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1. Overview

What You Can Expect to Learn!

Explore Adobe Journey Optimizer’s architecture, journey orchestration, orchestrated
campaigns, decisioning, and real-time customer profiles. Through lectures, labs, and use
case-driven exercises, you'll gain hands-on experience building experiences, validating
outcomes, and using inbound/outbound channels for personalized engagement. Created
by Adobe's lead solution architects from the product engineering team, this session offers
direct insight into implementation best practices.

Key Topics
* Adobe Journey Optimizer Archtiecture & Capabilities
* The data stores of Adobe Journey Optimizer
* Orchestrated Campaigns Technical Building Blocks
e Journey's Technical Building Blocks

* Edge Profile and Edge Decisioning



Postman Setup

Postman Installation

Objective

By the end of this lab, you will be able to install Postman, configure a basic workspace and

environment so that you can make subsequent api calls needed by future labs.

Postman is required for various labs in this course. Even if you have already installed
Postman, you will need to complete this lab to ensure that you have the Environment

Files and API Collection installed and properly set up.

Install Postman

Navigate to the Postman website and either download the Postman app or utilize the Web

Version — https://www.postman.com/download/



https://www.postman.com/download/

Downlocid Postman

Download the app to quickly get started using the Postman AP Platform. Or, if you prefer a
browser experience, you can try the new web version of Postman.

@) Home  Workspaces v Reports  Explore %, G @@ mwe B 0 G e
B Twitters Public Workepace  New  Import Singla Twwat + Ho e
The Postman app ‘lfm. t {Lookup | Single Tweet B v - £ B Documentation x
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The ever-improving Postman app (a new release every week)
gives you a full-featured Postman experience.

[ PO N O et EB200Success-Request  Key  Vae  description
Authorisation
o n, | agres e Privacy Policy and Term: -
Roquast params
E8] 200 Success - Deleted
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Postman on the web

You can now access Postman through your web browser.
Simply create a free Postman account, and you're in.

Try the Web Version

}

Create a Postman Workspace (Optional)

If you are new to Postman and this is your first installation, then you don't need to create a
new workspace. On first launch, choose to continue without signing in, and you'll be using

the lightweight client that doens't require a workspace.

If you are already familiar with Postman and have it installed, then you likely were already
signed in and have several workspaces. If this is the case, we'd recommend you create a

new workspace for this bootcamp. Instructions can be found on the Postman Website.

Postman Interface

Open Postman and quickly familiarize yourself with a few areas of the application. For the
purposes of working with Experience Platform, we really only need to focus on a few key

areas of the application.


https://learning.postman.com/docs/collaborating-in-postman/using-workspaces/create-workspaces/

@ Postman - =]
File Ect W

Homa rkspaces ~ APl Network ~  Explone
-~ Developer Enablemant o
O

Cosactionn

«  Sample

Pogarian B AR

Main Work Area

Right Sidebar

Sidebar

The sidebar is what allows you to navigate quickly across the different Postman elements.

During the labs, you will only use the two items below:

Collections - groups of saved requests that can be imported from an external location or

created by yourself.

Environments - a set of variables that you can reference in your Postman requests. In
Experience Platform, you can think of Postman Environments as synonymous with Adobe

Sandboxes within an IMS Org. We will use the Environment's function in Postman

Header

Workspaces - enable you to organize your work into various groupings (i.e. projects,

teams, etc.)



Main work area

The main work area is where you will perform the majority of your work when working in

Postman. All API requests are exposed in a specific tab within the main work area.

Right sidebar - provides additional access to tools based on the current tab selected.
Examples are documentation for the request, comments, and code snippets, to name a few

features.

Environment selector - allows you to quickly switch between different environments to
access pre-configured variables when working with APIs. When working with Experience
Platform, you will leverage this when working with a specific AEP Sandbox within your

assigned IMS org.

Footer

At the very bottom of the Postman application, you will find a set of functions that allow
you to quickly see the logs for the calls you made, quick access to find and replace, and

various other functions.

Recap

You should now have Postman installed and understand some basics of the Ul



Import Environment File

Objective

On this page, you will import the Postman Environment File. This file contains a number of

global variables that will be utilized within various API calls you will make during other labs

throughout the bootcamp.

Import Environment File

Download the AJO Bootcamp.postman_environment.json file:

[«

AJO Bootcamp.postman_environment.json

Launch Postman on your local machine.

If necessary, switch to the Workspace you are using for these labs (if you're using

Workspace at all) and click on the Import button.



= &« > Home Workspaces v APl Network

&) Developer Enablement (Internal) New | Import

D + f 000

Collections

000

APIs v My first collection Ty e

[El

Environments

¥ [ First folder inside collection

= ~ [ Second folder inside collection
Mock Servers

Monitors -
o Create a collection for your
o(g requests
Flows A collection lets you group related
requests and easily set common
@ authorization, tests, scripts, and
History variables for all requests in it.

Create Collection
Postman begin import
3. Paste the local URL of the AJO Bootcamp.postman_environment.json file into the

import modal text box or drop it into the import dialog box. This should trigger an

automatic import

I paste cURL, Raw text or URL

m Drop anywhere to import @ Drop anywherej

Or select files or folders

€) T & OtherSources ~ Learn more about importing data »

Postman import via URL

Postman import via drag and drop

4. Once imported, validate that the environment exists by clicking on the Environments
tab in the left sidebar. You should see that the AJO Bootcamp environment is now

available to you.
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Home Workspaces v API Network v

&) AJO Foundations Learner Experien... New  Import

g + | G nv a
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& Globals o

Environments

AJO Bootcamp

Validate environment import

Set Environment Variables

Postman was designed for testing and interacting with APIs. However, we're using it to
simulate AEP Web SDK hits from a browser or for server-side real-time data collection
calls. While these are still API calls in the strictest sense of the term, they aren't typical API
calls that require things like authorization tokens in the header. The environment variables

in these labs are mainly used for variables in URL paths (with one being used in a header).

You will need to reference the sandbox-assignment.pdf file that was sent to you

earlier to get one of the values required for your environment file

1. If necessary, click on the Environments tab in the left sidebar of Postman

2. Click on the AJO Bootcamp environment file. You should see some values that you
need to fill in

= “ Home Woerkspaces ~ APl MNetwork v O} Search Postman Cil K
&1 AJO Foundations Learner Experien... Mew  Impart Orvrview [B] AJD Boatcamp +
u + Q VHTANITRT AJO Bootcamp
Callectic
Globals
[=] Variable Value
EmvEcnmeants
AJD Bootcamp DATASTREAM_CONFIG
o
2 EDGE_REGION
History
=

Verify postman variables in environments



3. Skip the DATASTREAM_CONFIG value for now. You will create a datastream

configuration in a later lab.

4. Update the EDGE_REGION field with the region code that is closest to where we are

physically located for this bootcamp, using the table below as a look-up.

Region Region Code
Western US or2

Eastern US va6b

Europe irl

Australia aus3

Japan jpn3

Asia spg3

When done, your environment file should look similar to this:

AJO Bootcamp

Variable Value
DATASTREAM_CONFIG

EDGE_REGION or2

ariable
iriaiol

Verify Postman region variable

6. You now need to save your environment variables; however, there is no save button in
the Postman Ul. You will need to use the Windows or Mac hot keys for saving (ctrl+s
on Windows, for example). You will know your changes have been saved when you

see a Changes saved message in the lower-right-hand side of the Postman Ul:



o Changes saved X

[J Runner ¢ Start Proxy (& Cookies @ Vault [ Trash @ B

Verify changes saved

Congratulations! You have completed your Postman Environment file



Import API Collection

Objective

In this step you will be importing the API collection which contains all the various requests
you will need to make throughout the bootcamp. This API requests in this file are reliant on

the environment file you just imported.

Import Request Collection

Download the AJO Bootcamp (Labs).postman_collection.json file:

(¢

AJO Bootcamp (Labs).postman_collectio...

Like before, click on the Import button.
Paste the local URL of the AJO Bootcamp (Labs).postman_collection.json file into the
import modal text box or drop it into the import dialog box. This should trigger an

automatic import.

After the import process is complete, click on Collections in the left navbar, expand

the AJO Bootcamp (Labs) folder, and you should see the newly imported collection

= < > Home Workspaces ¥ APl Network v
(&) AJO Foundations Learner Experien... New  Import
ﬁ + Q  Search collections J
Collections
v AJO Bootcamp (Labs)
(
(= > 3 Profile & Journey Labs -
Environments
> [ Decisioning Lab
O
History

Congratulations! You have successfully imported the bootcamp's Postman Collection



Validate Environment Variables

The collection you imported contains all the necessary API calls you will need for labs
throughout the bootcamp. Each lab is organized into a specific folder with its own set of

requests.
Details about each folder can be found below:

* Profile & Journey Labs - Contains a set of requests for sending in a Web Event and a

event that simulates and shipping confirmation event.

» Decisioning Labs - Contains requests for 3 visitors that mimic the top and bottom

page calls that would typically be found on a AEP Web SDK- tagged site.

To ensure that the environment and collection are functioning correctly together, please

follow these steps.

1. If necessary, click on Collections in the left rail and then expand the Profiles &

Journey Labs folder.

2. Click on the Create Web Event request, and you should see that environment

variables are red

Home ‘Workspaces AP Metwork ~ 1 Search Postman i K m B Q0 @ Adobe oo

5y A0 Foundations Leamner Experien_ Mew  Import i Y 2 A By P Gt Web Evivt - [l o wrwionmen B

o T E L Create Wb Event - Share
Codiectiors,

AJD Bocicamp (Labs]

v [ Profile & Journey Labs POST v hiipeiedge sdobede. net/ed {[EDGE_REGION]} u'Zu'nle'dcl?ualdﬁllmll:lr- [{DATASTREAM CONFIG)} m
vosT Crnati Wb Event ' .
Params Cookies Response L) Hiatory -

POST Ship Order Event

= Query Params
* 5 Decisioning Lab ¥

ez Ky Value Description

datastr..  [DATAST

Verify postman environment variables are red

3. Click on the Environment Dropdown in the upper-right corner and choose the AJO

Bootcamp environment.



ctrl K el @ Adobe v = 0O X

2 POST Create Web Event + i X Noenvironment v erao
S rek |
earch
bs | Create Web Event [ +
= |
#  Pin an environment to automatically switch to it
| {{EDGE_REGION}} /v2finteract?dataStre when working with this collection >
i Respo v/ No environment R
"4
AJO Bootcamp
Bulk Edit

Select correct Postman environment

4. With the proper environment selected, you should see that the EDGE_REGION variable

now turns a lighter blue color. This indicates that the variable now has a value for the
selected environment. The DATASTREAM_CONFIG variable will stay red because you

haven't created the datastream yet, so you don't have a value for that environment

variable yet. Hovering over the EDGE_REGION will show you what the value of the

environment value is.

APl Network v (1 Search Pastman Cul K @ |‘:| @ Adobe —_ 0O
w Import 0 Qverview ) AJO Bootcamp POST Create Wab Event -k W AJD Boolcamp bl
fiE  AJO Bootcamy | | Profile & Journey Labs | Create Web Event Dl Save v | Share | (P
POST o4 nttps:f/edge.adobede.net/ee/ {{EDGE REGION}] fvifinteract?dataStreamid = {{DATASTREAM_CONFIGH m
L]
= Docs  Params ¢  Authorization  Heagler | 972 Cookles
Query Params E Environment Wariables In request =
Key Value Description =+ Bulk Edit
dataStreamid {{DATASTREAM_CONFIG}}

Verify Postman enviroment works with collection

Recap

x

®
I

You should now have the Environment and Collection files imported and know how to use

them.



Data Stores

Profile in Action

Pre-Requisites
The below labs must have been completed before starting this lab

Postman Installation

If you have not completed these labs please do so now before continuing.

Learning Objectives

In this exercise, we will simulate a Web Page visit from an Edge source to Adobe
Experience Platform. What should you walk away with after taking this Lab?
Create and configure a datastream in Adobe Experience Platform
Send a test web event to the Edge Network using Postman
Validate profile creation and segment qualification in Real-Time Profile
Confirm the profile exists on Edge but not yet in the Profile Snapshot dataset

Verify the event was stored in the Data Lake



Login & Browse

Login via Ul

Navigate to https://experience.adobe.com in your browser.

Login using the credentials found in the Sandbox Assignments PDF that was emailed

to you.
Use the Learner Account email and password

On the Select an account screen choose the Company or School Account.

B B yeu umally sign in with Facebook, Gooqgle of Apphe? Enter yrar
vnail brkrm e wrel Bl v dig B

A\ Experience Cloud

Sign in to sccess the Experience Cloud for your
organization



https://experience.adobe.com/

Select an account

DEP_Leamer_0k@adobavdab.oom

4\ Experience Cloud

Sign in to access the Experience Cloud fof your

organization.

Enter your password

A Experience Cloud

eis thee Experience Cloud for your

Launch Experience Platform

Click on the Experience Platform icon from the quick access panel to access your

bootcamp sandbox



You may not see this screen and be launched directly into the Experience Platform. If
so skip this step.

B Aot Exparence ot

Good mormning, DEP!

Adobe Summit Prepare to set the standard

- in digital experience. Register now

Registration is open for Summit 2025.

Wi 8l

e © e Q e

Quick access for the Experience Platform



Create Datastream

Learning Objective

Create and configure a datastream with the required services to enable Edge event

processing.
A Datastream defines which services that will utilize it.

When sending data to the Edge you specify which Datastream to use

Data sent to these Datastreams can then take action according to the service

configured

Adobe Experience Platform

Create a New Datastream

In the left rail under Data Collection click on Datastreams
Then click on New Datastream to create one

Dieveloper Enablemint Fartner DEP Bootcamp - sandbosS? (A7) | Pred EH 8 w a4 f;\-

Mo Datastreams have been created.
Stan sending data real time 1o Adobe peoducts and other Ird party destinations

Configure Datastream

Configure the datastream with following information:



1. Name - Datastream SB + <sandbox nhame> (i.e Datastream SBO1)
2. Mapping Schema - dep: Web

3. Toggle on all the options under Geolocation and Network Lookupif you want to

capture this info.

4. Click on the Save button when done

Do not click on Save and Add Mapping. If you accidentally do, just cancel out

[

1 | votastesm sm0a

Dwwcrptoe.
Erdes desriptes

Mg Jha
2] o wee ]

Geo Logkup B

B Oy Proatsl Cinder B Lt
B StatePeovince =] B Lengtude
8 ay

Sptweork Lockup O

1B Mobie Carrier O] Cermection Type

B Gomain

a b

Configure the datastream

After you save your datastream you will see the following screen:



Catisreams + Datastream SBO2
Dutasiream SBOE

Datasiresn SBSY
# B
T Lt Mapping
i, Bt Etrcton
W Ocice

L Copy Dabiteas

No services have been added yet BbbiiaTe MK abcs TOOTATIE L

depe Weeh
DEPO1_leamerihiadobevisbicom

v Mo By
DEPT_learneriiadaeviab.com

Ot 19, 3024, 104 P

Datastream created final screen

Add Adobe Experience Platform Service

This will allow us to send data to the Hub and land in a dataset for data received by this

Datastream.

1. Click the blue Add Service button found in the middle of the screen

Dataptregms + Datsstream SBOZ
DatastTe SRR
Putasireen She}
# Eoi
[0 Mapping
1, Bot Dotrazon
W Oeicte

L Doy Dunaatreas

No services have been added yet T e st ]

hdd Lereie

dep orb

DEPO_ learmarlTadobavisticom
DEPG_learmerihiadobeviabeom

Ot 17, 7034, 5004 P

1. Configure the following items:
o Service > Adobe Experience Platform
o Event Dataset > dep: Wweb

o Profile Dataset > dep: Customer Account



o Select Checkbox - o0ffer Decisioning
o Select Checkbox - Adobe Journey Optimizer

2. When done click Save

Service (required) /

Adobe Experience Platform v

@ Enabled

Event Dataset s

dep: Web w Profile enabled: Yes §| Identity enabled: Yes x

( Add Event Dataset)

Profile Dataset

dep: Customer Account v

Offer Decisioning
[] Edge Segmentation
[] Personalization Destinations

Adobe Jouney Optimizer

You should the service now added to your datastream



Datastreams » Datastream 5B52

Datastream 5852
# E

% Edit Mapping
B, Bot Detection

Datastream SB52

Delete
& Add Service L

L’ Copy Datastream
Service Name Status

Adobe Experience Platform ® Enabled Datastraam D

092387 3c-2232-4b62 bEbS
d552300c3276 L

Event Scharma

dep: Web

Croated By
eknesiadabe com

Last Modted By

eknesiadobe.com

Last Modified O

Jul 15, 3024, 2:56 PM

Adobe Experience Platform Service added in datastream

Copy and save the Datastream ID to your local computer (we will use it later in Postman)

Datastreams © Instructor Datastream

Instructor Datastream
# Edt

= Edit Mapping
I, Bot Detection

Instructor Datastream

& Add Service W beete

L/ Copy Datastream
Service Name Status

Adobe Experience Platform ® Enabled wee Datastream ID \

{05 8bbd-3965-473b-8967- 1
26deateansds L

Mapping Schema
dep: Web

Created By
damiller@adobecom

Last Modified By
damiller@adobe.com

Last Modified On
Sep 18, 2024, 5:30 AM

Diataflow
View Dataflow [3

Recap



You should have a functioning datastream with Adobe Experience Platform service

configured



Send an Edge Web Event

Learning Objective

Send a simulated web event to the Adobe Edge Network using the API.

To simulate a web page being loaded and sent to the AEP Edge, we are going to send in a

Postman call to the Datastream we created.

This will send in an event with no OAuth Token. Ensure you have Postman open on your

machine to perform this lab.

Because we are not passing in an authenticated token, we will not get back any

attributes.

Lab Expectations

Experience Event to hit the Edge
Datastream configuration
Datastream configuration to use AEP Service

Edge Audience to run

Send Event to the Hub
Postman Response to include Edge Audience (but no attributes)
Profile Store to receive event and add an Event Profile Fragment
Identity Store to add a relationship

Dataset to receive data and store in Data Lake

Update Postman Environment Variable

Before you can execute the API request you need to add the datastream ID to the Postman

variable environment. Start by gathering the following values:



Gather the Datastream ID

You should already have the Datastream ID

If you lost the Datastream ID

In the left rail click on Datastreams (under the Data Collection heading)

Select your Datastream and copy the Datastream ID value

Datastreams
Q, Search
Friendly Hame Datastresen iD Last plodified By
poiuirmonpune Q- (PR
[::EJ Mext b:)
P Policy T
L3
Navigate to the Call

Postman Left Sidebar - Collections
Collection > AJO Bootcamp (Labs)
Folder - Profile & Journey Labs

APl Request > Create Web Event

Adobe Experience Platham Developer Erablernent

Pariner DEP Boobcamp - sandboxl (VAT)

Last Modified On

Jul 15, 2004, 304 P



= < — Home Workspaces ¥ APl Network v

&) AJO Foundations Learner Experien... New  Import
O 4+ Q Search collections i
Collections

v AJO Bootcamp (Labs)
= v 3 Profile & Journey Labs
Environments
POST Create Web Event
€t POST Ship Order Event

History C
> [ Decisioning Lab

Update DATASTREAM_CONFIG variable.
1. Click on Variables in Request in the top right

Overview POST Create Web Event Bob - Page Bottom Dat + b AEP Bootcamp b l_]o
¥

ww A tcamp (Lat flle Lab | Create Web Event we ~ | Share /
=
POST A hitps://edge.adobedc.netfee/ ({EDGE_REGION}} fvZ/interact?dataStreamid= {{DATASTRE# m o

= Docs Params » Auth Headers (11) Body « Scripts  Settings Cookies

— ;}
Query Params
Key Value Description ++  Bulk Edit
dataStreamid {{DATASTREAM_CONFIG}}

2. Update the DATASTREAM _CONFIG Value with the datastream ID from the first step

on the page.



Event 4~ AJOBootcamp ¥ [E  Variables in request X
3 [F1 Save 2l
ant ol Sa ~ Share 2 E £ EDGE_REGION B
! E DATASTREAM_CONFIG - - - e

[v2{interact?dataStreamid ... <> SIS SNl Ba

G SrandomUUID A random 36-character UUID
attings Cookies 2

G SisoTimestamp The current ISO timestamp at

zero UTC

scription s+ Bulk Edit

> All variables

scription

3. Save your update (ctrl+s or command+s)

4. Click the 'X" in the upper right corner of the environment sidebar to close the sidebar

=amg h IZ2]  Vvariables in request

h 7
Shese. | & = E EDGE_REGION or2
E DATASTREAM_CONFIG 613e15f6-5171-43e1-8de4-...
Send R4 4]
G S$randomUUID A random 36-character UUID
Cookies < 2
G SisoTimestamp The current ISO timestamp at
zero UTC
ulk Edit

7 All variables

5. The Create Web Event request should now be ready to send since all of the variables

are now blue and have a value in the environment.

¢ Home \Workspaces -~ API Network v C} Search Postman i K m @ o0 @ Agbe v — O X
ﬂ A0 Foundations Leadnar Expenian... Hew  Import Obrvhera 1 AJD Bootcamp FOST Create Web Event + w AJD Booicamp w m
(=) + Q i file & Crieate Wb Event v share P &
Codeclions -
v AJD Bootcamp (Labs)
[= ~ [ Profite & Jourray Labs POST w htips:{fedge. adobede. netfee/ [{[EDGE_AEGION]E fv2finteract®dataStreamids {[DATASTREAM_CONFIG]) m
POST Create Web Event
= Docs Pasams = Auharization Headers (10) Body = Scripts Seiting Cookieg
POST Ship Order Event
- W P
> [ Decisioning Lat Omeng Pamme
"2 ﬂ Key WValue Description
dataStrasmia {{DATASTREAM_CONFIGH}

Execute the API

Execute your request by clicking the Send button.

Response will look something like this:



Body Cockies

{}JsoW ~ D Preview
11
3

2 “requestId®: “Tded?df7- T5de -ab36-905hk - 0leddB0db fed - 3I0dbadiefLbdd0ba=,
3 “handle®: [

4 {

5 "payload®: [],

i “type”: "activation:pull®,

¥ “avontIndex™: @

B B,

G i

16 “payload®: [

11 i

12 “scope”: “Target®,

13 "hint*: "35°,

14 “ttlSeconds™: 1508

15 b

16 i

17 "scope”r “AAMT,

18 “hing®: 9%,

1% “ttlSeconds®: 1808

-] |

z1 i

22 *scope”: “EdgeNetmork”,
23 “hint®: “ord®,

2 “ttlSeconds™: 1500

25 i

26 1.

27 "type™: "locatioaHint:result”
B ki

29 i

£l ‘payload®; [

3l i

a2 “key®: “kndctr B0LGIEZTETASEIFBAAA95006_Adobedrg identity®,
33

24 “maxAgeT: 34178000

35 |

3k i

37 “hey": “kndetr _SM6IE2TETATORIFBIAAF5SCD6_AdobelEg_cluster”,
3B “walug®: “or2*,

2% "maxAge®: 1280

A 1}

What you should see coming back in the response are these core things:

Headers (13)

Test Results 50

T3 visualize

207 Muti-Status [WebDAV) [RFC 4918)

“value®: “CiVdMz TANOYyNDMSMTC 1N} LNz yODEAMTASN JO2M JUBHT gBOTe zML T QL Pl yv XgMhgHKENPL ] Twh _AB-alK9chy ™,

an

ms

1.05 KB

)

E=] Save Response ¢

= @

* A 200 OK response means the data was successfully sent and accepted by the Edge

Network

Recap

The event has been successfully sent to and accepted by the Edge Network



Validate Profile on Hub

Learning Objective

Verify that the event resulted in a profile update and segment qualification in Real-Time

Profile on the Hub.

Lookup the Profile on Hub

In Adobe Experience Platform lookup the profile you just sent in from the event you just

sent into the Edge Network.

Navigate to Customer - Profiles - Browse to perform the lookup using the following

information:
Merge policy - Default Timebased
Identity Namespace - Email
henry.creel@emailsim.io

Identity Value -

Click View to lookup up the profile

@ Haome Profiles ‘
)—* Woekflorwrs Oerview B Meipe PoliCies Linian SChim Cormpiiled JCribules
FA  Cashbosrds Browse profiles by merge policy and fither by an identity value (optional).
Mherge poloy (1} & Idernity narmespacei) Identrty walue (§)
3 Use Case Flaybooks
o e Detault Tirvebased * Emall v henrycresigemallsamio
W et
-E} Sources
L LU FORLT WAME LAST hami
(= Destinations
BVpqCwhy Y XpaaviiCinpispmopblpvoqAs Henry Creel
W Customss;
Profiles ’
IR Audiences
:ﬂ: |denties

Validate Profile on Hub

Click on the Profile ID to open the profile

Q' Add dataset to Profile

FREONAL EMAIL

henry cresigematisimio

Click on the Attributes tab first and the Hub radio button to see the Hub Profile



Profiles » Profile G9jzDAFBZYT94YwULw

Detail Attributes Accounts Opportunities Source records Events Audience membership

Profile using merge policy Default Timebased Last modified time: 06/27/2025, 2:43 PM

[Q ' O Hub (T Eage m Viewsson [
ATTRIBUTE DISPLAY NAME VALUE T PATH
acgsource Account Acquisition Source InStore _dep.account.acqSource

endDate Account End Date 2022-01-20T3:15:32.000Z _dep.account. endDate

Validate Events
5. Click on Events in the top nav and you can see the event you just sent in

Prafiles © Profile BVpqCwhyBYXpsBvniCapBpmepbipaogAn

Detall Albutes  Accounti  Opporfonites  Sownoeseconds Ewenfts Aandienoe meembership

[Peofile wring menge policy Defasil Timebased Last modified bme: 1202302004, & -\

o-m

TRIAIHEES, 235 P View a8

ATTREBTE D AR [T T
eventTyse Even! Type: weehveetpagedlali pageViews ventType
mestamp Tirmnasiaerg HEHETIRISTET Dmestamp
L} kieriifier el Tl-o040-Lal-B557- SII ThaTalS 4 L)
name Mamé P T WP e

Validate Segments
Via JSON

6. Click on the Attributes header and View JSON

Profiles - Profile BVpqCwhvznXqXnlXvpqHXv3Xqfniklg

Detall  Attributes  Accounts  Opporfunities  Sourcerecords  Ewvents Audience membership

Profile using m licy Default Timebased Last modified time: 05/12/2025, 8:02 AM

Q O Hw O Edge [ Vewjson I
ATTRIBUTE DHSPLAY NAME VALUE T PATH

araSnlirra Arrnnnt Acanilsitinm Snnrca wahy dan arcnnnt arnSnirra :



Find segmentMembership. It should look like this (your IDs will be different)

"segmentMembership": {
"ups": {

"ceOb8386-ef2a-4244-8ad0-1a72d6494181": {
"status": "realized",
"lastQualificationTime": "2025-12-15T23:11:492"

3

"8ceb516fe-920a-419d-b92b-0403890a8491": {
"status": "realized",

"lastQualificationTime": "2025-12-12T15:01:01z2"

How to read segmentMembership?

https://experienceleague.adobe.com/en/docs/experience-platform/xdm/field-

groups/profile/segmentation

ups: This is the map key for different kinds of audiences supported by AEP. The ups
key contains audiences created by the Rule Builder. Other auidences will be
contained in other keys (e.g. AAM).

lastQualificationTime A timestamp of the last time this profile qualified for the

segment

status
realized: The profile qualifies for the segment.

exited: The profile is exiting the segment as part of the current request.

Via Ul

An easier way to validate the Profile has qualified for the Audiences is by looking at

the Audience Membership tab (you should see at least these):

dep: Any Event Streaming (within the hour)


https://experienceleague.adobe.com/en/docs/experience-platform/xdm/field-groups/profile/segmentation
https://experienceleague.adobe.com/en/docs/experience-platform/xdm/field-groups/profile/segmentation

o dep: Any Event Edge (within the hour)

Profiles  Profile BVrgzwVuzXWpopZXq _mnaG3v3Klg

Detail Attributes Accounts Opportuntties Source records Events Audlence membership

- Q
AUDIENCE NAME DESCRIPTION MERGE POLICY
dep: Any Event Streaming (within the ... dep: Any Event Streaming (within the ... Default Timebased
dep: Any Event Edge (within the hour) dep: Any Event Edge (within the hour) Default Timebased

Why no Batch Audience?

You should not see dep: Any Event Batch (within the day) qualified for since we

streamed in data and batch evaluation happens once a day.

Recap

A profile exists on the Hub and is qualified for the expected audience.



Validate Profile on Edge

Learning Objective

Confirm that the profile does not exist on the Edge network profile store.

Validate Profile on Edge

Click on the Attributes tab and the Edge radio button to see the Edge Profile

Profiles » Profile BVrgzwVuzXWpopZXq_mnaG3v3Klg

Detall  Attributes Accounts Opportunities Source records Events Audience membership
Profile using merge policy Default Timebased Last modified time: 11/19/2025, 1:11 PM “

| Q O Hub © Edge By wiewsson M
ATTRIBUTE DISPLAY NAME VALUE T PATH

There's no data to display right now.

It is possible you may see a "stripped down" version of the profile that consists of

only the identities depending on how much time has passed.

Click on the Audience Membership tab. It will be blank.



Profiles » Profile BVrgzwVuzXWpopZXq_mnaG3v3Klg

Detall  Aftributes  Accounts  Opportunities  Sourcerecords Events  Audience membership

Ke O Hub "

AUDIENCENA... DESCRIPTION MERGE POLICY ORIGIN AUDIENCE ID 'N’V MODIFIED

No audiences found

Why no Edge Membership?
Shouldn't we have seen dep: Any Event Edge (within the hour) qualify?

Even though we have an audience that has an Edge evaluation, that audience does

not exist on the Edge because we have no reason for it out there... yet.

If we were to use that audience (e.g. Decisioning or Destinations), then the audience
rules will be pushed to the Edge and next time an event is streamed into the Edge, it

will evaluate that audience.

Also, we didn't turn on Edge Segmentation Services.

Recap

The profile does not exist on the Edge (yet)



316. Validate Event on Data Lake

Learning Objective

Verify that the web event was written to the Experience Platform Data Lake.

Validate Event

Eventually the data will appear in the Data Lake. This could take up to 60 minutes.

We know the dataset is enabled for profile and thus the event will create a profile

fragement.

You can find and query the Web dataset.

1. Go to Queries and Create Query

»  Accounts Queries

Overview  Scheduled Queries  Templates

Log  Credentials

Al/ML pipelines

»  Prospects
& ooy, Write queries
m Transform your data on
w Data Science Experience Platform 1o gain
SQL and activate Insights In the form
(g Services of datasets, dashboards and
Croate query prafile attributes
v  Data Management
t: Schemas
Places
© Data Distiller capabilities
B Datasets
=
Sy Queries = ' == S
Monitoring W —_— ﬁ ) —
¢ >
3 Decision Management
o Data Derived
il straticrn exploration datasets for

2. Copy this SQL and paste it into your query

€ Create query

~

Discover Data Distiller

LUttlize pre-bult templates to
create dashboards based on
custom data models and

deploy personalized Insights

SQL insights

>



SELECT identityMap['email'][©].id, * FROM dep_web

where identityMap['email'][0].id = 'henry.creel@emailsim.io'

3. Run Query

Remember: Eventually the data will appear in the Data Lake. This could take up to

60 minutes.

You do not need to wait for it to appear. Feel free to come back to this step and check

later.

—
Corole  Quosty parenetens  Resull
;?;:;”mwu"i TIMESTAMP  ICEMTITYMAP win ] ENVIHORMENT
[ Badobcom W05 [orid =" {iPhone EaicaTS i
03 PM {lamibsigucie, 830844404 TS SETT ORI A S 541800724 1 | ECID THNULLY) 4441 (PostmanEuntime T So0)" e sn )
- Bela
[{ambiguoes, ST IETBLO0E 04T ASEMNSIHETON TS SEATRI ) e DA
<> "[lambigutes, eadobe comgl)
MODE LM WSS, [EOD->* Phane ST - r
S50 PM {lambiguoun, SS400430METTB A4 TR T 1T I STIA084 1) email THULLYY BaT1-4518- (PostmanBuntime 1 Sa0)" M oS S0 84)
= “{{amiaguous, @t comf] L
TS0

Recap

The event record appears in the appropriate dataset.
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Validate Profile Snhapshot

Learning Objective

Confirm that the profile does not yet appear in the Profile Snapshot dataset.

Use the Profile Snhapshot dataset

In the left nav under the Data Management section click on Datasets and then click on

the Browse tab found on the top rail

= . Adobe Experience Platform Q Search Experience Cloud (Ctri+/)
D Audits Datasets
£ DataLifecycle Overview | Browse

- All Datasets

» Data Science

~ Data management Y Q

T8 schemas (] name ~ DATALAKEST.. “  DATALAKERETENTIC “  PROFILES
©) Places []  hkg adls_pes_entity
@ Jatasets (] hkg_adls_segment

Rty hikg_adls_flow

Maonitoring
- O hkg_adls_connection_spec

Decision
.

In the search box type profile , then click on the row with title "Profile-Snapshot...".
and in the right rail copy the table name and paste it somewhere you can reference in
the next step.

You may have to clear any filters if you don't see the "Profile-Snapshot..." dataset.



= [ rocve vpesience rutiom Q search Exp Developer Enablement m medfvar) G (D CL. HO ]
B Aude Datsiets O Creoe datiict
& Data Lifecycle Drormsrw  roane
PO —— | m} All Datasets Prodde Snapiu Enport G7kioes w20,
, oeeo
AR S T Q prodle = Type profile "n S et 5 o THURRS
5 Scheman B e BALLAMEST. v GOALIRITINGE v MERRESTO. v B
= g Profile Snagrihot £ aport -Ad TS o JRT-AH 84
bl b o e
0 Pace O AR Intévactive Misiaging Profike Datadet
P—
[S] Cutmen
= 00 AN Frotile Counters Extension
B Queries Copy the 1able bl e
O AKDPush Profile Dataset - 1 profile_ smapuhol_spord_&SF0S_eT_ L
W AT b Jedkrdea
= O g adk segment_prefile_htsory Ao kE =
Declsion Hed st
b T B Peoble-Snapmhot Export-da7Sa0e5- S04 18808 20053 I e [
-
& Offers \ DA il Pt
€3 Comporenis g
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S AdmEsEStration el
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B Nes ot i
BT, 30 MM
e Sandboues
[B LicenseUsage . [
B peemiiion + Movewololder B Bt @ Delee

3. Navigate back to the Query editor and copy & paste the below SQL into the editor

select
identityMap,
segmentID,
segmentMembershipUps[segmentID] ['lastQualificationTime'],
segmentMembershipUps[segmentID] ['status'],

current_timestamp

from
(
select
identityMap,
explode (map_keys (segmentMembership['ups'])) as segmentID,
segmentMembership['ups'] as segmentMembershipUps
from
where
map_keys (segmentMembership['ups']) is not null
limit 100
)
--where identityMap['email'][0].id = 'henry.creel@emailsim.io'
limit 50

4. Update the table name and email address as outlined below:




o Table name: on line 14 copy & paste the table name you have for the Profile

Snapshot table between the from and where

o Email address: for now, on line 19 type in the same email address you used to

send in your Web Event (we used henry.creel@emailsim.io, unless you changed
it).

1\"
2
3
4
b
5]
7
8
9

1e
11
12
13
14
15
16
17
18
19

= At the moment, we have commented this out (leave it that way). When the

query runs, look for henry, you will not find it.

select
identityMap,
segmentID,
segmentMembershipUps[segmentID] [ 'lastQualificationTime'],
segmentMembershipUps[segmentID] ['status'],
current_timestamp
from
(
select
identityMap,
explode (map_keys (segmentMembership['ups’'])) as segmentID,
segmentMembership["ups'] as segmentMembershipUps
from
profile_snapshot XXXX --elfje—
where
map_keys (segmentMembership[“ups”]) is not null
limit 108

)
where identityMap['email’][@].id = 'some_email@emailsim.io" “‘-—_—-

1. Run the query by clicking on the arrow in the top left

2. The Results should be as below (but if you look for henry, you will not find him)

2 --where identityMap[‘'email’'][@8].id = “henry.creel@emailsim.io"

22 [limit 20

Console  Query parameters  Results

L Download ﬂ View results
IDENTITYMAP SEGMENTID SEGMENTMEMBERSHIPUPS[SEGMENTIDLASTQUALIFICATIONTIME SEGMENTMEMBER sml;
1 [ecid " 42601453~ 02/08/2024, 1010 AM exited
{{NULL,390737923168057 3BB6459539319070453455LNULL)Y] Dode-4609-

B&dS-
539eT03ca795



Why no results for Henry?

Reminder: The Profile Snapshot is a reflection or snapshot of what existed in Profile
at a specific point in time. The job is run daily and is used for downstream purposes
like AJO. Since we just streamed in this data, the Profile Snapshot does not yet have
it. It will tomorrow.

Recap

Understand that snapshot datasets update on a scheduled batch process rather than
immediately.



318 Summary

In this lab, you configured a datastream and sent a simulated web event to the Edge

Network using Postman to observe how data flows through Adobe Experience Platform.

You validated that the event was processed by multiple platform services by confirming
that a profile was created and qualified for a segment in Real-Time Profile. You also verified
that the profile existed at the Edge, confirmed that the event was stored in the Data Lake,
and observed that the profile had not yet appeared in the Profile Snapshot dataset due to

its scheduled batch update process.

Through these steps, you demonstrated how events move through the Edge, Real-Time

Profile, and Data Lake layers of Adobe Experience Platform.

IF YOU ARE READING THIS IT MEANS YOU ARE AT THE END OF THE LAB.

DO NOT PROCEED, DO NOT PASS GO, DO NOT COLLECT $200



Relational Store in Action

Learning Objectives

Browse schemas and view relationships
Setup a Profile Target Dimension
Build an Orchestrated Campaign using a variety of workflow activities

Construct an audience using a Read Audience activity and use attributes from the

Relational schema

Test the campaign and understand the behavior when using AEP audiences in

conjunction with relational schema



Browse Schemas

Objective

In the next set of steps you will navigate the Ul to view the Schemas and their relationships.
This is important to familiarize with the schemas and relationships available when you are

building your campaign.

View Schemas

The Connection 5G relational data model has already been built for you. You can see the

schemas for yourself by navigating to the Schemas - Browse page in the Ul.

In the search box enter dep-rel to see all the schemas.

Schemas 2 Apply Access and

Overview  Browse  Classes Field groups Data types Relationships

Y [ Qe x ]
HAME ~ IDENTITIES RELATIONSHIPS ENABLED FOR PROFILE cLass TYPE LAST MODIFIED
dep-rel: Billing Detall - 1 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Billing Statement - 3 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Order - 5 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Order Product - 2 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Customer Address - 1 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Customer Line - 2 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Customer Account - [ Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Store [Lookup] - 1 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Product [Lookup] - 3 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Product Type [Lookup] - 1 Not enabled - Relational 11/25/2025, 3:35 PM
dep-rel: Plan [Lookup] - 3 Not enabled - Relational 11/25/2025, 3:35 PM

Note the type of all the schemas is Relational

View Relationships Diagram

With relational XDM schemas you can easily view the entity relationship diagram (ERD) by

seleting any schema and clicking on the View relationalships digram button.



Do the following:

1. Click on the Relationships tab and then click on the View relationship diagram button

Classes  Field groups

B Landing pages Schemas
@ Translations Overview  Browse
\  Data management A 4 ‘ Q
Schemas
SOURCE SCHEMA v
@ Datasets
dep: Orders
Ea Queries
dep: Customer Acco...
Monitoring
dep: Billing
v Connections
dep: Customer Activ...
3 Sources

DESTINATION SCHEMA v

dep: Plan [Lookup]

dep: Plan [Lookup]

dep: Plan [Lookup]

dep: Product [Lookup]

View relationships diagram

2. Click Select Schemas

Data types

Relationships

TYPE v

One-to-one

One-to-one

One-to-one

One-to-one

SOURCE CLASS

XDM ExperienceEvent

XDM Individual Profile

XDM ExperienceEvent

XDM Individual Profile

},; Apply Access and Data Governance Labels @ ‘ o Createscl

DESTINATION CLASS

Plan

Plan

Plan

Product

® View relationships diagram ‘

SOURCE FIELDS v

order_dep.plan.plan...

_dep.plan.planiD

_depabilling.planiD

_dep.activeProducts...

DESTINATION FIELD v

planiD

planiD

planiD

productiD

3. From the pop-up, select dep-rel: Customer Account and then click Confirm

Select Schemas

Cancel

a
“ Q 12of12 @
B name CREATED MODIFIED
[0  dep-rel: Billing Detail 11/14/2025, 9:29 AM 11114/2025, 9:29 AM
[OJ  dep-rel: Billing Statement 11/14/2025, 9:29 AM 1114/2025,9:29 AM
[0  dep-rel: Order 11/14/2025, 9:29 AM 11114/2025, 9:29 AM
[J  dep-rel: Order Product 11/14/2025, 9:29 AM 11114/2025,9:29 AM
[J  dep-rel: Customer Address 11/14/2025, 9:29 AM 11/14/2025,9:29 AM
] dee-rel: Customer Line 11/14/2025,9:29 AM 11/14/2025, 9:29 AM
dep-rel: Customer Account 11/14/2025, 9:29 AM 11/14/2025, 9:29 AM
] dep-rel: Store [Lookup] 11/14/2025, 9:29 AM 11/14/2025,9:29 AM
v

Select dep-rel: Customer Account schema

4. On the ERD click the 3 dots and select Show related entities




# dep-rel: Customer... 7

Customer ID* string | [ Show related entities
Account Create Date DateTi...
Account End Date DateTi...
Birth Date Date
Create Date DateTi...
9 more

Show related entities

5. View the ERD with all tables directly related to dep-rel: Customer Account. Optionally
you can download the ERD as a PNG file.

Schemas > Relationships diagram ( Back ) (Select Schemas)

aa:-:v.-.-m, -

View ERD diagram

Pretty cool eh?!



Recap

You have now seen how easy it is to navigate the Schema and Relationships Ul. You can
select a specific schema(s) and navigate to see the relationships to help understand and

use the data in campaign orchestration.

You can read more here if you are interested.


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/data-management/get-started-schemas

Profile Target Dimension

Objective

In the next set of steps you will navigate the Ul to view the Schema and setup the Identity.
Next, you will setup the Profile Target Dimension, which is the entity type the campaign is

targeting and reconciling with the AEP Profile for delivery.

Why This is Important

The Profile Target Dimension is used to tell Adobe Journey Optimizer how data between
the Real-Time Customer Profile and Relational Store can be joined. The ingredients of this

configuration are as follows:

A relational schema
A single field from the relational schema

An identity namespace associated to that field

Without this configuration in place no reading or sharing of audiences can happen

nor can any messages be sent out of Orchestrated Campaigns

Label the Identity

Click on the Apps icon and select Journey Optimizer



y & o &G
; Home \1

App Builder Catalog
Experience Manager

! Experience Manager Assets

. v Experience Platform
Journey Optimizer o 2
People

C Real-Time CDP Collaboration

Assets A

~_ 1 o~ et

Navigate to Journey Optimizer

2. Click on Schemas under the Data Management menu and make sure you have the

Browse tab selected.

3. Search for the schema called dep-rel: Customer Account



A Adobe Journey Optimizer Q Search Experience Cloud (Ctrl+/)

B>

Home Schemas

Overview | Browse | Classes  Field groups  Datatypes  Relationships

s Journey management

§ Campaigns Y Q_ dep-rel: Customer Accounf| X
o-[: Journeys

NAME IDENTITIES RELATIONSH... ENABLEI
(3 Reports

dep-rel: Customer Account - 6 Not eni

~  Decision Management

@ Offers

({d Components
»  Use Case Playbooks
~ Decisioning

B2 Catalogs

@@ Strategy setup

> Content Management

v Data management

Schemas

&8

Datasets

@

Search for schema dep-rel: Customer Account

4. Open the schema by clicking on its name and then click on the field customer_id



Schemas » dep-rel: Customer Account =++ More

Structure  Labels

Schema ]
& Q Search

Show display names for fields

dep-rel: Customer Account

v@ dep-rel: Customer Account
Keys @

O account_create_date = DateTime
Primary key: customer_id

Foreign key: customer_id O account_end_date | DateTime
Foreign key: customer_id O birth_Date = Date
Forei - customer_id

fgn key: - O create_date  DateTime
Fareign key: plan_id /

@ customer_id | String @ 4 Relationships

Foreign key: email
Forelgn key: customer_id @ email | String @ Customer Account (email)

Version descriptor: modify_date email_optin  Boolean

Select schema field customer_id

5. In the right rail locate the checkbox named ldentity, check the box and choose the

Identity namespace titled customerID

Identity

The recommended minimum length is at least two
characters.

Identity namespace *

customerID v

Choose the identity namespace customerlID

6. Click the Save button to save your schema. A confirmation message will show up

7. Click on Cancel button or the Schemas in the left hand rail to exit the schema Ul

If you do not save the schema after adding the identity label the next set of

configuration steps will not work

After Save, it takes a few minutes (under 5 mins), before it shows up on the Profile

Target Dimension drop down in the next step.



Create the Profile Target Dimension

Click on Configurations under Administration

v Administration

Configurations €——

>

> Business rules

O\ Alerts
gg; Sandboxes
- Channels

59, Permissions

Select Profile Target Dimension and click on Manage

Admin Controls
Dashboard @
Data Sources Events Actions Reporting
Sequp your data sounes Seup your events Setup your actions Setup reportng data sourges
Manage Manage Manage Manage
Profile Target Dimension

Setup campaign orchestration by mapping a
relational schema to profile

Manaﬂ

T

The Profile Target Dimension pane opens, click on Create



Profile Target Dimension ]

7

Q

Nams Identity Mamespace Created by + Creation date

Create

4. Select the schema dep-rel: Customer Account from the drop-down.

Note: It might take a few minutes for the schema to appear in this screen after
marking the identity. Refresh the page and repeat the previous two steps until

the schema appears.

Create Profile Target Dimension

Profile target dimension is a 1:1 mapping between a profile and a relational
schema. It is used to send messages on a profile while leveraging relational
data.

Do not select a non people schema (e.g., purchases). You need a schema
directly tied to a profile (e.g., recipients)

A

Schema * @)

Select a schema v

dep-rel: Customer Account

Create Profile Target Dimension

5. For the Identity value select /customer_id



=

Create Profile Target Dimension

Profile target dimension is a 1:1 mapping between a profile and a relational
schema. It is used to send messages on a profile while leveraging relational
data.

Do not select a non people schema (e.g., purchases). You need a schema
directly tied to a profile (e.g., recipients)

A

Schema * ()

‘ dep-rel: Customer Account v

Identity value * @

[ Select an identity value N

AN

Select |dentity value

[customer_id

A relational schema can have many fields labeled with identities hence this being

a list box.

6. Click the Save button to create the Profile Target Dimension. You should then see the

record appear.

Profile Target Dimension

Q, 10of1
Mame Identity Namespace Created by 4 Creation date
dep-rel: Customer Account - customer_id customerlD Chakravarthy Kalva 121472025 11:36 PM

Profile Target Dimension saved



The name of the record created is a concatination of the schema name (dep-rel:

Customer Account) and the field labeled with the identity (customer_id)

Congratulations! this concludes the Profile Target Dimension creation step in the lab.

Recap

You have now seen how easy it is to navigate the Schema, mark an attribute as an Identity

and create the Profile Target Dimension.

You can read more here if you are interested.


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/campaigns/orchestrated-campaigns/data-configuration/target-dimension

Read an Audience

Objective

In the next set of steps you will create a campaign to read an audience from AEP and use
it along with the Profile Target Dimension created earlier. Use the Split activity to split the
data based on a condition. Finally test the campaign to understand how these audiences

work when used with the Relational schema.

Read Audience

This lab covers using the Read audience activity in conjunction with the Relational schema

for enrichment.

Orchestrated Campaign uses the Relational schema for all the activities. When using the
Read audience activity, which reads the audience from AEP, a corresponding Entity (Target
Dimension) should be configured to reconcile the audience with the Campaign Target

Dimension.

Create a Campaign

In the left side rail, click on Campaigns

Vv Journey management

a Campaigns ¢—F——

°-[: Journeys

@ Reports

Click on Create campaign



Create campaign

/'

Create campaign

3. Select Orchestration - Marketing and click on Confirm

Create your campaign

Adobe Journeys Optimizer offers various types of marketing campaigns @

0(3 Orchestration - Marketing

Create your segmentation flow, craft your cross channel messages and plan your
campaigns. Supported channels: Email, SMS, Push notification. +-— 1

® Scheduled - Marketing

Deliver single or recurring outbound deliveries or ongoing inbound actions.

@ Scheduled - Transactional

Deliver single or recurring outbound transactional actions.

, API triggered - Marketing

Deliver personalized marketing communications to targeted audiences. Supported
channels: Email, SMS, Push notifications.

, API triggered - Transactional

Deliver transactional communications to individual profiles or sets of profiles.
Supported channels: Email, SMS, Push notifications.

9 /

Select Orchestration - Marketing

4. Provide Campaign details as follows and then click the Save button
o Name: OC-RSL-ReadAudience-Test

o Description: RSL-Read Audience Test



Campaign settings

Name *

[ OC-RSL-ReadAudience-Test +——— 1 ]

Description

RSL-Read Audience Test ’

Merge policy

{ Default Timebased | v l

Togs

l [~]

Campaign settings

5. Wait for the confirmation message

® Campaign settings updated successfully. X

Campaign settings updated

Add Read Audience Activity

1. Click on the + inside the canvas to open the options menu and then select Read

audience from the Targeting activities



Q

Targeting activities

L. Build audience

)} Readaudience ¢ 9

Flow control

-[: Fork
© Wait
O End
S 1

Read Audience

2. In the Read audience details pane, click on the Search icon for Audience

oCkSLAsdAudence-Test &

sty || 8 vor (IR P s || @

Campaign @ Droft | Last modified  fewseconds ago

L aam Read audience @
TOe N

Read sudience

———————— ) [ <]
»—0—qu iy (e = N

Select attributes.

+ Add attribute.

Specify audience

3. Select the dep: Basic Plan Members audience with Profile Count of 9 and click on

Add audience

Add audience Tasleced z.m/w

e

e

et den

PEERE

e o

Select dep: Basic Plan Members audience

4. Next click on the drop down for Entity and select the dep-rel: Customer Account

customer_id Campaign Target Dimension



Read audience @

T O ng D

No entity selected A

You have not selected an entity. Please use
the picker below to continue.

Label
dep: Basic Plan Members ’ ®
Audience %
‘ dep: Basic Plan Members [ ’
Entity *
‘ Not specified v J
| |
Not specified v

dep-rel: Customer Account -
customer_id \

Specify Entity/Target Dimension

Other attributes can also be extracted from the AEP Profile for use in the canvas
using the Add attribute button. But for this lab, extra attributes are not required,

so that step is skipped.

Test the Campaign

1. The settings for the Read Audience activity are filled in. Click on Start to run the

campaign in Test mode



OC-RSL-Readhudience-Test
Ak Aert (1] > start @
Campaign ® Drofl Lt onesclified 8 fow secands. ago

—

[ P R | | Read audience @

e noDd
Labsl

dep: Basic Plan Mermbers 0]
Aydanoe W

dep: Busic Plan Mermbers 3]

Ensty =
dep-rel: Customer AXoount - Cuslome.,, v
il dep: Basic Plan
= Sebect attributes
» —0—a Fiead auditnce — et —@ ©
- =+ fudd Atirbule
dipr: funic Plan Memben.

Start campaign in Test mode

This will take a few minutes to run.

Test mode permits the execution of the campaign to verify and monitor its
behavior along with the results from each activity. The activities get executed
sequentially through to the end of the canvas.

2. The test execution starts and the results are displayed when completed. Click on the

Result node and then Preview results to see the execution results

OC-RSLARsdAudience-Test o

] Assoonaspossitte | | A slents(s) || B Swop || B Rusume || Restaer || e
Campaign & Droft | Last modified a few seconds agn

L9 a g Tensten
Label

Result

Results

= Preview schema

[ Preview results

Review test results

3. Notice that 2 (out of 9) profiles from the Read audience do not have a corresponding
matching Target dimension from the relational schema (i.e. they exist in the Profile
store but not the relational store). And since Orchestrated Campaign works off the
Relational schema, the unmatched customer_id (2) from the Read audience will be
dropped and only the matching ones, 7 in this case, will be usable in subsequent

activites that leverages relational data in the campaign



Preview results

Y | o 9ole "=
Targeting dimention Customer I~

FEASHTRE FEASHTRE

DEEDASET DEEDLSET

BREMGS BREMIEE

DERBAT DERSAT

ST IE9TI

BEATARE BEATARE

UITEE0T3 YTEE0T3

SI0KID

DAIAIDES

Missing Target Dimension

In the following steps, we will attempt to use the relational data and confirm the

above statement of unmatched customer_id getting dropped.

4. Click on Stop to stop the Test mode of the campaign

OC-RSL-ResdAudience Teit
[ Assoon as possible | | i Alerts (2} W Gop P Rewme | (¥ Restart

Campaign ~ ® Droft  Last modified 3 days ago /,
L e am
dep: Basic Pla .
p ——O——  Resdsudience —_— et — O
deg Burtic PMan Mermery

Stop test mode

5. Click on the + at the end of the flow and add Split from the Targeting activities



Q ki

Targeting activities

&

Combine

®

Save Audience
Split ¢—— 2

Enrichment

S P/ E

Reconciliation

3
>
=

Deduplication

J Change dimension

Channel activities

%4 Email

&8 SMs
B> Push

Flow control

:‘ 0 ‘E

W\\\1

Add Split

6. In the details pane of the Split activity, expand the first split called Subset



ra o aam SO
TOmLD

Label

[ split ®

Segment @

+ Add segment

~ Subset T+ 3 o

Transition label

split I Subset l
# < split - Segment code

Y Createfilter @

Update default Split segment

7. Rename it to "In Store" and click on Create filter to set the filter condition

split @

T O D

Label

‘ Split ®
Segment @

‘ + Add segment

v In Store + 3 W

Transition label

[ In Store €— 1 ’

Segment code

Y Createfilter @@

™

O  Enable limit @

Rename segment



8. In the Create filter pane, click on Add condition

Create filter Gl

N
Q
Begin creating an audience

© Add condeion

Add condition

9. Since no other attributes were extracted from the AEP Profile, the only AEP Profile
attribute available here is the customer ID . However, columns from the relational
store corresponding to the matching Target dimension are available for setting up the

filter condition. Expand the Targeting dimension by clicking on >

Select attribute
& Attributes > dep: Basic Plan Members @®
* { Q

Customer ID @ f;';

., Targeting dimension / >

»

Edit expression

Expand Targeting dimension

10. Select Source from the list and click on Confirm



Select attribute

L Attributes > dep: Basic Plan Members > Targeting dimension ®

*{o\

Mobile Phone

Modify Date

Plan ID

SMS Opt-In

®@ & & & ©

source *——— 1

8., Plan Lookup >

» o e eaia s N

Edit expression m

Select Source attribute

10. The distinct values for the Source column are available in the drop down. For the

Custom condition, select "In Store" from the drop down and click on Confirm to exit

Create filter © PR confim
@ Add condition t 4 MmO BB BW Cusstor condition

Frece

Sousce (laepet!Seource] [ ["-
|-=. Source el b In Store - e

equal to ~

Vit

I Slare ~ || @E

WD Case sensitive

Set condition

11. Back in the details pane of the Split activity, the settings for the first Split are

complete. Click on Add segment to the second split



Label

[ split ] ®

Segment @

+ Add segment \

(VIn Store 1t £ W

Transition label

[ In Store ]

Segment code

| |

Y, Editfilter @ X

Source equal to In Store
\ J

Add new segment

A new segment with the name Result is created



Segment @

+ Add segment

> In Store T 3 W

v Result + I WwW

Transition label

[ Result ]

Segment code

\ |

Y Createfilter @

Choose Result segment

13. Rename "Result" to "Not In Store" and click on Create filter to set the filter condition



Segment @

+ Add segment

> In Store ! W

Vv Not In Store 1‘ W

Transition label

Not In Stord €——1

Segment code

Y Createfilter @@
\ 2

(O Enablelimit @

(O  Skip empty transition @

@)

Generate complement @

O

Enable overlapping of output
populations

@

(O  Generate all subsets in the same table @

Rename segment and add filter

14. In the Create filter pane, click on Add condition. Follow the same approach as above,
expand the Targeting dimension by clicking on >



Select attribute

l Attributes > dep: Basic Plan Members ®
* l Q
Customer ID ®

@, Targeting dimension / >

»

Edit expression

Expand Targeting dimension

Select Source from the list and click on Confirm

Select attribute

l Attributes > dep: Basic Plan Members > Targeting dimension ®

*[Q

Mobile Phone

Modify Date

Plan ID

SMS Opt-In

®©lo © 6 O

Source ——— 1

% Plan Lookup >

» P TP

Editexpression %

Select Source attribute

15. For the Custom condition, select "In Store" from the drop down and for the operator

select "not equal to". Click on Confirm to exit



Create filter o

W et t 4R BB

Set condition

16. Back in the details pane of the Split activity, the settings for the two Splits are

complete. Click on Start to run the campaign in Test mode

OC-RSL-ResdAudience Test &
[l As 1000 s possitde | | 4 Alerts (2) [ | P snaet
Campaign = % Droff  Last modified a few seconds ago /

LM s am | e

Reset 3% reondads
Labet
ED o
Segment (0
+ Addsegment
> In Store L 2 |
¥ Not in Siore r i n

O Generate complement (E)

O Enable overlapping of output ®
populations
O Generabe afl subsets in the same fable (0

Start campaign in Test mode

17. The test execution begins and the results are displayed upon completion. Since only 7
matching Target dimension were found in the Relational schema, the same count is

observed post the Split operations (7 and 0) as well



OC-RSL-ReadAudience-Test  #

Assoanaspossible | | Ak Alerts(2) || M Stop || B Resume
Campaign & Draft  Lastmodified a few seconds ago _ i

b aam

Reset 88%
o - -
@ dep: Basic Plan p— I Stoe — )
Members i/} Fraase
> —O—— Read audience _{W
e i P 0,05t instore ot @

Verify counts

18. Click on each result box and Preview results to view the results

| As soon as possible J lA Alerts (2) ] I B stop P Resume J i@ Restart 1

L aaa&m Transition

Reset  8B% Label

In Store

Segment cade

Results

"= Preview schema

[Q Preview results 1

2
split
—O < Split

0,45 - Not In Store

Preview results

19. Click on Stop to stop the Test mode of the campaign

QCRSL-ReadAudiance-Tast 4

[E) Assoon as possible | | M Alerts(2) || B Stop | | ¢ Resume | | (B Restart
Campaign  ® Draft  Last modified a few seconds ago

e ]
° R
M dep: Basic Plan | 7 - inStoce — O
Members o e
P —O——  Feadoudence —(n —Q— <
Audhence K
dep: Basic Flan Members 0,45 - Not 1 Store L O

Stop Test mode



While the Read audience showed 9 profiles. Since we built a filter on Source and
the Source field exists in the Relational store, we had to join from the Profile
store to the Relational store to check it. When it was joined with the Relational
schema, via the Campaign Target Dimension, only a total of 7 profiles matched.
These 7 matched customer ids are available for use in the following activities
that attempts to use relational data. All of the 7 customer ids had Source setto

"In Store", which was evident via the Split flows.

Hence, maintaining data consistency is critical when using AEP Profiles along

with their relational counterparts for enrichment.

Congratulations, this completes the lab on using the Read Audience activity with

Relational schema.

Recap

You have now seen how easy it is to create a Campaign, perform a Read Audience activity
along with the Profile Target Dimension to leverage the relational schema. You used the
Split activity to split the audience based on a condition. Finally, the test mode helped
understand that it is important to have the data consistency between the Profile and the

Relational schema.

You can read more here if you are interested.


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/campaigns/orchestrated-campaigns/design-campaigns/read-audience

3.2.4. Summary

Through this lab you did the following activities:

* Browsed schemas and viewed relationships between schemas
» Setup a Profile Target Dimension
* Built an Orchestrated Campaign using a variety of workflow activities

e Constructed an audience using a Read Audience activity and used it along with the

Relational schema attributes

* Use the test mode in campaign and understand the behavior when using AEP

audiences in conjunction with relational schema

Congratulations, you now can proceed to the next lab and do that one as well!



Configure Email Channels

Learning Objectives

Configure Email channel using AEP Profile attribute for Orchestrated Campaigns
Configure Email channel using Relational schema attribute for Orchestrated

Campaigns

The Email channels will be used in the next lab to help understand the nuances of using

one configuration over the other.



3.31. Configure for Profile

Objective

In the next set of steps you will create an Email Channel Configuration with both Journeys

and Orchestrated Campaigns using the personalEmail.address AEP Profile attribute

Create Channel Configuration

1. Navigate to Channel Configurations found under the menu Administration -
Channels — General settings

2. Click the Create configuration button

| -
a S S = ———
= M1 TE 3
T g 2
i e s Chasses M 2 e iy pr -
s fun
B«
B
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R o
B iy e
e
= # poor
& e
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L i
A . page ir channel configurat Il g
K s P ylid
A1 vt
@ cotg i
e M
A s .
L —
ﬁ P—

Create channel configuration

3. In the Create wizard set the following values:
o Name: Profile-Email
o Channel: Email

o Marketing action: Email Targeting




* Required
Channel configuration details ®

When setting up a channel configuration, select the channel it applies to, and define all the technical parameters
required for your sending, such as email type, sender name, mobile apps, SMS configuration, and more.

Name #*
Profile-Email g 1 v

Description

Access management labels
No labels selected

Select channel *

Email —_— 7 v

Marketing action &

Select one or multiple marketing actions v

(g x) +——————3

Channel configuration details

Note: On selecting Email as the channel, a new section Email settings shows up.

Configure Email Type
Set the Email Type to Marketing

Email settings

Email type @

Select one *

© Marketing (O Transactional

Email Type

Configure Subdomain

From the Subdomain dropdown, select email.dep-labs.com

Subdomain

(O  Dynamic subdomain @

Subdomain #*

email.dep-labs.com

email.dep-labs.com

Configure Subdomain



Configure IP pool details

From the IP pool dropdown, select marketing

IP pool details

IP Pool *

[ Select IP Pool

Configure List unsubscribe

Ensure that the toggle is enabled for list-unsubscribe

Under the List unsubscribe preference area make sure all the checkboxes are

checked
Under Link management make sure Adobe managed is selected

For the Consent level make sure this is set to Channel

List unsubscribe @

@ Enable list-unsubscribe

List unsubscribe preference *

Mailto (unsubscribe) One click unsubscribe URL

Link management #

© Adobe managed (O Customermanaged @

Consent level ‘

Channel v |
Identity
Channel v

Configure Header Parameters

Set the the following fields as follows:
From name: DEP Labs
From email prefix: dep

Reply to name: DEP Labs Support



o Reply to email: reply@email.dep-labs.com

o Error email prefix: error

Header parameters
From name #

' DEPLabs v | &

From email prefix *

‘ dep v | &
Email input will be suffixed by email.dep-labs.com to send the email

Reply to name *

‘ DEP Labs Support v | &

Reply to email *

‘ reply@email.dep-labs.com v | )

Error email prefix *
‘ error v

iEmail input will be suffixed by email.dep-labs.com to send the email

Header parameters

Configure Bcc Email

Leave this blank

You can keep a copy of sent emails by sending them to a BCC inbox. Enter the email
address of your choice so that every email sent is blind-copied to this BCC address.
Note that the BCC address domain must be different from any subdomain delegated

to Adobe. This feature is optional. How to use BCC for emails

Configure Email retry parameters

Leave with the default settings of Hours set to 84

Configure URL tracking parameters

Leave with the default settings



Execution Details

1. Complete the Execution details section. Under Journey and Action tab- Execution
dimension, select Profile as Source and click on the Edit icon for Delivery address

under the Execution Address section

Execution details

Journey & Action  Orchestrated campaign

Execution dimension

Deliver one message per:

© Profile
Execution Address @

Delivery address

Execution details

2. Click on the folder titled Personal Email to open it up

Delivery address Cancel m

Profile:
Q 380f38
Title Description Referenced from Profile attributes
O [ optinout d out p
O B e An individual actor, contact, or ow text/pe
O Bl personalEmail €——— A add
O Bl segmentMembership context/segmentmembership
O B segments - context t/segmentment bership
O i sh
(=l | Phone shipp
O [ timeSeriestvent ts - context/experienceevent_union

Delivery address

3. Click the checkbox on the Address field then click the Select button

Delivery address Cancel m

Profiles > Personal Email 2
Q 6of6
Title Description Referenced from Profile attributes
Addre: -—1 ‘The technical address, for example, ' - profile personalEmailaddress
O Lavel Additional display information that - profilepersonalEmailabel
O primary profile personalEmail primary
O status profile personalEmail status.
O statws profilepersonalEmail statusReason
O e profilepersonalEmailtype

Personal Email as Delivery address

4. For Profile, the personalEmail.address is now configured as the Delivery address

under Execution Address section



Execution details

Journey & Action  Orchestrated campaign

Execution dimension

Deliver one message per:

© Profile

Execution Address ®

Delivery address

[ paronsenatadies ]

Delivery address configured

5. Click on the Orchestrated campaign tab and check the Enabled checkbox.

Execution details

Journey & Action | Orchestrated campaign

Enabled

Orchestrated campaign configuration

6. Under the Execution dimension heading configure the following:
o Deliver one message per: Target Dimension

o Profile Target Dimension: dep-rel: Customer Account - customer_id

Execution dimension

Deliver one message per: *

1
Target Dimension (O Target + Secondary Dimension

Profile Target Dimension * 2

| Select target dimension linked to profile A v

dep-rel: Customer Account - customer_id 3

Target Dimension

7. Under Execution Address configure the following:
o Source: Profile

o Delivery address: click on the Edit icon



Execution Address @

Source

© Profile (O Target Dimension

1 2
Delivery address \
13

Execution Address

8. Search for and click on the Personal Email folder to open it

Delivery address Cancel

Profiles
Q | 380f38
Title Description Referenced from Profile attributes
O i Maobile Phaone Mabile phone number. context/phonenumber
O i OptinQut Describes a users opting in and out p context/optinout
D - Person An individual actor, contact, or owne context/persen
O i Personal Email  sf=——0e— A personal email address. context/emailaddress
O i segmentMembership - contextisegmentmembership

Personal Email Profile attribute

9. Select the Address field within the Personal Email folder and click on Select

Delivery address Cancel @
2

Profiles > Personal Email

[ Q 60f6
Title Description Referenced from Profile attributes
Address <— 1 The technical address, for example, 'r - profile.personalEmail.address
[J  Label Additional display information that m - profile.personalEmail.label

Personal Email as Delivery address

10. For Orchestrated campaign, the dep-rel: Customer Account - customer_id is

configured as Profile Target Dimension for Execution Dimension with Execution



Address having a Source of Profile and personalEmail.address as Delivery

address

Execution dimension

Deliver one message per: %

© Target Dimension () Target + Secondary Dimension

Profile Target Dimension %

dep-rel: Customer Account - customer _id v

Execution Address @

Source

© Profile (O Target Dimension

Delivery address

.D.

personalEmail.address v ]

Execution dimension configured

For Orchestrated Campaigns you will be targeting the customer account with an
email so you only need to send one message per Profile. The Execution address
you will use will come from the Profile itself (i.e. what is stored in AEP Profile

under the personalEmail.address attribute)

Review & Save

1. Review all details again to ensure they match.

2. Scroll up and click on Submit.
The processing of the Email channel configuration has been observed to take up to
2hrs! Yikes!

Continue on to the next exercise while you wait for this channel configuration to

process.



[] Once the Email channel configuration status is Active, it is ready and can now be

selected directly inside Email activities within Orchestrated Campaigns.

Recap

You have now seen how to create an Email Channel Configuration to use the AEP Profile

attribute for both Journeys and Orchestrated Campaigns.



Configure for Relational

Objective

In the next set of steps you will create an Email Channel Configuration with only the
Orchestrated Campaigns using the email attribute from the Relational schema dep-rel:

Customer Account

Create Channel Configuration

Navigate to Channel Configurations found under the menu Administration —»

Channels = General settings

Click the Create configuration button

] EIEE
{FEET

In the Create wizard set the following values:
Name: Relational-Email
Channel: Email

Marketing action: Email Targeting



* Required

Channel configuration details ®

When setting up a channel configuration, select the channel it applies to, and define all the technical parameters

required for your sending, such as email type, sender name, mobile apps, SMS configuration, and more.

Name *

Relational]-Email — 1 v ]

Description

Access management labels
No labels selected

Select channel *

Email < 2 ~ |
Marketing action &
‘ Select one or multiple marketing actions v |

(et ) +———— 3

On selecting Email as the channel, a new section Email settings shows up.

Configure Email Type

Set the Email Type to Marketing

Email settings

Email type @

Select one *

O Marketing (O Transactional

Configure Subdomain

From the Subdomain dropdown, select email.dep-labs.com



Subdomain

O  Dynamic subdomain @

Subdomain % l ﬁ

email.dep-labs.com v

email.dep-labs.com v

Configure Subdomain

Configure IP pool details

From the IP pool dropdown, select marketing

IP pool details

IP Pool *

| Select IP Pool y

Configure List unsubscribe

Configure IP pool details

1. Ensure that the toggle is enabled for list-unsubscribe

2. Under the List unsubscribe preference area make sure all the checkboxes are

checked
3. Under Link management make sure Adobe managed is selected

4. For the Consent level make sure this is set to Channel



List unsubscribe @

@ Enable list-unsubscribe

List unsubscribe preference *

Mailto (unsubscribe) One click unsubscribe URL

Link management *

© Adobemanaged (O Customer managed (@

Consent level

‘ Channel

Identity

Configure List unsubscribe

Configure Header Parameters
1. Set the the following fields as follows:

o From name: DEP Labs

o From email prefix: dep

(¢]

Reply to name: DEP Labs Support

[¢]

Reply to email: reply@email.dep-labs.com

o Error email prefix: error



Header parameters
From name *

' DEPLabs v | @

From email prefix *

‘ dep v | Y
Email input will be suffixed by email.dep-labs.com to send the email

Reply to name *

DEP Labs Support v | &

Reply to email *

reply@email.dep-labs.com v | i

Error email prefix *

error v

iEmail input will be suffixed by email.dep-labs.com to send the email

Header parameters

Configure Bcc Email

Leave this blank

You can keep a copy of sent emails by sending them to a BCC inbox. Enter the email
address of your choice so that every email sent is blind-copied to this BCC address.
Note that the BCC address domain must be different from any subdomain delegated

to Adobe. This feature is optional. How to use BCC for emails

Configure Email retry parameters

Leave with the default settings of Hours set to 84

Configure URL tracking parameters

Leave with the default settings

Execution Details

1. In the Orchestrated campaign tab and check the Enabled checkbox.



Execution details

Journey & Action | Orchestrated campaign

Enabled

Configure Orchestrated campaign

2. Under Execution dimension configure the following:
o Deliver one message per: Target Dimension

o Profile Target Dimension: dep-rel: Customer Account - customer_id

Execution dimension

Mliver one message per: %
Target Dimension (O Target + Secondary Dimension

Profile Target Dimension *

l Select target dimension linked to profile

dep-rel: Customer Account - customer_id 3
Execution dimension
3. Under Execution Address configure the following:

o Source: Target Dimention

o Delivery Address: click on the Edit button

Execution Address @

Source

1
O Profile @ Target Dimension

Delivery address ¢ \

Target Dimension




4. In the pop-up, click into the folder dep-rel: Customer Account

Delivery address
Target Dimension
Q, 10f1
Title Description Referenced from
O i dep-rel: Customer Account - -

Configure Delivery address

5. Select Email and click on the Select button

Cancel

Target Attributes

Email as Delivery address

6. When done your final Exectuion details should look like the below screenshot

Delivery address
Target Dimension > dep-rel: Customer Account
Q, 140f14
Title Description Referenced from Target Attributes
[0  Account Create Date target.dep_rel_customer_account.at =
[0  Account End Date target.dep_rel_customer_account.at
O  sirth Date target.dep_rel_customer_account.bi
O  Create Date target dep_rel_customer_account.cr
L[] Custorner ID targetdep_rel_customer_account.c,
Email 1 target dep_rel_customer_account es I
O  Email Opt-in target dep_rel_customer_account.et
[0  First Name target dep_rel_customer_account fir =

Select



Execution details

Journey & Action  Orchestrated campaign

Enabled

Execution dimension

Deliver one message per: *

© TargetDimension (O Target + Secondary Dimension

Profile Target Dimension *

dep-rel: Customer Account - customer_id v

Execution Address @

Source

QO Profile @ Target Dimension

Delivery address

dep_rel_customer_account.email | E'/ ‘

Execution dimension configured

For Orchestrated Campaigns you will be targeting the customer account with an
email so you only need to send one message per Target Dimension. The
Execution address you will use will come from the Target Dimension itself (i.e.

what is stored in the dep-rel: Customer Account table for email address)

Review & Save

1. Review all details again to ensure they match.
2. Scroll up and click Submit.

3. When you are done you should see two email channel configurations, both likely in a

"processing" state.



The processing of the Email channel configuration has been observed to take up to
2hrs!

Recap

You have now seen how to create an Email Channel Configuration to use the Relational

schema attribute for Orchestrated Campaigns.



Waiting for Active Status

Before you can continue to any future labs you need to make sure that both you email

channel configurations are showing as Active

Relational-Email see Email ®  Active

Profile-Email 1o Email ®  Active

[0 Once the Email channel configuration status is Active you can continue @

Recap

You have now seen how to create an Email Channel Configuration to use the Relational

schema attribute for Orchestrated Campaigns.



Orchestrated Campaigns

Message Delivery in Action

Pre-Requisites
The below labs must have been completed before starting this lab

Data Stores -- Relational Store in Action — Profile Target Dimension

Data Stores — Configure Email Channels (this setup step takes up to 3hrs to

complete)

If you have not completed these labs please do so now before continuing.

Learning Objectives

Build an Orchestrated Campaign using a variety of workflow activities
Construct an audience using the Build Audience activity

Fork the audience to create two branches and use the Email channels, created in the

previous lab, to send messages
Test the campaign and understand the difference in behavior between the Email

channels

In this lab, you will create a campaign to target "Basic" plan members and understand the

difference when using different Orchestrated Campaign settings in the Email channel



configurations.



Create a Campaign

Objective

In the next set of steps you will start with creating an Orchestrated Campaign.

Create Campaign

In the left side rail, click on Campaigns

Vv Journey management
@ Campaigns ¢—-——
o0 Journeys

@ Reports

Click on Create campaign

Create campaign

/'

Select Orchestration - Marketing and click on Confirm



Create your campaign

Adobe Journeys Optimizer offers various types of marketing campaigns @

043 Orchestration - Marketing

Create your segmentation flow, craft your cross channel messages and plan your
campaigns. Supported channels: Email, SMS, Push notification. +— 1

® Scheduled - Marketing

Deliver single or recurring outbound deliveries or ongoing inbound actions.

@ Scheduled - Transactional

Deliver single or recurring outbound transactional actions.

, API triggered - Marketing
Deliver personalized marketing communications to targeted audiences. Supported
channels: Email, SMS, Push notifications.

, API triggered - Transactional
Deliver transactional communications to individual profiles or sets of profiles.
Supported channels: Email, SMS, Push notifications.

9 /V

Select Orchestration

4. Provide Campaign details below and then click the Save button when done
o Name: 0C-MDL-Campaign-Test

o Description: 0C Message Delivery Test

Campaign settings

Name *

[ OC-MDL-Campaign-Test —¢—— 1 }

Description

OC Message Delivery Testl —D ’

Merge policy
[ Default Timebased | vJ

Tags

[ [~

Cancel ?
3

Provide Campaign details

5. Wait for the confirmation message before proceeding



® Campaign settings updated successfully. X

Settings updated

Recap

You created an Orchestrated Campaign with all the basic settings configured which will be

used in the next set of steps.



Build an Audience

Objective

In the next set of steps you will build an audience from the relational schema by selecting
the right Targeting dimension and setting the appropriate conditions. You will also use the
refresh option to check the expected number of row counts.

Build Audience

Once the campaign is rendered, click on the + within the canvas to open the options
menu and then select Build audience from the Targeting activities
OC-MDL-Campaign-Test 4

e

Campaign ® Drgft  Last modified a few seconds ago

Q

Targeting activities
L. Build audience g 2

i}:l Read audience

Flow control

<L Fork
(© Wait
© End

>» —a Q\

The Build audience activity opens the details pane on the right, click on the Search
icon to select the Targeting dimension.



n Build audience @
T O Il & D

Label

Query ®

Audience

Targeting dimension *

Recipients

b’i

Continue

If the audience is empty

(O Generate an outbound transition

Select Targeting dimension

3. Select dep-rel: customer Account from the list and click on Confirm

Targeting dimension o seiected || Comel

T @ 306l : <

Schema v
Entity Tags
Message Fredbark
Puth Tracking
dep-rel: Billing Detal

dep-rel Biling Statement

IMMW —

dep-rel: Cuitomer Addreis

Select dep-rel: Customer Account schema



4. Once the Targeting dimension is configured, click on Create audience to start the

process of building the audience from the relational schema

Build audience @
T ol i D

Label

‘ Query ®

Audience

Targeting dimension *

al

‘ dep-rel: Customer Account

‘ & Create audienceq\

Create audience

5. The Create audience details pane opens,

Create audience

fooie=)
Q
Begin creating an audience

@ Add condnion

Add condition

click on Add condition

Caneel

Fule properties.

B Vi reslts

Ay Code view
Profes teegeted

Y sebect o0 sae flner

6. Scroll down and expand the dep-rel: Plan Lookup by clicking on the > nextto it



Select attribute

1 Attributes > dep-rel: Customer Account

*"o\

Source

€., Plan Lookup

<g Billing Statement
4 Customer Address

(g Customer Line

<g Email Tracking

» a.. -

[ Edit expression w

Expand Plan Lookup

7. Select dep-rel: Plan Name and click on Confirm



Select attribute

A Attributes > dep-rel: Customer Account > Plan Lookup ®
* [a

LdsL Iviodiney

€

Monthly Data Allowance (GB)

Monthly Line Cost

Plan ID

Plan Name <4+—— 1

Plan Type

®©® 6|06 6 ©

Unlimited Data

»

2

Select Plan Name

8. In the Custom condition panel, leave the operator as "equal to" and for Value, select

Basic from the drop down.

Custom condition

Attribute

Plan Name (plan_lookup/@plan_n... I_T/‘

perator

equal to v

Value

Ultimate v &

Ultimate v

Basic —

Pro

Plan Name equals Basic



Notice that all the distinct values available for the selected column show up in

the drop down, making it easy to create the custom conditions.

9. With the Custom condition configure, click on the Refresh icon to calculate and view

the count. There are two locations to help with calculating the results

Create audience ane (R
@ A condlition Tt 4 6B 5O 8BS0 Cust .
Rule properties “
e Anvitane
T @ \ew results
Plasm Name (plan_leclupii@plan_n, v}
||§ Plas N equal b Banie ™ _,-4'3 = e 8 < Codeview
— ¥ 1 equal b w
iplesp -
Profiles tarpeted
o & & Calculats
D) Case sensifive 2
5

Y Select or save fiter

Calculate expected row counts

The Refresh operation evaluates the condition against the relational data and
displays the expected results. This operation typically just takes a few seconds
and is extremely useful for fine-tuning the criteria and ensuring it meets

expectations.

10. The counts (38) indicate the number of rows in the relational store that match the

specified condition. Click on Confirm to exit the Create audience pane

Create audience Comorl

@ Add condition t 4 E B0 B Wm OB W & u
v stom condition
Rusle properties
e AN
—— @ iew results
Plan Mamse (plaey_loskupii@plan_n
i Pan Mame oquelto Baske LTI <l Codeview

Lul

s equal i

k]

Profiles bargeted
& Caleulate
D) Cann sensitive

T Select orsave filter

Confirm



There are options under the Rule properties section to get more details. Click on

View results to see the actual results returned. Use the Code view option to see

the query being executed.

Recap

You have now seen how easy use the Build Audience activity in the campaign by choosing
the right Target dimension from the relational schema. You then added a condition to

refine the audience building criteria and used the refresh option to check the expected

number of rows.

You can read more here if you are interested.


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/campaigns/orchestrated-campaigns/design-campaigns/build-audience

Add Fork Activity

Objective

In the next set of steps you will add the Fork activity to the campaign and create identitical

branches of the data.

Fork activity

The canvas with the configured Build audience is presented. Click on the + at the end of

the flow and add a Fork activity from the Flow control section

A Enrichment

e, Reconciliation

Y Deduplication

J Change dimension
Channel activities

2% Email

susIES VS

B® Push

Flow control

£ Fork +——_2
J AND-join

© Wwait

QO End

/” ‘\‘
’ \\
f ‘I v
a e ;

Result 4 !

By default a fork activity will always create two branches

Recap



You have now seen how easy use the Fork activity to the campaign canvas to create

identical branches of the same data flowing in. The branches of the Fork activity will be
used in the next step.

You can read more here if you are interested.


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/campaigns/orchestrated-campaigns/design-campaigns/fork

Add Email Activities

Objective

In the next set of steps, you will build on the campaign to add two Email activities to the
two Fork activity branches. You will configure the two Email activities to use the Email
channels, created previously. Finally you will also add basic Email setup (subject and body)

to each of these Email activity.

Before you continue you must ensure both of your email channel confgiurations are

showing active in their status.

Channel configurations

Y | Q 20f2

Configuration name Channels Status
Relational-Email Email ® Active
Profile-Email Email ® Active

Add Top Branch Email Acitivty

Click on the + of the top flow and select Email from the Channel activities



O
k :
For
< Ql

Fork

A Enrichment

®, Reconciliation

L TYY

¥ Deduplication

"a

J Change dimension

Channel activities

g8 SMs

24 Email ¢———— 2

‘0 Push

Add Email activity

The Email details pane opens

» Q@ m | Emo
TenLDd

Create email content A

The email content must be created before
executing the campaign.

Label

Email e [ = ©
3
Eroail Result '—-

View the content or settings of this action.

\ # Edit email
.

Edit Email activity

2. Rename the label to Email using Profile attribute for the Email activity and click on

Edit email. Note that the email body creation is only for testing purposes



A > Q @ M Email @

| EESIN TR
Label
Email using Profile attribute ®

View the content or settings of this action.

| # Edit email

Email using Profile

b B atribute ()

Email

Edit Email

3. Select the Actions tab and from the drop down select Profile-Email channel config

€ OC-MDL-Campaign-Test > Email using Profile attribute

Properties  Actions  Comtent

Actions

o

Email canfiguration # (1)

| v\
Relational-Email 1

Businessrules profile-Email 4—0— 9

Rule set (B

Action tracking

Configure Email Actions

4. Next, click on Edit content to add some test content



€ OC-MDL-Campaign-Test > Email using Profile attribute

Properties  Actions  Content

Actions

= Email Edit content
—
Email configuration * (5
Prafile-Email v | @

Select or creste new configuerstion

Business rules

Edit content

5. Provide a Subject Line ("Upgrade Offer for Basic plan members") and click on the Edit

email body button

€ OC-MDL-Campaign-Test » Email using Profile attribute [0 Sirmclate content
Properties  Actions  Comtent
Email Jo View configuration detais | | [ Contert template
Header
from nama
st OEP Labs
From depisemales b com
From emad
deparemaildep labacem
Sbpctbon
|| UeBrade Offer for Basic plan membeni || > @
Body
Use the Email Designer for visual editing or uploading HTML
# Estemslboty .\

o emal preview svailable

Add subject line and edit email body

6. There are many options, for this test, choose Code your own HTML option

Cancel

Create your email
Do s | cotrom ——
Total design bredom HTMAL shls reguined ¥ Gt your el quichly resdy

Selact dasign template O

Code your own

7. In the Email Designer, insert a test line "Upgrade Offer Available!" just before the

</body></html> tags as shown and click on Save



. [ Detignae won | [T [ st commes | [ e | (Y

it e b Basic o s /
% & Q Find G Findandreplace %D Uado  C* Redo @D Auto complete D u{} T
© Tgetammbues a 1 <IDOCTYPE hesls
2 <html><heass
& musences 3 ety charsets ut!-8"»
. P 4 <mety names"content-version® content="3.3,42%
(3] Offer decisions 5 <meta namesx-apple-disable-sessage-reformstting'>
TR omsernt -~ ? + 3 6 ®metn names”viewpert” comtente uwidthedevice-width, initial-scalesl. 8"
<style data-names"defsult” types"text/css">body{font-fanily:sani-serifimargini@ !important;padding:d |ispertant;t
Fu Helges tunctions - T 8 <body class ideacr-body" data-body-widths" 758
j e ] “div classs"acr-container se/dive -
& ssers — 10 Upgrade Oifer Avallable!
Beling Address + 2 11 </body</Rials
K Favories ==
i Comeety and Prefeences + 3
5 Fragments
B AEM ot Fagment R d + 3
| motstephone + ¥
| Persan +
] wersoru st +

Email Designer

8. Wait for the confirmation message to appear at the bottom-right corner

Word wrap: Off Pills: Off

® Email saved

Confirmation

9. Click on the left arrow next to the Email Designer to exit

Email Designer
(— wem v || T | Simulats Content | |+ Mot m
wwmmmm 1
1 Profile attributes & Q Fnd T Fedandreplce %D Undo  C* Redo @D Auto complete @ n“.T
1D Target smibestes q 1 e
2 «
& rodiences a gty charseta”uti-g"s
1 [ + 7 4 <meta nase="content-version® contents"3, 342>
AR deculone 5 <meta names"x-apple-disable-nessage-reformatting”s
IF. Contaaot abebiies [ . + & 6 <mota namesviewport” contents"widthedevice-width, initial-scalesl.B"s
7 estyle data-noses"default” types”text/css">body{font-fasily:sans-serif;margini@ {important;padding:d timportant;t
£ vielper tunctiens - . B <body class ide"acr-body” data-body-widthe=750">
j|es: * a <div classe"acr-container=r</divs
B2 Amens = 1 Upgrade Dffer Available!
Biling Addens + 3 11 </body=</htal>
¥ Favories -
Consents and Preferences 4+ 3
B fgments
B itysp 3
1 AEM cerons ragreeet ik *

Exit Email Designer

10. A confirmation dialog pops up, click on the Save & close button

Close Email Designer

Save changes to the Content Editor document 'No subject line defined' before closing?
If you don't, your changes will be lost.

Cancel Save & close ( Close without saving)

Save & close



11. Review the Email properties and actions including the text added to the Email body.

Click on the left arrow to navigate back to the campaign canvas

£ DCMDL-CampasgneTest » Email using Profile attribute (3] simulate coment
Properties  Actions  Condent
Ernail Ly view condiguration detais L# Comtent emplate
Header
Fearm name
s DEP Labs
Fremodepgemad dep-lab com
Upgrade Offer for Basic plan members Feoememail

dep@ernad dep-labs com

Subject et
Upgrade Offer for Basic plan members o AR

Body
Use the Email Designer for visual editing or uploading MTML

A Edi email body

Back to Campaign canvas

Add Bottom Branch Email Activity

Back in the campaign canvas, click on the + of the bottom flow and select Email from the

Channel activities. Follow the same steps as above (Steps 2 to 11) except for the following:

* Rename the label to Email using Target Dimension for the Email activity

* In the Email settings, choose the Relational-Email Email channel config

< OC-MDL-Campaign-Test >[Emall using Target D]mensinn]

Properties  Actions  Content

Actions
Email Edit content
Ermail configuration # @
Relational-Email w
Selegt oF create mew cmﬁgurahr:-n
Business rules

Add the second Email activity

Recap

You have now seen how to configure the Email activities with the Email channels. Each

activity was then configured with a very basic Email subject and body. The entire



campaign will be tested next.



41.5. Test the Campaign

Objective

In the next set of steps you will run the campaign in test mode to confirm the functioning
as expected before publishing the campaign. In this case, test mode does not actually

send emails, but it helps verify the entire flow and identify issues early.

Start the Workflow

1. Once the two Email flows have been configured, the Campaign should look like the
following. Click on Start button to run the campaign in Test mode
OC-MOL-Compaign-Test & — . S py |
= Campaign & Droft  Last modified 7 minutes ago B o mprehle it /; m

b a @ m

Resed T

Start the test mode

As mentioned in the previous lab, Test mode enables to validate the campaign
execution and the outcomes of the various activities. Each activity is executed

sequentially until the end of the flow is reached.

2. The test execution of all the campaign activities starts, verify the results



OC-MDL-Campaign-Test  #

Gil] Assoon aspossible | | @ weming (1] || B Sop | B & Restart || ee m
Campaign & Droft  Lawt modied 15 hours sgo

e SEFL CSCR | |

Reset 7%

Wl g Proi
o o —g— T s —— O
Oy (LT
= &
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Gy
""""" g T e i
o ——e— = Dimeon —{—}—8—a0
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Test mode

Email Report #1

1. To test the Email delivery, click on the Email using Profile attribute activity and in the
right hand pane, click on Run test

OC-MDL-Campaign-Test  #

[ Assoon as possible o Wamings (2) B G i~ {I:} Restart e v
Carnpaign & Droft  Last madified T misutes a0

b s@am O

Tenod®
Reset TR
Label
I Email using Profile attibute @
View the content o setlings of this action.
A Editemal
Launch the emadl in test mode to compute KFls.
gl g ey .
~ we : [ —— " —— dip Fun test
P (o
Bt msince
> —— — e E—— L ::
Ty
P P el e o Imetwing Tuget
ns * [ree e —°—
et

Run test for Email Report #1

2. Wait for the confirmation message and then click on View report to see details of the
Email test
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& Eda email
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3. The Email report page is presented with Campaign statistics and the execution status.

The Email test is a verification of the activity to ensure there are no errors and does

not send emails. It typically takes about ~5 minutes to complete.

€ DCMDL-Carmpaign-Test » Email using Profile attribute

Campaign statistics

Content

[ Execution is still in progress, please check ha(klal:l]

Email

IDEP Labs
Fromudepgemail dep-lata com

Upgrade Offer for Basic plan members

Upgrade Offier Available!

Campaign statistics

Properties

larree
Email wsting Profile attribate

Campaign il
déoed?i-3526-45083- 8802 36/51 634200

Category
Marketing

Aocess managemen labels
Na lbets selected

Actions

Action K

L
33521438-Ta02-4535-BoSe-TERec 14524

Oharnel

B8 Emaid

Ao NTRcking,

r-c: Simulate conlent

Deseription

Campaign wertien i -

L
bBENSa-cha3-4B6-Se00-e2dbesiBaMRe

Besiness rules. (1)
Mo rule sebs selecied

AcBon name
Email using Profile atiribute

Conliguration
Profile-Email



You may need to refresh the page a few times to see the final test result.

4. Once the Email test is complete, the results are presented. There will be some

percentage of errors, click on View more to know the reason.

€ OC-MDL-Campaign-Test » Email using Profile attribute ) simulate content
Campalgn statistics Wit mane
a8 0 H
Targeted Excluded Errors
Content Properties
Ervl Hame Descripiion

Ernail using Profile sttribute

Campaign iD L Campaign versien iD

dbdeedM-215a8- 45838802 3686244500 BBAXI0Ss-chal - 4886-Sede- e 2MbhaAiSe
DEP Labi
Fromdepgiemal Sep-lata.com Categarny Burtiness nules. (D

Markiteng Mo ke 9613 selected

Upgrade Offer for Basic plan members

Acreis mansgemment Lt
Upgrade Offer Available!

o labels selected
Actions
Action 1D L Acticn. rume
33501435 7402-4539-8C50-TEIC149c24 Emael uesing Profile attribute
Chaneed Configuration
B Email Profile-Email
Error rate

5. The reason states " Email address not found in profile "

¢ OC-MDL-CampaignTest » Email using Profile attribute [ Simulate cantert

Campalgn statistics _

100% 0% 82%
k] ] Ell
Targeted Excluded Errars
Reason Volume
Email address not found in profile a
Content Properties
Email Mame Dreeription

Email using Profile attribute

Reason



Since the Delivery address configured for the Email activity, Email using Profile
attribute, was configured to use the Profile attribute personalEmail.address ,

it created a dependency on the AEP Profile.

Of the 38 qualified customer IDs from the relational schema, the system could
find only 7 corresponding AEP Profiles. For the remaining 31 of them, AEP
Profiles did not exist which resulted in the 'Email address not found in profile'

error message.

It is important to remember that data in the datalake and the relational store are

kept consistent when using AEP Profile attributes in orchestrated campaigns.

Email Report #2

1. Repeat the same process for the Email using Target Dimension activity

OC-MDL-Campaign-Test 4
— [IE] As so0n s possible o Warnings {2) B 5w ) (¥ Bestart e m

Camgaign & Deoft  Last modified T minutes ago

LS E @M  EmilD
e mnL®

Labe

| Email using Target Dimension (0]

Vikw the conbent or settings of this action.

A Edit email

Laurch the ermail in test mode to compute KPH.

Eral suing Pt

T P b
- o —— T e — [} —g— Laa Pmi
o sl
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sl s Tanges
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Run test for Email Report #2

2. Wait for the confirmation message and then click on View report to see details of the

Email test
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| 33+ — w— » et ———@ (| Lrunest | | b viewrepont
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@ /

= Email using Target
| o E—m— " pimension Rewit {
Ernail

& Tost mode launched successhully

View report

3. Once the Email test is complete, the results are presented. In this case, there will be

Nno errors

€ OCMDL-CampaignTest » Email using Target Dimension @ simulate content

Campaign statistics

28 o ]
Targeted Excluded Errors
Content Propert
Ernail Mame Ceescription
Ernail using Target Dimension
Campasgn 1D C Campaign vevsion [0 L
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Actions
Acon ID Action name:

Campaign statistics

5
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Channel
B Ermail

Ermail using Target Dimendion

Configuration

Relational-Email



Since the Delivery address for the Email activity Email using Target Dimension,
was configured to use the dep_rel customer_account.email , from the

Relational schema, there was no dependency on AEP Profiles or its attributes.

All 38 qualified customer IDs were found to have corresponding emails in the

Relational store and could be targeted successfully without any errors.

Stop the Workflow

Click on the Stop button to stop the Test mode for the campaign

Both email channel configurations were tested within the same campaign, and
differences were observed between using an AEP Profile attribute and using the

Target Dimension in the Email channel configuration.

Congratulations, this concludes the Message Delivery lab.

Recap

You have now seen how to test the campaign created to understand the flow and behavior.
Here the nuances of using the different settings for Email channel configuration was well

understood during the test flow execution.

You can read more the campaign test mode here, if you are interested.


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/campaigns/orchestrated-campaigns/launch/start-monitor-campaigns

Summary

Through this lab you did the following activities:

Built an Orchestrated Campaign
Constructed an audience for Basic Plan members using the Build Audience activity

Fork the audience to create two branches and used the Email channels - Profile-

Email and Relational-Email respectively to send messages

Tested the campaign to learn the difference in behavior between the two Email

channels configured

IF YOU ARE READING THIS IT MEANS YOU ARE AT THE END OF THE LAB.

DO NOT PROCEED, DO NOT PASS GO, DO NOT COLLECT $200



Flagship Phone Launch

Pre-Requisites
The below labs must have been completed before starting this lab

Data Stores -- Relational Store in Action — Profile Target Dimension

Data Stores -- Configure Email Channels — Configure for Relational

(this setup step takes up to 3hrs to complete)

If you have not completed these labs please do so now before continuing.

Learning Objectives

Build an Orchestrated Campaign using a variety of workflow activities
Construct an audience using a Build Audience activity

Understand how to setup an SMS channel

Save an audience to the audience portal

Target both the customer account and individual lines with email and sms messages

Use Case Description

Immediately following the launch of a manufactures' latest flagship device, send a targeted
message to account holders and line users with older models -- inviting them to upgrade

and experience the future of mobile.
Key callouts:

Save the audience of all customer lines to the Audience Portal

Target individual lines and account holders with a message (you'll use SMS)



This scenario simulates a telecom contract upgrade campaign, where secondary

(dependent) lines receive targeted upgrade messaging.



Configure SMS channel

Objective

In the next step of steps you will configuration the SMS channel. This is required so that

you can send messages to individual line holders later on when you are building your

campaign.

Navigate to Channels

In Adobe Journey Optimizer, go to the Administration - Channels menu.

Select SMS Settings — API credentials.

Click Create API credential.

A\ Adobe Journey Optimizer

& o

Q Search Experience Cloud (Ctrl+/)

Se) Subscription lists
E] Hide panel API Credentials

,Q Profiles

FIRIewIus N
o T8
Q) Identities P pools Y G
v Privacy Suppression list

LABEL
@ polici Allowed list
oleles SMS_TEST

Seed lists
Q Requests
B Audits ~ LANDING PAGE SETTINGS

?& Data Lifecycle

v Administration

Landing page presets

Landing page subdomains

48 Configurations

p }
2% Businessrules

v SMS SETTINGS

API credentials

& Alerts

9’{3 Sandboxes

Channels

[N .

SMS subdomains

SMS webhooks

v WEB SETTINGS

Developer Enablement

i

Define the SMS API Credentials

You will start by creating the API connector that AJO will use to send outbound SMS

requests.

PROVIDER

Sinch

m chakri-dev2 (VA7)

@ o &= (

Create API credential

SERVICE ID

C_ADB_US_RA1



1. Under SMS Vendor choose Twilio.

2. Enter the following API credential details from the Sandbox Assignment.pdf file that

was emailed to you:
o Name: DEP SMS
o Account SID: value from the PDF
o Auth Token: value from the PDF

3. Click Submit to register the API credential

* Required
API credential details @

Adobe Journey Optimizer sends Mobile messages through SMS service providers. Select your provider, and fill in
your API credentials.

SMS Vendor * Name *

| |

| Twilio v | | DEPsms v
Account SID * Message SID

Auth Token *

. D |

Restricted Account SID

Enter SMS API credentials

Create SMS Channel Configuration

Now you will map this API credential to a channel configuration that journeys and

campaigns can use.

1. Navigate to Channels —» General Settings — Channel configurations.



= A\ Adobe Journey Optimizer

£0)  Audiences

g Hide panel
f55) Subscription lists

0 )
2 Profiles v GENERAL SETTINGS

Identities

Channel configurations

~  Privacy Execution Fields

Language settings
M Policies S 5

Feedback webhook settings
(} Requests

7z)  Audits ~ LANDING PAGE SETTINGS
v Administration Landing page presets
i . Landing page subdomains
dob  Configurations
% n
> Business rules v EMAIL SETTINGS
O Alerts PTR records
?;3 Sandboxes Suppression list
Channels \ Allowed list
() Tags

Vv SMS SETTINGS

[& License Usage

Navigate to channel configurations

2. Click Create channel configuration.

Channel configurations Create channel configuration

Y Q

Create a new channel configuration

3. Fill in SMS Channel Configuration Settings with the following values:
o Name: Relational-SMS-Multi-Entity

o Channel: Mobile Message



If you get an error of user does not have permissions ignore it and continue

on with your day

o Marketing Action: SMS Targeting

SMS Settings

On selecting Channel as Mobile Message, a new section SMS settings shows up. Fill it in

with the following details:

* Mobile message type: Marketing

* Mobile message configuration: DEP SMS
* Sender number: 01234567890

* Subdomain: leave blank

° Opt-out humber: leave blank

Mobile messagetype @ *

© Marketing (O Transactional

Mobile message configuration (@ *

DEP SMS v |
Sender number *

01234567890 v ‘
Subdomain @

Select Subdomain v ‘
Opt-out number

Enter SMS sender number

Execution details

1. Under Execution details, click the tab Orchestrated campaign



Execution details

Journey & Action  Orchestrated campaign\

2. Ensure the Enabled checkbox is checked

Execution details

Journey & Action | Orchestrated campaign

Enabled

Enabled orchestrated campaigns

3. Next under the sub-section Execution dimension ensure the following are setup as

such:

o Deliver on message per: Target + Secondary Dimension

o Profile Target Dimension: del-rel:

Customer Account - customer_id

o Secondary Dimension: customer Line

Execution details

Journey & Action  Orchestrated campaign

Enabled

Execution dimension

Deliver one message per: *

O Terget Dimension @ _Target + Secondary Dimension

Profile Target Dimension %

Select Target Dimension A v k

dep-rel: Customer Account - customer_id ‘\

Setup the execution dimension

Execution dimension

Deliver one message per: *

(O Target Dimension @ Target + Secondary Dimension

Profile Target Dimension *

| dep-rel: Customer Account - customer_id

Secondary Dimension *

[ Select Secondary Dimension

L

Plan Lockup
Order

Order (email)

Customer Line

Customer Address

Billing Statement

Secondary Dimension



This is telling Orchestrated Campaigns that when it sends messages if should
deliver one message per record that that matches to the Profile Target
Dimension.

4. Under Execution Address heading ensure you select the radio button for Secondary

Dimension and then click the edit button on the SMS Execution Field

Execution Address

Source

O Pprofile (O Target Dimension @ Secondary Dimension

SMS Execution Field

(@]

Choose execution address

5. 0n the pop-up, click into the schema dep-rel: Customer Line and select Mobile

Phone.
Select SIS Execution Field el e — %
Torget Dimension
& i Target Dimension » deperel: Customer Line
Descrption Refeenced from Attrbutes a .
Title Description Referenced from Attrbutes

lo) 0O Atveline - - targetdep. rel_customer_ineactive o

O customerip . - torgetdop. rel_customer_inecustor

O CustomerLine 1> % - targetdep rel_customer_line.custor

N 0 s : . e

’ @  MobiePhone - - targetdep_rel_customer_linemobil

O primary Line - - torgetdep. rel_customer_line prima

O Productio - - targetdep.rel_customer_line produ
O smsoptin - - torgetdep. rel_customer_lnesms ¢ .

Mobile Phone field

6. Confirm the final Execution details section matches below



Execution detalls

Journey & Action Orchestrated campaign

Enabled

Execution dimension

Deliver one message per: %

() Target Dimension @ Target + Secondary Dimension

Profile Target Dimension *

‘ dep-rel: Customer Account - customer_id v |

Secondary Dimension *

| Customer Line v

Execution Address

Source

(O Profile (O Target Dimension @ Secondary Dimension

SMS Execution Feld

dep_rel_customer_linemobile_phone v | I__} |

Final execution details config

Submit & Review

1. You can click the Submit button to complete the configuration and should see a

success message appear

0 Channel configuration Relational-SMS-Multi-Entity is submitted and

processed successfully for use.

Success message

2. On the channel configurations inventory page ensure the status shows as Active

before moving on



Channel configurations

Y Q 30f3
Configuration name Channels Status
Relational-SMS-Multi-Entity see SMS ® Active

Active SMS Channel configuration

Wait until the status turns Active otherwise future lab steps will fail miserabily for

you

3. When the status turns Active you are complete!

[0 Booyah! Your SMS channel is now live and ready for action!

Recap

You have now seen how to successfully configure a SMS channel. Note this is an API-
based SMS so depending on your provider they may use alternative methods for

authentication.

You can read more here if you are interested.


https://experienceleague.adobe.com/en/docs/journey-optimizer/using/channels/sms/configure-sms/sms-configuration

4.2.2. Create an Orchestrated Campaign

Objective

In the next step of steps you create the shell of an Orchestrated Campaign (no activities)

which is the starting point for any campaign.

Navigate to Campaigns

1. First make sure you are in the Adobe Journey Optimizer application by selecting the

app from the apps drawer in the upper right of your browser

Developer Enablement

m dep-cli-v3 (VA7)

& @0 PO

Home

App Builder Catalog
Experience Manager
Experience Manager Assets
Experience Platform

Journey Optimizer

People

Real-Time CDP Collaboration

Workfront Fusion

Assets A
Data Collection

Exchange M

Admin Console A



2. In the left navigation rail, select Campaigns

3. Then click the button Create campaign in the upper right

= A\ | Adobe Journey Optimizer Q search Experience Cloud (Ctrl+/) Developer Enablement mdey—dirﬂ(w\ﬂ B @ Q = .
i Overview  Orchestration  Action APl triggered
v "
Name Status v Channels v Tags v Created v Created By v 4 Last Modified v LastModified By ~  Published v

Create camaign

4. In the modal that displays select Orchestration - Marketing and the click Confirm

Create your campaign

Adobe Journeys Optimizer offers various types of marketing campaligns @

Orchestration - Marketing

Create your segmentation flow, craft your cross channel messages and plan your
campalgns. Supported channels: Emall, SM5, Push notification.

@ Scheduled - Marketing
Deliver single or recurring outbound deliveries or ongoing Inbkound actions.

@ Scheduled - Transactional
Deliver simgle or recurring outbound transactional actions.

’ API triggered - Marketing

Deliver personalized marketing communications to targeted audiences. Supported
channels: Email, M5, Push notifications.

’ API triggered - Transactional

Deliver transactional communications to Individual profiles or sets of profiles.
Supported channels: Emall, SMS5, Push notifications.

S

Create orchestrated campaign



Campaign Settings
1. Fill out the required camaign metadata with the following information:
o Name — Flagship Phone Launch
o Description — /eave empty
o Merge policy — Default Timebased

o Tags — leave empty

When done your screen should look like below.

Campaign settings

Name #

Flagship Phone Launch

Description

Merge policy

Default Timebased v |

Tags

Campaign settings

2. Click the Save button to continue.

Understanding Scheduling

You should land immediately into the workflow canvas after you create your campaign.
Note that in the upper right there is a scheduling option for how often this workflow should

run for you campaign.



The default is alwasy set to As soon as possible. For this exercise, we will use the default

but there are many other options to available to you.

Scheduler @

Execution frequency

As soon as possible

As soon as possible
Once

Daily

Several times a day

Weekly

Monthly

Scheduler options

Recap

You have now seen how to create an Orchestrated Campaign and the general options

available to you when it comes to scheduling.



2.2.3. Build an Audience

Objective

In next few steps you will be creating the audience you want to target for the campaign
which is the all the active line holders who have a make that matches the flagship phone
that is launching. The goal being this is the group you want to target with a SMS message
nudging them to upgrade their phones.

Add Build Audience Activity

1. On the canvas click the + symbol and then select the Build audience activity to add it

to the workflow

| Q

Targeting activities
3. Build audience

£ Inaemental query

§)) Read audience

Flow control
£ Fork

O Wart

O End
>» —a 0

Add build audience activity

2. In the right rail you see the Build audience properties. Update the Label to state the

following: Active Lines with Apple



Bulld audlence ®

T O neg 9
Label
’ Active Lines with Apple ®

Build audience label

Select Targeting Dimension

The next step is to select the Targeting dimension (i.e. what table you want to query). Do

the following steps:

1. Click on the search icon in the Targeting dimension box

Bulld audlence @

T O neg 9O

Label

‘ Active Lines with Apple ®
Audlence

Targeting dimension *

£

Contlnue

If the audience Is empty
() Generate an outbound transition

Select targeting dimension

2. 0On the popup, search for and select the table named dep-rel: Customer Line and then

click the Confirm button.



Targeting dimension R

T [a @ wam L

Fchema

| ip-el: Cumionmed Lt

Select dep-rel: Customer Line

Note: Always remember the targeting dimension of each audience you create.

You'll learn its significance in the next steps.

Note: if you ever select an Adobe created schema you note the schema starts
with = (caas). This is just a namespace applied to the tables within the relational

store and stands for Campaign as a Service :)

Create Audience

Now that you have selected your targeting dimension (what relational schema you are

going to query) you can start creating your definition.

1. In the right rail click on the Create Audience button

Bulld audlence ®
T © Il & D

Label

‘ Active Lines with Apple ‘ ®

Audlence

Targeting dimension *

L

’ dep-rel: Customer Line

‘ # Create audience

Create audience

2. Next click on the Add condition button



—
Q

Begin creating an audience

‘ @ Add condition ‘

Add condition

Create Condition(s)

Now its time to write the logic of the audience using the attributes found in the schema.

The goal is to find all customer lines who are active and using a make of Apple.

Create condition #1

1. Using the following information and then click on the refresh icon to view the count.
o Attribute: Active Line

o Value: true

Custom condition

Attribute

‘ Active Line (@active_indicator) Ly ‘

Value

| 7= il

2. Click Refresh icon to view the qualifying counts on the condition.

v Refresh lcon

i Active Line W &

You should see a result of 241 if you've built the condition correctly



Create condition #2

1. Clicking the Add condition button and select the dep-rel: Product [Lookup] schema

by clicking on the > icon

Select attribute

L Attributes > dep-rel: Customer Line ®

*x [a l

Product ID @D e 4o
SMS Opt-In @
®.o dep-rel: Customer Account >

@ Emall Tracking (Secondary)

Kg Message Feedback (Secondary) >

<g Push Tracking (Secondary) >

Edit expression | Confirm

Selec the dep-rel: Product [Lookup] schema

»

2. Look for the field named Make and click on the three dots and select Distribution of

values



Select attribute

; Attributes > dep-rel: Customer Line > dep-rel: Product [Lookup] (@

* [a |

&
5G Compatible @®
Last Modified @ oo
Make @ 'L}

Model * (S Distribution of values

Y Add to favorites

Price (USD)
Product ID @®
Product Type ID @ - »

»

S

3. Note the various values. You only want Apple and thankfully it doesn't have a 100

different spellings. Click on the Apple field to select it and then click the Select
attribute and value button in the upper right.

Distribution of values e [ ettt et | Cnr

T o8
Msks { vl Dibommir L » oo pasbnct Mook » fon )

-

ko
vy
Goagh L
il

This is a prime example of where the data architect should have designed the
schema with enumerations. This way a marketer doesn't have to manually

select/type in the value. Shame on the data architect!



4. The Make field is automatically added along with conditions shown below.
o Operator: Equal to
o Value: Apple

o Case sensitive: Enabled

Click on the calculate icon and you should see 85 as the result.

Antribauite

[#]

W

| Make (product_lookup/@make) l._)
| g Active Line a1 o = -
= g
1 ‘u Make equal to Apple ** #£ o x wqual to -
! Value
Apple 1)
@D Case sensitive

Condition #2 Final Count

Note the use of the AND operator in the group. Whether you build this in a single
group like shown or multiple groups the AND is important because it tells

Orchestrated Campaigns both conditions must be true.

Verify counts

1. Click on the Calculate icon found in the right rail under the heading Profiles targeted

to get an exact estimate of the audience size. You should see 65 as the final count.

Rule properties

© View results

<[> Codeview

Profiles targeted
%> Calculate

l Y Select or save fitter l

Calculate exact audience size



Notice how each individual condition returned a different number (condition #1 -
- 241 and condition #2 — 85) but the final audience size was the lesser of the

two conditions. This is because of that AND operator.

2. If you see final count of 65 click the Confirm button in the top right of the screen and

then click the Save button in the top right to save your work.

Challenge

Assume for a moment you had typed in the last condition such that Make was equal to

apple (lowercased) and you had left the configuration option for Case sensitive

toggled on . This would make that conditions record count equal to 0. So you would have

241 active lines and 0 where the make is apple.

What would be the final audience size it this case?

& Add condition ‘

(]

2
Q
x

i Active Line

W
|

i Make equaltoapple *

Last conditionis O



v Answer

Its zero :) Do you know why?

Create audience

© #d condeson tOF R H LR BB e

- ] - Anritnae
Maike {preduct_lookupl@make)

e

£ Active Ling R

Lo ——

§ Make equl 1o apple ™
Wk
apple
D Coe sernitive

Recap

Rule properties

G Wi results

4y Coddeview

0 ~l—
Profiles tarpeted
£ Calculate

T Select or save flter

You have successfully created your first audience and should now see how easy it is to

develop and validate your counts within the Build Audience activity.

D

‘ As soon as possible ‘ | @® Noalert | st P start ‘




2.2.4. Fork the Result

Objective

This step is simple in that all you want to do is add a Fork activity such that you can

duplicate the result to do two different things with it in future steps:

1. Save the audience for others to use for advertising or cross-channel purposes

2. Send SMS messages to the individual lines.

Create the Fork

1. On the workflow canvas, click the + icon after Build Audience activity and select the
Fork Activity

Flow control

<L Fork
—{ Result }——00\

Add a fork activity

2. Update the names of each transition in the fork by click on the transition and then

assigningthe names as outlined below:
o Top — Save Audience

o Bottom — SMS



Fork @

R
Label

[ Fork ®
Transitions @

[ <+ Add transition

Transition 1

1 Save Audience

Transition 2

1 SMS

Update the transition names

When done your canvas should now look like so...

Active Lines with Apple Save Audience o
2 Build audience "t :
Fork
> —0—=a —H{ew—Q—a <
Guery: Fork
{Active Line) AND [Make squsl to ;
apple} {sws ——@ © !

Final result with fork activity

A fork activity essentially is just duplicating the result from the previous activity

into two independent branches

4. Click Save on the top of the workflow canvas.



‘ As soon as possible | @ Noalert P start Hi‘ W

Save your work

That was pretty difficult, wasn't it

Recap

Welp, you created a Fork of the result (i.e. duplicate the result) which allows you to clearly
dictate a branch to process a Save Audience whereas the other one can be used for SMS

sending.

You need to use Forks especially if you plan to save the audience as a Save Audience

activity does not allow activites to follow it.



2.25. Save the Audience

Objective

In the next set of steps you will be saving the audience your created back to the Audience
Portal so other solutions across Adobe Experience Platform and its applications can

leverage it for their own use cases.

Change the Dimension

1. On the workflow canvas, click the + icon on Save Audience branch and from the list

of activities, select the Change Dimension activity

& Split

4 Enrichment
%, Reconciliation

Y Deduplication

J Change dimension

Channel activities

4

24 Email

;

SMS

% 1

Push

Flow control

L Fork

J» AND-join

© wait

M _cnd
—-’ Result H (+)

2. Update the properties of the change dimension as outlined below:
o Label: cConvert Line to Account

o New target dimension: dep-rel: Customer Account



Link to target dimension Link to target dimension

Attributes > Active Lines with Apple @

Attributes > Active Lines with Apple > Targeting dimension
Q

‘Q

& Togeingdmenson

I %o dep-rel: Customer Account I

8. dep-rel: Product [Lookup]
< Emall Tracking (Secondary)

ﬁ Message Feedback (Secondary)

peleg ey Gancel ¢ Push Tracking (Secondary)

Click arrow on targeting dimension

Select Customer Account

Why are you doing this you ask? Remember that to join to the Real-Time
Customer Profile (which is where you save audiences to) you have to use the
Profile Target Mapping you configured which only joins from the dep-rel:

Customer Account schema.

3. When done, you should now see this in your canvas. Save your work!

A > Q @ m Change dimension @

femselected  Cancel @

T o neg °
Label
Convert Line to Account
3 Convert Line to Account
Change dimension SR
© 0 B
New target dimenston: New target dimension
dep-rel: Customer Account
dep-rel: Customer Account (target/...
ao

Deduplicate the Result



1. Click the + icon after the Change Dimension activity and from the list of activities

select the Deduplication activity

Targeting activities

11 Save Audience

€ Combine

< Split

& Enrichment

*% Recondlliation
e

3 Change dimension

Channel activities

2% Emall

5= SMs
B° Push
Flow control
<L Fork
3+ AND-join
© wart
Q End

Add deduplication activity

2. Update the label of the Deduplication activity to Dedup customer id

Deduplication @

T oOn L d
Label
[ Dedup customer id ®

Fields to identify duplicates @

‘ =+ Add attribute

> Deduplication settings @

O  Generate complement @

Deduplication label and primary set



3. Now click the + Add attribute button and select the field from the schema titled

Customer ID

Deduplication @

T on L ®
Label
‘ Dedup customer id ®

Fields to identify duplicates @

+ Add attribute ‘

> Deduplication settings @
(O  Generate complement @

Add attribute

Select attribute

Ay Attributes > Convert Line to Account ®
* Q
I Customer ID ® & I
Customer Line ID ®
%o Dimension of the previous targeting >
8 Targeting dimension >

» \
[ emopem |  coonm

Select the Customer ID field

4. Under the Deduplication settings, ensure you have the following set:

o Duplicates to keep: 1

o Deduplication method: Random selection

v Deduplication settings @

Duplicates to keep

B

Deduplication method

‘ Random selection v ‘

Deduplication settings

Note: the other options for deduplication allow you to specify your own custom

logic. Most of the time if you need to deduplicate you'll be doing it using the

primary key of the table.



5. When you are done your canvas should now look like this. Click the Save button in the

upper right before moving on.

Y

w.. Dedup customer id
Deduplication

b B

Q @ M

| Flelds to identify duplicates:

& CustomerID

Deduplication activity fully configured

Add Save Audience Activity

Deduplication @

T on g D
Label
Dedup customer id @

Fields to identify duplicates (@

-+ Add attribute

Aftribute 1

Customer ID (@customer... |D ]

v Deduplication settings @

Duplicates to keep

1

Creduplication method

Random selection v

(O Generate complement @

1. Click the + icon after the Deduplication activity and select the Save Audience activity



4

2 |

Targeting activities
[}] Save Audience

~ -

S >

Add the save audience activity

2. In the right rail set the properties of the activity to the following:
o Audience Label: Apple Upgrade Eligible Customer Accounts

o Profile mapping field: dep-rel: Customer Account - customer id

Save Audience @
T mnL D

Label

[ Save Audlence ] ®

Audience label *

| Apple Upgrade Eligible Customer Accounts |

Profile mapping field %

‘ dep-rel: Customer Account - custome... v ‘

Audience Mappings *

‘ + Add Audience Mapping ‘

> Dep_rel_customer_account Cu... [l

Save audience label and profile mapping

Note: The "Profile mapping field" is what you setup previously so that the
Relational Store can join to the Real-Time Customer Profile. The profile has been
modeled as a Customer Account level so you want to save the audience in the

same. Hence the need for the change dimension and the deduplication.

Audience Field Mappings



By default the primary key of the targeting dimension (i.e., Customer ID) is added to the
audience as a field. You can see this if you look in the right and expand the field. Two
things to note:

» Source Audience Field — refers to the field coming from the relational schema

» Target Audience Field — the name of the field that will be created as part of the

audience save

Audience Mappings *

4+ Add Audience Mapping

v Dep._rel_customer_account_Customer _id i11]

Source Audience Field %

‘ Customer ID (target/@customer_id) l__'/ ‘

Target Audience Field *

‘ Dep_rel_customer_account_Customer_id ‘

Default field added to Save Audience activity

Note how terribly the Target Audience Field is named
Dep_rel _customer_account_Customer_id . You should always change this to

something more legible to a marketer, no excuses.

Fix Default Audience Field

1. Rename the default Target Audience Field to Customer_ID like shown below:

Audience Mappings *

\ + Add Audience Mapping ‘

v Customer_ID i/}

Source Audience Field *

‘ Customer ID (target/@customer_id) ‘ L—/‘ ’

Target Audience Field *

‘ Customer_ID ’

Default field renamed



Now you have a human legible field name []

2. Click the Start button to run your workflow. Your workflow should now look like this
and you should see the counts as follows:

o Build audience: 65
o Convert Line to Account: 65

o Dedup customerid: 46

Workflow test run with save audience activity

Note: The save audience activity will only create the audience when the
workflow is published, not when it is simply started. When the audience is
created, it will include all the attributes you added to it and will join to the Real-

Time Customer Profile during the next scheduled daily run of the segmentation
service job.

DO NOT PUBLISH YOUR WORKFLOW!

Challenge

What happens if you do not deduplicate before saving the audience? Will the audience
store all 65 records or only the 467?

Conwert Line to Account
- i
ange dimseniaon

Mew target dimefdssn:
dep-rel: Customer Actount

Save audience with dedup activity beforehand



v Answer

The audience will store all 65 records, but a read audience activity will dedup them on

import based on the join condition

Recap

You should now have a good understanding of how the Save Audience works and why
deduplication matters. Remember that you always need to have the Profile Target Mapping
defined because the Relational Store data has to know how to join to the Real-Time

Customer Profile. The Profile Target Mapping is the join condition []



Filter the Lines

Objective

In the next set of steps you are going to filter out all the lines that are actually not allowed
to be targeted with a SMS message due to the their opt'ing out at the line level. You can

not rely here on Profile consent because this is a line level target.

Setup Split activity

Click the + icon on the bottom transition of the Fork activity and select the Split

activity on the popup.



[ al

Targeting activitles
. Build audience
§)) Read audience
4] Save Audience
€ Combine

o Split

& Enrichment

*o Reconciliation

Y Deduplication

J (Change dimension
Channel activities

= SMS

B Emall

&0 Push

Flow control

65, 35 - SMS

Add split activity to bottom branch

2. In the right rail update the Label to state the following: Filter out opt'd out lines



Split @
T © I g 9

Label

‘ Filter out opt'd out lines ’ ®

Split label

3. In the right rail expand the default segment Subset section and click the Create filter
button

Label

‘» Split ®

Segment @

‘ <+ Add segment ’

VSubset( T+t 3 @

Transition label

l Subset ’

Segment code

| |

| Y Ccreate filter I@

Add a filter to the split

4. Add a condition to ensure that you remove all Customer Lines that are opt'd out of

SMS messaging and then click Confirm.



Edit filter ©

’ €@ Add condition ‘

# SMS Opt-In

SMS Opt-in condition

You need to figure out how to create the condition but the final result should

match the screenshot above. You got this!

5. Click the Save button in the upper to save your work. Your canvas should look like so

NOW...
1]
4 Comert e to Account i Dechup eiomes
5,35 S Aetience ) — — A — L
- Mo taepat = T Mmmm
L] dep-rel: Curssomaer Acotent | @ Customer @ |
- PO
Fork
a5, 35 5M5 Q—q -2 ;ﬂ:mwmm_ [ st | a0

Add the SMS Activity

1. On the workflow canvas, click the + icon after the split condition you added and select
the SMS Activity



! J o
a Fliter out opt'd out lines T SMS

Targeting activitles < Split lﬂJ ° 4 » SMS

11 Save Audience

€ Combine
3 Split
4 Enrichment SMS activity on the canvas
*o Recondiliation
¥ Deduplication
3 Change dimension

Channel activities

% Email
1
EE
B Push
Flow control

Fork
ot -
3+ AND-join
© watt
O End

Add the SMS activity

2. In the right rail click on the Edit SMS button to start configuration of the SMS message

SMS @
O N LD
Create SMS content A

The SMS content must be created
before executing the campaign.

Label

‘ SMS ] ®
Category @

[ Marketing ’ v ]

View the content or settings of this action.

# Edit SMS

O  Send without confirmation

Edit SMS



3. In the top nav click on the Actions menu item and then from the SMS configuration

drop-down select the channel you previously created.

Properties  Actions  Content  Schedule

Actions

Moblle message Edit content

Mabile message channel configuration * (3

AHHHHH! [ v

\ Mo results

FIOTRE LaTgET UNTIeTSIon (L)

dep-rel: Customer Line

Buslness rules
Ruleset (D
| L

Actlon tracking

Track clicks on links in Mobile message

Oh no [J! Why are you getting No results? Didn't you setup your SMS channel

already? Is the product broken?

Freak Out Moment

The transition of the fork currently has a targeting dimension of Customer Line (i.e what
table the current result relates to in the Relational Store). What is unique with Orchestrated
Campaigns though is you always join back to the Real-Time Customer Profile at send time
so delivery and tracking information from messages is attributed to a profile. This join was

pre-build for you from the Customer Account table.

The channel configuration for SMS was already setup for you beforehand and it currently

looks like so...



Execution detalls

Journey & Action  Orchestrated campalgn

Enabled

Execution dimension

Dellver one message per: %

(O Target Dimension @ Target + Secondary Dimension

Profile Target Dimension %

| dep-rel: Customer Account - customer_id v |
Secondary Dimension %

| Customer Line w
Execution Address

Source

(O Profile O Target Dimension @ Secondary Dimension

SMS Execution Feld

dep_rel_customer_linemobile_phone v | L—)‘

How you read this is as follows:

* Deliver one message per the target dimension (i.e. Customer Account) on the number

of related records found in the secondary dimension (i.e. Customer Line)

* Execute each SMS delivery using the mobile phone number found in the secondary

dimension (i.e. Customer Line)

This unique ability to send many messages to one profile is one of the primary features of
Orchestrated Campaigns that makes it different from Journeys.

So how do you get this to work? Add a change dimension

Add Change dimension

1. Click the back button on the SMS edit screen



Hagship Phone Launch » SMS

Properties  Adtions  Content

Actions

SMS

Edit content
E SMS configuration # ()
w
SoleCt of Croats new Confiparation
Business rules
Fule et (D
v ||
Action tracking

B Track clicks on Unks in SM5

Exit the sms activity

2. On the workflow canvas, click the + icon between the Filter and SMS activities and
select Change Dimension.

[al

Targeting activities
& Combine

o2 Spitt

4 Enrichment

*o Recondiliation

® | ¥ Deduplication (/]
Convert Line to Account 1p customer Id
% Crange amension picton
=) m— —
New target dimension: Flow control tify duplicates:
dep-rel: Customer Account £ Fork EE
J+ ANDjoin

© watt

IO =< :I;:mutmum""e’—’s.‘mn - O1—a = :ﬂ:

Add change dimension

3. In the right update the change dimension with the following information:

o Label: Convert Line to Account

o New target dimension: dep-rel: Customer Account



Change dimension @

m O g O

Label

’ Convert Line to Account ®
Target dimenslon

New target dimension

dep-rel: Customer Account (target/... | [» I

Change dimension configuration

4. Click the Save button in the upper right of the canvas to save your work. When done

your workflow should now look like this...

Conwvert Line to Account
Change dimension

| g < :ipl.::rumnp‘l'dumllnes [ ik }_o g [R‘"“‘i}—e g = x: -

Mew target dimension:
diep-rel: Customser Account

Final workflow after change dimension

SMS Message Configuration

Now that you've fixed the workflow let's try re-configurating the SMS.

1. Click on the SMS activity in the workflow canvas and then, in the left rail, click on the
Edit SMS button



SMS @
TON LD

Create SMS content A

The SMS content must be created
before executing the campaign.

Label

| sms } ®
Category @

‘ Marketing v ‘

View the content or settings of this action.

# Edit SMS

(O  Send without confirmation

Edit SMS

This screen takes a while to load. | know its annoying, trust me its being fixed

2. In the top nav click on the Actions menu item and then from the SMS configuration

drop-down select the channel you previously created.



Properties Content Schedule

Actions

E Moblle message Edit content

Mabille message channel configuration = (&

U d
| Relational-SMS-Multl-Entity I

dep-rel: Customer Account + dep-rel: Customer Line

Buslness rules

Ruleset @

Actlon tracking

Track clicks on links In Mobile message

SMS configuration with your sms channel

Feels good doesn't it

Recap

You made it through this one and hopefully learned two very important things:
1. You final results targeting dimension has to match the channel configuration you want
to use

2. The Change dimension activity is likely going to become your best friend for ensuring

this happens



Compose the SMS

Objective

In the next few steps you are going to compose a VERY simple SMS message. You'll see
how you can easily add some content at an EXTREMELY basic level and personalize the

message based on the data in the relational store.

Navigate to Content

Click the Edit content button, or navigate directly to the Content tab

Propertles  Actions

Actions Pick an option

o

SMS configuration % (3

| Relational-SMS-Mult-Entity | v @

Select or create new configuration

Buslness rules

Ruleset @

Actlon tracking

Track clicks on links in SMS

Create the Message

Click on the Personalization button to create your message.



SMs ‘ L View configuration details ‘ | L4 Contenttemy

a 7]
Compose message

9:41 il F - Message

< g Add text message

18337370925

Text Message A
Today at 9:41

MMS
Add text message o

Enhance your message content with a media (image, file..) or add a message
subject by sending it as a8 MMS message

The "magic wand" option uses Al to help you write a message. Check it out if

you'd like but we won't be covering it in this lab.

2. Copy and paste the text below into the SMS message body.

Hi from Connection 5G! Your phone_make phone_model is eligilbe for a free upgrade tc

Be sure to turn Word wrap to On in the message editor. You can find in the lower

right pane of the window.

3. Update the two fields in the message called phone_make and phone_model below
using the Target attributes option in the left rail. When done your message should

match the screenshot.

Hi from Connection 5G! Your {{target.dep_rel_customer_line.dep rel product_lookup_.make}}
{{target.dep_rel customer_line.dep rel product lookup_.model}} is eligilbe for a free upgrade
to the one of the new iPhone 17 models. Shop online or come into a store today to take
advantage of this offer.

Final sms message



Why are you doing this? Well you want to personalize the message with the
customers phone make and model and this information lives within the Customer
Line table in the relational store. This demonstrates how you can use data from

Orchestrated Campaigns to personalize messages.

4. Click the Validate on the editor and make sure there are no validation errors and if

good click the Save button

Message e [ D
I e S Profile atiributes o C ohnd T Andaedreplice D Unde O Redo ) At compiete (B
2D Tarpet attnbutes a 1 Hi from Comnection 5GY vour {(targer.dep rel customer lime.dep rel _product lookup_.make))

[{rarget dep_ral_custoser line.dep_rel_product_lockup .model}} is eligilbe for a froe upgrade
to the one of the new ifhone 17 models. Shop online or come imto & store today to take
Audiences ¥ -
— + sdvantage of this offer.
[3] Oftes decraons . -
¥ contextus sttibutes B expenance + ¥
,; Helper funclions — - I
B3 Dociion polides vy
Bling Address + »
W Favormes -
Conents and Preferences + ¥
-4 Condttions
B rragrments | MenttyMap e ¥
Bl AEM content fragment T motte Phone Fa
- -
w0 Integrations PN
Personal Emad +
-
segmentMemberthip +
Shipping Address + 3
Test profile
L + e
froms martuan

Can't find what you're looking for? Try changing the seanch criters
o fiers by cioking on e 8 kon A the iog.

Line i, Characler 296 Font sire- 14px Word wrap: On Pl On
Validabion - ¢ efrors found x

) Thete are o errers IR the expreisian

&« B SaveasFrogment | | G35 M Assistant

Validate and save the message

5. Click on the back arrow (¢«) when you are done to return to the workflow canvas



Sandbox validation » SMS [T Grvwilate consert
Properties  Actiens  Comtenl  Sebedule

M5 @ Wiew channed configuration detals. | | [ Content template
o+
-
e (4]
Mg ﬁ
o] = Hi from Connection 56! Your {{target dep_rel_oustomer 5. B

. MM o
Enfance your message content with 2 media (image, fle_) or add a message

L1 J
e CORnECION SG! Youl Saalsfuect ey Sl i s 0 MAMS imeiage

{{taget dep_rel_nustnmer_lin
eproduct_loolospmake] )
{iepetden rel_omtomer_lin
epreduct_leckap model}} s
#ligibe for 3 fres upgrade to
thie o of th new PRone 17
madits, Shop onling o coms:
It Wore oday 1o ik
advantage of this offer.

Return to workflow canvas

Recap

You just created a message and hopefully are now a bit more familiar with how the
message editor works. Remember you can personalize using data from the Relational

Store but you can also personalize using data from the Real-Time Customer Profile too!

If you use the Real-Time Customer Profile attributes to personalize messages in
Orchestrated Campaigns just remember its pulling from the Profile Snapshot dataset
in the data lake so attributes can be up to 24 hours. The Profile Snapshot is only

updated once a day after the daily batch segmentation job.



2.2.8. Run the Workflow

Objective
In the next few steps you will learn how to test your workflow and more importantly your

SMS activity using test mode.

Verify Workflow

1. The final workflow should look something like below when you are done. Double
check everything looks good. You should see

e R
—p—

o

-

-l O

e

Final workflow
2. If you haven't already stopped your workflow ensure you do so now by clicking the

Stop button in the upper right.
‘. As soon as possible ‘ A Alert (1) I

Optionally you can try clicking on the Restart button but its likely you will see an
error since you've added activities since the workflow and its cache is no longer

& Restart | [ - |

valid.

3. Next click the Start button to execute and test the workflow end to end
‘. > o | ‘

‘ As soon as possible ‘ ‘ A Alerts (6) ‘ ‘ ‘U Logs ‘

Start the workflow



4. Review the result coming into the SMS activity by clicking on Result (there are two
Results so use the left one as shown below) and then in the left rail clicking on

Preview results button.

(/]
Comerttine o sccount -
Change Gmenson Transition
- —m—o— m —{en —@—a 0 ™

Label

‘ Result ’

Segment code

Results

:= Preview schema

[Q Preview results

Preview results

5. You should see 33 records and the targeting dimension matches the Customer ID (the

join key if you will to profile)

Preview results

Targeting dimenaion Cutomer ID v
nEsssas 11883835
nosans TIOR3 3301511
LEEL M09 MR-
A 1M [EiER]
fotd weswe A4

esTOr ot ARSS0-%

Records in the result

Test the SMS Activity

1. Close out of the previous window and click on the SMS activity and then click the Run

test button in the right rail



ra9raam WO
monLd

Label
l SMs @

View the content or settings of this action.

| # EditSms '_

Launch the 5MS in test mode to compute KPls,

—a o0 :: Ilg Run test I

—wai } (et —@—@ O

Click the Run test on the SMS activity

2. Almost immediately you will see a new button appear labeled View report. Click the

View report button to launch into the report screen.



€ Flagship Fhone Launch » SMS (i Stmeslabe conient

Campaign FMERics

Excistion i stillin progress, plesas check bk Lter.

Content Properties

Campagn © Fa Campasgn venian i0H Fa
CRANLNIL-DEN0-£510- 000 |- TeaoThnode 1t Lol K-00E1-40 15 Be- b ITIERE 00
L -
¢ 0 Caegiry Suemesi rukes ()
e Marketing Mo e ety sedictesd
..-U o - i Y Lk
N bio kabets selected

e Coranei B 53! Yot

Rl S T

praduct leslep sakel}

Awgetdep_rel_cusiomer_ln

eproduct_leotepmoddl] ks Agtions

el fox 3 bree upgrade to

e one of the new iPhone 17 A L Bection rusere

mexdals, Shop osline of come A5 S0 S Aot 2 dle- SETTMBIGHH S

vt viore tosday o Lale

Wiiaiagn of ity ol Chanenl Cordancn
3 sms Relatsonal-SMS-Nuti-Entity
Arson cing
Track clicks on lnks in SM5

v
4 [
(=] Audience

Bustbercn sams
The sudsence is defined upstoessn in the canvas. Flagship Phone Launch

View report of the SMS activity

This screen will not be populated initially as it takes some time to execute the

test run. You may need to refresh a few times before you see results.

3. When you do get results you should see 100% were targeted!

100% 0% 0%

Targeted Excludied Errors

SMS test send results

Wait, a minute...the incoming result was 33 records so where did the 4 go?

4. Go back to the workflow canvas and click on the transition Result coming into the

SMS activity and then click on Preview results in the right rail.



(/]
¥ Transition
I.i.l | S | s Q @ [
Save Audience
Reset  141% Label
-

Audience: l Result |
Apple Upgrade Eligible Customer gt dod
Accounts l l

Results
= Preview schema |
e
T O
, 15 - Resu —
SMS

Re-review the transition results

5. In the Preview results screen scroll all the way to bottom of the table and you'll notice

that 4 records have a blank Targeting dimension.

Preview results e
T [a @ sen L
Tarpeting dimeniion Cubomer 1D v Customer Line ID
307084 OT2EL -2 =
3e0TT IIG0ITT SRMBE7
LroedAn ) ] BAOTIR A
TS0 IS AEEES-)

AT00704 A0 e
ASITORET ASXTET B04540.7
A0 AT FLITT
433300 AP0 5451263
S053ITE SOSAMTE ATMGE
SATIG4E AT L
61480850 HIAB1EEG 56041
SR ARG -y
Tinean TRBGAED PORNTA
MENBEA MTIBEE AHITBE
ESGH803 Lo ] QIS003-2
ERETIESS EMETIESS 8072
BEREARE BOUMEASE L b
FEGH0ND EEE010 0L
ST5GERT WTGRET 206323
1 E0ERGT-1
2 RS-
3 -3
4 SIS
P

4 records missing a targeting dimension



Explanation

So here is what happened.

* You had 33 customer lines that you wanted to send a SMS message

» After the change dimension activity 4 of those customer lines had no associated

customer account

* The join to the Real-Time Customer Profile requires you have a Customer ID and since
there is none on those 4 records there is no way to lookup a profile or create a new

one on the fly

Result — Orchestrated Campaigns drops those 4 records on message execution

There is an enhancement coming to help address this issue in two ways:
1. Make sure an exclusion log is created for records that are missing a targeting
dimension on send

2. Update the Change dimension activity to do an inner join vs. external join which

would drop those 4 records up front

Congratulations! You are now officially certified to unleash your very own
Orchestrated Campaigns and broadcast messages to the world—responsibly, we

hope. Go forth and market like a majestic digital wizard!

Publishing the Workflow

You are not going to do this in the lab, but for context here is what happens at publication
time:
1. Scheduler kicks in if the campaign has a schedule set

2. Save Audience activities create the audience shell within in the Audience Portal and

the qualified profiles start ingesting

3. Message execution starts for the first message activity in the workflow



o Profile lookups occur against the Profile snapshot
= Matching profiles honor the consent found on the profile
= Non-matching profiles are created on the fly

o Delivery logs are created in the AJO Message Feedback Event Dataset



4.2.9. Summary

Through this lab you did the following activities:

Built an Orchestrated Campaign using a variety of workflow activities

Constructed an audience using a Build Audience activity

Cofingured a messaging channel (SMS to be exact)

Saved an audience to the audience portal

Targeted both the customer account and individual lines with email and sms

messages

The reason this specific use case was built in Orchestrated Campaigns and not Journeys

was because of two primary reasons:

1. The business requirement was ad-hoc audience evaluation and activation

2. The business required notifying both the account holder and the individual lines on the

account plan that they can upgrade.

If you had tried this in Journeys you would not have been able to satisfy both those
requirements. So, hopefully you now have a solid understanding of what it takes to build

an Orchestrated Campaign end to end within Adobe Journey Optimizer.

IF YOU ARE READING THIS IT MEANS YOU ARE AT THE END OF THE LAB.

DO NOT PROCEED, DO NOT PASS GO, DO NOT COLLECT $200



Journeys

Post-Purchase Excitement

Pre-Requisites
The below labs must have been completed before starting this lab

These labs must have been completed before starting this lab:

Data Stores -- Relational Store in Action — Profile Target Dimension

Data Stores -- Configure Email Channels — Configure for Profile

(this can take up to 3hrs to complete)

If you have not done so please complete these now

Learning Objectives

Build a Journey that starts with a unitary event

Setup and configure a custom action to call to 3rd party system to return information

used in a Journey

Execute a journey by streaming in a event payload

Test and debug profiles and Journeys

Validate the intended experience through reporting and logs

Setup personalization in a simple email and see it in action



Use Case Description

When a customer places an order, you want to send a confirmation message with order
details. Once the order is shipped, you want to trigger a second message with tracking

information retrieved dynamically from a 3rd-party API.
Key callouts:
* The initial order placed would typically be implemented as transactional message as

people don't want to wait around for a confirmation they just order something.

* The order shipped notification could also be implemented using transactional
messaging but could be built in a journey allowing for a custom action to retreieve

shipping information and enhancing the customer communication

In this lab you will only build out the Order Shipped message and skip the Order

Confirmation message.



Configure Event

Learning Objective

Create and configure an event that will trigger a customer journey when the post-purchase

action (order shipped) occurs.

Navigate to Journey Optimizer

In the upper right hand corner of your browser click on the Cube and then select Journey

Optimizer

gpsva) B @ &P E §

Home
App Builder Catalog
Experience Manager
Experience Manager Assets
Experience Platform

" Journey Optimizer
People

Real-Time COP Collaboratio

Assets A
Data Collection

3 Exchange A

Admin Console A

Configure Order Shipped Event

In order to create a Journey that uses a Unitary Event, we need to first configure the event.



1. In the left rail under the Adminstration menu click to Configurations and then on the

Events tile click the Manage button

e Gomtrsin
0 sestepysehp Dashboard @

Duarts Sources Events

Morstenmg St your dil) s Setup o vents. Setup your Jcten

Comnections
T} Sowes
(> Destnstions

Customes

2. In the upper right click the Create Event button

r Q Search Experience Cloud (Ctri+/) Developer Enablement

Events

Y [Q :||of1

3. Update the settings of the event as follows:
o Name = orderShipped
o Type = Unitary
o Eventldtype = Rule based

o Schema = dep: Orders v.1

Reporting,

atdge

m AJO Campaigns (VA7)

Sefaagy 170 g, ek Moamves

0}

G

1%

Pralile Terget Dimension

S Campasgrorchesdrabon by mapping 2

pedationl s bo profie

Manage

® &

Create Event



Name * ®
[ orderShipped

Author

Danny Miller
Created
1/12/2025,10:35:23 AM

Description

[ l

Type * @

= 2

Eventidtype * @

[ Rule based v I

Usedin @
0 Journeys

Parameters

Schema * @

[ dep: Orders vi1 v l

4.Inthe Fields input box click on the Pencil icon

Parameters
Schema * @

dep: Orders v1 v
Fields * ©

3 flelds selected 2 © L

5. Select the following fields to add to the event and when done click the OK button
o Event Type (eventType)

© Order ID (orderID)



Fields

Q ||

& (dentifier (_id)
> Il Billing Details (billing)
€ ExperienceEvent merge ID (eventMergeld)
€ Event Type (eventType)
> I+ identityMap
~ il Order (order)
> I _dep
€ Order Date (orderDate)
# Order 1D (orderlD)
> Il Payment Details (payment)

€ Price Total {priceTotal)

5 fields selected

[ <

B 00 @D OB8 0 O

O O

!
g

Ensure you only select the Order ID field and not all the fields in the Order

6.Inthe Event Id condition input , click on the Pencil icon

Parameters

Schema * (&)

‘ dep: Orders v

Flelds * ©

‘ 5 fields selected

Event Id condition * &)

|

The Event Id condition fleld Is required.



7.Dragthe Event Type field onto the canvas

Add an event id condition &

0
~ [ Context

»E

B wenane ()

B Eveni Trge frveniTyps)
------------*m 2

¥ E Ovder forder)
E Do v ot g oy et Pt

W Tty (mnetng)

ot i QD

8. In the selection box that appears look for and check the value titled orders.shipped.
Then click the OK button.

Add an event id condition &
J ]
a
w i Content (3 dwerMaetng smallistsmbed [ msanong smaOpensd ) drectMerbetngenasCsoisd () arecMaretng smaSen
*E o O epperteratyl) Opporsanty [ el sidTolpporunty (] eppertentyilemt cpportunylipdited
| O wappmeisaiaciong duniss [ Fppmesoginaoganpty ] moppmeseinoamngmime () medapng
B Evert Type fevenTyge) ) MR SRSt ) madi play ] st bl Start [ mesa. posettat [ mesda.cragterstart
¥ E Order forder) (3 medies chapterSip: O medachapterCompiete (] medauasdStan T e atSiop 1 mea aoCompiete
B Timestamg fomedamg) ) meces adBopakitart O medaadbepakiompiete (] medabitratiChange O medsaemor 1 media sessiont omplete
) i e ROnENS ) mednstateslipdate (1 medadommioaded [ medanestomTraciong [ locationsnry
) mocation.e 1 anders placed [ oederscanosiied [} orfiersreadyForPickup [ oners. piciostp
B omten.sippes O ereretvred
v
Cancel Advanced mode “

9. Next update the last two values of Namespace and Profile Identifier with the values

shown below:
o Namespace — Email

o Profile Identifier — personalEmail

Select the eventkey ©

- — e Namespace ()
=i l Email (Email) v ] X
-:«:::M o : Profile identifier * @
B Timesiamp imestony) - T
’ The personalEmail of _dep } L
Selection of profile identifier O Use supplemental identifier &

Final configuration



What is the Namespace and Profile Identifier used for?

For any journey that uses an event you must specificy for that event what
identity namespace and associated profile identifier should be used to lookup
the profile. It's important to understand that choosing one identity over another

can impact how the journey will work.

Quick Example:

Event payload is a page view containing identities like so: ECID (primary
identity) & Customer ID (optional)

* ECID chosen — its likely this is the first time identity service has seen this
relationship so when journey's receives this event it will attempt to lookup
the profile using the ECID and fail to find a profile. Why? The relationalship
doesn't exist yet between ECID and Customer ID and the traits of the profile

are likely stored against the known identifer Customer ID

e Customer ID chosen — this identity is not required to be populated and its
likely on most page views it would be empty. Therefore, if this identity was
chosen the only time a Journey would fire is when there is an authenticated

page view where the Customer ID is set.

Short is there is no right answer just tradeoffs you need to make based on the

use case

Final orderShipped Event Configuration

Verify your final event configuration matches below. If everything looks good click the
Save button



Name * ®

orderShipped

Author

Danny Miller

Created

12/23/2025, 11:43:12 AM

Description

| ]

Type * ®

= 2

Eventidtype * @

[ Rule based v ]

Usedin ®
0 Journeys

Parameters

Schema *

[ dep: Orders v v

Fields * ©

lsﬁeldsse{eded ] LS © L

Event Id condition * (&)

[ In(the eventType, ['orders.shipped]) } L 2
Namespace ®
[ Email (Emall) v ] X

Profile identifier * ©
{ The personalEmall of _dep } [ 4

[ Use supplemental identifier ®

You've configured your first AJO event. High-five yourself!

Recap

A configured order shipped event in Adobe Journey Optimizer that can be used as the

entry point for a journey



Configure Custom Action

Learning Objective

Create a custom action that defines how the journey will communicate with an external

endpoint or service to get an ETA for when the package will arrive.

Navigate to Actions

In the left rail under the Adminstration menu click to Configurations and then on the

Actions tile click the Manage button



e

<

@ & A

(S

@ A O 8 <

<

@

R

Configure the Action

A Adobe Journey Optimizer

Home Admin Controls
Dashboard ©

Journey management
Campaigns
Journeys

Reports
Decision Management

Data Sources

Use Case Playbooks
Sefup your data sources

Decisioning Manage
Catalogs

Strategy setup

Content Management

Data management
Schemas

Datasels

Queries

Monitering

Connections
Sources

Destinations

Customer
Audiences
Subscription Lists
Profiles

dentities
Privacy

Administration ’

Configurations

D iwimaey el

Action Name & Details

Events
Setup your events

1. In the upper right click on the Create Action button

Q Search Experience Cloud

Actions
Setup your actions

Manage



Actions [oQ '} Create Action

Name Description 4 Crestion date Created by Last update Last update by

Create a new action

2. In the configuration panel that appears update the following basic values as shown

below:

o Name: GetShippingDetails

(¢]

Description: Call third party to get Shipping ETA and Tracking Number

[¢]

Action Type: Custom

(¢]

Channel: Email

[¢]

Required marketing Action: Email Targeting

Name % (i)

GetShippingDetails

Author
Eric Knee
Creation date

1/21/2026, 4:20:20 PM

Description

Call third party to get Shipping ETA and Tracking Number

Action ID
fdeaScaf-758f-4f05-ac4c-894f240263e h

Usedin ()

0 journeys

Action type * (@)

Custom v

Access and privacy configuration

Channel * (@)

Email v

Required marketing action %

Email Targeting v




Endpoint Details

In the Endpoint configuration area provide the following details:

* Endpoint URL: https://api.mockaroo.com/api/67077bb0?count=1&key=a0dbce20

* Method: GET

* Headers: /eave as-is
* Query parameters:
orderid

o Name:

o Type: variable

A variable allows for us to pass in a value during a journey vs having a static

value for all journeys

* Authentication Type: No Authentication

Endpoint configuration

URL * (D

‘ https://api.mockaroo.com/api/67077bb0?count=1&key=30dbce20

Method @

| GET

Headers

v HEADER1

Label *

Type *

Value * @

application/json

v HEADER 2

Label
Charset

Type

Constant

Value
UTF-8

| © Add a header feld

Query parameters

v QUERY PARAMETER 1 @

Name *

| orderid ‘

Type *

| Variable v ‘

‘ @ Add a query parameter field

Authentication

Type @

No authentication




Response Payload Details

Now you need to provide a sample payload so the action knows what the response

payload should look like.

1. In the Payloads area click on the Pencil icon to open the Field configuration screen

Payloads Field configuration
Response ® Payioad

0 flelds selected | /s © L

Paste a payload here

2. Copy and paste the below payload into the Payload box

"eta": "11/19/2025",
"tracking_number": "072000326"

This is the same JSON structure the mockaroo endpoint we use above should

return:



3. The response payload will display. Click the Save button.

Field configuration
Q

Y
& eta string v
& tracking_number string ~

v
4 »

Cancel Paste a new payload

You can leave everything as a string but in real-life you would probably want to

update this to match the data type

Test the Action

1. Click the Send test request button in the bottom right rail to validate you didn't mess

anything up



Authentication

Type ©

No authentication v
Payloads
Response (O

2 fields selected } ® L

2. Click on the Query parameters tab and update the value for orderId to 123



Send a test request o (D)

B3] https://apimockaroo.com/api/67077bb0count=1&key=a0dbce20 P4

> Request

> Response

3. Click the Send button and if all works out well you should see a response code of 200

and a Preview of the payload as shown below...



Send a test request

ﬂ hitps:ifapl madkaroo.comiapd /670770 Tount=1kkey=a0dboed0 ,
* Request
~ Response m
HTTiCede
0y
Headers
pate Camen Ty Peadriles g i Sy
Wed, 21 Jars 026 130438 GMT application/json churkied lotep-alve chiouare
hel vt Cgptors RS ProRection KeCostonk Trpe-Cptiera e Ciptions
{repoet_ 1"l SAMECIRIGIN 1, A Bk ey Fasispent
nel Mot fracten™ 000 mas age™604E00 )
K-Permitted- Crons Doman Pobor, R Poley Bevru Controk Al Cegn Arra-Comteok Allow Ao Accen-Controd-daz Age
none. strici-ooigin-when -cross-ofigin POST, GET, DFTIONS, PATCH, PUT, DELETE 000
erevi-Lonteol Aloer Hnasdory Content Dngorien Lin et Cacher-Clontrel Al
¥-Requerbed-With, X-Protetype-Veriion, atiachrssenl; 00001 204 40000 rdee-age=d, private, renl-revalidine bt Mo -Rai- a2 bilioeleTATD T
Content-Type lenzene="ShippangDetals Irdbarty o™
Kfuntine hcache- st Sorver Tirring Pepeat S Conbort-Encoding
0250860 EFNAME ciEdge;dur=13,080ngindur=592 {proap™“cfnel man_age"-604500 endpoants™  gaip
[t hapsfanel doudare comirepor thvd !
s MBI BNETHaprOrmi bW SN %,
oo WOrN K S FpeAtrwlenenginl
VWAL TSI R T B OUR IR Ods.
EfUERapERMWMNIET T
CE-ANT st

SelaT RadsfeCOTHI-ID

BT mae85400

Preview
.'r(a' : string "2/2/2026"
“tracking_nusker”: string TI118E15627
¥
{
"eta": string "12/26/2025",
"tracking_number": string "063112249"
}

If you are not seeing a 200 response or a Preview do not continue. Raise your &

to get some help.

4. Click the Cancel button to go back to the Action screen and then scroll back up in top

right rail and click the Save button

Congrats! Your Custom Action is live, thanks to your expert-level Ctrl+C, Ctrl+V skills.

Recap



A reusable custom action configured in Adobe Journey Optimizer that takes an Order Id

and returns the ETA and Tracking Number



Build Journey

Learning Objective

Create a unitary journey that begins with the configured Order Shipped event, gets the ETA

from an external service and sends an email.

Create Journey

Go to Journeys and click Create Journey - Create from scratch

= A Jeurney Optimizer Developer Enablement BAIUCampaigns{m?}l D B @ {? B k.

(@ Home Journeys 0]100 live, paused, and dry run Joumeys . @ |13 (YT T

~  lourney management

Y O‘\ 40f4 EE
F  Campaigns - "
’ Filtering by [ Version: Latest x | Clearall

Jourmeys
]  Name ~ St.. v Tags w

Journey Properties



1. Update the Journey Properties in the right rail with the

following:
o Name: Order Shipped Journey

o Description: Notify customer that order has

shipped. Include shipping details.
o Tags: Default

o Journey metrics: /eave blank

Empty Drop Down?

Don't worry and move on. The very first
journey created in a sandbox needs to
"prime the pump". Once we publish the
journey, this drop down will have options to

choose from.

o Allow reentrance: checked

o Reentrance wait period: 5 minutes
o Access labels: /eave blank

o Time Zone: Your Local timezone

o Use Profile time zone in waits and conditions:

NOT checked
o Start/End Date: /eave blank
o Timeout or error: 30
o Capping rules: /eave blank

o Priority: 0

2. If everything looks good click the Save button

Journey Canvas

Journey Properties

: 0

Name *

l Order Shipped Journey

Description

|

Tags

|

Journey metrics

|

Email Crpens (A)O) =

Conflguration

Entrance ()

Allow reentrance

Reentrance walt period (5)

5 ] l Minutes

Access management labels

No labels selected

Time zone (5

America/Los_Angeles, Padfic Time, -0...

Profile time zone ()

[C] Use Profile time zone In walts and conditions

startdate @

Select a start date

End date ()

Select an end date

Timeout or ermor % (§)

30

Conflict management

Cappingrules (®

l Select rule set

Prionty (©

o

View potential conflicts | ®

Copy technical detalls



Add a Unitary Event

From the left pane under the Events menu drag 'n drop the orderShipped event onto the

canvas as shown below

Order Shipped Journeyl #
Journey ® Drai  Versioni(Latest) @ Saved just now

Order Shipped Journeyl
€ jumey o Dan Versoni(iates) @ Soved jstnow

Q | v o Y
v EVENTS@)
v EMVENTS(3)
* @ Reacion = © Reaction
= © Audience qualification
= ) Audience qualification
= 8 ordershipped
= & orderShipped ‘
~ > ORCHESTRATION (3)
> ORCHESTRATION (3) ‘ ~ (
tox > ACTIONS(3) m da
> ACTIONS (13) ~ l I 1
Add a Custom Acti

1. If the left pane expand the Actions menu and then drag 'n drop onto the canvas the

action you built named GetShippingDetails after the orderShipped event



Order Shipped Journeyt

< Journey ® praft  Version1(Latest) @ Saved just now
Q | Y
> EVENTS(3)
> ORCHESTRATION (3) '
»  ACTIONS (13) ‘
= J Card

= </> Code-based experience

Email
m # orderShipped
In-app message 6 Unitary event }_eﬂ
LINE
- p‘
SMs '
Web ‘
WhatsApp
Jump ' ‘

Update profile ‘

GetShippingDetails '

S »weo 0 1k S5 B K

i*

&

WebHookTestAction

2. In the right rail, under Access and privacy configuration — Marketing Action drop-

down ensure the value is set to None

Access and privacy configuration

Additional marketing action

None v

3. Under the Endpoint configuration — Query Parameters menu click on the Pencil icon

next to orderid



Access and privacy configuration

Additional marketing action

Mone w
Endpoint configuration
Dymamic path
L

*~  Query parametears

orderid * (&)

4. In the modal that appears expand Context - orderShipped - Order and then select
Order ID (orderID) and click OK



Select orderid source ®

B [m <) o

»

v [ Context

v (& orderShipped

> E _dep
B identifier (_id) O
B Event Type (eventType) O

v E Order (order)

> E _dep

B Order Date (orderDate) O

L)

B Order ID (orderiD)
> E Payment Details (payment)

B Price Total (priceTotal) M v

Cancel Advanced mode “

5. Back in the right rail, ensure the option for Timeout or error is unchecked and then

click the Save button



Actions: GetShippingDetalls

@
T & Cancel m

Label

Description
Call third party to get Shipping ETA and Tracking
Mumber

Access and privacy configuration

Additional marketing action

MNone w
Endpoint configuration
Dynamic path
L

~  Query parameters
orderid # (i)
The arderiD of order Ll

Timeout or error

] Addan alternative path in case of a timeout or
error

Consent policies

4 Refresh policies | A

Add Email Action

1. Under the Actions menu drag 'n drop the Action action onto the canvas after the

GetShippingDetails action



Order Shipped Journey 4

“—

Q

Journey ® Droft | Versionl(Latest) @ Saved justnow

Y

» [EVENTS(3)
3 ORCHESTRATION (5}
~  ACTIONS (4)
= & Action
= A jump
= B Update profile

= ¥ GetShippingDetails

m . arderShipped GetShippingDetails ° 'ﬂ
'B Unitary cvent —ﬂ q Custom action

1. Select Email for the marketing action, then Add.

Select action type ©

Marketing v

(@) Q Card
O </> Code-based experience

O Al Direct mail

© i Email ‘
O B In-app message
O " LINE

@) B2 Push

(@) @ Mobile message
O [ Web

O 9 WhatsApp

O & Multi-action

1. In the right rail, click Configure action



Actions: Email ®

UL e Cancel m

Label
ID
ffboc818-b3c3-458d-83d8-48028b3e011c L'

¥ Configure action ’

Optimization

Not added

Multilingual

Not added

Timeout or error

[ Add an alternative path in case of a timeout or
error

1. set Email channel Configuration to Profile-Email and then click on Edit Content



Order Shipped Journey : Email

Properties  Actions  Content

Actions

¥

& CEIDL

Aclion name

Email
Email channel configuration % (3 &
Profile-Email Cl vl @
Relational-Email
* Profile-Email s
| —
v | @

Add Email Body Content

For content, you are going to keep things simple. Like stupid simple.

1. Update the Subject line to Order Shipped and then click on the Edit email body

button

| s View configuration details | | [# Content template

Header
From name:

AJO Campaigns

From email

ajo-campaigns@email dep-labs com

Subject line

l Order Shipped l

&

;p'.

Body
Lise the Email Designer for visual editing or uploading HTML

# Editemail body | h

2. In the top bar click on the Design from Scratch content block



Create your email

Design from scratch , f | Codeyour:

L * " Total design freedom | <V HTML skills

-
pholo
Hypnotize Yourself
Into The Ghost Of Eﬂ_‘l 3
Christmas Future e e e e — e

Behance - 8th March Behance - Hypnotise Behance - Photo Journal

3. From the left bar under the Structure container drag 'n drop the 1:1 Column onto the

canvas
Emall Designer - T ] ] [

(—m ey ED_T_@I |s-munl:am|':|_| P‘m|m
Components -J‘FDE u -
B [Q ] - >
“ - —i ®

Structures @
z B - = == ' H cohumin
& i i cobemn ’
s I w13 colmn Lof

0 w3 oolumn Lot

i - cobunn Right

i == 33 column
0 == 30 colmn Right
I === 33 column

B mwes 44 column

4. Then under the Contents container drag 'n drop the Text component into your 1:1
Column



Emall - —_
“ e WOH v ED T ®

Order Shipped
'y

Components * 1 ©
] =} HE = =

Toxt
"=
* Structures @ ’
& i w1 column

| § == 12 column Left _ ,
§ wmm= 13 column Left ,
£ == 21 cotumn Right ,

- i sme= 23 column | ,

. fi === 31 column Right I

[1 22k ,

- § wess 44column ,

E mwm - noncolumn ,_

Click into the Text component and delete the current text and then click the Add

Personalization icon

In the left rail click on the Contextual Attributes folder and then navigate thru Journey

Orchestration - Actions and select GetShippingDetails



Edit personalization

X Profile attributes Contextual attributes
(5 Audiences | Q

=

B2 : GetShippingDetalls

[¥ cContextual attributes
Contextual attributes

fx Helper functions
Jourmey Orchestration

ingDetil
Assets

=i Actions

W Favorites GotShippingDetails _ngtrz“

= Fragments tracking_number

BB AEM content fragment —Orchestration = Actians = GetShippingDletail

7. In the main body of the email now copy & paste the below JSON into the

Personalization editor

{{profile.person.name.firstName}}, your order has shipped
ETA:

Tracking Number:

8. Add the personalization fields as follows (click the plus '+' sign next to the field on
the left rail):

o ETA! eta

o Tracking Number: tracking_number



Contextual attributes Q And % Findandreplace 4D Undo  C* Redo

| Q | 1 {{profile.person.name. firstName}}, your ordeér has shipped
2 ETA: {{context.journey.actions.®25abed?-c382-458e-b5ac-fofalficas

A=)
3 Tracking Humber: {{context.journey.actions.3g5abes7-c382-458e-bsac-Fofarfacasef.tracking_nunber}

B GetShippingDetalls
ota
Drchastration - Aations = GetShppingDrtaik

jo_status_code
Drchesiration » Aetions » GethppingDetail

tracking_number
Ovchestration » Actions » GethppingDietit

Click the + symbol to add personalization attributes from the rail to the canvas.

It will place them where your cursor is so ensure you are "lined up" appropriately

Your email will use a combination of context attributes (ETA & tracking number)
and Profile attributes (first Name). If you wanted to add other Profile attributes,

you can click on the Profile Attributes tab and select anything you see.

Edit personalization

X Pprofile attributes ’ Profile attributes k-3

€ Audiences ‘ Q ‘
{%] Offer decisions

di >
[N Contextual attributes D ~dep +
fx Helper functions D _experience + >
=
&l Assets D oo +
K Favorites D Billing Address + >
=] Fragments

D Consents and Preferences + >
B aem content fragment

D identityMap + >
D Mobile Phone + >
D Person + >
D Personal Email + >

D segmentMembership + >
D Shipping Address + >
Test profile

P R
Profile attributes

Can'tfind what you're looking for? Try changing the

9. On the bottom of the screen click the Validate button and ensure you have no errors



Line 3, Character 18

Validation - 0 errors found

* There are no errors in the expression

| Validate

Save as Fragment

10. If everything looks good click the Save button in the top right

11. Then click the Save button again in the top right and click the < left arrow in the top
left

Emall Designer

€
Order Shipped
* Components

® Q iri
= @
g i e
DISPLAY OPTIONS
& | — column
Shaw on all devices w
ﬂ= H mess 12 column Lot
I =me= 13 colwmn Lo I Al ASSISTANT
[ 1 wm 21 column Right Generate and select a text
§ wme= 33 column I
12. Finally, click the < Back icon in top left to get back to the Journey Canvas
= A | Adobe Journey Oplimizer Q search Expenience Cloud (Cted Develo

(]

Home ‘ " Order Shipped Journey

ourney ma n.sgemcnl
Campaigns
Journeys

Reports

Decision Management

Use Case Playbooks

Decisioning
Catalogs

Strategy setup

| Ab Merts (1) | |@ Add languag
® Draft = Version1(Latest) = & Saved 42 minutes ago ——

Emall - Order Shipped Detalls

AJO Campaigns
From:ajo-campaignsi@email dep-labs.com

Order Shipped
{{1-- [acr-start-expr-field] —}}Your order has shipped ETA: {{context journey.actions.25811adc-ed

b9be-50f6c3ebdaab. eta}} Tracking Number: {{context journey.actions.25811adc-ede5-49b2-b9b
50f6c3ebdaab tracking_number}}{l-- [acr-end-expr-field] --}}

13. And then click the Back button again...



Kidding! Thats was the last back button.....in this section

Override Email Parameters

1. Back on the main Journey Canvas, on the Email node, make sure you can see the
read-only fields (you may need to click on the Show read-only fields icon)

Actions: Email
0] B a @

Show read fialds
Y 5 o s |

]

| Marketing ~ |

Email ﬂ
4 L Emall Email configuration #

| Profile-Emal v | x

Desaription

Category

Review Frequency rule for the selected category and
channels.

1. Scroll down to Email Parameters and click on the Enable parameter override icon

Emall parameters

address * (@)

et o 3

- el e

2. Click in the empty text box and then in the left rail drill down into Context >
orderShipped - _dep and click on the personalEmail field. Then click the OK button



Add an expression ©

Q The condition checks that the personalEmail of _dep

»

v il Context 1 gevent{orderShipped. dep.personalEmail} &

v &8 orderShipped
v E _dep
B personalEmail (personalEmail)
B dentifier (_id)
I Event Type (eventType)
> E Order (order)
B Timestamp (timestamp)
> ¥% GetShippingDetails
> & ExperlencePlatform

» o2 Joumey properties v - -

This is a dangerous thing to do so avoid using it unless you need to in a
production setting. This will override the default location that Journeys looks for

on the profile to execute messages.

4. Click the Save button in the top right and then click the back arrow < in the top left to
close the Journey

o gl by

E iy v Ok el (A | St et il o
T Actiorn: Lead ¥
] LI -

o @ e D &
=0 m —
T J—

* W omserthsed

ooy
[P -
» e B—— e I e —AE D I <0 kg 5

[

i i U o A Ly B
i,

Recap

A published journey capable of responding to the Order Shipped event trigger, get the ETA

from an external service and send an email.



51.4. Test Journey

Learning Objective

Use the journey testing tools to verify that the event trigger and journey logic are

configured correctly.

Test the Journey

1. Click on Journeys on the left rail and the Browse tab if you don't see a list of

Journeys
2. Click on your Journey to open it

3. Click on Alerts & ensure no errors (warnings are ok)

A\ Alerts (1) ‘d’Manageaccess | Test mode H Dry run ‘D ®

°=
-0~

Error and warning details
a a @

EMAIL - ORDER SHIPPED DETAILS h
) Theopt-out link is not present in the email body.
(CIMMAS - 2001-200)

Copy details

What is CUIMMAS - 2001-200

Indicates the opt-out link is missing in an email variant

4. Click on the Simulate and on the left side, select Test Mode

o Manage access 7" Simulate ‘ ‘ Dry run ‘ m




It might take a minute to get ready. During that time the Trigger an Event button

will not be available.

5. Click Trigger an Event and fill out these properties:
o Event Type: orders.shipped

o Personal Email: henry.creel@emailsim.io

o OrderID: 123

6. Click Send (note, it takes a few seconds to respond after clicking send)

evensTjpe

CUSTOMERID

depesinment) string
PERSONALEMAIL pessoratEmail

; - string o) &
ORDER 1D Onler i)
oedernr 122

4




Note: Some students get errors and need to send this a few times. You may have to

do this multiple times.
Sometimes the first Send gives an error of:
Inlet does not exist (Reference id: 3216a850-c40d-11f0-8fa5-73d1522cc9a2)

If you get an error, Click Trigger an Event, then send again. You may have to do this

multiple times.

7. Under Results - Click Show Log on left side

Test mode

This mode allows you to run a test
of your joumey and identify issues
using test profiles.

Event

Configure and trigger events. As a
reminder, only test profiles can
enter the journey.

Trigger an event

Results

5ee in the logs the state and the
path of test profiles in the joumey.
Detect also potential ermors.

Show log h

Some students who received errors sometimes receive different logs that look more

like the below. This is not a blocker, go ahead and move on to the next step:

{

"instances": []

}

You should see something like this in the log:



We are looking for the key fields we used

"actionsHistory": {
"8919055f-1b00-4a43-8bd6-c8af894474b2": {
"eta": "11/27/2025",
"tracking_number": "091204404",
"jo_status_code": "http_200"
}
i
"transitionsHistory": {
"orderShipped (1158856989)": {
"eventType": "orders.shipped",
"_id": "joTestModeEvent_5abbfdcd-561d-45a7-ba42-d0640539831a",

"_dep": {
"personalEmail": "henry.creel@emailsim.io"
}
"order": {
"orderID": "123"
}

"timestamp": "2025-11-17T723:30:49.5762893727Z",
"_experience": {
"campaign": {
"orchestration": {
"eventID":
"Oafad5de34b6217707c9eea915cbe0b0384ab970bcd26122f4ece977fd9040af"
}
}
}

}

"{GetShippingDetails (a03d4b8d-e734-4717-a7f8-e3fa2a848723_8919055f-
1b00-4a43-8bd6-c8af894474b2)} > {Email (40ef8272-871d-4eb5-ble3-
825a8ealbbdf)} (df153ea0-e105-3467-9590-a2351c6f83b2)": {},

"{Email (40ef8272-871d-4eb5-b1e3-825a8ealbbdf)} - {End (250b03fb-da4d-
4e79-a424-25d540bd4f1d)} (2880ab91-cc84-3961-bfe5-2e652085001b)": {}

}



8. Close the

Browser tab

9. Close Test Mode in the top right

Order Shipgsd lourney  #
Joumay & Dt (Test)

Test mode

This mioda allows you to run 3 test
of yous joumnsy and identify buses
using tost profiles.

Ewail

Configure and tigpes evonls A 2
rerminer, onby Lost profikes can
ooy the journey

Trigger an ewen

Rasulis

S0 i T koS the S a0 Thir
pah of 1A profies in the umy.
DHARCE 350 polonbal oTors.

Sho log

Vorsion 1 {Lastost) @) Sawed et now

= g‘*mmh

o actioe

m a erdorShipped
L] Urstsey aveerd

10. Click on Publish the Journey in the top right

Alerts (1) ||fManagea|:cﬁs || Test mode || Dry run | 0]

11. Close the

a @

Journey by clicking « arrow in the top left

==

) 3



A Adobe Journey Optimizer Q Search Experience

Order Shipped Journey #

Use Case Flaybooks < ® Droft  Version1(Latest) = &) Saved justnow
Decisioning | h i
Catalogs
EVENTS (3)
Strategy setup
= ) Reaction

Content Management

) Audience qualification

& orderShipped

Data management

Schermnas
¥ ORCHESTRATION (3)

Datasets
p— B——a

Queries
Next we will send a real Order Shipped Event into AEP

Recap

The journey has passed configuration validation and is ready to receive events

orde
Unita



Send an Event

Learning Objective

Send a simulated Order Shipped event to trigger the journey using Postman

Streaming to Hub vs Edge

Earlier, we sent in an Event to the Edge. There are some use cases where we may have a
back-end system that wants to stream in an event, but does not need to send it to the
Edge. This lab shows how to do that by streaming in an Order Shipped event to the Hub

(aka server to server, e.g. Commerce Server to AEP signaling an order has shipped).

Validate Event is Not in Profile

Go over to your Profiles and lookup the Profile.
Identity namespace > email
Identity value > henry.creel@emailsim.io
Click on Events tab.

There should be no orders.shipped events

Modify APl Request

To create the API request, you need to fill in the following pieces in the body of the API

request.

Start by gathering the following values:

Find Account Streaming Endpoint

Navigate to Sources in the left rail and then click on Accounts in the top nav

Search for dep: HTTP API [raw], highlight the row and copy and save the value of the

Streaming Endpoint somewhere you can reference later



T L
Mg SOURCE LEENAME CATASLOPWL CRLATER AECOUMT STATUS
Sareaming Ingestion - EX et . HTTF AR Sireaming Ingesii 1 V42034, 6% PM * Enabled
depe HTTP AP [raw] . HTTE AR dep: HTTR AP [r... L] OO, 145 PA # Enabled ]

dep: HTTP API [raw]

Find Dataflow ID

1. Click on dep: HTTP API [raw]

2. Find the record for dep: Orders (stream) click on the dataflows link

g HTTF AP [raw] =

Deiinatien
B e
Desmiption

dege HTTP AP [raw)

Ui

depe HTTR AP [raew]

Cremed

BONOI024, 145 PM
Aderastt Sl

& Erabled

Strriry ordprt
hittps: Afdcs.adobedc netfcoliection/absssa I

baTThGT

BOS480GIda435a e tad

3. In the right rail copy and save the Dataflow ID values somewhere you can reference

later

Click in an empty space on the row. DO NOT click on the blue links!




Sources

Catslog  Datallows  Acgounis

Wiy Pairs Sysiem view

T I
CATARL, W TAGET.. W DUEATER W LASTEAT. v LASTEWL. v BOURCGE.. v AOOUW SoURCE CREATED v MOOEMD AT
Cushomer ... Cushomer ... Customes & Norumi i% Local OV24/HIZ LT e & Enablad
Customer ... Customer .. Customer ® Sucess M. ﬁ Localdi 1024200 WAR. ® Enadded
dep: Cust... Cubormer ... Customer ® Norum ﬂ Local i 10J24/202. Wrae ® Enabled
Chmtoner .. Caterner . Cantomer ® Noruns ﬁ Loyl & 0L MrN. # Enabled
Edge Netaor e Cirt Carrnmer ® Complete  WIITHR . Huobe 0L W * Enabled
Edpe Metwor e Wl Curidom & Comphett T by . Adube | WH0E., i lp & Enabled
e Prod. e Prod. Cutom ® N S HTTR A depHTT... . HTTPA 10002 WL ® Enaided
dep: Flan ... dep: Flan .. Custom ® Complete  MONOMROZ. depcHTTR A depHTT... . HTTPA  IDAVI0E W # Enabled
dep: Slone... dep: Slore... Custom & Mo rung dep: HTTR & dep: HTT.. . HTTP & 1002 WL & Enalded
dep: Web dep: Web Cuitom ® Complete  WIRORD.. dep HTTR A depc HTT,, . HTTRA  1GNG/02 W02 ® Enabled
o Ec.. ree . Cutom ® Mo sepiren sepntr. [ e onome HanaR * Ensbled
dep: Dede... dep: Ceders Cusdom ® Complete MO0 depWTTR A depHTT... . HTTPA  IOVIVIOR W ® Enabled
dep: Billin... dep: Balling Custom ® Complete  VUNOMROL. depHTTR A depHTT.. . HITRA AR WNHHZ. ® Enabled
dep: Cust... dep: Cumt... Cussomer ® Comphte  MN0R0L. S HTTP A depHTT... . HTTRA 100002 W ® Enabled
dep: Cust.. dhep: Cut.. Caridomer & Noruns dep: HTTR & dhep: HTT... . HTTR & IR Wnaraa... # Enabled
e gt gy il Cariime & Complete RO depHTTIP AL depu HTT, . HTTP A 1GNG 302 e # Enabled

Open Postman

Launch Postman on your computer and navigate to the following API call:

Web Dataflow and Dataset IDs

Folder — Profile & Journey Labs

APl Request — ship Order Event

Postman Left Sidebar — collections

Collection — AJO Bootcamp (Labs)

dep Orders {stream)

Soamng dats
depe HTTP AP (1] Se2fcaié-Moed-4458-405-
SexcelBGdsen

Tarpet datmet

depr Ordees

Souery
| Ko

Sustes

# Enabled

Partal ingesten
Nat enabled

Ermv degremes
Not eruabled
Cremed
10102024, 147 PM

AP Usage (&

Dratafions I
EMSATLCSe1B- 4T3 alcB- 861563 TeB53
Dutane? 0

G836 bE2acts 2e 818

Wapeing st I
chibes S adiSd a1 IR0A BT Ic el BO0Y

Wappeng version
o



= < — Home Workspaces v APl Network

) AJO Foundations Learner Experien... New  Import
O + Q Search collections
Collections

v AJO Bootcamp (Labs)

(=] v [ Profile & Journey Labs
Environments
| POST Create Web Event

| €0 POST Ship Order Event
History

> [ Decisioning Lab

| oG

Create Final APl Request

1. Copy the values you saved in the previous steps into the places highlight below.
2. Click on Headers and paste in these values (remove any trailing spaces):

© Red — Streaming Endpoint URL

o Green — Dataflow ID

= Value looks like a GUID (does not start with http)

DO NOT EXECUTE YET!

3

=

Ship Order Event &

I

POST w
= Does Params Authorization Headers (11) Body e Scripts e Settings
Headers <> 9 hidden
Key Value
Content-Type applicationfjscn

w-adobe-flow-id

Execute the API



1. Save your API call by clicking the Save button

2. Execute your request by clicking the Send button

A successful call should result in the following response...

Body Cookies Headers (7) TestResults §& Staws: 200 0K Time: 100 ms  Size: 4618
Pretty Raw Preview Visualize JSON W 5
1wiq
2 "inletld”: "c54935010896808ad47b68087eb%446dedla22chai?6428d695943a6bb300C63",
3 "xactionld®: "1695673756921:3340:247",

"flowId": "b&2ad5b5-el50-4110-a7i6-74872247480a",
"receivedTimeMs™: 1695678756921

o b
ol

Recap

A Ship Order event is successfully sent to the platform



Validate Event Ingested

Learning Objective

Confirm that the event was successfully ingested into Adobe Experience Platform.

Validate Event in Profile

Go over to your Profiles and lookup your Profile to see that the event was ingested

onto Profile. It should appear in seconds.
Identity namespace - email
Identity value > henry.creel@emailsim.io

Click on Events tab. Look for orders.shipped event.



Profiles > Profile BVrgzwVuzXWpopZXq _mnaG3v3Klg

Detail  Attributes  Accounts  Opportunities  Source records Events  Audiemnce membership

eventType Event Type
timestamp Timestamg
_id ldentifier
id id

primary primary

o orders.shipped

NAT2025, 412 PM View all

ATTRIBUTE DISPLAY NAM
eventType Event Type
timestamp Timestarmp
personalEmail personalEn
id Identifier
orderiD Order ID

Did you get any message.feedback events. These are from Journeys and

usually indicate a failure or exclusion. Click on them and look at the reason .
Some examples you might run into in production might be:

* EmailNoAddressFoundinProfile (you tried to send an email to a profile that

didn't have an email)

* EmailNoConsent (you tried to send an email to a profile that had consent set

to no.

3. Validate the Profile has qualified for the Audiences (it may take a few minutes).



o Any Event Edge (within 15 minutes)

o Any Event Streaming (within 15 minutes)

Profiles  Profile BVrqgzwVuzXWpopZXq_mnaG3v3Kig

Detail  Attributes  Accounts  Opportunities Source records  Events  Audience membership

| Q
AUDIENCE NAME DESCRIPTION MERGE POLICY
dep: Any Event Edge (within the hour) dep: Any Event Edge (within the hour) Default Timebas
dep: Any Event Streaming (within the hour) dep: Any Event Streaming (within the hour) Default Timebast

Try with Your Own Email

Now that you have validated the Profile got in, let's send in some Order Shipped Events

using your own email.

1. Go back to Postman, find the Ship Order Event

2. click on the Body & change the email address to yours.



HiP AJO Bootcamp (Labs) / Profile Lab / Ship Order Event

POST w Enter URL or paste text
Params Authorization Headers (12) Body e Scripts e Settings
() none () form-data () x-www-form-urlencoded ) raw () binary () GraphQL JSON -~
1 q
2 "eventType": "orders.shipped”,
3 "timestamp": "{{$isoTimestamp}f}",
4 '_id": "{{srandomUUIDEF",
5 * dup": §
& “"personalEmail”: "change-this-tu-yuur-email-addressl" 9
7 i}
8 "ordexr": {
9 “ordexID": "{forderIdi}p”
1@ i,
11 "shipping”: {
12 “shipDate”: " {{%isoTimestampip"”
13 1
14 %

3. Save and hit Send.

4. Go back to steps 1-3 and validate using your email address.

Recap

The event appears in the Profile store and the Profile is now part of Audiences that were

looking for the event.



Validate Journey

Learning Objective

Verify that the journey was triggered and executed as expected. Verify reports show

metrics updated as expected.

Checking Your Journey

Go to your Order Shipped Journey, open it if you closed it

You should see at least 2 Profile Entered

< Journey ® Lwe  Versioni(Latest) @& Livedata, past 24 hrs - a few seconds ago

Entered profiles: 1
Exited profiles: 1
Profiles In error: 0
Discarded profiles: 0

GetshippingDetalls Emall
- orderShipped ’:} e l)FH = End
2] Unitary avent i i i o End
Entered: | Ertered: |
Endered: 1 Entared: 1
[Excitied | Wl sl crilédia): O Exitied (Ml st cribiiia): O
Exited (mat st criterial: 0 Exitod (met axit criterial: 0
Extted (forced anit): 0 Exfted (borced axn): 0

Erron: 0 Error: ©
[Error: O Error: 0

Click View Report - Last 24 hours in the top right.
By default, you should be in the Journey tab (on the left rail)

You should see some enters and exits (count will depend on how many events

you sent in, any testing, any errors, etc.)
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o If everything went through clean you should have (scroll down to check):

= Journey's statistics

= 3 Entered Profiles (Henry, You and the Testing we did)

= You can click the toggle at the top to exclude test events if you

want and you will see these numbers change
= 3 Exited Profiles (Henry, You and the Testing we did)
= Actions executed and errors
= 6 Actions (3 Email, 3 GetShippingDetails)
= Actions error reasons
= 0 Errors (hopefully)
= Events
= 3 Events (orderShipped)
= 3 External Events
5. Click on the Email tab (on the left rail)

o Email - Sending Performance

= You should see some values for Delivered and Sent (count will depend on

how many events you sent in, any errors, etc.)

= Hopefully, you have no errors (unless you ran into some problems earlier)

o Email - Statistics

i e i,



= Email - 3 targeted, sent, delivered

o Fmport [Orde Shigperd bournay )
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6. Go check your email inbox and see if you got the email (it should look similar to this

below)

o ,your order has shipped ETA: 70/17/2026 Tracking Number: 0571009364

Check your Spam folder for AJO Campaigns ajo-campaigns@email.dep-

labs.com

Why is first name missing?

We changed the Email node to look at the Event Context for the email address.
But the first name in the personalization is pulling from

{{profile.person.name.firstName}}.

When you look up your profile for your email, do you have a firstName?

7. After 30-60 minutes, you can even check your dataset in the data lake with the

following: Queries - Create Query - Copy/Paste SQL - Run

Note: The order shipped event was streamed in, so while it updated profile

quickly, it will take a while before the data lake is updated.


mailto:ajo-campaigns@email.dep-labs.com
mailto:ajo-campaigns@email.dep-labs.com

SELECT * FROM dep_orders
WHERE timestamp >= CURRENT_DATE
LIMIT 10

RLLMAL ML TN Rl . EETTE TREEETE T R TS St Sae s et e A AT [rOm

L, UL ML L WUE 0TS TV L gaadober o, AL UL MR UL S i e o e a0 STHEAL b oo g
3 e At 41

Bonus (check Step Events)

Step Events records whenever a profile starts a journey and every step in the journey.

Note: it may take a few minutes to record these events into the dataset.

1. While in Query Service, you can view what the step events dataset is capturing by

running this SQL. Copy the below SQL and paste into a query.

select timestamp,
identityMap,
_experience.journeyOrchestration.stepevents. journeyVersionName,
_experience.journeyOrchestration.stepevents.NodeName,
_experience.journeyOrchestration.stepevents.*
from journey_step_events

limit 50

Results will have over 100 columns and gives you an idea of what Step Events records.

Curious about what each field means, check out the AJO Schema Dictionary and
change the drop down to the Journey Step Events schema:

https://experienceleague.adobe.com/tools/ajo-schemas/schema-

dictionary.htmil?lang=en



https://experienceleague.adobe.com/tools/ajo-schemas/schema-dictionary.html?lang=en
https://experienceleague.adobe.com/tools/ajo-schemas/schema-dictionary.html?lang=en

Recap

The journey instance appears in journey reporting or logs and the configured action is

executed



518 Summary

In this lab, you built and validated an Order Shipped event-driven journey using Adobe
Journey Optimizer within Adobe Experience Platform.

You began by configuring an event that serves as the trigger for a customer journey and
creating a custom action that defines how the journey interacts with an external endpoint.
Using these components, you built a unitary journey designed to respond to a Order
Shipped event.

After configuring the journey, you tested the setup and sent a simulated event using
Postman to trigger the experience. You then validated that the event was successfully

ingested into the platform and confirmed that the journey executed as expected.

IF YOU ARE READING THIS IT MEANS YOU ARE AT THE END OF THE LAB.

DO NOT PROCEED, DO NOT PASS GO, DO NOT COLLECT $200



Decisioning

Abandoned Browse

Pre-Requisites
The below labs must have been completed before starting this lab

Data Stores -- Profile in Action — Create Datastream

If you have not completed these labs please do so now before continuing.

Business Objectives

The business use case for this lab is that Connection 5G wants to increase sales of the
new Apple flagship phone, the iPhone 17, by targeting customers who have browsed the
iPhone 17 overview page but haven't purchased. The key objectives of the campaign are

as follows:
Identify high-intent customers by detecting when a user views a flagship phone
page multiple times without completing a purchase.

Trigger a real-time personalized experience across all Connection 5G-owned digital

surfaces when this behavior occurs.

Deliver contextual offers based on key customer attributes such as the account

holder’s age and their current mobile plan.



Ensure offer eligibility is enforced so that customers only see phone offers that are

compatible with their plan.

Dynamically adjust the phone tier offered (e.g., base, pro, ultra) based on the

customer's engagement or response to previous offers.

Provide consistent personalization across channels by using centralized decisioning

logic to determine the best offer in real time.

Increase conversion likelihood by presenting the most relevant flagship phone offer

to each customer at the right moment.

Lab Learning Objectives

To meet the above business objectives in this lab, you will learn how to:

Extend the offer data model by adding custom attributes to the offer schema so they

can be used in decisioning logic.

Create eligibility rules that determine which profiles qualify for specific offers based

on profile attributes.

Build and configure offer items, including setting priorities, defining eligibility
conditions, and applying frequency capping.

Organize offers into a collection so they can be easily referenced and evaluated
during the Decisioning activity.

Create a ranking formula that dynamically adjusts offer priority based on profile

characteristics.

Configure a selection strategy that combines offer collections, eligibility rules, and

ranking logic to determine which offers are considered and how they are ordered.

Set up a Code-Based Experience (CBE) channel to allow external systems to request

decision results and receive offers in JSON format.

Test the end-to-end decisioning workflow by sending experience events and

decision requests to validate eligibility logic, ranking behavior, and frequency capping.

By completing this lab, you will gain hands-on experience designing and validating a
complete offer decisioning workflow in Adobe Journey Optimizer to meet the business

use case.



Create Decision Rule

Objective

Since eligibility is one of the key building blocks of an offer, the first step is to create the
necessary entities to support it. In many cases, audience membership is the deciding
factor, but in this case, we'll use Decision Rules. With Connection 5G, higher-end iPhone
17s can only be activated for users with a high-tier plan. As such, we'll use a decision rule
to ensure that offers for higher-end phones are available only to those with a high enough

plan.

Create the Decision Rule

If necessary, log in to the Adobe Experience Cloud and navigate to Adobe Journey
Optimizer.
Expand the Decisioning menu item in the left rail if necessary, and click on Strategy

Setup.

Be sure you are in the Decisioning menu and NOT the Decision Management
menu. If the Decision Management menu is expanded, collapse it to avoid

navigation confusion during this lab.

Click on Decisioning Rules under the 'Eligibility' menu, followed by the Create rule

button in the upper right corner.



= A Adobe Journey Optimizer Q search Experience Cloud (Ctrl+/) Developer Enablement Viddy Lab Development 3 (VA7) G O Q HHEE )

@ -
Home
T Hide panel ..
Decision rules ®

\  Journey management

Eligibility
P Campaigns [ Q 10f1

Decision rules
oL Journeys Name v Description v 4 Modified v
B Reports

Ranking methods

Decision Management
> 8 Ranking formulas

Al models
v Use Case Playbooks

Playbooks
Selection strategies

v Decisioning

B Catalogs

Placements
All
\  Content Management Code
B Assets Email
In-3
Content templates b
Push notification
Brands
SMs
o88  Fragments Web

Navigating to Decision Rules

. You will be taken to a screen that resembles the Segment Builder Ul. Add the Plan ID
attribute to the rule canvas by clicking on XDM Individual Profile > DEP > Plan Details

and then dragging the Plan ID attribute to the canvas.
. Change the drop-down from equals to contains.

. Enter the text 2 in the box, press Tab key to accept the 2 value, then enter a 3, press

Tab again so that the rule is looking for any Plan IDs that containa 2 or 3

. Use the Name textbox in the right rail to name the Decision Rule Upper Tier Plans.

Add a description if you'd like. When finished, your Decision Rule should look like this:



Create rule Cancel @

Flelds ® o Audlence properties (@
Afiributes  ContextData  Audiences Include
Has not evaluated
Q = PlaniD @ contains v x QUALIFIED PROFILES (T)
[~ ] Dep » Plan Details or
O Casesensitive
W Plan 1D properties > ~ 0
ESTIMATED PROFILES @
Plan ID Add attribute or audience
T _dual Profile > Dep> Plan Detalls > Plan ID © Last updated: Not avallable ©
_ PlanName © ¥ Refresh estmate @
N ...|Profile » Dep » Plan Detalls »* Plan Name
Plan Type </» Code view

...al Profile > Dep > Plan Detalls > Plan Type

Name %

[Upper'l‘lerplans v l

Description

This Is a rule that only identifies users with a
high-level plan. .

Attributes
Include Plan ID contains 2 or 3

Decision rule finished state

7. 0nce the rule is correct, click the blue Create button in the upper-right corner, and
you'll be returned to the Strategy Setup page with the Decision Rule you just created

listed as the only Decision rule.

Why use a Decision Rule instead of an Audience? In practice, the primary reasons
would be that you needed eligibility criteria specific to the decisioning package or
you needed attributes of the offers in the criteria. Offer attributes aren't available

fields in the Audience builder.

The Upper Tier Plans Decisioning Rule used in this lab would likely be an actual
Audience in a real-life implementation, given its likely re-usability outside of
Decisioning. However, a Decisioning Rule was used here for educational purposes

and to showcase its functionality and the multiple ways eligibility can be applied.

Recap

You've now created a reusable Decision Rule, which you will use for offer eligibility.






61.2. Create Offer Attributes

Objective

In this section, you'll add custom XDM fields to the standard Offer XDM schema. These
custom fields can be used in ranking, sorting, and eligibility criteria. They can also be data

that is returned to the requesting device.

Create Custom Device Parent Object

1. Expand the Decisioning menu item in the left rail if necessary and click Catalogs.

2. By default, the 'Offers' page is shown. Click the Edit schema button in the upper-right

corner.
= A Adobe Joumey Optimizer Q. Search Experience Cloud (Cirls.) Developer Enablement B voovisbpevciopment3 vy G @ fa TR
@ Hame
O Hide panel S o @
W Journey msnagernent
Catalogs
ey e :
e
L Harmie Status Priot. ., Tags Start date End date
B Feporss
Collections
> b n Ma e
L Usi {f K
Faybaoks
R Decissoning
e
T Strategy setup

Navigate to edit offers schema

The resulting page is the standard XDM Schema editor. Just as XDM is used to
define the data structure of datasets, XDM is used here to define the attributes

of an offer.



The 'Personalized Offer Items - Experience Decisioning' schema is a system-
generated standard schema that applies to all offers. However, one can add to
this schema to meet unique business needs, which is what you'll do in this

section.

Additionally, going through the offers page is a shortcut for getting to this

schema. You could also navigate to it via the Schema menu in the left rail.

3. Click the + icon to the right of the root level of the schema, and using the now visible
'Field Properties' menu in the right rail, fill in the following fields with the provided

values:
o Field name: device
o Display name: Device
o Type dropdown: Object

o Assign to Field Group (type this value in): Offer Details

The Assign to Field Group appears to be a dropdown, but it also accepts direct
text input; therefore, enter the text 'Offer Details'. When you type it in, you'll see
an 'Offer Details (New)' item appear as well. Any new attribute has to be
assigned to a field group, so in this step, you're effectively creating a new field

group called Offer Details.

4. Ensure that all of the properties have been filled out like the screenshot below:
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5. Once you've verified that all the fields are correct, click the blue Apply button at the

bottom of the 'Field properties' menu (right rail) to see your changes applied to the

@
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Just like normal XDM, the custom attributes are grouped under a namespace specific
to the IMS organization, namely the imsorg tenant ID or 'dep' in this case. You'll also
see that the new 'Offer Details' field group is now listed in the 'Composition' pane,
left of the schema.
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Note that these changes are NOT saved....they are just 'Applied.' If you were to
navigate away from the page without saving, you would lose your work. Finish out

the steps in this section before navigating away.

Create Custom Device Attributes

Now that the Device XDM object has been created, you can move on to creating device-

specific fields.

1. Click the + icon to the right of the new device object that you just created, and using
the 'Field Properties' menu in the right rail, fill in the following fields with the provided

values:

o Field name: make

o

Display name: Make

[e]

Type dropdown: String

[¢]

Assign to Field Group: Offer Details (should already be selected)

o Once you've verified that all the fields are correct, click the blue Apply button to

see your changes applied to the schema

2. Repeat the previous steps to add two additional attributes for Model and Tier. Use the
same naming pattern, type, and field group. When finished, the schema should look
like this:

Schemas © Personalized Offer ltems - Experience Decisioning e Mofe Cancel @

Structure Labels

Composition (1 Show display names for fields Fleld properties
Q) Search schema
- A
Personalized Ofer ems -.. | 1 ] Personalized Offef Itens - Expenience Decsioning @ Defad value
w & _de Object
= ) & Assgn :] i Pasein
[} Patt
| @& Offer ltem “ |_ device | Object @
— Foemmat
) m Strin
ikl grovps (D @ Aga e oes € Seler i w
Ty &
Offer Detalls ) model | String Minimum length (@)}
E.
v | 1
] & Dedsion em @ ter | String
Manimasm length GJ
denititios (D) » J] & _evperience | Object ™ | Enter moxdmum length
P
) @ i | Shing Oescripd
Jescripl
M tr @ etag | String

Full offers schema validation



3. With all of the new XDM fields/attributes created, click Save in the upper right corner
and you will receive a green "Schema Successfully Saved" message at the bottom of

the screen. You've now completed the steps in this section.

The schema that you just updated applies to ALL offers, including all future
offers. Great care should be taken when adding attributes to this schema. In our
example use case of a telecom company that sells cell phones, the device make,
model, and tier attributes will likely be widely used for many offers and for years
to come, so it makes sense to add them. When thinking about which attributes
are necessary for an offer, avoid adding attributes that are unique to a specific
campaign. Over months or years, this schema can get bloated and cause issues
when creating offers. You'll see how this applies in the section where you will

create offers.

Recap

You've successfully updated the standard offers schema with reusable custom fields that

will be leveraged in later parts of the lab when creating and evaluating offers.



Create Offer Items

Objectives

In this section, you will create the actual offer items that the Code-Based Experience (CBE)
will return to the requesting client. Some of the offer items will have eligibility requirements

and frequency capping, while others will not.

Scenario Overview

Before creating the offer items, however, here are a few quick reminders about our
scenario. First, there are 3 iPhone 17 tiers in our scenario: Ultra, Pro, and Base. We'll create
4 total offers, 1 for each tier, plus a generic fallback offer that the receiving system can use

to display general information about the iPhone 17 across all the tiers.

Second, only customers with a plan ID of 2 or 3 are eligible for the Ultra and Pro tier

phones.

Next, the business has requested that each offer be shown only three times a day before

the next lower-tier phone is presented.

Lastly, all things being equal, Connection 5G would prefer to sell the Ultra tier, followed by
the Pro, and then the base model. As such, you'll see these priorities appear as we give a

priority score to each offer item

Create Default/Fallback Offer Item

The first and easiest offer item you'll create is the fallback offer, which anyone can view for

an unlimited period.

If necessary, expand Decisioning in the left rail and click on Catalogs

An empty offers page should be shown:
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Navigate to catalogs

3. Click the blue Create Item button, and you will be taken to the 'Create Offer Item'
page.
4. In the 'Offer name' field, enter the text iphone:17:generic. Enter a description if you

wish.

The all-lowercase, colon-separated naming convention is just one of our own
designs that could serve as one to follow for a real customer. In practice, you
can develop a different naming strategy for your offer items. Be sure that it is
documented and consistent before creating offer items. This will ensure that

offer items are easy to find and group together in collections. More on this later.

5. Since this is the lowest-priority/default offer item, you'll leave the default Priority at 1.

In Decisioning, the lower the number, the lower the priority. For example, an offer

item with a priority of 100 will be shown before an offer item with a priority of 1

6. Expand the Device item in the 'Custom Attributes' area, then enter the following

information in the text boxes:
= Tier: Generic
= Model: 17
= Make: iPhone

These are the actual text values that both describe the offer and what can be used in

sorting, ranking, and eligibility criteria. They are also the text values that can be



returned to the requesting device.

Create OﬁEI'ltEI'I'I o Attributes > () Eligibility > () Review o Manage access Cancel m
Offers @ Draft

Standard attributes

Offer name ®

iphone7:generic ]

Description

Start date End date

i dd /Yy, —:—— AM ‘] | memiddlyyyy, —i—- AM :]

Pricrity (T
1

Tags

[~]

Custom attributes @

Completed generic offer custome attribute validation



The Device area you expanded is the same "Device" parent object that was created
when the 'Personalized Offer Items - Experience Decisioning' schema was updated
with custom attributes in the previous section. The Tier, Model, and Make fields are

the individual attributes that were added:

Schemas > Personalized Offer ltems - Experience Decisioning

Structure  Labels

Composltion (T3 Show display names for flelds
Search schem
hems Q, Search schema
Personalized Offer [tams -... \E\ Personalized Offer Items - Experlence Decisioning g
v @ _dep Object
Tass () @ Assign D
[ & Offeritem L[] device | 0Dt @
"
() make | String
Field groups (&) & Add —
™
del | 5tri
[]  Offer Details L/ mode ing
[] & Dedsion ltem O tier | String
ldentities (&) > 8 _experience | Object
i () a6 stmg
Relationships (&) Y a etsg | String

The previous section mentioned the need to take great care when adding custom
attributes to the system-generated 'Personalized Offer Items - Experience
Decisioning' schema. Each additional custom node will appear as a possible field for
every offer item moving forward. Creating unnecessary or campaign-specific

attributes will clutter the offer item creation Ul and may cause confusion.

7. Click the blue Next button in the upper right corner to move on to the next step.

8. This offer should be available to everyone/All Visitors and not have any frequency
capping, so there is no need to make changes to the 'Eligibility' or 'Capping' sections.

Click the blue Next button again to proceed to the last step.

9. On the 'Review' step, verify that all the data is correct:



Create offer item
© Awibutes > € Eligibilty > € Review o° Manageaccess  Cancel Back
Offers | ® Draft

Standard attributes P4

Hame

iphone:T:generic

Stant date End date

Priceity

Custom attributes +

Devace

Profile constraints rd

Al visitors

Completed generic offer validation

10. Make any necessary changes. When ready, click the blue Save button.

11. Once saved, a white 'Approve' button will appear where the 'Save' button used to be.
Click the white Approve button to approve this offer item. You will see a green

'Approved' indicator below the offer item title:



A iphone:17:generic

Offers | ® Approved

2 Undo approve

Standard attributes 4

Name

iphoneT-generic

Start date End date

Verify generic offer approval

In practice, and with more complex offers, a proper approval process should be
in place to ensure that the offer items have been created correctly. To save time

in this lab, we're simply approving every offer item we create.

12. Click the left arrow next to the offer item title to return to the 'Offers' page, and you

will see your iphone:17:generic offer listed.

Create Base Model Offer ltem

Now that the generic offer item has been created, you can create the next priority offer
item for the base model of the iPhone 17.
1. Click the blue Create Item button again and name the offer iphone:17:base
2. Because this is the next lowest priority offer item, increase the Priority field to 2
3. Expand the Device area and give the fields these values:
o Tier: Base
o Model: 17
o Make: iPhone

When finished, the offer item should look like this (the red box is added to ensure the

priority is correct):



Standard attributes

Offer name *

| iphone:17:base ‘
Description

Start date End date

| mm/dd /yyyy, —:— AM ‘ ‘ mm/dd /yyyy, ——:—— AM ‘

Priority (i)

| 2

<]

Custom attributes @

| Bae |

Model

L7 |

Make

= |

Base offer attributes validation

When everything is correct, click the blue Next button to proceed to the next step.

4. This offer item should be available to everyone, so there is no eligibility requirement;
however, it should be capped at 3 impressions per day. Click the '+ Create capping'

button.
5. On the new capping rule, change the Choose capping event to Impression.

6. Change the Capping event count to 3. Once finished, your capping rule should look
like this:



Eligibility ®

© All visitors
(O Visitors who fall into one or more audiences

(O Byrule

Capping @

Capping will be applied to this offer when any of the following capping rules are met.

Choose capping event #

Impression hd

Capping type

O In total (Aggregate capping count from all profiles)

@ Per profile (Apply cap for each profile)
Capping event count #*
& <

Reset capping frequency #

| Daily v

Every

e

Cancel

Base offer capping validation

Once correct, click the blue Create button to save the capping rule.



Notice how you could create an additional capping rule. In practice, you may
want to add more than one rule. In this case, we could have added a rule to cap
this if a specific event was seen, such as a purchase event. We're keeping it

simple for now with a single capping rule.

Eligibility ©

© Al visitors

O Visitors who fall into one or more audiences

O Byrule

Capping ©®

Capping will be applied to this offer when any of the following capping rules are met.

v Capping1 L
Event Capping event count  Type Reset capping frequency
Impression 3 Offer level capping Every day

‘ =+ Create capping ‘

Additional capping example

The 'days' mentioned in frequency capping rules refer to days in the GMT

timezone. Frequency capping with days in the logic resets at midnight, GMT.

7. Click Next to proceed to the review step.

8. Ensure everything appears as expected and click the Save button. Once saved, click

Approve.

9. Once approved, click the left arrow next to the title and return to the offers page. You

should now see two offers, each with the appropriate priority.

Offers corerns 0 ()

Y Q 1-20f2 [
O MName Status Priority Tags Start date End date
O iphonedZbase ® Approved 2 i -
O  iphoned7generic ® Appgrovad. | 1 B )

validation first two offers and their priority



Create Upper Tier Model Offer ltems

Now that the generic and base model offers have been created, we can move to the offer
items for the pro and ultra models. These offer items also need to include an element of

eligibility because only members with a certain plan level should see these offers.

1. Following the same steps and naming patterns outlined in the above sections, create a

new offer called iphone:17:pro and set its priority to 3.

2. Set the Tier attribute to Pro and the other custom attributes as you did in the other

offers.
3. On the 'Eligibility' step, select the By rule radio button.

4. The left rail should show only one Decision rule, the one created earlier called 'Upper

Tier Plans'. Click the + icon next to that rule to add it to the canvas.

5. As mentioned earlier, the business has stated that non-fallback offers should have a
frequency cap of 3 displays (or impressions) per day. Follow the steps in the previous
section to create a capping rule for 3 Impressions per day. When finished, your page
should look like this:

Create offer item
0 arbutes > € Egbility Revitw o Manage access Cancel Back m
Offers | ® Draft
Dedsion rules H ‘Dpen rule ibrary Eilglhlllth'ﬂ}
Q O All visitors
O Visitors whe Bl into one of moone sudiences
© Bymle
Upper Tier Plans @ +
Upsper Tier Plans o X
Total profile estimate (0
fuimutod quualified profiles, a Retresh
Capping @

Capping will bo applied to this offer when any of the following capping rubes are met.

w Capping1 P ]

Eveni Capping eventcount  Type Reset capping fequency
Impressicn 3 Offer level capping Every day

+ Creste capping

Impression capping validation



5. Once you've verified that everything is correct, click Next. The final offer item config

should look like this:

Create offer item

Offéers @ DOraf?

0 Avributes € Esgbility

Standard attributes

Hame
iphaneT.pra

Start date Ered date

Pricrity

Custom attributes

ik

Profile constraints

Eligibility rule

Name "}
Upper Tier Plans  dpseligibility-nule:ibb3ioeHblagbeT

Capping

Cappleg
Event Capping cwent count Type
Impression 3 Offfer bevel capping

© Review o Manage access Cancel Back

Roruet capping irequency
Every day

Complete Pro offer validation

6. Once everything looks correct, Save and Approve the offer item.

7. Return to the offers page and verify that the 3 offers are there and that they each have

the proper priority.

8. Create the final offer item and name it iphone:17:ultra, give it a priority of 4, and set

the other custom attributes with the same values as the other offers.

9. As with the last offer item, set the eligibility to the 'Upper Tier Plan' Decision rule and

set a frequency capping of 3 impressions a day. When finished, your offer item should



look like this:

Create offer item

Ofiers | & Dyt

Q Awributes > €} Eligibility > € Review

Standard attributes

Hame
iptvame Tlira

Standate  End daie

Custom attributes

Dvioe

Tieee'
Liira

Profile constraints

Eligibility rule

Hame W

Upper Tier Mans  dps:eligibdity-rule:ibb310cfibladbeT

Capping

Capping 1

Event Capping event oot Type Rt cappang Wequendy
Impression 3 Orffer basvel Capping Every day

Complete Ultra validation

o Manage access Cancel

10. Once you've verified that all of the settings are correct, save and approve this offer

item. You should now see all four of the offer items, each with a unique priority.

T Hsie pusnel

Offers
Catslogs
T a
Offers.
O Hame
‘ O chosettum
O chosettms
O leseibne
O olonetpemenc

Tl 4

* Approved 4
® hpprowed 3
& Appeoved 3

* Approwed

Final 4 offer validation

End date

L -
"
Modiiod
RS, PSP
A, T P
e, v AM

QA 1250 AN



The instructions for this lab are emphatic about ensuring that the priorities are
different for each offer item. In this simple use case, it's important, but there is
nothing in the Ul that forces you to give each offer item a unique priority. Over
time, you will likely have multiple offer items with the same priority. You'll see

why this is important to understand in later sections.

Recap

You defined multiple offers for the different iPhone 17 tiers, including a generic fallback
offer and tier-specific offers (base, pro, and ultra). You've also approved all four offer items
with the correct priorities, eligibility, and impression capping settings so they're ready for

use in your Decisioning package.



Create Offer Collection

Objective

Now that your offers have been created, they need to be organized into a collection. A
collection has one or more offer items, and an offer item can be in more than one

collection.

Create the iPhone Offer Collection

If necessary, expand Decisioning in the left rail, then click Catalogs. You will see the

four offers you created in the previous section.

Click on Collections just left of the offer name

O Hide panel - "
Offers Editschems (D [EESTTY
Catalogs
T |Q 140l Ik
Offers
O Mame Status Pricrity Tags Start date End date
O  iphoneitore ® Appro 3
0  iphonei? base aee & Appro )
0O  ishone:¥generic ® Appro

Click the blue Create collection to create the new collection.
Name the collection iPhone 17 Collection

In the 'Collection rules' section, click on the text box that contains the text Click to

create a decision item. Once clicked on, the options for creating the rule will appear.



Details

Name *

iPhone 17 Collection

Description

Catalog

Offers

Collection rules ® * Required

Items that meet below rules will be included in this collection.

NUMBER OF ITEMS
@ Select attribute Select operator v b
Initial collection validation

6. Click the Select attribute button, then navigate through the offer item schema by
clicking on Device > Make. Click Save, and you'll see that the 'Make' attribute is now

in the decision rule.

Collection rules ® % Required

ltems that meet below rules will be included in this collection.

NUMBER OF ITEMS

T Make B X | & Equals v

Select attribute demonstration

Notice that the options available to you are the same configurable fields you
used when creating the offer items. Since a collection is a grouping of offer

items, it makes sense that the rules to group them depend on their attributes.



7. Leave the 'Equals' operator in place and enter the text iPhone in the value field, and
you should see that the number of items changes to 4, indicating that all of your offer

items meet that criteria

Details

Name %

iPhone 17 Collection l

Description

Catalog

Offers

Collection rules © % Required
Items that meet below rules will be included in this collection.

NUMBER OF ITEMS 4 I

T Make 2 |7| Equals ~ iPhone |

| @ Addrute ‘

Verify 4 offers are in the collection

You can also click the Preview Collection button and see the offer items that

meet the criteria.

8. With all four of the offer items selected, click the blue Create button, and you'll be

taken to a page that shows your newly created collection.

O Hide panel : :
Collections ol  Creste collection
Catalogs
¢} 1af1
Offers
Name Catalog Madified
Phooe 17 n v Offers 1200972025

Collections

Complete Collection validation



A collection is more than just a means of organization. In the steps ahead, you'll
see that in Decisioning, we apply selection logic to a collection of offers.
Thinking about an enterprise-sized implementation, it's not hard to picture how
many offers would be created over the years of use. In order to determine which
offers a selection strategy should apply to brings to light just how important

proper collection management is.

In this case, a collection with just "iPhone" as the criteria would bring in too
many offers after a few years of iPhone releases. We could have used additional
criteria like 'Make equals 17' or used AEP Tags to tag offers for a specific

campaign. But for simplicity, we're using this simple logic to create a collection.

Recap

You have now created an offer collection that groups together the offer items you
previously built. You added all the iPhone 17 offers into a collection and defined a rule
based on offer attributes (like device make) so that only relevant offers belong to this

collection.



Create Ranking Formula

Objective

Now that all the offer items have been created, prioritized, had eligibility applied, and
organized into a collection, we can turn our attention to determining how they will be

ranked for a given profile. This is done by creating a ranking formula.

A ranking formula dynamically boosts specific offer prioritizations so they "rise to the top,"
based on criteria from the profile interacting with the Web/Mobile property or the

Experience Event itself.

In this lab scenario, we'll pretend that the research marketing team for Connection 5G
showed that those under age 39 would be drawn to the Ultra or Pro tiers and those 40-59
would be drawn to the base and pro tiers. And since Connection 5G would rather sell
higher-tier phones, all things being equal, the ultra model would be presented first for
those under 39, with the pro model being presented first for those 40-59. This section will

show you how to create a ranking formula to meet those business requirements.

Create a Ranking Formula and Default
Expression

If necessary, expand Decisioning in the left rail and click on Strategy setup. You will
land on the 'Decisioning Rules' page and should see the 'Upper Tier Plans' Decision
Rule that you created previously and used as eligibility requirements for the upper-tier

phone offer items.

Click on Ranking formulas under the 'Ranking methods' menu, and you'll be taken to

an empty page since you don't have any ranking formulas yet.



Ranking formulas ol Create formata

- gement )

gty
) Caempaigns Q

Diecision nsbes
Ty Mame Description Madsfied
B feo Ranking methods
S ==

M modets
v UseCa 0
@ Flaybooks

Selieticn ibiutigies
w Dicish
BE Conslop

Placements.
& Soaegysetup

A
W Conbest Management Code
B ssets Email I:
Content templates wedop X

Push notification l

Brands
= o SMS
oF Fragments Web No objects available
etz & hormiald 1o difing whish iterm i 1o be shawn firit

5 Landing pages

Navigate to ranking formula

3. Click the blue Create formula button to start creating a new ranking formula

4. Name the ranking formula iPhone 17 Ranking Formula

When an Experience Event is sent to Edge Data Collection with the required
parameters to request an offer from an active Decisioning package, all offers in
that package are evaluated using the ranking formula. Each offer will either keep
its original priority or have its priority dynamically adjusted based on the profile

that triggered the Experience Event.

5. Scroll to the bottom of the 'Criteria' section and click the </> icon of the bottom-most

text box and select the Offer priority score variable.



Criterion 1

v Specify decision items
Click to create a decision item...

L

-]

Specify additional conditions (optional) @

& Add condition

Create expression to assign a ranking score

]2
Start typing the expression
Variables
€ Add criterion | Offer priority\score
L - ']

Al model score

Create expression for items that don't meet any of the criteria

<> /1

Start typing the expression

Use offer priority score in a formula

The default expression should now be set like this:



Criterion 1

v Specify decision items X

Click to create a decision itemn...
3

Specify additional conditions (optional) @

& Add condition

Create expression to assign a ranking score

| <1 { s’

Start typing the expression

€ Add criterion

Create expression for items that don't meet any of the criteria
offer._experience.decisioning.decisionitem.itemPriority ‘ <> [ F 4 |

wﬂgﬁmﬂluu

Validate default offer priority score

This bottom text box is the default expression applied to any offer item that
doesn't meet any priority adjustment criteria. In this case, this will simply be the
priority assigned to the offer when it was created. If no default priority score is
given to the collection that this ranking formula will execute on, then you'd want

to assign a default score

Create Priority Adjusting Rules

Now that there is a default expression, we can start adding rules that will dynamically

adjust the priority based on the user's age.

One way to think about priority adjustment rules is to treat them as standard if/then
statements that only apply to certain offers. If the test proves true, then adjust the priority
for offers that meet a given criterion. The Ul does arrange these in a slightly different order,

as called out in this screenshot.



Criterion 1

v Specify decision items

9 Click to create a decision item... T Offer items that meet this criterion

Specify additional conditions (optional) @

© © rwscondiin | If this is true

Create expression to assign a ranking score

©  Then apply this priority adjustment [« |,

Start typing the expression

If, then, and where on priority adjustment rules



The "if" is optional because one could apply a priority adjustment rule where an offer
meets a specific criterion without a conditional statement first. Expanding on our
example in this guide, imagine we had several offers with a phone OS attribute
(Android vs. iOS). One could boost the priority of all iPhone offers where the profile's
preferred OS is iOS. There is no "if." Just "adjust the score where offer attribute =
profile attribute." Below is an image similar to the one above that outlines this idea

without a conditional statement.

Criterion 1

v Specify decision items X

@ cikowaesainien. To offer items that meet this criterion

Specify additional conditions (optional) @

@ Add condition

Create expression to assign a ranking score

7 Apply this expression (<> | 2

Start typing the expression

Two step create ranking rule criterion

Create Criterion 1: Adjustment Rule for those
Younger than 39
1. We'll start by creating the ranking rule for the Ultra tier offer item. Click into the first

textbox in the Criterion 1 section, then click on the Select attribute button when it

appears.



Criterion 1

i [TV Specity decision rtems %

| [@ Select attribute I Seect operator v | . | IE|

Specify additional conditions (optional) @

| @ Add condition |

Attribute for Criterion one

2. When the 'Select an attribute' dialog box opens, click on Offer name. Once selected,

click Save.

The 'Decision attribute' refers to elements of the offer item. Since this is where
you outline which offer items the criteria will apply to, the only options available

to you are attributes of the offer item.

3. Leave the operator set to 'Equals' and in the remaining textbox, enter the name of the
ultra tier offer item, which is iphone:17:ultra. After entering the text, the Ul will update

and reflect that the matching condition has been accepted.

4. Click +Add Condition, then click into the new text box that appears (it'll have the text

'Click to create a decision item..." in it
5. Click the now available Select attribute option.

6. When the 'Select an attribute' dialog box opens, click on Profile attributes > Person

(you'll likely need to scroll down) > Birth Year. Once selected, click Save.

'Profile attributes' refers to the user or profile that sent the Experience Event,
and 'Context data' refers to elements in the Experience Event itself, such as URL,

page name, or other attributes of the Experience Event payload.

7. Change the operator to Greater than and enter the birth year 1986 (the Ul will put a
comma in the year, which is expected). After entering, the Ul will update to reflect that
the condition has been accepted. Since the business use case is to offer the Ultra tier

to anyone under 40, we want to adjust the priority for anyone born after 1986.



As mentioned earlier, the Ul indicates that these additional conditions are
'‘optional.’ That is true because one may want to dynamically adjust the priority
on a set of offer items without any additional criteria. It may be that the same
offer items could be used in a different collection and ranked with a different set
of ranking rules. Since we're only using a single set of offer items, we'll be using

additional conditions to adjust the priority.

8. The original priority for the Ultra tier offer item is 4. To boost the priority, we'll multiply
that by 100. To do that, click the </> icon next to the last text box and select the Offer
priority score variable. Add a *100 after the automatically entered text. This

expression will multiply the original priority (4) by 100 and give it a new priority of 400.

Your rule should now look like this:

Criterion 1

v Specify decision items b4

Offer name Equals iphonen7:ulira

| € Add item matching condition |
Specify additional conditions {optional) @

Birth year Greaterthan 1986 b4
|'. Q Add condition

Create expression to assign a ranking score

| offer._experience decisioning.decisionitem.itemPricrity*100 ‘ <f> ‘ r 4 |

Start typing the expression

@ Add criterion |

Create expression for items that don't meet any of the criteria
offer._experience decisioning decisionitem.itemPriority | <> ‘ rd

Start typing the expression

Validate criterion rule one



Why multiply by 100? The idea is that if you want to ensure your priorities are
adjusted well above the other priorities, and 100 is just a way of doing simple
math to make that happen. Ranking formulas can be complicated, as you'll see in

the next section, so keeping the math simple is helpful.

Additionally, while we used multiplication to increase the priority score, other
mathematical expressions could have been used to decrease the priority score.
Generally speaking, however, it's easier to make the wanted offers 'float to the

top' than it is to make offers you don't want 'sink to the bottom.'

Create Criterion 2: Adjustment Rule for those 49-50

1. Immediately below the adjusting rule you just created, click the + Add Criterion
button.

2. Create a matching condition for where the Offer name does NOT equal

iphone:17:ultra.

We want this rule to apply to all of the other offer items. More details on why are
further along on this page, but you should be very careful about using this kind
of logic in practice, as it would apply to every offer in the collection that doesn't

have this value. In our case, that's fine, but it may not be in other use cases.

3. Add the condition that this rule should apply to anyone with a birth year greater than
1966 (anyone younger than 60).

4. Just like the previous rule, multiply the offer item's default priority score by 100. When

finished, your 'Criterion 2' rule should look like this:



Criterion 2

ii v Specify decision items
Offer name Mot equals iphone7ultra

| @ Add item matching condition

Specify additional conditions (optional)
Birth year Greaterthan 1966

| @ Add condition

Create expression to assign a ranking score

[] ]

Start typing the expression

| @ Add aiterion '

Create expression for items that don't meet any of the criteria
| offer._experience.decisioning.decisionitem.iternPriority I <y I V4 \
Start typing the expression .

Validate criterion 2 in the ranking formula



Using ranking formulas and eligibility rules together can feel complex, but here's

the core idea:
* Ranking formulas dynamically adjust the priority scores and, therefore, the
order of the offers.
* Eligibility rules (such as decision rules and frequency caps) remove offers

from the ordered list if the user isn't allowed to see them.

Let's consider how the offers would be ordered given these examples and the

ranking formula you just created:
Birth Year = 1990

e Ultra Priority becomes 400

* Pro = 3, Base = 2, Generic =1

Result: Ultra shows first (up to 3 times), then Pro, Base, and finally Generic.
Birth Year = 1970

e Ultra priority remains at 4

* Pro becomes 300, Base = 200, and Generic = 100
Result: Pro shows first (3 times), then Base, then Generic. Ultra is ordered

last because its priority (4) is lower than Generic (100).
When eligibility is applied via decision rules and frequency capping, then

* Users born in 1990 with a plan ID = 1 will have Ultra and Pro offers removed
—even though they ranked highest. The user only sees the Base and
Generic offers because Ultra and Pro tiers have an additional condition: only

users with plan IDs 2 or 3 can see them.

» Since the Generic offer has no frequency capping rules, the 1970 birth year
user will never see the Ultra offer, as its priority score is lower than the

Generic's boosted score.

5. With all of the rules and the default priority score in place, scroll back to the top and

click the blue Create button in the upper right corner.



You should now be taken back to the 'Strategy Setup' page, and you will see the

single Ranking Formula that you just created.

What happens if two offers result in the same priority? Offers with the same

priority score will be chosen at random for return to the requesting system.

Recap

On this page, you built a ranking formula that determines how offer items are ordered
dynamically for each profile. You also defined a default expression (the original priority
score), and then added priority-adjustment rules that boost offer priorities based on profile
criteria (such as age). This ranking logic ensures that relevant offers (like Ultra or Pro tiers

for specific age ranges) rise to the top when evaluated.



6.16. Create Selection Strategy

Objective

Up to this point, you've created offers, defined offer eligibility with a decision rule,
gathered them into a collection, and created a formula that dynamically re-orders them
based on attributes of the profile requesting the personalization. Because we're only using
a single set of 4 offers for a single use case, it's tempting to think that each of these
elements is related, especially when we named them similarly. However, it's important to
think more abstractly when considering a long-term strategy and enterprise-sized scope.
Offers could be sorted into one or many collections. Ranking formulas could be applied to
any collection of offers. In actuality, the first time you actually connect these elements is

when creating a Selection Strategy.

Imagine that we had hundreds of offers utilized in forty collections and a dozen or so
ranking formulas. How would a decision package know which ranking formula to apply to
which collection of offers? The selection strategy makes that connection. When you add

Decisioning to a channel, what you are adding is one (or many) Selection Strategy(ies).

Create the Selection Strategy

1. If necessary, expand Decisioning in the left rail and click on Strategy setup. You will
land on the 'Decisioning Rules' page and should see the 'Upper Tier Plans' Decision
Rule that you created previously and used as eligibility requirements for the upper-tier

phone offer items.

2. Click on Selection Strategies just below the 'Ranking methods' menu. With no

selection strategies available, click the blue Create selection strategy button.



izer Q) Search Expenience Cloud (Ctele /) Developer Enablement m Viddy Lab Development 3 (VA7) G & e H .

O Hide
s Selection strategies SN Create setection strategy
Eligibality
Y Q
Dheciiion ndles
Hame Colleciion nanh'llgmelhod Eligibality Modifed
Ranking methods
Ranking formulas
Al models
Selection strategies

Navigate to Selection Strategies

3. Name the selection strategy iPhone 17 Selection Strategy
4. You can see that a selection strategy requires 3 things.

o A collection of offers

o Eligibility requirements

© A Ranking Method

Click the Select Collection button, tick the box next to the only Collection you have

(iPhone 17 Collection), and click Save.

5. Leave the 'Eligibility' drop-down set to All Visitors.

Eligibility can be applied at the offer level, the selection strategy level, or the
Journey/Campaign level via the criteria for entering the Journey or Campaign. It
all depends on the use case you are trying to realize. If you click on the
Eligibility drop-down, you'll see the same Audience and Decision Rule options
that you saw at the offer level. In our use case, we only wanted to limit specific

offers, so it made sense to do eligibility at the offer level.

6. Set the Ranking method to formula, then click the Select formula button



You may have noticed the 'Offer Priority' and 'Al Model' options in the Ranking
method drop-down. If you truly only wanted to return offers using only their

original priority, then you would choose the 'Offer Priority' option.

The Al Model option uses an Al model that analyzes impressions, clicks, and
conversions for returned offers to determine which offer to display to the
individual. We will not be using them in this lab as there are minimum data

thresholds as well as two weeks required to train the models.

7. Tick the box next to the only Ranking formula you have (iPhone 17 Ranking Formula)

and click Save. When finished, your selection strategy should look like this:

Create selection strategy o vamsgeaccess  concet ()

* Required
Details

Sefection strategy nama #

| IPhane 17 Selection Strategy

Caalog
Offers

Collection * (D)
IPhone 17 Collection

|l # Ednt :

Eligibllity &

Eligibimy

| Awwisttors =
Ranking method @

Ranking method

| Formula ~

IPhane 17 Ranking Formula

=
Complete Selection Strategy validation

8. Once your selection strategy is correct, click the blue Create button.

You should now see your iPhone 17 Selection Strategy in the 'Selection strategy'
menu



Decisioning allows for very simple or very complex offer selection and ordering.
On the simple end, you could have a collection of offers with their default
priority, an eligibility set to all visitors, and the Ranking method of 'Offer Priority",
and all end users would see the offers in the order of their original priority
scores. At the other extreme, you could have a huge collection with complex
initial priority scores, a bespoke Ranking formula, and layered eligibility rules at
both the offer and selection strategy level. What you built in this lab sits in the
middle and was designed to demonstrate the different ways decisioning

packages could be configured.

Recap

On this page, you created a selection strategy that ties together the core components

you've built so far — the offer collection, eligibility rules, and ranking formula.



617. Create Code-Based Experience Channel

Objective

Recall that the business requirements are that any of Connection 5G's systems should be
able to return an appropriate offer. Whether it's a customer agent's computer, an in-store
kiosk, a mobile app, or the website, the customer should receive the same offer
experience. The only AJO channel that can do that is a Code-based Experience (CBE), one
of the inbound AJO channels. While a CBE can return HTML, its primary function is to
return information about what offer should be presented to the receiving system, with that
system knowing what to do with that offer information. Unlike the web channel, CBEs aren't
automatically rendered or reported. While it's a little more manual work for the customer,
they offer a lot of flexibility as they can be configured to return JSON that any mobile, web,

or 10T system can use to execute decisions.

1. If necessary, expand the Administration menu item in the left rail (you will likely need
to scroll down) and click on Channels. You will land on the 'Channel configurations'
page.

2. Click the blue Create channel configuration button

3. On the 'Channel configuration details' page, name the channel jsonOffer_cbe

Since a CBE can be called by any number of clients across N number of
platforms, we're going to name this CBE something generic to location, but

specific to the fact that it returns offers in the JSON format.
4. Set the Select channel drop-down to Code-based experience.

We won't set a Marketing action in this lab because it adds unneeded complexity
for our demonstration, but since CBEs can be accessed by any number of
systems, you'll want to ensure that in a real use case, you'd set all the possible

marketing actions for this channel so that DULE labels are enforced.

5. Tick the Web box in the 'Code-based experience settings' area and keep the Single

page option selected.



6. In the Page URL text box, enter the text https://connection5g.com/home

7. In the Location on page text box, enter the text jsonOfferContainer

Not every Experience Event sent to the Edge triggers a request for personalized
offers. You'll create a Journey in the next section where this CBE will be
configured with the selection strategy you just configured. The 'Location on
page' setting is the name of the parameter passed in Experience Events that tells
the Experience Edge to return any offers that are assigned to that CBE. It's also
often referred to as a surface. Be it a mobile app, web page, or some other |IOT
device, if the jsonOfferContainer value is passed to the Edge, along with the
correct eventType via an Experience Event, the Edge will execute the logic

configured thus far in the lab and return the appropriate offer.

8. Click the JSON radio button in the 'Format' section. When finished, your CBE channel

config should look like this:



Channel configuration details @

When setting up a channel configuration, select the channel it applies to, and define all the technical parameters
required for your sending, such as emall type, sender name, mobile apps, SMS configuration, and more.

Name *

I JsonOffer_cbe v ‘

Description

Access management labels
No labels selected

Select channel %

I Code-based experience v ‘

Marketing action

l Select one or multiple marketing actions v ‘

Code-based experience settings

Platform *

Web [] 10S [] Android [_] Other
Web
O Singlepage (O Pages matching rule @

Page URL *

| hitps://connectionsg.com/home viv|

Location on page (& *

l JsonOfferContainer v v

Content

Format %
O HML (©) JSON
Complete CBE Validation

9. Once everything looks correct, click the blue Submit button in the upper right corner.

Once it saves, you will be taken back to the Channel configuration page, and you

should see your newly created CBE.

Recap



On this page, you configured a Code-Based Experience (CBE) channel and set up a new
inbound channel that can return offer decisions in JSON format so external systems (like
web pages, apps, or kiosks) can request and receive the appropriate offers based on the

selection strategy you built earlier.



Create the Journey

Objective

Name and Define Entrance Criteria

=

a

If necessary, expand the Journey management menu item in the left rail and click on

Journeys. You will land on the Journeys' page.
Click on the blue Create Journey button.

When the 'Create a Journey' overlay appears, select Create from scratch and click

Confirm

In the right rail, name the Journey iPhone 17 Abandon Browse and click the blue Save

button so that you can start adding actions to the Journey canvas.

Drag the Audience Qualification event onto the canvas.

In the right rail, click the Pencil icon to select the audience for this event.
Select the dep: Interested in iPhone 17 audience.

Ensure that the Namespace drop-down is set to customerID. At this point, your

Journey should look like this:

I Phone 17 Abandon Browsie
@

Jomimary & Droff  VersionliLatest) @ Soved justnow

T A Event: Audiente qualificstion @ E
| 8 @
s e@ e @D A
0O Resction Latet (D
D Audence gualdicaton
Budverce % ()
dhsfr: Intierested i Phane 17 ¥ oL
Tk & [F
r 4 Ervier
E}—q o Bimnier —dfi) 5 o
j Hudreripade & ()
customenD (ontomed ) w

Once everyone looks correct, click the blue Save button to save your progress.



The 'dep: Interested in iPhone 17' audience is a streaming audience where the
entrance criteria is viewing the fictional Connection 5G iPhone 17 overview page
3 times in the same day. Like many product overview pages, Connection 5G's
iPhone 17 overview page is a dynamic page with multiple elements that update
without requiring the page to reload. One can compare the different tiers of the
iPhone 17 and their features on this single page. As such, if someone views this
page 3 times on the same day, then they likely have an interest in the iPhone 17.
However, since not every element of the page is tagged and measured,
Connection 5G will use the age of authenticated users to determine the tier of
phone to display to them as they interact with different touchpoints of the

Connection 5G brand.

Configure the CBE and Decision Policy

1. Expand the Actions accordion just left of the canvas, drag the Action element onto

the canvas, and connect it to the first node.

2. When the 'Select action type' overlay appears, select the Code-base experience
action and click the blue Add button.

3. In the now visible 'Action:Code-based experience' properties, click the Configure
Action button.
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4. Change the Code-base configuration dropdown to the jsonOffer_cbe cbe that you

created in the last section.
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3. Click the Edit content button just above the 'Code-based configuration' drop-down.

4. On the resulting Code-base experience editor screen, click the Edit code button.

£ iPhone 17 Abandon Browse » Code-based experience A A () . [T simulate content
Properties  Actions  Confient

Jo View channel configuration detais [# Content emplate

Code-based experlence
Channel configuraticn ﬂ
JonCifer_cbe B
Code-based experience
Foemat: J50N
# Edit code

<P

Channel conlguration : KonOfes cbe | # Eont code




The resulting screen is where you'll add the JSON that'll be returned to the Experience

Event requests

5. On the far left side of the code editor, click the Decision policy menu item, followed

by a click on the Add decision policy button in the new menu.
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Navigate to Decision Policy

If a selection strategy is where you tie an offer collection to a ranking method
(and apply strategy-level eligibility), then a decision policy is where you tie a

selection strategy to a specific delivery of a channel.
6. Name this decision policy iPhone 17 DP and leave the Number of items set to 1.

Up to this point, we've configured the offers and how to order them, but we
haven't configured how many we want in the response. This is where you

configure how many offers should be returned.

7. Click the blue Next button, and this is where you'll add the selection strategy. Click the

+Add button (you may need to scroll down to see it), and choose Selection strategy.

8. Tick the box next to the only selection strategy you should have (iPhone 17 Selection

Strategy) and click Save. When finished, you should see this:
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Select the correct selection strategy

Note how you can add multiple selection strategies or just add the decision
items themselves. When would you use multiple selection strategies? Imagine
that you have a 4 X 4 grid of recommendations on one of your digital properties.
You want to fill all of them with 16 offers. You may have those offers spread
across a few collections, or perhaps the first two rows require one selection
strategy, while the bottom two rows need a different strategy. In the previous
screen, you would have chosen 16 and then used this screen to add as many

selection strategies or offers as needed to reach 16.

The fallback offer is optional because it would only apply if it were possible for
end users to be (or become) ineligible for any of the offers. In our case, our
selection strategy was for all visitors, and the only people who would reach the
CBE node were those who entered the Journey. Being authenticated is a
requirement for Journey entrance (the namespace set in the Journey is one
they'd only have if they were authenticated). We also built a fallback offer into

our Ranking formula, so in our case, there's no need to set this fallback offer.

9. Click the blue Next button to review the decision policy.
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10. Once everything looks correct, click the blue Create button. Once it's created, you'll
be taken back to the expression editor page.

11.If you should see a screen similar to the one below. If not, click on Decision policy

again, and you'll see your decision policy appear.
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Decision policy is ready



13. Click the + Insert policy button, and you'll see a ForEach loop appear in the code

editor:
¢ mo <D
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Insert decision policy

Why a for each loop? In our case, we're just returning a single offer. However,
consider the previous steps where we could return multiple offers. When

considering the functionality, the looping mechanism here makes sense.

14. We now need to add valid JSON within the bounds of the loop. We want to return the
make, model, and tier of the phone that should be offered to the end user. Since we
have frequency capping in place as well, we need to have a trackingToken added to
the response. More on this later in the instructions. To save time, simply copy and

paste these lines of code into the code editor within the For Each loop:

|lmake|l : n H,

Ilmodelll : n |I,

"tier" : |I|I,
"trackingToken":""

+
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Add initial JSON validation

Recall that you added attributes to the standard offer XDM schema,

specifically, the make, model, and tier. You then populated those attributes

when the offers were created. We will now add those attributes as variables

that will be populated with values from the selected offer. The

trackingToken field is a system-generated value used for tracking clicks and

impressions.

15. Place the cursor between the "" of the 'make' node. Insert the make of the offer by

navigating in the decision policy menu to the _dep > Device > Make node. Click the +

icon on the Make element, and you'll see it populate the editor.
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Add Make item

16. Add the model and tier attributes in a similar manner.

17. Click on Decision policy in the attribute navigation to return to the root level.

18. Populate the trackingToken attribute by navigating to the Tracking Token value via

_experience > decisioning > decisionitem > Tracking Token path.




19. Finally, encase the entire piece of code in a set of square bracket ([]). Your final JSON

code should look like this:
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Validate final JSON for CBE

18. Once everything looks the screenshot above, click the Save and close in the upper

right to save your code. You will then be returned to the Code-based Experience

page.

19. Click the back arrow < icon next to the Journey name, and you'll be returned to the

canvas.
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20. Click the blue Save button to save the CBE action node. Your Journey should now look

like this:
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21. With the Journey completed, click the blue Publish button in the upper right and

Publish again when the confirmation box appears.

22. After a moment or two, you'll see that your Journey is now live!
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Your Journey is now ready to serve JSON offers for this Decisioning package!



Why was a wait node automatically created after the CBE was placed on the canvas?
Remember that a CBE is an inbound channel. Unlike an email or push notification that
is proactively sent to the end user, a CBE is pushed to the Edge, and there it waits for
the end user to come to the digital property and request an offer. How long it waits
there is defined by that wait node. By default, it is set for 3 days, but it is
configurable. We'll leave it as 3 days for the sake of the lab, but in a real-world
scenario, you'd likely want to extend it out for longer because when the wait time has
elapsed, that user's Journey progresses to the end node, and the CBE is removed

from the Edge profile store for that user.

This also highlights an important architecture and timing consideration. When does
the CBE for that user get pushed to the Edge profile store? When the user progresses
to that node, which means after they qualify for the segment. This means that it'll be
anywhere from a few seconds to several minutes after the user views that 3rd page
before the streaming segmentation executes, the user is placed in that segment, they
enter the journey and progress to the CBE node, and then that CBE is projected to the
Edge for that user. In a test org with very little data and processing demands, that
whole process is just a few seconds or minutes. For a larger organization with much

higher throughput, plan on at least 15 minutes with a potential of up to 2 hours.

Recap

On this page, you configured a Code-Based Experience (CBE) channel that enables
external systems to request offer decisions via an API-style inbound channel. This setup
included specifying the surface/location parameters that client systems will send, and

choosing the JSON output format.



Decisioning and CBEs In Action

Objective

Now that the Journey is live, you can start sending in Experience Events and see offers
returned. Since the birth year and phone plan IDs of individual profiles affect what offer is
returned, we have to send in Experience Events for preconfigured profiles with specific

birth years and plan IDs.

Profiles and Postman Setup

The three profiles that you'll use are already in your sandbox and are outlined in this table:

First Last Birthy Plan Custom ECID Email

Name Name ear ID erid

Bob Basic 1974 1 287415 345662169664463125605951 bob@dep.c
903  71785271630085 om

Peter Professi 1981 2 105946 22344522145769262754334 peter@dep.
onal 728 953788432801285 com

Ursula Ultimat 2002 3 730682 356154679083123083430361 ursula@dep
e 145 4424371275069 .com

Locate these profiles in AEP

If necessary, expand the Customer item in the left rail and click on Profiles
Click on the Browse tab, and among all the profiles that were already created for you
or that you created as part of previous labs, you should see these three profiles.

Find the corresponding Experience Events for each profile in the Postman collection

If necessary, open Postman

Ensure that the EDGE_REGION and DATASTREAM_CONFIG environment variables are
still set. If they need to be set again, review the steps in the 'Import Environment and

Collection' lab.

Expand the Decisioning Lab folder. You will see 2 Experience Events for each profile:



v AJO Bootcamp (Labs)

> 3 Profile & Journey Labs

v [ Decisioning Lab
POST Bob - Page Bottom Data Collection (Connection 5G iPhone 17 Page)
POST Bob - Page Top Fetch (Connection 5G Homepage)
POST Peter - Page Bottom Data Collection (Connection 5G iPhone 17 Page)
POST Peter - Page Top Fetch (Connection 5G Homepage)
POST Ursula - Page Bottom Data Collection (Connection 5G iPhone 17 Page)

POST Ursula - Page Top Fetch (Connection 5G Homepage)

Postman calls

Sending in Experience Events

Do not skip the opening text explanation of this section!

Given unlimited time and resources, we'd have you build and deploy a Tags library with the
AEP Web SDK on an actual website. This would demonstrate how to retrieve and report on
offers. However, given the sheer breadth and depth of the content covered in these labs,
we've chosen to pre-build the Experience Events needed to enter the Journey, retrieve
offers, and report on those offers in a Postman collection, rather than requiring you to tag a
website. When used correctly, this collection mimics how a properly tagged site (or any

digital channel) would use the CBE delivery channel in a Journey.

The recommended approach for AEP Web SDK deployments is to use a two-call-per-page
approach. In this pattern, the Web SDK sends a 'fetch' call at the top of the page to the
Edge that requests any personalizations needed for the user. Those personalizations are
returned by the Edge and then rendered by the Web SDK. A second call at the bottom of
the page, typically referred to as the Data Collection call, is then sent to the Edge, and
reports on what was shown to the end user, along with other data for Analytics, CJA, and
other solutions. When it comes to retrieving propositions from the Edge, remember a
simple mnemonic: FAR, which stands for Fetch, Apply, and Report. All propositions must be
fetched, applied, or rendered (shown to the end user), and then reported on. It's critical

that these offers are reported as being seen so that the frequency capping rules work.



Adobe Target activities and the AJO Web Channel can have their responses fetched and
applied automatically by the AEP Web SDK. Their reporting can also be sent with the Data
collection call at the bottom of the page. However, CBEs are different. The AEP Web SDK
can fetch the propositions, but it is up to the customer to both apply (render) whatever is
returned and then use the AEP Web SDK to report on what was shown. A CBE typically
does not use the Data collection calls to report on what was shown, so they must be

passed in manually.
In the Postman collection, you'll see that each profile has two Experience Event calls

1. A Page Top Fetch Experience Event

2. A Page Bottom Data Collection Experience Event

The page top Experience Event includes the ‘jsonOfferContainer' parameter in the request,
which is the 'Location on the Page' that you configured for the CBE. Additionally, this call
uses Postman functionally to take the response from the Edge and then immediately send
a second call to the Edge reporting that the offer was shown to the end user. There is no
actual application or rendering of the offer because there is no Website for this lab. But

from AJO's perspective, the offer was returned and then reported as seen.

The page bottom data collection call is purely for the sake of generating a pageview for the
iPhone 17 Overview Page. Recall that the segment for getting into the Journey itself
requires 3 views of this page. Once that Experience Event has been sent in 3 times, that
user will enter the Journey, and then only the Page Top Fetch Experience Event will be

needed to get the offer and report that it was seen.
Let's start with Bob's Profile.

1. Click on the Bob - Page Bottom Data Collection request.

2. Click on the Body tab and notice the parameters being passed, such as the
customerlD namespace in the IdentityMap, which would indicate that he's
authenticated, as well as the 'web.webPageDetails.name' parameter that passes in the

pagename of 'phones:apple:iphone 17:overview'.
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Bob page bottom call

3. Click Send in the upper right corner to send a page view. You should get a response

back similar to this
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Bob data collection response

4. Once you've received a proper response, click Send again to resend the same Page
bottom event a 2nd time. Wait a few seconds, then send in a 3rd Data Collection call

for the Bob profile. You should have sent a total of 3, page-bottom calls.

At this point, the system should be processing those hits and adding Bob to the "dep:
Interested in iPhone 17" streaming segment. Once that is done, Bob will be put into the
Journey. Once in the Journey, it should only take a few minutes for Bob's entrance

into the Journey and segment to be projected to the Edg Profile store for Bob.

5. Return to the AJO Ul and click on Profiles in the left rail, followed by the Browse tab.

6. Search for Bob's profile by using the customerID namespace with the value of
287415903.



Profiles

Overview  Browse  Merge Policies  Union Schema  Computed attributes

Browse profiles by merge policy and filter by an identity value (optional).

Merge policy (D) % Identity namespace () identity value(T)

Default Timebased x customeriD X 287415903 v Clear

Search for Bob
7. Click View to open Bob's profile (Bob's profile color may be different than is shown in
the screenshot).

Profiles

Overview  Browse  Merge Policies  Union Schema  Computed attributes

Browse profiles by merge policy and filter by an identity value (optional).

Merge policy(T) # Identity namespace(T) Identity \'aluee
Default Timebased x customeriD b4 287415903 w/ Clear

O Bob Basic

o Profileld:  GAFGTQFBZINfIER

View Bob's profile

8. Once Bob's profile opens, click on the Audience membership tab, and you should see
that Bob is now a member of the 'dep: Interested in iPhone 17' segment, at least from

AEP Hub's perspective.

9. Click on Attributes, then select the Edge radio button to switch to the Edge view.



Profiles » Profile G4FGTQFBZINIER

Dretail Accounts  Opportunities  Sourcerecords  Events  Audience membership

Profile using merge policy Default Timebased Last modified time: 12472025, 12:21 AM

Q O wub | O Edge

ATTRIBUTE VALUE

T paTH
planiD Plan 1D 1 dep planplanil
id id 2BTANER0DT identitybap custonmerididud
id id JASHEAGIGO46I1 256055 MRS 2TIEIO0ESE identityidapoecid 0id
barthivear Birth year w

person birthiear

Switch to Edge View

There is an unfortunate Ul bug that requires you to click the attributes tab to
switch the radio button to Edge.

10. Click again on Audience membership, and if you did those steps quickly enough, you

should see that the Edge is selected and shows that Bob has no Audience
membership

izer Q Soarch Experence Cloud (Cirl+ /) Developer Enablement Viddy Lab Develog

Profiles © Profile GAFGTQFBZINIRIER

Detail  Attributes  Accounts  Opportunities Source records  Events  Audience membership

Q O Hub 1%

AUDIENCE HAME DESCRIPTION MERGE POLICY ORI AUDIENCE I LAST MODIFIED

No audiences found

No edge audience membership

11.In a new browser tab, navigate to the Journey you created and click into it. You should
see that one profile has entered the Journey and is now on the CBE node.
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See Bob entery the journey

At this point, we know that Bob has entered the Journey and that the Edge projection

is currently assembling a projection that will update Bob's profile on the Edge.

12. Switch back to Postman and click on the second of Bob's Experience Event calls, Bob

- Page Top Fetch.
13. Click Send. What should happen?

o If Bob's Edge Profile hasn't been updated yet, then you'll get a very similar
response to what you got from the Data Collection call. If this is the case, wait

another minute or two and then try sending in Bob's Page Top Fetch call again.

o If Bob's Edge profile was updated, then you'll get a response with the JSON that
was configured earlier, along with additional information used for reporting. But

before moving on, what iPhone 17 offer should Bob be offered?

Bob was born in 1974, which is greater than 1966, so he would have qualified for
the 2nd ranking formula criterion, and his Generic, Base, and Pro offer priority
scores would have been multiplied by 100, giving those offers scores of 100, 200,
and 300, respectively. However, Bob Basic has a plan ID 1, so he's not eligible for
the Ultra or Pro tier offers thanks to the Decision rule. Therefore, the Base tier
offer, which has a score of 200, would be shown. You can see that in the

response (you will likely have to scroll down):



biI6ILIDNEJuNncINFlxd30zZVYZVWW14R2cifV19XQ=="

20 t,

21 "rank": 1,

22 "activity": {

23 "id":
"£514e5dd-bh7la-4deaa-b554-7595¢ch10dé1lb_5a0574b8-544d-4a3£-9233-400
9fde3fd17#%bcccfac-27ce-4c05-a3f9-25561£7c6203",

24 "prioxity": 9,

25 "matchedSurfaces": [

26 "web://connection5g.com/home#jsonOfferContainex”

27 |

28 i

29 i,

30 "items": [

31 1

32 "id": "cd2136f2-8464-49d1-abl7-b97b9£f0ch502"

33 "schema": "https://ns.adobe.com/personalization/json-content-item",

34 "data": {

35 e

36 {

a7 "make": "iPhone",

38 "model”: "17",

39 "tier": "Base",

40 "trackingToken": "RCABnowS54Yqwz+eVIUYxGg"

41 o

42

43 i

44 1

Bob's first response

14. Remember that this Postman request automatically sends a display notification for this
offer, so AJO has already recorded at least one impression for this offer. Click Send

again to send a second impression. Verify that the base offer was again returned.

15. Recall that we put a frequency cap of 3 impressions on the Base, Pro, and Ultra tier
models. Click Send a 3rd time to get a 3rd response with the Base tier and to record

another impression.

16. Click Send a fourth time, and what should happen? The frequency capping for the

Base tier offer should be reached, and you'll receive the Generic offer in the response:



b2t1biI6ImV3YTMrSytDSmNra®IMYzNnVH1keBEL V19X Q=="

20 E,

21 "rank": 1,

a2 "activity": {

23 e o L
"£514e5dd-b71a-4eaa-b554-7595¢hb10d61b_5a0574b8-544d-4a3f-9233-400
9fde3fd17#9bccefac-27ce-4c05-a3f9-255611f7c6203",

24 "priority": O,

25 "matchedSurfaces": [

26 "web: //connectionbg. com/homei#ison0fferContainer”

27 1

28 ¥

29 i,

30 "items": [

31 i

32 "id": "fA7f4efd-22eb-420a-988e-a570cB8372b88",

33 "schema": "https://ns.adobe.com/personalization/json-content-item",

34 "data": {

"content": [

36 i

37 "make": "iPhone",

38 "model™: "17",

39 “"tier": "Generic",

40 "trackingToken": "ewa3+K+ClckkBLc3gTydsA"

41 }

42 ]

43 3

44 i

45 1

a6 }

47 1.

48 "type": "personalization:decisions”,

49 "eventIndex": O

50 t.

L
LIy

Bob's new offer

17. Click Send again, and you'll see the Generic tier offer. You could click Send 100 more
times, and you'll get the same offer back until the next day when the frequency

capping is reset.

Remember that in AJO, the day resets at Midnight GMT. If you were to send in
another Fetch call after Midnight GMT, you'd see the Base tier offer return

instead.

18. Return to the Journey Orchestration Ul and click into the iPhone 17 Abandon Browse
Journey you created. Because the Journey is live and published, you'll start seeing
stats. You should see that 1 profile has entered the Journey and is currently at the CBE

node.
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Journey reporting is updated

At this point, you may be asking why the profile isn't at the wait node? Once it hit
the CBE node and projected the updates to Bob's Edge profile, should he be at
the wait node? The short answer is 'yes', it could be, but one might also make
the argument that since the CBE is being actively returned, then that's where
Bob is on this Journey. But after 3 days, the Journey will show that the profile

has completed the Journey without ever really being in the wait node.

Send in Experience Events for Other Profiles

Now that you've seen the Journey working for Bob's profile, there are two other profiles to
test.
1. Return to Postman and locate the Experience events for Peter and Ursula.

2. Execute the "Page Bottom Data Collection" event 3 times for each profile,

remembering to give 1-3 seconds between each Send/Data collection request.

3. Wait a couple of minutes for the three profiles qualify for the Streaming segment,

enter the Journey, and then have the CBE projected to their Edge Profiles.

4. Send in the Page Top Fetch call as many times as needed to verify that the

Decisioning rules and Ranking formulas are working as expected.

Decisioning Profiles: Expected behavior



First Name Last Name 1st Offer 2nd Offer 3rd Offer  4th Offer

Bob Basic Base Generic Generic Generic
Peter Professional Pro Base Generic Generic
Ursula Ultimate Ultra Pro Base Generic

5. Once finished, return to the Journey. You should see that all 3 profiles have entered

the Journey and are at the CBE node.

If you were to wait 3 days and re-send the Top of Page Fetch, you'd find that no offer

was returned and that all three profiles had finished the Journey

Recap

On this final pageof the lab, you moved into the execution phase, where you tested your
decision setup using experience events and a Code-Based Experience (CBE) channel. You

used Postman to send simulated experience events to Adobe Journey Optimizer so that:

* Profiles entered the journey you created because they met the streaming segment

criteria.

* The CBE channel was invoked with fetch events to get offer decisions based on profile

data (birth year, phone plan, etc.).

« Offers were returned and counted against frequency caps as configured, showing

how different rules and ranking logic affected which offer was delivered.

* You verified that frequency capping and eligibility worked as expected by repeatedly

sending offer fetch calls.

You have executed real decisioning calls and validated that your eligibility rules, ranking
formula, and offer setup behave correctly when profiles interact with the decisioning

engine.



Summary

Congratulations, you have completed the lab! You have now built and tested a complete

Adobe Journey Optimizer Decisioning workflow.

You began by extending the offer schema and creating eligibility rules to control which
customers qualify for specific offers. You then created multiple offer items, configured

priorities and frequency caps, and organized them into an offer collection.

Next, you built a ranking formula and selection strategy to determine how eligible offers
are evaluated and prioritized during decisioning. You also configured a Code-Based
Experience (CBE) channel to allow external systems to request and receive offer

decisions.

Finally, you tested the end-to-end decisioning flow, validating that Adobe Journey
Optimizer correctly evaluates profile data, applies your decision logic, and returns the

appropriate offer.

IF YOU ARE READING THIS, IT MEANS YOU ARE AT THE END OF THE LAB.

DO NOT PROCEED, DO NOT PASS GO, DO NOT COLLECT $200



Content Authoring with
Al

Overview

Pre-Requisites
The below labs must have been completed before starting this lab

Data Stores -- Relational Store in Action — Profile Target Dimension

Data Stores -- Configure Email Channels — Configure for Relational

If you have not completed these labs please do so now before continuing.

Learning Objectives

By the end of this module, you will be able to:

Explain the importance of content creation in Adobe Journey Optimizer.

Identify and describe key concepts, including Brands, Brand Guidelines, Journeys,

and Templates.

Navigate the AJO interface to locate content creation tools relevant for email and

journey execution.

Why content creation matters in AJO



Content is at the centre of every customer interaction. In Adobe Journey Optimizer,

creating high-quality, brand-aligned content enables:

A consistent customer experience across all channels

Faster campaign execution using reusable templates and fragments

Compliance with brand standards and legal requirements

Personalisation at scale to drive engagement and results

Key concepts

This lab introduces the core elements required to create and manage branded content for

Connection 5G.

1. Brands

A Brand in AJO represents a unique identity (e.g., Connection 5G). Each brand includes:

Visual identity

Writing style

Tone and voice rules

Assets and creative materials

2. Brand Guidelines

Brand Guidelines define:

Writing style and tone

Voice rules

Legal requirements

Visual standards such as colour, imagery, and iconography

3.Journeys

Journeys are automated workflows that orchestrate customer experiences based on:

* Profile attributes

e Events or triggers



Eligibility and conditions

4. Templates

Templates are reusable structures for channels, for example:

Email
SMS
Push notifications

In-app messages

Navigation & interface walkthrough

Log in and Access the Dashboard

Open Adobe Journey Optimizer in your browser.
Sign in with your credentials.

You will land on the main dashboard.

Locate the Main Navigation Menu
Explore:

Brands

Content (Emails, Templates, Messages)
Fragments

Journeys

Assets

Access content creation tools

Before you begin building your brand, let's take a moment to explore the content creation

tools available in Adobe Journey Optimizer including:
Assets

Content Templates



Fragments

Click on each of them and get familiar with the Ul

lab.
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Summary

You have now learned:
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¢ The importance of content creation in AJO
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» Definitions of Brands, Brand Guidelines, Journeys, and Templates

* How to navigate the AJO interface and locate key content creation tools

You are ready to continue to next module - Brand Management.



72. Brand Management

Purpose: Configure, refine, and publish the Connection 5G Brand Guidelines inside Adobe

Journey Optimizer (AJO), so that all content and Al features stay aligned to the brand.

Learning Objectives

By the end of this module, you will be able to:

* Create a new brand in Adobe Journey Optimizer.
¢ Upload and extract brand guideline information from a PDF.

* Review and refine brand details across About the Brand, Writing Style, and Visual

Content tabs.
* Add an exclusion rule to avoid pushy email button copy.

» Publish the brand so it is available to templates, fragments, Al Assistant, and Brand

Alignment.

toolkit.zip Y,

Note:

Before starting the hands-on labs, make sure to download the toolkit file (see below
toolkit.zip). Unzip the file to access the images and supporting files required for the

exercises. Keep these assets somewhere easy to access, as you will reference them
throughout the lab.

Introduction

In this module, you will build the Connection 5G brand inside AJO using a prepared brand
guideline PDF.



Adobe Journey Optimizer's Brands feature helps you define and maintain a consistent
identity across all marketing efforts. From logos and colours to tone of voice and
messaging style, creating a brand ensures that every email, campaign, and content piece

reflects a unified personality.

We will be using pattern 1from the lecture (AJO only) for this lab. Note that the asset

stored us using Assets Essentials.

You will start with the Connection 5G Brand Guideline document, upload it, let AJO extract

key information, then refine and publish the result.

Prepare the Brand Guideline

Open the Connection 5G Brand Guideline PDF from the toolkit folder (make sure you

unzip it first).

I".l.'fJ Connection 5G

Connection 5G - Brand Guidelines
Date: 24™ Movomber 2025

Author: Mishant Pithia

Brand Summary

Conmection 5G is bold, customer-focused, and built for speed. We spesk with claity and
confidence, aiming to simplify technology for everyday peaple. Our brand reflects innevation,
trust, and human connection —energizing cur audience through direct, benefit-driven
communication

Mission: Ta connect people with lightning last mobile service that is simple, reliable, and built
far the future

Valwes: Customier empowenmient, Future.ready innovation, Transparent senvice.

Hogan: Expevience ipeed with Zerd com promise

1. Writing Style

Brand Personality Tradts
= Da's: Friendly and approachable
- Don'ts: Don't be defeatixt

o Do'e Keep sentences short and impactful
o Don'ts: Dont use scessive jargon
*  Do's Use congise and friendly language; focus on customer benedfits

s Don'ts: Don't be dismissive in support communications

» Do’ Use words like “innovative” and "smant”

Review the document to understand content used for Connection 5G:
Tone of voice
Colours and visual style

Writing style and messaging examples



o Imagery guidance

o Legal and compliance notes

Create a New Brand in AJO

1. In Adobe Journey Optimizer, go to the left navigation and click Brands.

2. Click Create Brand.
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3. In the Name field, enter Connection 5G Brand Guidelines

4. In the upload area, drag and drop the Connection5g Brand Guidelines.pdf file (or

click Select files and choose it from your computer).



Create brand

Input the brand's name and upload brand guideline documents
to extract relevant brand information.

Name %

Connection 5G Brand Guidelines

Upload documents that contain key brand elements

Drag and drop your files
Select files of PDF format, upto 100 MB

Uploaded documents

Connection5g Brand Guidelines.pdf @
application/pdf - 233.34 KB

Al generated responses may be inaccurate. Please ate outputs for accuracy and

appropriateness to your use case. See the Adobe GenAl idelines.

s [GED|




5. Click Create brand to begin the extraction.

A progress screen will appear while AJO analyses your file. This may take several

minutes depending on the size of the document.
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6. Once extraction is complete:

o A green confirmation bar appears at the top.
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o You are automatically redirected to the brand configuration screen.

o Content and visual creation standards are now automatically populated based on

the Brand Guidelines file uploaded.
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7. Click on Publish button to publish the brand guidelines.
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8. Confirm by pressing "Publish" button to confirm.



A green confirmation bar appears at the bottom of the page indicating that your brand

is successfully published.

8. Click back on the main brand page and you will see your brand is now live (This

shoudl be shown by green dot with a label "Live")

H
i
%
L

.....

Review the brand tabs

You will now review and understand the three key tabs that have been populated for

Connection 5G.



About the Brand

This tab defines the brand’s identity at a high level. It typically includes:

* Brand name

Core values

Guiding principles

Brand purpose and promises

The feeling the brand wants to create

Everything else in the system builds from this foundation, so it is important that this tab

reflects the true DNA of Connection 5G.

s Overview @ About the brand I wiitingstyle &3 Visual content

About the brand
Define essential details that shape the brand, such as its philosophy, tagline, and more.

Ky details
@ Keydetails  viewsource

Guiding principles Key information about this brand

Brand guidelines documents Brand ktrame %

Connection 5G Brand Guidelines '

Wi 1 L

Brand namae
Connection 56
Dencription of this brand
Connection 50 is bold, custorner-focused, and built for speed. We speak with dlarity and confidence, airming to simplify technology for

everyday people. Our brand reflects innovation, trust, and human connection—energizing our audience through direct, benefit-driven
COMImuUNcation.

Tagline {Defauh)

Expenience speed with 2ero compromise

Spend a moment browsing the extracted fields and checking that they match the original
PDF.

Writing Style
The Writing Style tab defines how the brand communicates. It includes:

e Tone guidelines



Dos and Don'ts

Example phrases and key messages

Taglines and slogans

Legal rules such as when to include trademarks

TS overview @ Aboutthebrand  f wWritingstle  (G3) visual content

Writing style
X
Technical rules and specifications for creating written content. Focuses on language usage, formatting, and content structure to ensure clarity and consistency,

IBrand sommunication style
1 Brand communication style

Brand messaging standards
Defings the persenality and emoticnal tone of the brand’s commuenication. Ensures the brand speaks consistently across all channels

Legal compliance standards

Brand personality traits  Wiew scurce
Specific traits that reflect the brand's personality in its commaunication, derived from core brand values

Do's

Use a friendly and approachable brand personality.

Don'ts

Don't be defeatist in brand personality

You can add and refine rules in natural language and even apply them only to specific
channels, such as email or SMS. This gives you flexible but precise control over how Al

Assistant and content authors should write.

Visual Content

The Visual Content tab outlines how the brand should look. It covers:

* Photography standards
 lllustration style
* Iconography rules

¢ Visual Dos and Don'ts



i Overview i Abcutthebrand T Writing style Visual antent

Visual content
Technical guidelines for creating and implementing visuad content. Focuses on specific image requirernents te maintain brand consistency.

Phatography stiadards
& Photography standards  vicwsoue

Ilustration standsnds
Requinemnents for photographic content, including resolution, aspect ratios, compasition, lighting, post-peocessing, and file formats.
e slandards
Standard Photography
Photography style emphasizing clarity, energy, and dynamic interaction with technology,

Usage guidelines

This ensures everything from images to icons feels consistent and aligned with Connection

5G's core values.

Use lighing that conveys clarity and energy to
enhance Image quatty and brand parception,

Resolution ,

Value
hagh
Desorption

Aovaid blurry er low-nesolution images to
maintain professional quality,

Show people interactng with technotogy o
reflest bramd's forus on innewatson and
ONGAROMa,

Filters 4

Valee

avged dramatic

Deacsption

Anrcid wse of dramatic filters that alter the
natural appearance of images

Specifications
Lighting r Subject_matter &+ Environment 4
“alue Walue Value
comweys clarty and energy people interacting with technology dynamic
Desongtion Dresomplen Desmpsan

Mmrmdyrmmcm\rmsz to conwey
engrgy and maderray in photography

Angles ,
Vala
imply spid and technology

Descrpben

Usze anghes and lighting that imply speed and
technclogy to enhance dynamic feel.

Add Missing Vision and Market Positioning

In the extracted content, some guiding principles may be incomplete. You will now

complete them using the official wording from the PDF.

1. Click on the brand you just created
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3. Go to the About the Brand tab.
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3. Locate the section for Guiding principles, Vision, or similar high-level description.
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3. Add the following text:

Vision:

Empower every individual with instant,
enhances life, work, and play,

Market positioning:

reliable connectivity that

no matter where they are.



Connection 5G delivers premium-speed mobile service designed for digital
lifestyles, standing out with unmatched reliability, simplicity, and
future-ready innovation.

O Guiding principles

Define the brands purpose, outlining its vision, mission, and values

Mission

To connect people with lightning-fast mobile service that is simple, reliable, and built for the future.

Vision

Empower every individual with instant, reliable connectivity that enhances life, work, and play, no matter where they are.

Market positioning
Connection 5G delivers premium-speed mobile service designed for digital lifestyles, standing out with unmatched reliability, simplicity, and
future-ready innovation.

4. Click Save. (If you do not see Save button, click Overview tab first and click save)

You have now ensured that the brand'’s purpose, vision, and market positioning

are clearly represented in AJO.

Add an Email Button Exclusion Rule

Next, you will enhance the brand by adding a rule that ensures email buttons are never

written in a pushy way.

1. Go to the Writing Style tab.
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2. Make sure you are in the Brand communication style section.
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3. Under the Don'ts area, click the plus icon to add a new rule.
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4. Configure the rule as follows:

o Exclusion: Be pushy

This is added as a Don't rule, meaning the brand does not want pushy CTAs

o Channel: Email
o Element: Button

5. Click Add.
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6. Confirm that the new Don't rule appears as Be pushy in the list.



Don'ts

Be Pushy

7. Click Save.

This rule will be applied wherever Al Assistant or authors work on email button copy,
keeping CTAs aligned with the Connection 5G tone.
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Note: You may find under "Don'ts" some other don't labels and not similar to the
screenshot. Ignore this as it is expected behaviour.

Publish the Brand Guidelines
Once you are satisfied with the configuration:

1. Go back to Overview tab. Click on Save.

2. In the top right corner, click Publish.
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3. A confirmation dialog appears explaining that you are about to publish the updated

Brand Guidelines for Connection 5G. Click Publish again to confirm.

Publish brand

You are about to publish the updated Brand Guidelines for Connection 5G Brand Guidelines. This

will replace the current live version.

3. Wait for the green confirmation bar to appear.
4. Click Back to return to the Brands list.

5. Verify that a new card appears for Connection 5G Brand Guidelines with a status

showing it is Live and available.
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Your brand is now live and ready to be used throughout Adobe Journey Optimizer.

Recap

In this module, you:

* Reviewed the Connection 5G Brand Guideline PDF.

¢ Created a new brand for Connection 5G inside Adobe Journey Optimizer.

* Uploaded the brand guideline file and allowed AJO to extract key information.

* Reviewed and refined the About the Brand, Writing Style, and Visual Content tabs.
* Added a specific exclusion rule so email buttons are never pushy.

* Published the brand so it can power Al Assistant, Brand Alignment, templates, and

fragments.

You now have a fully configured and published Connection 5G brand profile that will be

used across the rest of the lab to keep all content on-brand.



Building Content Fragments

Content creation with Templates & Fragments

Purpose: Learn how to create reusable fragments in Adobe Journey Optimizer, then apply

them inside a real email within a journey.

Learning Objectives

By the end of this module, you will be able to:

Break down an email design into reusable fragments.

Create header, footer, banner, body, and CTA fragments.

Why Fragments matter

Fragments allow you to create consistent, brand-aligned content that can be reused across

emails, campaigns, and journeys.

Fragments

Reusable building blocks such as:
Headers
Footers
CTAs

Banners

Legal disclaimers

Whenever a fragment is updated, all emails using it update automatically.

How this fits into email creation

Create fragments for elements that rarely change.
Build a template that uses those fragments.

Use the template in your campaign email and customise its content.



Below is the final email you will create from this lab.

I;QJ Connection 5G

Need help? support@iconnectionsg.com | Call 1-800.5G PHONE

Home IPhone Plans  Support

Hi, {{r le
Unleash Innovation with iPhone 17™
Discover the iPhone 17™ - featuring an advanced camera for
tunning photos, all-day battery life to keep you going, and

lightning-fast performance that keeps you ahead. Don't miss out
on this innovative experien

GET YOURS NOW

i Pro-Level Camera _ #Innovative Power Lightning:Fast 56

iPhone 17 Family
—

Choose the model that empowers your life. Work smarter, create freely, connect instantly,

Featured Pre Max

iPhone 17 one 17 Air iPhone 17 Pro Max
45 54 B

| Innovative Titas 3 pro Camer.

63°D 2y
From $42/mo From $52/mo From $59/mo

Get the latest iPhane 17 with simple, flexible plans. Lightning-fast 5G connectivity. Expert

support whenever you need it

ur network is built far the future. Your life,

Find a Store | Customer Support | 5G Coverage
© 2025 Connection 5G® Ltd. All rights reserved.
Registered office: 456 Network Plaza, Lehi, US
Company No. 87654321 | VAT No. 2312234324

Email Preferences | Unsubscribe

But the design team normally provides you with templates such as this:
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Heading Title

Heading Title

Step 1: Create Content Fragments

The below template is a generic design template and our goal is to break this down into

repeatable content blocks. In Adobe journey optimizer this is called Fragments.

The first step is to identify how many fragments do we need to create. In this template it

makes sense to use 5 fragments as shown below.
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Heading Title

Heading Title
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We have identified the templates requires 5 fragments as follows.

* Header

Banner

« CTA

Body

Footer

For this exercise we will just create one header fragment in order to save time.

Let us create a header fragment to start with. However, before we start creating fragment
we need to setup an asset folder as we are sharing the assets enviroment. To achieve this
we will first create your own folder.

1. From the left-hand navigation, locate the Content Management section and click on

Assets
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2. Click on Assets under Assets Management section.
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3. Create a folder by clicking "Create Folder" button.
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4. Give a name like your first and last name. eg. Nish_Pithia_LabAssets (Something you

can remember)

Create new folder "

o Nish_Pithia_LabAssets v

0 [




5. Create a new fragment: Under Content Management click on Fragments and create
new fragment.
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2. Give a friendly name as shown below. Add all details as follows:
1. Name: Header
2. Description: Fragment Header for the template
3. Type: Select Visual fragment
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4. Click on Create button on your top right.
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You will now be presented with a blank fragment creator screen.
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5. Click on 1:1 Columns under Structures and drag on the canvas as shown below.

(Please click on the image below to see animated graphic)
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6. Next, drag "image" on the 1:1 row which we just added

o | @l0]e) [5)[ =

£y 1

Sefng Syl Ldaabio b

B [ Background ooior

O & vermgort coior

w TERT

T tamdy

Cﬂ'ﬁ.a



Fgrost & Ove Ll Ml Tragrmost oo W ._ Y | | e e

- Componants *Ih o
“

z

-4

Cﬂ'p.a

—_— Selop Sy LdRible leldi
{ ) impor mecia )
i ’, ’

=

Fgrosd & Ove L Vsl Tragrost o v ._ > ) | e e

- Compongnty 8 o -
4 |a el = | F
Syl dable bk
= —— i
& —
.

-.al

I s Lhoskame

Aclicolumn

] i o
Contartn @

8. Upload the logo: You will need to upload logo (C5G-Logo.png) from the toolkit folder
of images and click next.



Upload image
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9. Select the asset folder that you have created, then click Import. The file will be saved

in your folder.



Choose destination
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10. The logo is placed correctly, but it is too large and needs to be resized. To resize the
logo, update its properties. Click the Style tab and set the width to 40% by dragging
the slider, as shown below.

Note that the the toggle button is on means that the 40 number reprents % and not

pixel). if you want an absolute pixel perfect value, toggle the button to px.
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13.

ARSI
] o esinon

Click "Save" and your fragment is saved. You will get a green bar notification on the

confirmation.
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The fragment saved is in a draft mode. Before you use you will need to publish it. Click
on the back button.
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14. Click "Publish" button. You will see a message "Publishing fragment, this may take
some time. We will notify once done." on confirmation. Your fragment is ready to be
used for template creation.
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You will see the status will change to "Live". At this point, we have completed building

a header fragment which we will be used in our next step.
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Note that in this exercise, we will create only one fragment. In practice,
architects may choose to create multiple fragments, such as headers, footers, or

other reusable components.

Recap

In this module, you successfully:

* Broke down an email into reusable header fragment

* Created a header content blocks

You are now ready to move on to next module - Content Creation - Template, where you

will use fragment you created to generate new template.



Building Content Template

Content creation with Templates & Fragments

Purpose: Learn how to create reusable templates in Adobe Journey Optimizer

Learning Objectives

By the end of this module, you will be able to:

Build a full email template using imported HTML and fragments.

Why Templates matter

Templates allow you to create consistent, brand-aligned content that can be reused across

emails, campaigns, and journeys.

Templates

Blueprints that structure:

Header placement
Body content area
Footer area

Standard layout styling

Templates ensure brand consistency across teams and save significant creation time.

Create a New Template Using Fragments

Templates help users reuse full layouts across campaigns. Content templates in Adobe
Journey Optimizer are powerful tools designed to simplify and streamline the way you

create reusable content for campaigns and journeys. Whether you're crafting an email,
SMS, or push notification, templates help you save time by providing pre-designed

structures that can be easily customized and shared across projects.



For an accelerated and improved design process, create standalone templates to reuse

custom content easily across Journey Optimizer campaigns and journeys.

This functionality allows content-oriented users to work on templates outside campaigns
or journeys. Marketing users can then reuse and adapt these standalone content templates

inside their own journeys or campaigns.

Create Template
1. Go to Content Management - Content Templates.
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2. Click Create Template and then fill in the following:
o Name: Promotional Template
o Description: Promotional Template for phone products

o Channel: Email
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3. Click Create.
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1. Add subject line: pPromotional Template and click on the email body to open it to

edit



2. You will see three options:

1. Desing from scratch

2. Code your own

3. Import HTML

We will select third option.

Design your template

Conige from norpich
Vel cugn ki

Selact design template (D

O1oco - - -
e —_—
— K
L)~ s
Behanes - Bth March Behance - Hypsative

0 Qus
oo e ;;zﬁ;
‘ _-'_#_i; il .

€1, Swmech Kxpuerieme Closst (1] Dreicperirutiememt. ([ P 0B unseaston | G ® P m @

A e | | O Sevetaen consens

Fradur
oimm zl;‘-ﬂ

Bedy
e T T

o el pravares Frslisia

Click Import HTML

Codde pour own Impert HTWL
HEW, oty riperid 1 et yrimes il oty bridy

Import Provided HTML Template



1. Upload the template html file from the toolkit folder promotional-template-

final.html

2. Click on Import button to import the template.

Impart your template

Wipeir! o ey Compuir
Dvag i, dine g HTEL o i Pl i arben o et et

3. Wait for the layout to render. You will notice issues like broken image links and missing

branding. (This is expected behavour as we have placeholder assets)
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Explore Template Structure

Left Panel

The "Structures" and "Contents" components in Adobe Journey Optimizer (AJO) are

essential elements used when designing emails, landing pages, and content fragments.

Fastared ¥ Feaian
iPhane 17 Fra IPhane 17 Fro Max

Structures define the layout framework, while Contents provide the actual building blocks

placed inside those layouts.

The body section in Adobe Journey Optimizer is the main container for your email or page

content. It serves as the root of the visual design space, where all structure components

(columns, layouts) and content components (text, images, buttons, etc.) are nested.

Right Panel

The "Settings" and "Style" options under the body section in Adobe Journey Optimizer

allow you to define the foundational look and layout of your email or page. These controls

affect the entire design since the body is the parent of all components.
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On your left hand rail bar you will find sections for:

Fragments
Files
Body structure

Tracked URLs

You should be able to see the header fragement that we created in previous execrise
should appear here as shown below. Make sure your header fragment should show they

are live with blue dot and not in a draft mode. Spend time checking rest of the sections.
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If you do not see your fragment here it means that you did not save it properly and

will need to re-upload it.

Insert Header Fragments

Let us now improve the template. We have already created header and footer.

Drag a 1:1 Column above the existing content.
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You should see something like this.
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Your background will use template background color which is black currently. Set its

background colour to white. Click in the Style tab on the right rail and use white

colour from the colour picker.
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Open Fragments and drag in your Header fragment.
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Notice that the header fragment is neatly alligned to your template as shown below.
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Click the Save button to save your template and then click Back.
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Note that you may see some broken images. We will fix that later.

Recap

In this module, you successfully:
Imported HTML to build a full promotional template

You are now ready to move on to next module - Email Creation
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Creating the Email

Content creation with Templates

Purpose: Learn how to create reusable templates in Adobe Journey Optimizer, then apply

them inside a real email within a campaign.

Learning Objectives
By the end of this module, you will be able to:

Create a new campaign and use your new branded template.

Update hero images, product images, buttons, and layout styling.

Create and Update the Email in a Campaign

Objective

In this exercise, we will learn how to apply the template you created to an email within a
journey. In an ideal scenario, you can use any existing journey or campaign and replace its
email content with a standardized template to ensure brand consistency and faster

execution.

This step demonstrates how templates can be reused across journeys, allowing teams to

update designs without rebuilding emails from scratch.

Create new email campaign

Go back to the main screen and click on Journeys Management -» Campaigns.

Click on Create Campaign
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4. Name your campaign Flagship Phone Launch Branded . Press Save button.



Campaign settings

Name *

o Flagship Phone Launch Branded
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5. Click on the + sign and select Read Audience activity
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6. The next step is to select "Read Audience" box and click on Audience folder icon
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7. Select the dep: Interested in iPhone 17 audience and click "Add Audience" button
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8. Select Entity - dep-rel: Customer Account - customer_id (or any as it does not matter

for this part)

9. Add the Email activity by clicking + sigh and then select Email from Channel

activities.
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9. Click on Edit email.
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10. Click on the Action tab and and select the your email configuration. In my sandbox it

is Relational Email. (Select Any)
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11. Click on Content tab
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10. Click on Edit email body
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Confirm the new header, hero, footer, and content blocks appear correctly.
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Replace Hero Image & Product Images

Let us change hero and phone images. You will need to upload content to assets from the

toolkit folder. Currently your product hero banner image is a placeholder.

Click the broken hero banner image.
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Remove the temporary source URL.
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Click on Import Media
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Upload hero.png from your toolkit. (You can drag the file)

Upload image

Import from my computer

Drag & drop any image file or select it from your computer
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Drag and Drop Your File

Select a file from your computer

Cancel

5 Click Next, Select your folder for assets and press import
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Choose destination

Folders > Nish_Pithia_LabAssets

Q
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Your email template is coming up nicely. It should appear like below. Click on "Save"

to save your work.
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Optional Exercise
Replace Productimages

Go ahead and update all the product images (images provided in the toolkit folder) and also

add rounded border to your liking. Your email should look nicer without any broken links as



shown below. Repeat the process for all product cards.
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Recap

In this module, you successfully:

* Created a new campaign with email using your branded template
* Updated hero and product images

* Enhanced styling

You are now ready to move on to next module - Al Assistant & Content Personalisation,

where you will use Al to refine text and generate images automatically.



Al Assistant & Content Personalization

Purpose: Learn how to use Adobe Journey Optimizer's Al Assistant to generate subject
lines, refine email text, adjust tone, and create on-brand Firefly images directly inside the

email designer.

Learning Objectives

By the end of this module, you will be able to:

Use the Al Assistant to generate subject lines and pre-headers.

Refine hero text, descriptions, tone, and messaging.

Apply Al-driven rephrasing, summarisation, and tone adjustments.

Generate images using Adobe Firefly with reference style and brand settings.

Replace placeholders with generated images inside your email design.

Introduction

The Al Assistant in AJO helps you build smarter, on-brand content.
It can:

Generate subject lines

Improve existing text

Adjust tone and clarity

Create branded images using Firefly

Ensure everything aligns with Connection 5G guidelines

For this exercise, we will improve the email that we have created using the Al Assistant.

Note: The Al Assistant is non-deterministic, which means it may generate slightly
different content each time it is used. What you see during your practice may not
exactly match the screenshots or examples in this guide. That's okay—focus on

learning the process and concepts rather than expecting identical results.



Create Email Subject Line Using Al Assistant

Go back to the Campaign by clicking the back button or edit the email you created in

the previous module. (from previous step, you can click on settings tab on right hand

side)

Click on Email Container > Click on Edit Email button.
Click on the content tab, and then click on Email body
Select the Subject Line field.

Click the Al Assistant icon. (see below)
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You will notice that Brand Guideline is selected by default.

Enter the prompt:

We are launching iPhone 17 and want a subject line to be catchy

Press Generate.
Review the four variants generated.

Choose the variant with the best alignment score and click Select.
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Note: Your results may be completely different from the lab guide, so do not

need to worry. Select what you think is a right title and continue with the lab.

Improve Hero Title & Description

1. Open email by clicking on "Edit email body" button.
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Click on the Product Catchy line heading.

Open Al Assistant by clicking on Generate and select a text



Email Gesigner —
. o | EEIT]o] [ ][5 e | QD
Mot Hhe Inevatres Phone 17 - Powsred by Connection 56
*

Components I i
HH i

a Y = | 0 Connection 5G n
ig .
PRe— ® Need help? Jupporiconoestion$e.com | Cak 1-800-85-FHONE e
i b Ty By e el an i Eaaart
é

Showw on a8l devioes -
"
= - e B [~

GET YOURS NOW

HEZ - PreLevel Camara ¥ brosvative Pawes Ligraning Fass 56

iPhone 17 Family
—

Select Connection 5G Brand Guidelines from the dropdown.

Ermail Daaigner

4

e I B Tl e e e ﬂ
Camtnl .

-

-]

Generaie Text

B Ay

B3 Original Comieni

Settings

neyoed of@

N

Mo varianis

e I e ey

Tt
| ||49|m| |

Prompt:

Write a bold, attention-grabbing headline for the iPhone 17 launch. Keep
it under 10 words



6. Click on Text settings to change the tone and communication strategy. Change
Communication strategy to FOMO (Fear of Missing Out), Language to English and

Tone to Exciting. Use shorter version by scalling down the dial.
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7. Click the Generate button
8. Review and select the best version,

9. If your text is long then use the slier to "shorter text" and regenerate the text.
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< Text settings
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Description prompt
This time we want to test how Al can help to find issues.

1. Select the text below which is templaed text and has no meaning.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqualt®

Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip

GET YOURS NOW

Click on evaluate button as shown below.
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tet line for product

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua'#

Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip

GET YOURS NOW

Your original content will be automatically selected with your brand, as shown in Steps

Tand 2 below. Click the Evaluate button to proceed.



11 Original Content

tet line for productlorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostaud
exercitation ullamco laboris nisi ut aliquip 1 )

|

Brangl . Conn... Vv ‘ 2 3 ‘ <@ Evaluate

Al generated responses may be inaccurate. Please evaluate outputs for accuracy and appropriateness (0 your use

case. See the Adobe GenAl User Guidelines

As expected, you will notice many errors that violate brand guidelines. Although these
could be corrected using Al, in this case we will not revise the existing materials.
Instead, we will leave them as they are and create new content from scratch that fully
aligns with brand standards.



& Violation details

© Content mis-aligned
Mis-aligned with 4 violations

1: Use condise and friendly language; focus on customer benefits
The segment 'tet line for productLorem ipsum dolor sit amet, consectetur adipiscing elit,

se.. Show more

2: Focus on empowerment and future-readiness in core messaging.
The paragraph 'tet line for productLorem ipsum dolor sit amet, consectetur adipiscing elit, ...

more

3: Use clear benefit statements (e.g, faster streaming, lower latency) in messaging.
The paragraph 'tet line for productLorem ipsum dolor sit amet, consectetur adipiscing elit, .. Show

more

4: Disclaimer text: Use platform-appropriate legal statements on all branded content Type: legal

Usage: In footers
The paragraph does not contain any legal disclaimer text, which is required for all branded

Lets use new paragraph that is generated for you using Al using the prompt below.

You can use same approach for decription text using the prompt below.

Prompt:

Write a compelling product description for the new iPhone 17. Highlight
its most impressive features, such as advanced camera, battery life, and
performance. The tone should be premium, exciting, and easy to understand
for a wide audience. Keep it under 3 sentences.

In order to save time | have already created the text for you. Copy and paste below to get

your text.

Discover the iPhone 17™ - featuring an advanced camera for stunning photos,
all-day battery life to keep you going, and lightning-fast performance that
keeps you ahead. Don’t miss out on this innovative experience.

Your email should look like as shown below.



Join the iPhone 17 Revolution With
Connection 5G
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Add a Firefly-Generated Image

Until now, we have tested Al Assistant on Subject line and Text. What about images?

Before we dive into Al image generation, let us see what types of experiences we can
build.

We understand that we have the year of birth of the profile. One of the experiences we can
do is to create a block with different variants. With Adobe Journey Optimizer, this is
possible and one of the biggest advantages of having Adobe Experience Platform as your

base. We will cover experimentation in our next module, but first, let us prepare the block

Drag an Image component to the left-hand side column below iphone 17 Family block.
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Click outside then select the image placeholder. (Make sure you click on the image

otherwise you wont see Firefly option)
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Under Firefly, click Generate and select image.
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Upload Reference Image

Turn on Reference Style.

Select Connection 5G Brand Guideline on brand selection

Generate Image
Settingi O
Batersns ihyla E‘[@
v ot ] 68 W Sl S
11' ¥

- ™ HNo variants
ﬂ Image seiting 5 Wit 8 promed o perer et ranaet
3

Fabeepnce condend

Click on Upload Image
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Select reference.jpg frmo the toolkit folder

i toolkit (2)

Date Modified

variant-age-below-40.jpg CMELY at 17:37
reference.jpg 6 Jan 2026 at 16:55
iphone_1/.)pg ' i

iphone_air.jpg
iphone 17 Pro max.jpg

C5G-Logo.png

hero.png

Show Options Cancel Open

Add Image Prompt

Portrait-oriented image of a confident man in his early to mid-40s,
standing alone at night in a neon-1it urban street, focused on his
smartphone. Cinematic cyberpunk-inspired city atmosphere with colorful LED

signs, cool blue and warm orange lighting, shallow depth of field, soft



bokeh lights in the background. Modern lifestyle, tech-savvy mood, realistic

skin tones, high contrast, photorealistic,

detailed .
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Choose Image Settings

Choose your Image settings:

5. Choose the following settings:
o Ratio: Landscape (4:3)
o Content type: Photo
o Colour & tone: Cool tone
o Lighting: Dramatic Lighting

6. Press Generate button

professional lighting, ultra-
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Select & Insert the Generated Image

Review Firefly results by check all images generated.
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Click Select for your desired chosen image.



3. If prompted with an upload modal, click Next.

Updoad image

Yot image wil be diroctly upleased i Aaset Eertialy

ad

variation TG40 M oy

4. Then click Import.



Finalise Block Design

| have applied rounded border radius by 10 just to make it look modern. If you have time

you can do that.

After few iterations and variation we have final design. Your final layout should resemble

the example.
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At this point, you should feel confident using Al to accelerate and elevate content creation.

Recap

You successfully used the Al Assistant to:

Generate subject lines

Refine hero text

Rephrase paragraphs

Change tone of messaging

Create branded Firefly images using reference style
Insert generated images into your email

You are now ready for next module - Personalisation & Experimentation, where you will

build profile-driven variants and tests.



. Personalization and Content
Experimentation

Purpose: Learn how to personalise email content using profile attributes, build dynamic

content variants, and apply conditional logic in Adobe Journey Optimizer.

Learning Objectives

By the end of this module, you will be able to:

1. Add personalisation fields using profile attributes.

2. Use the Personalisation Editor and Handlebars syntax.
3. Build dynamic content variants based on profile logic.

4. Create conditional rules for personalised content blocks.

5. Test variant switching based on attributes such as birth year.

Introduction

Personalisation in Adobe Journey Optimizer enables one-to-one experiences at scale.

In this module you will:

Insert personalised text (first and last name)

Build age-based content variants

Apply conditional logic using profile attributes

Prepare content for simulation in Module 7

Personalization in Adobe Journey Optimizer empowers you to craft tailored, impactful
customer experiences by dynamically customizing content based on individual profiles,
behaviors, and contextual data. Whether you're creating personalized emails, notifications,
or offers, the tools and techniques provided make it easy to connect the right message to
the right person at the right time. Learn how the Personalization Editor, Handlebars syntax,
and Adobe Experience Platform data work together to bring your ideas to life, explore
reusable content blocks with expression fragments, and dive into advanced helper
functions to unlock deeper possibilities. Each topic builds your skills step-by-step,

ensuring you're ready to design personalized journeys with confidence.



Add Basic Personalisation

For this part of exercise we will keep personalisation simple. We want to add first and last
name in the email based on the profile. Personalization is based on the profile data that are
managed by the XDM Individual Profile schema which you have defined. The XDM
Individual Profile schema is the only schema you can use to personalize content in Journey

Optimizer.
Add a text "Hi," above the main title and lick on personalisation icon.

Open your email created in earlier modules.
Add a text block above the hero title with the content: Hi,

Click the Personalisation icon.

iPhone1/

PF

Al Assistant ﬁ ﬂ

Unleash Innovation with iPhone 17™

Discover the iPhone 17™ - featuring an advanced camera for
stunning photos, all-day battery life to keep you going, and
lightning-fast performance that keeps you ahead, Don't miss out
on this innovative experience.

GET YOURS NOW

Search for First Name.



Edit personalization
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5. Click + to add it to the expression area.

6. Add a space after the First name field.

Edit personalization
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7. Repeat the process above but this time search and add Last Name.
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Your final syntax should show first and last name variables clearly separated.

Py O



Edit personalization
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Validate the fragment. Note that there is an option to save the content as fragment.

This is a great opportunity to do if you will be using Full name for other email content

creation. We can skip and go to the next step.

Click Save

Your view should be like this. Curly brackets consists of variables and each individual

will receive email with their names.

fﬂ_] Connection 5G

Need help? support@connectionfecom | Call: 1-800-56-PHONE

Home [Phone Flans

Al Assistant

Discover the iPhone 17™ - featuring an advanced camera for
stunning photos, all-day battery life to keep you going, and
lightning-fast performance that keeps you ahead. Don't miss out
on this innovative experience.

GET YOURS NOW

Hi, {{profile.person....
Unleash Innovation with iPhone 17™




At this point, you know how you can add personalisation for individual profles.

Introduction to Dynamic Content

Dynamic content in Adobe Journey Optimizer empowers you to create personalized
messages that adapt seamlessly to your audience. By using conditional rules, you can
tailor emails, SMS, and push notifications based on profile attributes, audience
membership, or real-time events. Whether you're crafting a fallback message for when
specific criteria aren’t met or saving reusable rules for consistency, the personalization

editor and Email Designer offer intuitive tools to bring your ideas to life.

We have a perfect use case for adding some conditional content for our email and making

it personalized based on the user's age.

Refer back to your schema: You have "person.birthYear" as birth year. This attribute can

come in handy. Let us target and set up a campaign based on age.

For this exercise, you will create two variants based on age. One variant targets users
above 40 years old, and the other targets users below 40 (perhaps in mid 20s and 30s).
Anyone born before the year 1986 is considered above 40, while anyone born in 1986 or

later is considered below 40.
Age Logic

You will use the profile attribute person.birthyear .

Target Group Condition
Above 40 birthYear < 1986
Below 40 birthYear >= 1986

Create Two Image Variants

Remember this block we created in our previous module? Your image will be different from

mine.



iPhone 17 Family

Choose the model that empowers your life. Work smarter, create freely, connect instantly.

We will create another image for those aged below 40 (Remember we created Firefly

image of person mid-40s) and use that for our exercise.

Select the existing image block. (Click on the image) and click Conditional Block.

Click Add Variant.
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Rename the first variant to Age above 40.
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You could potentially create an image using Firefly by using a prompt such as “mid-

20-year-old.” However, to save time, we already have an image in the toolkit called

"variant-age-below-40.jpg.

Click on the image and Import Media.



VIV ]

Light mode Dark mode | (@

Source

blob:https://acrites-vi-iframe.exp... X

B Selectan af 2 | £ mport media

Image title

Choose the model that empowers your life. Work smarter, create freely, connect instantly.

Select variant-age-below-40.jpg image. Import it by clicking on Next and finally

press import in your folder (you should be default within your folder)



m toolkit (2)

Previous 30 Days Date Modified

@ variant-age-below-40.jpg 6 Jan 2026 at 17:37 393 KB
El rgherence.jpg 6 Jan 2026 at 16:55 390 KB
B | one_17jpg 13:31 36 KB
B/ shone_air.jpg

[} iphone 17 Pro max.jpg

= C5G-Logo.png

= hero.png
B

Show Options Cancel Open

Try to toggle between variants and you will see different image is applied.

So far we have built the design but have not applied the logic. We will do this in next step.

Apply Conditional Logic to Variants

Both of the variants are ready but we have not applied conditional logic.



o DmstOnigne

Logic for “Age above 40"

1

g g rscvasien et 17

Canditianal Content

B tatdin

Pvnsnd by Coawupstion §5

Select and hover the Age above 40 variant.

Click the Conditional Logic icon.
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4. Search for year in the attribute list.
5. Drag Birth Year into the canvas.
6. Set condition to:

o birthYear < 1986

Edit condition et ((3alea )

[«
="

7. Name the condition: Age Above 40
8. Add a description - "Image Variant for people who are above 40"

9. Click Add - Select.



Edit condition ot (oo )

L Peable

S COnSition
e T A [z
B ORI =
th o Srthymar (0 Alemtan v D me B Funge Varue for feogle mha e
T
2
@[]

Logic for “Age Below 40"

1. Select amd hover Age below 40 section.
2. Repeat the steps but change the logic to:

o birthYear >= 1986
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3. Name the condition: Age Below 40
4. Add description. "Image Variant for people who are below 40"

5. Click Add - Select.



Edit condition

Peolils:

Validate Variant Switching

Toggle between both variants to ensure:

Correct images appear
Logic is correctly applied

No variant is showing as "No condition applied"

Variant: Age above 40
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Variant: Age below 40
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Click "Save" button to save the email.

=l Detignar —
o o el . R
Bl vt st 17 - Powenssd by Comection 34
% tendisnl Content i
P Lo Itamara ¥ Innowutive Pawae Lighasing Funt 56
Dt vicard » - =
* g sboe 48

B batkn

+ i 4
Q0 =
ety
s
e
e

Recap

In this module, you successfully learned how to:



* Add personalisation fields for one-to-one messaging
¢ Build dynamic image variants

* Apply conditional rules based on age

You are now ready for next module - Simulation, to test both variants



Content Simulation

Purpose: Validate personalisation, conditional logic, and content variants using Adobe

Journey Optimizer's Simulation and Proof tools.

Learning Objectives

By the end of this module, you will be able to:

Upload and use test profile data for simulation.
Validate personalised fields and variant logic.

Test fallback behaviour for missing or unmatched data.

Introduction

In this final module, you will test your email with two conditional variants using the
Simulation tool in Adobe Journey Optimizer.
This allows you to preview how different customers will experience your personalised

message, ensuring accuracy before launching the campaign.

You will use the sample test profile file sample.csv from your toolkit.

person.birthYear person.name.firstName person.name.lastName
1975 Alex Dixson
Jason Simpson

W oo~ MO AWM=

Open the Simulation Tool

Open your completed email.



Click Simulate Content.

Select Simulate content variation.
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A simulation panel will open after few seconds.

Upload the Test Profile Data

Open sample.csv from your toolkit folder.
Alex —» Above 40 years old
Jason — Below 40 years old

Click Upload Input Data.
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3. Choose sample.csv and click Continue.

AJO processes the file and prepares previews.

Review Variant Rendering
AJO will show both variants side by side based on the uploaded profiles.

Expected outcomes:



Alex — Sees Variant 1 (Age above 40)
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| Hi, Alex Dixson
Unleash Innovation with iPhone 1T7™

GET YOUIRS NOW

Jason — Sees Variant 2 (Age below 40)
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Hi, Jason Simpson
Unleash Innovation with iPhone 1T7™

Validate Fallback Behaviour

Fallbacks and Defaults: Check that your email handles any missing data or no-match
scenarios gracefully. For example, simulate a profile with an empty birth year field or one

that doesn't qualify for any targeted offer. The preview should either show a default



content block or a sensible placeholder instead of broken or empty content. If your
simulation shows an empty section where content should be, that indicates you may need

to configure a fallback offer or default text in your design.

Recap

In this module, you successfully:

* Simulated personalised content using sample profiles
* Validated variant switching logic
¢ Confirmed personalised fields populate correctly

You are now ready for next module - Brand Alignment,

where you will evaluate your email against Connection 5G brand guidelines using Al.



Brand Alighment

Purpose: Learn how to use Adobe Journey Optimizer's Brand Alignment feature to
evaluate email content, identify guideline violations, and apply Al-powered

recommendations to improve brand compliance.

Learning Objectives

By the end of this module, you will be able to:

Access and interpret the Brand Alignment panel.
Evaluate email content against brand guidelines.
|dentify issues flagged by Al.

Apply suggestions to improve brand alignment.

Re-evaluate scores to track improvements.

Introduction

Adobe Journey Optimizer includes an Al-driven Brand Alignment Score that checks your

content against the published brand guidelines for Connection 5G.
This ensures:

Tone, style, and messaging match your brand
Legal requirements are met

Images follow visual rules

Content creators stay consistent at scale

This module teaches you to run the evaluation, interpret results, and improve your content

using Al.

Open Brand Alignment Panel

Open the email you created in the previous modules.

Locate the Brand Alignment tab in the right rail or the % icon in the sidebar.



Click to open the panel.
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Ensure the correct brand is applied:
Connection 5G (default).

Click Evaluate Score.

Interpret the Brand Score and feedback: After a moment, you will see the Brand
Compliance Score for your content. This score may be presented as a rating (e.g. High,
Medium, or Low) or a percentage, along with a color indicator (green, yellow, red) and the
time of evaluation. A High score means your content strongly aligns with the brand

guidelines, whereas a medium or low score indicates moderate or poor alignment.
Review the detailed feedback provided in the panel for each category of guidelines.

The feedback is typically organized by guideline categories (such as tone, style, imagery,

etc.), showing which rules passed and which might need attention.

Take note of any specific messages or highlights — for example, the panel might say certain
words or phrases don't match the prescribed tone, or an image doesn’t meet a visual

standard. This is your cue on what to improve.

Note that your score will be different from screen below. Your goal is to improve the

score using the brand guidelines and Al.
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Review the Alignment Score

After evaluation, AJO displays:

Brand Alignment Score

Rating (High / Medium / Low)

Colour indicator (Green / Yellow / Red)
Timestamp

Guideline categories (Tone, Style, Imagery, etc.)
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Interpret the results to understand how closely your email matches Connection 5G

guidelines.

Examine Detailed Feedback

Scroll through the guideline categories.
Look for warnings or red indicators.
Click each flagged guideline to open detailed Al feedback.
Review suggestions, such as:
Tone mismatch
Incorrect phrasing
Prohibited words
Missing trademark usage

Image style violations
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Apply Al Recommendations

Click into flagged text blocks or images within the email.

Lets use the paragraph we pasted in previous exercise as shown below.

GET YOURS NO

Use the suggested modifications provided by Al. Click on icon as shown below.
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Click on Fix with Al buton as shown below.
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You will see suggested changes highlighted in green, and removed text shown in red
with strikethrough, as illustrated below. You will also notice that the score has been

updated (in our case, it is 80%). Click the Apply button for the changes to take effect.



Refine further...
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Al generated responses may be inaccurate. Please evaluate outputs for accuracy and appropriateness to your use

Changes will be applied wih new text.

Review all highlighted areas and make the necessary updates to correct the content,
either using Al or by editing manually. Ensure that all required changes are completed

before proceeding.

Save changes.
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Re-evaluate the Brand Score

Make changes to all location to fix the content using Al or manually.
Return to the Brand Alignment panel.
Click Re-evaluate Score.

Compare the new score to the previous one.
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For example:

Original score: 56%

Updated score: 90%
This indicates your updates successfully aligned the email with brand standards.

Click Save to finalise your email.
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In this module, you learned to:

Evaluate an email using the Brand Alignment Score

Interpret category-level feedback

|dentify writing, tone, and layout issues

Apply Al-recommended corrections

Improve brand consistency across your communication
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Your content is now validated and ready for testing in next module - Test Email.




Test the Email

Learning Objectives

By the end of this module, you will be able to:

Send proof emails from the Adobe Journey Optimizer email editor.
Validate personalized content and conditional variants using proof emails.

Verify proof email delivery in your inbox, including handling spam and clipped

messages.
Review proof delivery logs, timestamps, and variants within Adobe Journey Optimizer.

Confirm that email content is accurate, personalized, and ready for activation.

Send Proof Emails (Optional, but recommended)

At this point, you have learned that we can not only personalize the profile attributes but
also use attributes to create conditional logic that would determine the content you want to
show. Adobe Journey Optimizer is extremely powerful and gives marketers a lot of

flexibility.

Click Simulate Content.

Select Simulate content variation.
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A simulation panel will open.

Click Send Proof.
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Add your own personal email address.

Note that at times your corporate email will block emails from the sandbox. | would

recommend you to use your personal email.

Select both variants.




2. Add Sublect Line Prefix
1. Variant 1: Above 40
2. Variant 2: Below 40

3. Click Send Proof. You will get green confirmation message "Proofs sent

successfully"
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Verify that you have received both email should land on your inbox.

Proof emails may land in Spam depending on filters.
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You may experience clipped message but it is fine, since some of the footer links are not

real. If you click on the link you should see both emails with variants has come through.
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Verify Proof Delivery in AJO

Return to the email editor.
Click View Proof.

Review delivery logs, timestamps, and sent variants.



Finally, you can also see proof delivery in Adobe Journey Optimizer.

Go back to email creation screen and click on "View Proof"
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You will notice your proof email details.
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Recap

In this module, you successfully:



» Sent and verified proof emails in AJO

You have now completed the full Connection 5G AJO Lab Journey and validated that your

email is accurate, personalised, and ready to activate.



71 Summary

Throughout this course, you've explored the full journey of building personalized, brand-
compliant campaigns in Adobe Journey Optimizer. From creating reusable content blocks
and applying Al-driven enhancements, to setting up dynamic variations and running
simulations, you've gained hands-on experience with the tools that ensure your
communications are both impactful and consistent. As you prepare to apply these skills in

real-world scenarios, keep the following key takeaways in mind:

Key Takeaways
* You can confidently create, configure, and test branded communications in Adobe
Journey Optimizer (AJO).

* Using fragments and templates streamlines content creation and ensures brand

consistency across messages.

* The Al Assistant and Brand Alignment Score tools help maintain tone, quality, and

compliance before launch.

* Personalization allows you to tailor content one-to-one based on real-time profile

attributes and behavior.

« Dynamic content enables message variation across segments using targeting rules

and conditional logic.

* Testing with simulation profiles and running compliance checks ensures messages

render correctly and match brand standards before going live.

Checklist

Did you create and configure the Connection 5G brand?
Did you build and apply header/footer fragments?
Did you use the Al Assistant to generate content?
Did you run brand alignment checks and resolve issues?

Did you test your journey with a test profile and review the email?



IF YOU ARE READING THIS IT MEANS YOU ARE AT THE END OF THE LAB.

DO NOT PROCEED, DO NOT PASS GO, DO NOT COLLECT $200



