Adobe Experience Platform Hands on Lab
Greencross Pet Wellness Company |




Curriculum
(5 hours)

Focus: Marketing
Operations —
Audiences, Activation
and Journey Building

Topic

Introductions & User Access

Real-Time Customer Profile

Audiences & Segmentation

Activation

Lunch Break

Content and Campaigns

Real-time Journeys

Offer Management

Customer Journey Analytics

Q&A + Wrap-up

Description

Team & customer intros + ensure all users

have access to AEP sandbox

AEP Overview and the Real-time Customer

Profile

Generate audiences from Real Time
Customer Profile

Active data and audiences to marketing
and advertising destinations

Let’s get started with Journey Optimizer
content and campaigns

Building a basic journey

Overview of Offer Management

Omni-channel reporting

Time

15 mins

30 mins

45 mins

15 mins

45 mins

45 mins

45 mins

15 mins

30 mins

15 mins

Experience & Content

Hands-on exercise
* Profile Lookup
* |dentity Stitching (web and mobile)

Hands-on exercise

* Create a basic audience

* Create a complex audience
* Audience Composition

Demo
* Destinations Catalog
* Activation to Social (Tiktok)

Hands-on exercise

» Asset Essentials, Content Templates and
Fragments

e Campaign Creation

Hands-on exercise

e Create areal-time Journey
e Test your journey

e Journey Reporting

Demo
* Omni-channel offers

Demo and optional hands-on exercise
* ROBIS Use Case




Reminders as we get started

- This lab is geared around you learning about the features of the product.

. This lab is conducted in a demo environment and does not reflect performance of
the application in production.

- Instance will not contain data representative of a full-scale production system.
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Getting Started

. Logout of any Adobe instance you are
currently logged into!

. Login information for this hands-on lab
and step by step instructions :

https://tvdocs.adobe.com/gpwc

F\\ Adobe

< > C 2% tvdocs.adobe.com/gpwc/access

3 Product Release |... j Power BI g Events Manager

0N

Getting Started
Access
Demo Website
Demo Mobile App

Customer Profiles

Real-time CDP
Unified Profile

@ HOME [ HigherEdLab @ Close the Gap

Getting Started

Access

1. Go to Adobe Experience Platform

Introducing Micros... @& BOM [ Summit [ V

2. When prompted for authentication, use the following Adobe ID. Do
address. Also, sign-out from all Adobe instances that might be opel

Credentials to access the lab:

Password for all users is: gpwcHOL@2024

Audiences
User# Full Name Login Email
Activation
1 Nik Burton apac4u0i@mal.aephandsonl
Journey Optimizer 2 Anna Chamberlain apac4u02@mal.aephandsonl
Content Management 3 Phoebe Patridge apac4u03@mal.aephandsonl
Campaigns
) 4 Shushmit Pandey apac4u04@mal.aephandson
Create a journey
) Ashish Gupta apac4u05S@mal.aephandsonl
Customer Journey Analytics 6 Denis Koo apac4u06@mal.aephandson
Analysing the Journey ;
7 Kehlam Cliffe apac4u07@mal.aephandsonl
Conclusion 8 Georaia Crellev apac4u08@mal.aephandson
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https://tvdocs.adobe.com/gpwc

Lab Customer Profiles

Customer

For any customer facing interactions
during the exercises, we have created
separate fake customer profiles for you to
use. Find these on the Customer Profiles

page.

h‘ Adobe

Getting Started

Customer Profiles

We've generated some fake customer profiles for us to use in the lab. Please note the attendee numbe
next to your name on the Access page. Find the profile which matches that number in the following
list of customer profiles, this will be your customer profile for the lab. We will reference this throughout

the exercises.

Row CRM ID

Number

1 9e955739-2a88-4678-a8b0-65e1e7520ef1
2 3756162a-f72d-42ae-ab9d-a9316fe5afa8
3 89a53c20-1b6f-42b1-84a9-a6ed0f50136¢
4 694b801b-7612-465e-88ae-2d3a627d1f17
5 6f0108d3-f972-48f5-901b-e2ddb95d0dab
6 39322eb6-ec07-4986-a214-a827cf683¢c98
7 2a309fd6-0a18-473f-b6ca-69781052ba82
8 eb00ch9a-aefc-4eb5-a399-2f3732716864
9 ac54194h-8284-4f40-ae5f-8700a8867275
10 0a8c0ad6-18ef-434c-9cb8-a35ff54c2a56
1 79450803-a0e8-4c85-a46f-181b6dd300a2
12 a7196b54-2332-4¢22-ba2f-43d7fef519a5
13 38ab5581-9c59-4c98-9ada-43afe204688e

Email

petbarni@gmail.svpoc.io
petbarn2@gmail.svpoc.io
petbarn3@gmail.svpoc.io
petbarn4@gmail.svpoc.io
petbarn5@gmail.svpoc.io
petbarn6@gmail.svpoc.io
petbarn7@gmail.svpoc.io
petbarn8@gmail.svpoc.io
petbarn9@gmail.svpoc.io
petbarnl0@gmail.svpoc.io
petbarnli@gmail.svpoc.io
petbarn12@gmail.svpoc.io

petbarn13@gmail.svpoc.io
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AEP Overview
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Adobe Experience Platform — Native Applications

Server Side Client Side

Noe

Streaming data
' (API,SDK)

. Shared Components

Experience Edge Network

Streaming Adobe I
Sources Applications |
: : Streaming data
-_’ A I (API, Connectors)
h -—
Cloud Apps/ File :
DataStores  Upload >
Batch data .

& B
Enterprise Sources
DW / MDM SDK

= O

((

Diagram Key

— P Ingress Data Flow

(API, Connectors)

— — = intra System Data Flow

——  Egress Data Flow

h‘ Adobe

b

Data Ingestion

Real-Time Customer Profile

Data Lake

Governance & Consent

A\ Real-time Customer Data Platform

Data Management

Destinations

A Journey Optimizer

Orchestration

Messaging

Message Execution

——» Destinations

Messages &
Interactions

A customer Journey Analytics

Data Management

Reporting & Analysis

Dashboards Projects

Reports &
Insights

Partner & Customer Applications

Profile & Audience Activation

Al/ML, 5QL, Bl Reporting

Data Access & .
SQL Drlver
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Complete Customer Data Management with Adobe Experience Platform

Sources Real-Time CDP Destinations
Flexible Data Ingestion Unified Customer Profiles Activation Everywhere
Adobe & Non-Adobe Adobe & Non-Adobe

Governance

Identity

@ ! . Profiles

-] Web Analytics

=¥ Paid Media

A Service

"7 Commerce

..._ Mobile Push

T
Personalization
L Service

4 Cloud Storage

Known : 3 0.0

O
f"m’ﬁ

by
&% Partner Data

hc +

Pseudonymous

Audiences

& Paid Media

“a# Offline

Segmentation
] Real-time
Customer Profiles

r
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The Real-Time Customer Profile
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XDM | Experience Data Model

- XDM is the foundational JSON framework used

to provide common structures and definitions to
siloed data

- Standardize the structure of data in a
consistent and reusable way

- Harmonize data across channels

- Publicly documented specification in Adobe
Experience League

>\\:2..
4 <)030

©2020 Adobe. All Rights Reserved. Adobe Confidential.
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Schemas | Class | XDM Individual Profile

XDM Individual Profile class holds the attributes of a customer. These can be updated over
time.

Male e CRMID

123 Main St. * Email
6/14/1946  LoyaltyID

555-234-6789 * Mobile #

'\‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Example Profile Schema

Schemas > Demo System - Profile Schema for CRM (Global v1.1)

- Pet details stored as list objects

Structure Labels

> -+
Compaosition o
Schema ¥ |_| 0
Demo Systemn - Profile Sc... . |:|
Class @ © Assign - D pets | Object
[0 & XDM Individual Profile ., L_] cats | Object]] @
Field groups (0 © Add breed = String M

O Profile Healthcare w1 dateQfBirth = Date

Pet Profile °

564

name | 5trin
Profile Grocery vi e

Profile Retail v2 5, !I dogs | Object]]

Profile Retail Scoring

Profile FSI v2 ’ Q

0O 00O0OAO
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Schemas | Class | XDM ExperienceEvent

XDM ExperienceEvent class is used to capture behavioral data, including timestamp, event
type and customer identity. These cannot be updated.

Purchase e CRMID

Registration  Email
Appointment  Loyalty ID

Call e Mobile #

'\‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Example Experience Event Schema

Schemas > Demo System - Offline Events

- Offline events schema to ot Label
record in person compostion =
interactions with veterinary L eathare | obiect @
services emmo System - Offine Ev.. > [ ]| application | Object @
s ® 0 Assign v appointment = Object
O & XDM ExperienceEvent O G appointmentDateTime = DateTime
O O @ physicianld = String A
Field groups (D)

O 8 reason | String A

O ExperienceEvent Core v2.1

[J  ExperienceEvent Healthca... O @ type String M

Identities (1) O @ value Long

¥ contract = Object
Relationships (@) y 8 commerce = Object @

'\‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



ldentity Graphs

ExpeﬁenceEvents

TN W T 0 0
123

Mobile
Mobile
Desktop
Desktop
Desktop

Call
Center

Mobile

F\\ Adobe

8:00 AM

8:05 AM

10:00 AM

10:05 AM

10:10 AM

5:00 PM

7:00 PM

pageview
log_in
pageview
pageview
log_in

call

pageview

(1234  ABC123]

(s678]

5678

(5678  ABC123]
gii!ga

1234

5552346789

Individual Profile

[cRm 10 | Moblle | Fame | iName | DOB | Gender

[ABC123 555234678 | John Doe
9
ECID
1234
ECID
5678

6/14/198 Male
6

CRM ID
ABC123

Mobile it
555234678
9
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Data Representation

XDM: Individual Profile

% Attributes

|dentities @

(@ Behavior

Real-time
Customer Profile

Audiences @)

XDM: Experience Event

CRMID  FirstName Last Name
44 John Doe
21 May

Jane

F\\ Adobe

XDM Union: Individual Profile

CRMID date Activity
@ 44 1/1/2019 16:01 Add To Cart
21 4/5/2019 08:05 Call Ended

XDM: Segments

CRMID Segmentld Entered
@ 44 abc-123-def 7/5/2019 11:01
9/8/2019 04:01

21 abc-456-xyz

©2020 Adobe. All Rights Reserved. Adobe Confidential.



Hands on Exercise
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Audiences
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Rule-based Audiences

. Attributes: use one or more individual profile
attributes

- Pet details
- Location details

- Payment detail

.- Events: use transactional / interaction /
behavioral / engagement data

- Page views
« Vet or Store visits
« Purchases

« Call center interactions

F\\ Adobe

= . Adobe Experience Platform

£ Home

P Workflows
€D Dashboards
v CONNECTIONS
) Sources
C—b Destinations
v CUSTOMER
L Profiles

(5 Segments

%) \dentities

Segments > Create (@

Fields

Attributes Events Audiences

O\”

XDM Individual Profile

Adobedemoamericas 275

= Customer Profile

= Identification Details

Segments > Create (@

Fields

Attributes Events Audiences

Q s
XDM ExperienceEvent

il Web interaction
o il Web page details

il Web referrer

Segments > Create @

Fields

Attributes Events Audiences

Q

2 results

Audiences > CJA Audiences

= Test Audience

= Historical Page Visitor Audience

©2020 Adobe. All Rights Reserved. Adobe Confidential.
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Using Existing Audiences

- Importing audiences from external systems

Import an audience CSV file

Include additional attributes attached to the
audience

- Reusing existing AEP audiences:

- Aud

F\\ Adobe

Re-use logic to avoid recreating

ience segments from CJA:
Publish audiences from CJA Reports

Use them to enhance CDP audiences

# Home

I Workflows

¢?) Dashboards
v CONNECTIONS
-D Sources

C—b Destinations

v CUSTOMER
L Pprofiles
(O Segments

%) |dentities

Segments > Create (@

Fields © o

Attributes Events Audiences

AUDIENCES
B Experience Platform >
Bl CJA Audiences >
B Segment Id - Custom External >

©2020 Adobe. All Rights Reserved. Adobe Confidential.



Audience Evaluation

Edge Evaluation

Evaluate segments instantaneously on
the edge, enabling same page and next
page personalization use cases.

- Requires Web SDK to send data via the
Adobe Edge Network

- Segment logic meets edge segment query

Segments
Crverview Audiences Segments Compositions eds
NAME < BREAKDOWH CHURN

Test Praofiles 0%

Male Customers 0%

Levyalty Tier - Silver 0%

F\\ Adobe

Streaming Evaluation

Evaluate segments as data lands into
Platform. Near real-time data richness
without scheduled jobs

* Requires data to be streamed into
Platform

* Segment logic meets streaming segment
guery types

PROFILE COUNT EVALUATION METHOD CREATED

580 Streaming 12/02/2022,12:53 PM

EiE Batch 12/08/2022, 8:09 AM

106 Batch 12/08/2022, 8:41 AM

Batch Evaluation

Moves profile data at once
through ALL Segment definitions
to produce corresponding
audiences

* Batch segments are evaluated on a
daily schedule

(c Add all segments to schedule )

|':;'r Segments

LAST MODIFIED
12/02/2022,12:53 PM
12/08/2022, 8:10 AM

12/08/2022, 8:41 AM

©2020 Adobe. All Rights Reserved. Adobe Confidential.


https://experienceleague.adobe.com/docs/experience-platform/segmentation/ui/edge-segmentation.html?lang=en
https://experienceleague.adobe.com/docs/experience-platform/segmentation/ui/edge-segmentation.html?lang=en
https://experienceleague.adobe.com/docs/experience-platform/segmentation/ui/streaming-segmentation.html?lang=en
https://experienceleague.adobe.com/docs/experience-platform/segmentation/ui/streaming-segmentation.html?lang=en

Define audiences through the power of Al

e S p(“o,
Customer Al

The Customer Al Service enriches customer
profiles with Al-based propensities and
empowers customer segmentation and
targeting efforts.

h‘ Adobe

Propensity Modeling

Create a look-alike audience

Similarity and reach

1.0k

100

Estimated Profile Count

00
0% 0% 20%

Similarity

30%

40% 50% 60% 70%
Similarity %

O

80% 90%

~

0% v

Profile Count: ~0

Lookalike Audiences

©2020 Adobe. All Rights Reserved. Adobe Confidential.



Customer Al — Predict which of your profiles are likely to convert or churn

Predict the propensity of a student applying for or churning from a course and the key drivers behind
their propensity to apply or churn in order to target them more effectively and increase marketing
ROI

BENEFITS

0 Deliver customer propensity
models for stronger segmentation and targeting

Understand the or influential factors
behind customer propensity behaviors

Easy to configure interface designed
for the marketer to reduce time-to-value

12,679275

Seamlessly customer propensity scores
across Adobe Experience Cloud and external

apps

'\‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Lookalike Audiences - Finding more of your best prospects

Shared characteristics

Attended puppy school
202 Are in the 25-34 age group
Downloaded the mobile app

@ Searched for breed info

Prospects who converted

Prospects who look like
those who converted

FA\ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Audience Compositions

- Transform existing
audiences in a visual
canvas

- Join audiences — union or
intersect

- Enrich audiences with
personalization data

- Exclude audiences
- Rank audiences
- Splitinto multiple subsets

- Leverage resulting

audiences within Journeys

and Campaigns

F\\ Adobe

= a Adobe Journey Optimizer

g Assets

~ DATA MANAGEMENT
e Schemas

£ Datasets

& Queries

ER Monitoring

v CONNECTIONS

-D Sources

v CUSTOMER

€% Audiences

E,'; Subscription lists
L Pprofiles

) Identities

v PRIVACY

7% Policies
Requests [%
Audits

~ ADMINISTRATION

¥ Configurstions

[2=]_Rules

My composition

praft @ Saved1,242.367 seconds ago

:g); Audience

Type: Union
Included audiences (2):

Luma gold customers

Luma silver customers

Estimated record output: 11K

2
Exclude recent

S travellers

Excluded profiles:
Excluded audience:

Last travel < 3 months

. Room preference

(] 2 2

gold or silver - double I'il gold or silver - other
room room types

gold or silver - single

‘ [} room ‘ L]

Estimated record output: 426 Estimated record output: 520 Estimated record output: 102

B : o # @

Save

S e @ M

Save name

gold or silver - single room

Description

©2020 Adobe. All Rights Reserved. Adobe Confidential.



Hands on Exercise

'&‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Audiences
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Activation — RTCDP Destinations

= . Adobe Experience Platform Q, Search Expertence Cloud (Ctri+/)

-

4 Home

I Workflows
?) Dashboards
~ CONNECTIONS
+) Sources
(> Destinations
~ CUSTOMER
L Profiles
(% Segments
%) Identities
v PRIVACY

2 Polides

Requests [

Audits

~ DATA SCIENCE
(& Services

~ DATA MANAGEMENT
Te Schemas

Q@ Places

S Datasets

ﬁ Querles
Monitoring

~ ADMINISTRATION
A nerts

#. Sandboxes

B License Usage

h‘ Adobe

Destinations

Overview  Catalog  Browse  Accounts

Activate your audiences using Adobe's Real-time Customer Data Platform

( B Introduction to desrlnaﬂons)

© All destinations

() My destinations

TYPES
Connections
[ Extenslons
CATEGORIES
Adobe applications
Advertising
Cloud storage
CRM
Email marketing
Mobile engagement
Personalization
Sodal
Streaming

Voice of the customer

System View

Q, Search

Adobe applications

A (V1) Marketo Engage

Connection

-

Advertising

A Advertising Cloud DSP

Connection

Google Display & Video 360
Connection
Setup e

A (V2) Marketo Engage

Connection

o

careg €10

"™ Connection (Beta)

Microsoft Bing

> Bing

Connection

( setup ) e

Google Ad Manager

Connection

{ Setup | ee

Pinterest
Connection

{ Setup | wee

N

DBSBANKLTD.  poc (AUSS) m 0

Google Ads
[} Connection
{ Setup e

Snap Inc
Connection
{ Setup e

~ Show more

Google Customer Match
[} Connection

The Trade Desk

Connection

Setup wee

©2020 Adobe. All Rights Reserved
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Demo
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Adobe Experience Platform — Native Applications

Server Side Client Side

Noe

Streaming data
' (API,SDK)

. Shared Components

Experience Edge Network

Streaming Adobe I
Sources Applications |
: : Streaming data
-_’ A I (API, Connectors)
h -—
Cloud Apps/ File :
DataStores  Upload >
Batch data .

& B
Enterprise Sources
DW / MDM SDK

= O

((

Diagram Key

— P Ingress Data Flow

(API, Connectors)

— — = intra System Data Flow

——  Egress Data Flow

h‘ Adobe

b

Data Ingestion

Real-Time Customer Profile

Data Lake

Governance & Consent

A\ Real-time Customer Data Platform

Data Management

Destinations

A Journey Optimizer

Orchestration

Messaging

Message Execution

——» Destinations

Messages &
Interactions

A customer Journey Analytics

Data Management

Reporting & Analysis

Dashboards Projects

Reports &
Insights

Partner & Customer Applications

Profile & Audience Activation

Al/ML, 5QL, Bl Reporting

Data Access & .
SQL Drlver

©2020 Adobe. All Rights Reserved. Adobe Confidential.



Challenges of Creating Customer Journeys

Inability to engage an individuals’ unique needs in the moment,
wherever their journey takes them.

-
= )

Activating the relevant data
in real-time

Rationalizing and activating real-
time customer profile, context, and
business data to tailor an individual

experience

F\\ Adobe

@\

Listening to individual needs
at scale

Listening to individual needs as they
engage and progress through their
non-linear journey delivering value

in real-time

0.0
O
N

Driving customer-led
engagement

Moving away from segment-based
engagement and reliably driving
customer-led journeys at scale for
every individual

Breaking down
experience silos

Bringing data, and system silos
together within an organization to
orchestrate coordinated
experiences from acquisition
through service

©2020 Adobe. All Rights Reserved. Adobe Confidential.



Content Authoring
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Asset Essentials Overview

DEVELOPMENT AJO Sandbox (VA7)

- Assets Essentials provides a
single, centralized
repository of assets that
you can use to populate
your messages.

Offers

Components
b Assets

t: Schemas

E Datasets

- It can be accessed directly
from Adobe Journey

=
Q) Queries

ER Monitoring

Optimizer through -

—D Sources

the Assets section.

f:;‘ Segments
L Profiles

%) |dentities

F\\ Adobe

v

|

Repository

ladobe-demo-americas-275 essentials mal asset prod v

0 My Workspace
v i Assets
> ajosand
M Luma Brand
>im www_static_adobe
GE Recently Viewed
W Trash

> # Settings

Y Filters L Entersearch 4 Add Assets
Assets > Luma Brand H-

O sortby

Name =T

Radiant
Tee

4

Luma - Launch - Equipment Banne. Luma - Launch - Mens Banner,jpg Luma - Launch - Women's Bannerjpg ~ ***

JPEG IMAGE

Luma - Launch - Banner.jpg

JPEG IMAGE JPEG IMAGE JPEG IMAGE

=
l
i
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Email Content Templates and Fragments

- Create content < :’ee;f"‘:f'“gd°;'e’dss° foday! [El Ol T [le || & ereview o, m
fragments that can be - :
d Iti I e — “/ STRUCTURE COMPONENTS G BODY SETTINGS
used across mu =
. p i DSearch = Q L U M A WOMEN MEN GEAR PREHEADER
emails - ,
& AR (i) Compatibility warning.
« Create content W@ 12 column Left We've got you covered!
tem p |ates to kick Sta rt S e ere’s your personalized offer brought to you by Luma. All products ship within 24 hours. .
email dESign s 2:1 column Right V - o
[ ] Back d
s 2:2 column 5 /
* Drag a nd drop email MW 3:1 column Right
editor, supporting mmm 33 column A'H‘)IEHEEgTYE UAENE#T wa [5] 0
dyna mlcl.co n_tent and T NEW HEIGHTS
ersonalization
P u e Get Free Shipping over $50 ([ERIED = e (832
. I0 2 auo a (I 2
* G e n e rat |Ve AI for Get Free Shipping Over $50 - The best equipment to help you reach new heights
enhanced text and 1 || 7> i }
imagery
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Hands on Exercise
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Campaigns

= B Adobe Journey Optimizer Q, Search Experience Cloud ( 3+/)
H n
s Home Campaigns
v JOURMEY MANAGEMENT
* TWO typeS: L Campaigns Y Q 90f9
o-[: Joumneys Filtering by [ Status: Draft X | | Status: Scheduled X | | Status: Live X ] Clear all
® SChEdUled (batCh) 0] Landing pages
Name Status Channels
. ) v DECISION MANAGEMENT Campaign - 2023-09-15 19:55:24 UTCH0:00 . o Draf
- API triggered (transactional) G ofers
HOL - Credit Card In App Popup e ® Live (]

I.'E Components

1 . Zozo - Category Product Recs Example e ® Draft
[ ]
Slngle Channel' v CONTENT MANAGEMENT
SB - Email Campaign - 0G .es ® Droft
. . . FH Assets
. Emall, InApp, PUSh, SMS, Web, Direct Campaign - 2022-11-24 17:20:00 UTC+11:00 o Droft
B content templates
Mail, Code based experience Market Trade XXX w e Onp
E Fragments
A ANACEEN T Zozo Product Example see ® Draft
. . W ATA MANAGEMEN
[ ]
Content EXper|mentat|On = Schemos Z0ZO - TEMPLATE TESTING - DO NOT DELETE ® Draft ><
Datasets Retail Campaign - HH e ® Draft o]

-_ M
aQ, Queries

@ Monitoring
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How we do it

Listen EVENTS H Orchestrate JOURNEYS B Personalize EXPERIENCES
© o ©

7777777777777777777777777777777 UNIFIED 1:1 REAL-TIME
””””” i PROFILES JOURNEY PROCESSING
Each journey starts with a real-time As events occur, applied conditions Based on the conditions,
event, which includes customer guide customers through the most relevant experiences are delivered
interactions optimal in-moment experiences across all channels through any system

and pr~¥'- ':ndates

O g
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Hands on Exercise — Intelligent Re-engagement Journey

Push i
'vm ® w

ig
B
i
i
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Offer Decisioning
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Offers are more than just discounts

DISCOUNT & SALE LEARNING MESSAGE PRODUCT OFFER BRAND PROMOTION

CYBER MONDAY.
THINK FAST. THE SAVINGS END 11/27

P
. 4 G (_' \ 1
e o A :
f : ®
t

| B
fe @\éf

START SLEEPING COOLER

Tha engrsers etins i profectarssunching
et o Rickstanar

View What's New in

HOW TO MAKE A QUINOA EGG BAKE FINE ART

A flavorful breakfast casserole

You're Eligible for 50% Off
Get exclusive Member Pricing. See Deals
Torms and condiions apoly.

h‘ Adobe

Experience the Difference with +VIP Access™ @
Hotels

Our i-Type instant film is
optimized for the OneStep 2
camera, and battery-free (which
makes it easler on your wallet).
Rumor has It the “I" stands for
incredible, impressive,
innovative.... you get the idea.

o/
y Earn 25,000 Expedia+ bonus points
aft yage
Cai our stay at
" a+
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Offers in Adobe Journey Optimizer — Offer Decisioning

Offer Decision
Engine

Real-Time

Customer
Profiles Centralized Offer

Library

Cross-channel
Integration

Scalable, Open & Extensible Ecosystem Innovation

'\‘ Adobe ©2024 Adobe. All Rights Reserved. Adobe Confidential.



Demo
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Offer Decisioning | Selection Process

Next Best Offer

Decision Inventory (Total
n= 500)

Offers with placements
(n=300)

1

|
Ranking (Priority)
f(x)

Valid offers(n=250)

Eligibility Conditions t
(n=100) Offer 275

Offer 121
Offer 12

Select the best offer

for placement P1 Offer 734

Capping (n=30) Offer 52

Offer 326
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Adobe Experience Platform — Native Applications

Server Side Client Side

Noe

Streaming data
' (API,SDK)

. Shared Components

Experience Edge Network

Streaming Adobe I
Sources Applications |
: : Streaming data
-_’ A I (API, Connectors)
h -—
Cloud Apps/ File :
DataStores  Upload >
Batch data .

& B
Enterprise Sources
DW / MDM SDK

= O

((

Diagram Key

— P Ingress Data Flow

(API, Connectors)

— — = intra System Data Flow

——  Egress Data Flow

h‘ Adobe

b

Data Ingestion

Real-Time Customer Profile

Data Lake

Governance & Consent

A\ Real-time Customer Data Platform

Data Management

Destinations

A Journey Optimizer

Orchestration

Messaging

Message Execution

——» Destinations

Messages &
Interactions

A customer Journey Analytics

Data Management

Reporting & Analysis

Dashboards Projects

Reports &
Insights

Partner & Customer Applications

Profile & Audience Activation

Al/ML, 5QL, Bl Reporting

Data Access & .
SQL Drlver
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Customer Journey Analytics enables a full view of the customer journey

Marketing
Channels

Video Content Product Email

Usage

&=

Events

Web Mobile

Customer Journey Analytics

Customer Journey Analytics combines data from disparate channels into a journey centric view that empowers
Analysts and Marketers to quickly find answers to critical business questions.




Customer Journey Analytics | Common Use Cases

- Compare orders made on the web, in-app,
in-store, and through a call center

- Call Center Deflection: Learn why website
visitors call customer service

- Research online buy in store

- Omnichannel marketing attribution

'\‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Flexible configuration to identify ROBI Customers

Edit filter S cAPOC v

B O\ Search component. Y [_=l |

Title * Qwner: Fabien Cherot
Last modified: Jun 19, 2023

= DIMENSIONS ROBI customers
Secand > Description — People Dofd 0%
) Enter a description for this filter — Sessions 0ofo 0%
Birth Date (YYYY-MM-DD) > — Events 0ofo 0%
2 *Last 90 days
Month of Year >
lags
Purchase chanel > Search tags
Day > Definition *
Show all Include  Person & Include Everyone ¥ Options
L METRICS
Page Views equals v X
Events
Then v | within X | 3+ Days)» @
First-time Sessions
. ~ Online Purchases does not exist AND In Store Purchases exists | ﬁ
Return Sessions
Sessions . .
Online Purchases does not exist Vv X
Session Ends
And v
Show all
In Store Purchases exists v X
(% FILTERS
| All Data LAl
Show all
il DATE RANGES + # All fields with an asterisk are required in order to save.
. 4

'\‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Potential ROBI Dashboards

Purchase avg value for ROBI and other customers

® ROBIs KPI vs other

Difference Avg purchase value for ROBI and other.
NB : Number of products is not correct as not captured properly for Web event on this period.

+ People + In Store Purchases + Online Purchases + Revenue + Avg purchase value Purchase per profile + nb Product + Nb Product per profile
Filters T
1,861,708 5,502,928 1,538,915 606,472,806 445 227 58,013,167 168.3
Page:1/1 Rows: 400 1-50 Apr2o Apr29 Apr29 r29 Apr29 May 16 Apr 29 May 16 Apr 29 Apr2e  Mayis
1. All Data 025,532 49.7% 2373205 431% 547,369 356% 241,496,951 398% 83 18.6% 32 139% 25474,373 439% 275 164%
2. In store purchasers 644,229 34.6% 2373205 431% 34,236 20.4% 199,164,078 32.8% 74 16.7% 42 18.3% 25401063 43.8% 394 234%
3. Online purchasers 182,225 9.8% 257360 4.7% 547,369 356% N5427169 190% 143 322% 4.4 194% 2,352,028 41% 129 77%
4. Pure ROBI 39975 21% 184844 34% 0 00% 9887361 1.6% 53 12.0% 46 203% 1,860,146 3.2% 465 276%
5. ROBI customers 69747 37% 314314 57% 129941 B8.4% 40497246 67% 91 205% 6.4 280% 2925557 50% 419 249%
® Online Vs Offline Purchase for each segment
vg purchase value
H Events H People i Purchase per profile
All Data Pure ROBI ROBI customers E In store purchasers Online purchasers
Purchase chanel Y 2,920,574 750,01 a3 53 91 74 143 39
Page:1/1 Rows: 50 1-2of. apr2 outof 66385448 55 outof825533 o ag outof83  pnog outof53 oo outofdl  poag outof74  porag outof143 ;50 out of 3.2
1. Instore Purchase 2,373,205 81.3% 644,229 859% 58 70.6% 53 100.0% 50 549% 58 78.8% 49 34.0% 37 94.6%
2. Online purchase 547,369 187% 182,225 24.3% 188 227.3% Invalid 191 2092% 193 2599% 188 131.0% 30 771%

'&‘ Adobe ©2020 Adobe. All Rights Reserved. Adobe Confidential.



Potential ROBI Dashboards

- Segment overlap and online behaviors for ROBI vs other

e ROBI overlap

ROBI customers + People Online purchasers + People In store purchasers + People @
M 69.7k 182k W 644k
L

/
~

ROBI profile behaviour

Web behaviour of ROBI Vs Online purchaser

& App usage ROBI Vs Other
ROBI customers browsed different pages than online purchasers. Mainly on app
Events [ROBI customers]
|

@
|

browser

People [ROBI customers]

2000% 38.0%
80,174
- I_ e e

61.0%
cusp:search cusp:catalogues:view

cusp:browse:produc...
cusp:bought-before

colesapp:product:a...

colesapp:products:d... cusp:on-special
cusp:product:produ... cusp:home

h‘ Adobe

No value

ROBI customers used the app & time more than online purchasers
Events [Online purchasers]

app
[ |

People [In store purchasers]

188,144

People [Online purchasers]

6.2%

194,214
93.8%
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Data Flexibility & Transformation

views based on analysis use case, and
further adjust settings and permissions

- Specify the dimensions and metrics
available in Analysis Workspace and where
the data comes from

- Change metrics to dimensions and vice
versa, apply formatting, adjust attribution
and lookback windows in a non-destructive
way

F\\ Adobe

Connect different datasets in separate data

- Customer Journey Analytics Projects

Data views > DV 001

Configure ~ Components  Settings

==

Connection

Conn 001

Schema fields  Standard compone

Q, Search schema fiel... Y

| Contains data X |

| Is not deprecated X |

Schema fields (51

fewrc) O Addall
il Profile datasets >
il Event datasets >
i Adobe lookups >

Connections  Dataviews  Components  Tools Labs Provide feedback Adobe
G

Included components (228)

Q, Search components Y

v METRICS (47) “4,!.
;i:::ousm DATASET :i::w‘ DATA SCHEMA PATH ATTRIBUTION
Longitude Reduced W... Double ...alongitude - X
Latitude Reduced W... Double ...malatitude - X
Calls Call Center ... Integer ...ails.callFlag - X
ralll anath rall Fantar Integar < ralll aneth - ®

“~  DIMENSIONS (181) “{;
;i:::ONENT DATASET ii::"m DATA SCHEMA PATH PERSISTENCE
Status CRM Profile... String ...Email.status - b4
CRMIDCom... CRM Profile... String ...MIDCombo - b
Validity CRM Profile... String ...onevalidity - b4
callin Call Cantar String atails rallin - 4

Help TermsofUse  Privacy policy  Language: English © 2022 Adobe. All Rights Reserved
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Derived Fields

Significantly reduce costly IT cycles for sophisticated data updates —speeding up time to insight

Use a customizable rule-builder to instantly
and retroactively apply complex data
changes on-the-fly, without the need to
rewrite and re-ingest data

Build marketing channels reports and do on-
the-fly classifications

Create new dimensions or metrics from
multiple fields, rename field values to those
of your choice, or fix errant data

h‘ Adobe

rrrrr

yyyyyyyyyyyyy

DATA PREVIEW

pdcid:10026-c
pdcid:10004-b
pdcid:10024-b
pdcid:10043-¢
pdcid:10037-a
da:10011-b
da:10012-c
da:10013-c
s0c:10037-a
da:10017-¢
da:10010-a
s0c:10050-b

sem:10026-c

unpaid_referral:refe...

unpaid_referral:refe...

s0c:10043-¢
s0c:10048-c
s0c:10040-b

50c:10038-¢

7K
7K
7K
7K
6K
5K
aK
aK
aK
aK
aK
3K
3K
3K
3K
3K
3K
3K

3K

0.2%
0.2%
0.2%
0.2%
0.1%
01%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
01%
0.1%

01%

DATA PREVIEW

Other Referrals
Paid search
Paid Social
Display
Natural Search
Email

Natural Social

4M 88.2%

126K
115K
97K
77K
67K

6K

3.0%

2.8%

23%

19%

1.6%

01%
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Audience Publishing

Seamlessly shares audiences derived from omni-channel insights for activation and orchestration

Create insight-driven audiences based on

specific actions using multiple filters

simultaneously and looking back over time.

Activate the audiences for journeys in

Adobe Journey Optimizer or export to a
variety of destinations through Adobe Real-

Time CDP

F\\ Adobe

WE.RETAIL ANALYTICS ¢

Project Edit Insert

m}
al

=

S WeRetail 2018

nnnnnnnnn

Mobile Users

Tablet Users

New Visitors

All Visits

Components  Share

Help

Site Metrics

© Page Views & Unique Visitors

Page Views [Mobile Users]
—16,299

©  Visits & Unique Visitors

‘Company T
Page: 1/1Rows: 400 1-310f31

1. Adidas

Action name T
Page: 1/1Rows: 40(

1. Project load
2. Microsoft Store =
3.ATT
4.Lowes

5. Flipkart

Page Views [Desktop Users]
— 15,612

8 WeRetil 2018 ~ v X

Unique Visitors
— 15,612

Dec, 2020 - Dec 31,2020

; ° Create alert from selection

14976 33%

247563

Add time period column

255,071
outof 447563
14354 56%

255.071
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Demo and optional Hands-on Exercise
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Survey

GPWC Adobe Experience
Platform Hands On Lab
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