications for Push Surfaces 

4. Click on Edit Content.

1. Work within the iOS tab.

2. Use the AI Assistant to generate a suitable Title and Body for the Push message.



Using Content Templates

For an accelerated and improved design process, you can create standalone templates to

easily reuse custom content across Journey Optimizer campaigns and journeys.

This functionality enables content-oriented users to work on templates outside campaigns

or journeys. Marketing users can then reuse and adapt these standalone content templates

inside their own journeys or campaigns.

1. Click on Content Template.

2. Select Apply Content Template.



3. Select the pre-saved Email Template called: (UC2 - Abandon Transaction - Push)

4. This will give you a starting point to design your push.



3.4. Campaigns and Experiments

This lab will walk through the steps to create a Campaign in Adobe Journey Optimizer.

NOTE:  Some exercises may vary during the actual Hands on Lab versus what is listed in

the Archbee Page, due to industry setup and / or Presenter preferences.

Add Experiment (A/B Test)

In the same Actions Tab, scroll down...

1. Navigate to Campaigns 

2. Click on “Create Campaign”

3. Under Properties, leave: Scheduled and click create

4. Provide a name: Loyalty Customers Campaign - {your initials}

5. Select Actions tab and click the button: "Add Action" and select "In-App"

6. Select In-App Message Configuration: "InAppMessaging"

1. Click the button "Create Experiment". 

2. Add A Treatment

3. Click Auto Scale and click Create



Add Content

Scroll up the actions tab...

Click on Edit Content

Let's create our first in-App version by clicking on Content Template

Click on Apply Content Template

Select Content Template A (InApp)

Click Confirm. 



Select your Audience

Create Schedule

Repeat the above steps but select your Treatment B > In-App Message and select

Content Template B (InApp). The idea is to give 2 versions for our experiment. Once

done, click on Audience Tab to select our target population. 



Click Review to activate once you reach this point. This concludes the lab.



3.5.
AJO Advanced
Concepts

3.5.1. Overview

These set of labs are built to allow advanced users to understand how to build more

complex journeys. It will require some technical role to do most of this work. 

Journeys can be triggered by Experience Events, those events can serve as Webhooks.

You can start a journey with an event or you can listen to an event to occur in the middle of

your journey. 

Journeys can use custom actions to get information or post information from/to external

systems. These nodes are very good when calling REST APIs in realtime to enrich even

further our journeys. 

This set of labs also use an additional technology that is outside of the scope of this lab.

We are using this technology to facilitate your validation. It is a set of enterprise tools we

built using . It will allow to trigger campaigns and journeys that have

been published for your validation. 

Adobe App Builder

https://developer.adobe.com/app-builder/


3.5.2. Configure Experience Events

Events allow you to trigger your journeys unitarily to send messages, in real-time, to the

individual flowing into the journey.

Creating a Journey Experience Event

From the Navigation, click on Configurations under Administrator.

Click Manage under Events.

Create Event.

Name: GeoStoreEnter_INITIALS

Select: Unitary

Event id type: Rule Based

Schema: Mobile App Events v.1

Click on the 4 fields selected, and search for Event Type. Select and Add.

Click on the field Event id Condition.

Drag and Drop Event Type into the canvas. Check the event type called:

"location.entry". Click Save.





3.5.3. Configure Event based Journeys

We will be creating a journey that leverages the experience event we just created. This

journey has been worked on before, but its not complete since we were missing our Admin

to create the event itself, so we won't start from scratch. 

Duplicating an existing Journey

1. On your navigation, click on Journeys under Journey Management.

2. Find the journey called [DO NOT DELETE] Event Based Journey and click on the 3

horizontal dots next to its name. Click duplicate. 

3. Give a new name with your initials. 

4. Find your event on the pallete. Drag and drop it in between the start and end

sections.

5. Then connect the condition node by dragging into the "End" of the line (next to the

event node).  See the next figure.



3.5.4. Configure Custom Actions

Custom actions enable you to configure connection of a third-party system to send

messages or API calls. An action can be configured with any service from any provider that

can be called through a REST API with a JSON-formatted payload. This is also for technical

users, but it will be leveraged by our marketers in operations.

We will be configuring a custom action that allows us to connect to our coupon system to

retrieve (in-real-time) unique coupons to display inside of our Communications (Email,

Push, SMS, etc). The coupon system is in-charge of the redeemption and tracking of the

coupon code itself, but AJO allows to communicate and retrieve the unique code. 

Create a Custom Action

Define Endpoint Configuration

Our end point configuration is typically retrieved by our IT department or Marketing

Technology teams. The information is typically authorization information, request/response

headers, request/response body, query-string parameters, etc. Simply we will input this

information which is standard to communicate to any API into the Endpoint Configurations. 

From the main navigation, under Administration, click Configurations

Click on "Manage" under Actions.

Click on Create Action.

Provide a Name: GetUniqueCouponCode_Initials. 

Action Type: Custom

Channel: Other

Marketing Actions: None

URL: https://440115-

191salmonscallop.adobeioruntime.net/api/v1/web/default/promocodelookup

Method: GET

No custom headers or querystrings.



Testing your Custom Action

No authentication.

Click on the pencil next to the Response field.

Copy and Paste the following payload into the Field Configuration screen. Click Save.

JSON

{

"payload": 87226

}

Click "Send Test Request".

Click Send.

Check the payload. You should see a random number in the Preview response. That

number value is our promo code that needs to be displayed into our messages. This

just validates our connection to the coupon code system.





3.5.5. Configure Custom Action Journey

This lab will demonstrate how to use the custom action we just created. Keep in mind that

this excercise relies on Event Based Journeys to be completed before tackling this part. 

Add your Custom Action

1. Open your journey canvas.

2. Disconnect the push node from the condition node by click-grabbing the point of the

connecting line between them and simply move it out to disconnect. (Figure 3)

3. On the condition node Push path, drag and drop your custom action node.

4. Add an alternative path in case of a timeout or error in our action.

5. Click Save.

6. Connect the Push back after the custom action.

7. Select the Category Marketing and PushNotifications as the configuration.

8. Edit Content.

9. Click on Content Template and Apply Content Template

10. Select UC2 - Abandonment Cart - Push Template.

11. Click on properties. In the body field, click on the personalization icon.

12. Attributes: Contextual Attributes

13. Click on the Folder: Journey Orchestration > Actions > Your Action.

14. Click on the Plus sign next to the payload attribute name.

15. Fix the way the token got introduced so it reads at the bottom of the message. 

16. Click Save. Then X on the properties. 

17. Only those who have our app will now recieve a unique promo code. 



Figure 1

And your journey should look like this:

Figure 2

Congratulations. You have completed this lab.



Figure 3



3.5.6. Validating Journeys in Test Mode

Test Mode allows the marketer to run thru a journey using a test profile and using the

identity namespace setup by you entry node or simply put the node that starts a journey. 

Enable Test Mode

In the journey we created the event and the custom action. Enable the Test Mode

toggle in the right top corner of your screen. 

Once you enter in test mode. Click on Trigger an Event.

Event Type: location.entry

ECID: 

No Push Preference: 05746671694268535700000916107091849684

Push Preference: 65185324277654680062258772179107834368

Click Send.



A Green Light will Appear As Soon As the Event is Fired

Click Close Test Mode on the top right corner to exit. 



3.5.7. Trigger a Journey via API

Lab Objective

During this lab we will in-personate a user that goes thru a Published journey. It will tie

everything you learned so far together. We will trigger the journey using an API call

mimicking our "Payment Transfer System" and a transfer completed event.

Journey Details:

A Journey has been created and has been published. 

It is recommended to go thru the following labs: 

Experience Events

Event based Journeys

Custom Actions

Custom action Journey

Test Mode

[DO NOT DELETE] AJO Experience

Event v2

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/journeys/journey/ae82e7ff-6d87-4081-b294-190fb707040a
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/journeys/journey/ae82e7ff-6d87-4081-b294-190fb707040a


Journey Composition

Experience Event

This journey is being triggered by an Experience Event that is being streamed by our

fictious "Money Transfer System". This system is in-charged of pushing specific

transactions such as Transfer Started, Completed, Declined, etc... AJO is recieving these

as experience events. This lab is focus on a transfer.completed event.

Email Action

The email template is going to use payload or context data that comes from the event to

personalize the message. Ask your consultant if you want to see the emails you triggered.

Logger Custom Action

This custom action is a simple webhook that will log what we sent on the Experience event

after the user recieves the email. Please check with your consultant if you want to see the

emails you triggered as part of this excercise. 

Demo Tooling

The Technical Validation team has created an Adobe App Builder project that helps us put

together demos and help our customers perform validations. For example, today, we will

be using a Postman like tool and a Webhook Tester feature. No worries. If you used

postman before this is cake. Here is more information about Adobe App Builder .

https://developer.adobe.com/app-builder/


Lab Instructions:  

Tool Environment setup

Let's get prep to trigger the journey:

Trigger the Journey

On the API Monitor tool in the Outbound API Calls tab set this configurations (We are

making an HTTP request to AJO):

Method: Post

URL: https://dcs.adobedc.net/collection/d48e98a7e68ab0ee19137012d20675ffe3e8b3f1

64444e84d921c375cfd65e5d?syncValidation=false

Go to the journey canvas

Click on the nine dot picker (top right of your screen) and RIGHT Click where it says 

App Builder Catalog and select open in a new tab. 

On the App Builder Catalog tab, click the name 440115-508CoralSquirrel to go

into the app. 

On the Nav menu, click Utilities > API Monitor

On the session ID field copy this and paste it there

dac63e33-c8ea-4021-a4b0-190a4d623d3f

Then click the Connect button.

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/journeys/journey/ae82e7ff-6d87-4081-b294-190fb707040a


Copy and Paste the following into the Headers (JSON) field (clean the box first).

Copy and Paste the following into the Body (JSON) field (clean the box first.) Feel free to

change the transaction details values before sending. Do not change EventType.

This is a  (HTTP API) which allows us to receive Profile and Event data into

AJO using an HTTP API end point created in Experience Platform: 

This source has also a dataflow which are the instructions that tell platform in which

dataset to store the data in order to apply XDM: 

This is the XDM Schema or the rules our event needs to abide in terms of structure

and strong typed data:

Source

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-

0725/journey-optimizer/platform/source/accounts?

initialLoad=false&limit=20&page=1&sortDescending=1&sortField=created

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-

0725/journey-optimizer/platform/source/dataflows/1138df63-71e9-4731-9d51-

76f9d619903c/activity?

initialLoad=true&limit=20&page=1&sortDescending=1&sortField=metrics.duration

Summary.startedAtUTC

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-

0725/journey-

optimizer/platform/schema/browse/https%3A%2F%2Fns.adobe.com%2Fadobed

emoamericas275%2Fschemas%2F5256ce9982cbcfebbaac1a51cf36166ffd4d7e6

746599d94

json

{

    "Content-Type": "application/json",

    "sandbox-name": "hol11-0725",

    "x-adobe-flow-id": "1138df63-71e9-4731-9d51-76f9d619903c",

    "Content-Length": "1196"

}

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/catalog
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/accounts?initialLoad=false&limit=20&page=1&sortDescending=1&sortField=created
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/accounts?initialLoad=false&limit=20&page=1&sortDescending=1&sortField=created
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/accounts?initialLoad=false&limit=20&page=1&sortDescending=1&sortField=created
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/dataflows/1138df63-71e9-4731-9d51-76f9d619903c/activity?initialLoad=true&limit=20&page=1&sortDescending=1&sortField=metrics.durationSummary.startedAtUTC
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/dataflows/1138df63-71e9-4731-9d51-76f9d619903c/activity?initialLoad=true&limit=20&page=1&sortDescending=1&sortField=metrics.durationSummary.startedAtUTC
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/dataflows/1138df63-71e9-4731-9d51-76f9d619903c/activity?initialLoad=true&limit=20&page=1&sortDescending=1&sortField=metrics.durationSummary.startedAtUTC
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/dataflows/1138df63-71e9-4731-9d51-76f9d619903c/activity?initialLoad=true&limit=20&page=1&sortDescending=1&sortField=metrics.durationSummary.startedAtUTC
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/source/dataflows/1138df63-71e9-4731-9d51-76f9d619903c/activity?initialLoad=true&limit=20&page=1&sortDescending=1&sortField=metrics.durationSummary.startedAtUTC
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/schema/browse/https%3A%2F%2Fns.adobe.com%2Fadobedemoamericas275%2Fschemas%2F5256ce9982cbcfebbaac1a51cf36166ffd4d7e6746599d94
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/schema/browse/https%3A%2F%2Fns.adobe.com%2Fadobedemoamericas275%2Fschemas%2F5256ce9982cbcfebbaac1a51cf36166ffd4d7e6746599d94
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/schema/browse/https%3A%2F%2Fns.adobe.com%2Fadobedemoamericas275%2Fschemas%2F5256ce9982cbcfebbaac1a51cf36166ffd4d7e6746599d94
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/schema/browse/https%3A%2F%2Fns.adobe.com%2Fadobedemoamericas275%2Fschemas%2F5256ce9982cbcfebbaac1a51cf36166ffd4d7e6746599d94
https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/platform/schema/browse/https%3A%2F%2Fns.adobe.com%2Fadobedemoamericas275%2Fschemas%2F5256ce9982cbcfebbaac1a51cf36166ffd4d7e6746599d94




JSON



{

"header": {

"schemaRef": {

"id": "https://ns.adobe.com/adobedemoamericas275/schemas/5256ce99

"contentType": "application/vnd.adobe.xed-full+json;version=1.0"

},

"imsOrgId": "59C7440F5DE147EA0A495EB3@AdobeOrg",

"datasetId": "687a61427564712aef6284a3",

"source": {

"name": "Transfer Payment System"

}

},

"body": {

"xdmMeta": {

"schemaRef": {

"id": "https://ns.adobe.com/adobedemoamericas275/schemas/5256

"contentType": "application/vnd.adobe.xed-full+json;version=1

}

},

"xdmEntity": {

"_adobedemoamericas275": {

"identification": {

"core": {

"crmid": "00a63087-300c-452b-818a-4485faddad89"

}

},

"transactionDetails": {

"receiverCountry": "USA",

"receiverName": "Juan",

"senderCountry": "Mex",

"senderName": "Phil",

"transactionAmountDetails": {

"amountSent": 32532.28,

"amountToReceive": 22843.33,

"payoutMethod": "pickup_cash"

}

}

},

"_id": "b323c0ec-ca4d-40a7-b547-642a4b692bda",

"eventType": "transfer.completed",

"timestamp": "2025-07-18T16:17:39.180Z"

}

}

}



Hit Send. 

Custom Action Validation

The above steps just trigger an event to AJO, so our journey should have then trigger a call

to our logger.

Click on Inbound Webhooks tab, and hit refresh button. These are the records our 

custom action is recieving from AJO as users traverse the journey. 

logger

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/admin/actions


Journey Validation

If you refresh your journey canvas, you will see that the count of users that passed in the

journey has incremented. 





3.5.8. Trigger a Campaign via API

During this lab we will be able to create our own unique API triggered campaign. We will

use the email channel on a transactional channel configuration. This is to guarantee the

email is sent to the email address you desire.  

Duplicate a Campaign

Go to  using the navigation menu on the left railcampaigns

Click on API Triggered tab.

Click the campaign name API Triggered Email w/ Context Data

Review the details of the campaign. 

Copy the campaignId to your clipboard.

Notice the cURL request section. This is the information our developers will need to

call the API to be triggered. 

Notice the context property. This is where we pass the sender name. 

https://experience.adobe.com/#/@adobedemoamericas275/sname:hol11-0725/journey-optimizer/campaigns


Trigger the Campaign

Campaigns are secured by default. You must have proper authorization to call a campaign

API. However, we have facilitated a UI that was built by the Technical Validation team. The

UI was built using and is an standalone app. It uses Experience Cloud

APIs to communicate. It has enough access to allow the trigger of a campaign. 

Adobe App Builder 

From the review campaign page in AJO, click on the nine dot picker icon (top right

corner). 

RIGHT click on App Builder Catalog and select open in a new tab.

Click on the 440115-508CoralSquirrel app. 

Click AJO Actions from the menu.

Place your email address that you would like the campaign to send the email. 

Copy the campaign ID from the campaign details on AJO and paste it in the

Campaign ID field on the form. (You might still have it in your clip board)

Click Add Key-Value Pair

Add senderName on the "Key" field.

Add your name on the "value" field.

Click Submit, and wait for the email to arrive. Check your junk folder. Also remember

to refresh the page of the campaign in AJO so you can see the count increment as

you test it. 

https://developer.adobe.com/app-builder/




4.CJA Reporting

4.1. Introduction

Welcome to Customer Journey Analytics

Customer Journey Analytics (CJA) is a person-based, non-technical analytics tool which

may be joined with Adobe Journey Optimizer (AJO) data. The integration between CJA and

AJO automatically generates dimensions and metrics such as Journey, Message, Sends,

Clicks, Opens, Bounces etc. CJA person-event stitching can then join these fields with

downstream value events such as Money Sends, Account Funding Events, or any other

essential customer behavior. CJA also adds behavioral dimensions to the mix including

web, CRM, and call-center components.



Figure 1: CJA Workspace Left-Rail Navigation

Panels are groups of tables and visualizations that share a date range and Data View

(collection of components with specific settings)

Guided Analysis are pre-built analysis that are common across sophisticated client

settings. 

Visualizations quickly enable visualizations such as flow and funnel analysis. 

Components include the dimensions and metrics specific to a client business situation

such as page type, device type, sessions, people, conversions, etc.



4.2. Abandoned Transaction Journey

Holdout Experiment Panel Setup

Figure 2: Experimentation Panel setup with Experiment and Experimentation Variant

components

Full-Funnel Report

Drag an Experiment Panel onto the provided Workspace Project

Select Experimentation Experiment and Variant dimension inputs from the

components sidebar at left

Press "Build"

A full view of the experiment findings will appear

1. Navigate to Guided Analysis menu

2. Add AJO Sent, AJO Open, AJO Click and Money Send as funnel steps

3. Compare funnel performance to past date range at top

4. Compare Desktop to Mobile users with Segments at bottom



Figure 3: Funnel Guided Analysis



4.3.
Low Balance Notification for Digital
Banking Customers

Create Low Balance Journey analysis

Figure 4: Adding a new Freeform Table to a Workspace Panel

Figure 5: Adding AJO Journey dimension to a freeform table

Add a Freeform Table to Workspace panel from the Visualizations menu

Drag AJO Targeted, AJO Sends, Opens, Clicks, and Account Funds to the table

Create an Account Funds/Clicks Ratio using Calculated Metrics

Create an Account Funds/Targeted Metric using Calculated Metrics

Visualize total Account Funds by AJO Journey with a Donut Report



5.AI Assistant Challenge

5.1.
Adobe Journey Optimizer AI Assistant
and GenAI

AI Assistant and GenAI in AJO

AI Assistant is a conversational experience that allows practitioners to perform tasks at a

fast pace. Whether the task is to understand concepts, troubleshoot problems, or search

through information. AI Assistant also allows non-experts to perform expert tasks and

increases the overall quality of work.

The AI Assistant in Adobe Journey Optimizer is trained on its Adobe Experience League

documentation. When asked a question, AI Assistant responds with a helpful answer that

enables quick learning.

Navigate to Journey Optimizer

Click on the 9-dot picker and select Journey Optimizer.



Create Email Campaign Using AI Assistant and GenAI

The goal of this exercise is to have fun with using the AI features in Adobe Journey

Optimizer. Have fun with creating funny subject lines and images in the email.

Start by using AI Assistant to get started with creating a campaign in AJO. There will

more details about AJO later in the bootcamp, but in short we are creating a one-time

blast email campaign.

To get started with AI Assistant you need to click on the chat box with a star icon in

the top righ corner. This will launch AI Assistant in AJO for you.

Now you can ask the AI Assistant: How do I create a campaign?



Now let's start to put together the campaign:

Follow steps 1 and 2 from the AI Assistant. When prompted you will be creating a 

Scheduled - Marking Campaign. 

Name: Upsell Customers Who Spent $100 or More + Initals +User Number



Click on Add action and select Email.

Click on Email configuration and select EmailMarketing.



Now that we have our email channel setup for our campaign let's add our audience

before we create our email content. Click on Select audience.

The select Luma -  Recent Purchases over $100 audience then click Save.



Now click on Edit Content under Actions. This is where we will start to use GenAI

features to create a subject line and images in our email. 

Your campaign should offer a free item on their next purchase or a special

discount. In this example we will be offering a free pare of sunglasses on their

next purhcase.



For the subject line click on the wand next to the box.



Create a prompt. Have as much fun here and create a silly subject line. Once you

completed your prompt, click on Generate. Select the variation you like best then

click Select.

Example: Make a humorous take on getting a free pair of sunglasses for being

a great customer.

Test multiple prompts and/or refine.



Once you have generated your subject line, select Edit email body.



Select Saved templates and click on Luma - Blank Email Template. 

Then click on Use this template.



Click on the blank email hero then select Generate and select an image under Firefly.

Have fun with this and be ridiculous in your prompt. Click on Generate then Select

once you have an image you want to use.

Example: Create a cool cat wearing sun glasses while being a DJ.

Test multiple prompts and/or refine.

You will then be instructed to save this Firefly generated image into your Asset

Essentials folder. Click Next. 



Select the HOL4 folder then click Import.



The image will then be inserted into your email. Below the image is a text box where

you can add any simple message you would like or use AI Assistant to create a short

message for you. Have fun with this and try to make yourself laugh

Example: Be the coolest cat with your free Sunglasses with your next purr-

chase.

Style the text any why you would like to.

Then click Save.



Click the back button then click Save & close.

Then click Review & Activate. 



Congratulations you have created an email campaign using AI Assistant and GenAI

with Firefly. There is no need to Activate the campaign. Hopefully you had fun and

made yourself laugh with a funny campaign. 


